
 

 

 
 

VISIT LAGUNA BEACH TAKES HOME AMERICAN ADVERTISING AWARD 
 
(April 25, 2019) – The American Advertising Awards – Orange County recognized Visit Laguna 
Beach with a Silver ADDY® Award in the Integrated Advertising Campaign Category – 
Regional/National, one of the industry's largest creative competitions. 
 
The American Advertising Awards, home of the ADDY® Award, attracts nearly 35,000 entries 
each year through competitions offered through local American Advertising Federation (AAF) 
clubs. The mission of the American Advertising Awards is to recognize and reward the creative 
spirit of excellence in advertising. 
 
Laguna Beach offers a variety of experiences with arts, festivals, spectacular beaches and cliffs, 
great hiking and outdoor activities, and world class restaurants and hotels. With all that it has to 
offer, Laguna Beach has its challenges with tourism and the perception of the overnight visitor 
vs. the day tripper.  
 
Visit Laguna Beach worked closely with its advertising agency, Schiefer Chopshop, to 
conceptualize, create and rollout the 2018 advertising campaign ‘California Original.’ “With the 
new campaign kicking off in August 2018, we wanted to set our sights on the type of visitors that 
take in a deeper experience with the places they visit. Not just ‘tourists’—we wanted to attract 
the “Experience Collectors”, said Ashley Johnson, President & CEO of Visit Laguna Beach. “By 
leveraging Laguna Beach’s truly original offering, we developed the “California Original” 
campaign which showcased our miles of pristine beaches and cliffs, rich heritage of culture, arts 
scene and festivals, outdoor activities, inspired cuisine—all true California experiences that you 
can only find in one place – Laguna Beach,” Johnson added. 
 
Through print and digital ads, Visit Laguna Beach focused its message, reaching out to specific 
target demographics nationally with even more focused presentations of all the original and 
authentic California experiences that “collectors” could find in Laguna Beach. By leveraging a 
media communications strategy that targeted an engaged audience, Visit Laguna Beach’s 
campaign achieved more than 15.2 million impressions resulting in 20,000 visits to 
www.VisitLagunaBeach.com. In 2018, Visit Laguna Beach also saw extraordinary success with 
its website booking engine which generated more than $460,000 in direct booking revenues to 
Laguna Beach lodging properties.   
 
About Visit Laguna Beach  
Visit Laguna Beach is a 501 (c)(6) not-for-profit destination marketing and management 
organization that promotes Laguna Beach as a premier leisure and small meeting destination. 
Formed in 1986, Visit Laguna Beach is celebrating 33 years of commitment to Laguna Beach 
and the tourism industry, with its offices located at 361 Forest Avenue, Suite 200 and the Official 
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Visitors Center at 381 Forest Ave. The Visitors Center is open daily, Monday - Sunday from 10 
a.m. to 5 p.m. For more information, visit www.VisitLagunaBeach.com. Get social with 
@VisitLaguna on Facebook, Twitter and Instagram. Be sure to use our citywide hashtag 
#MyLagunaBeach. 
 
About Laguna Beach 
Laguna Beach is Southern California’s premier coastal destination located midway between Los 
Angeles and San Diego and along the southern coast of Orange County. Known as home to 
hundreds of local artists, and set amid 20,000 acres of wilderness, Laguna Beach is primarily 
served by John Wayne Airport Orange County (SNA) located just 20 minutes away. 
 
About Schiefer Chopshop 
Schiefer Chopshop is an Irvine-based media and creative agency. Founded in 2016 with the 
merger of media agency Schiefer Media and content creation studio Chopshop, Schiefer 
Chopshop combines data-driven media planning and innovative creative content for global 
brands. 
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