Scottish Tourism Index - October 2024

IN 2024, OVER THREE QUARTERS OF SCOTS HAVE TAKEN HOLIDAYS - THE LARGEST PROPORTION POST-PANDEMIC.
HOWEVER, DOMESTIC BREAKS HAVE CONTINUED TO DECLINE, LARGELY AT THE EXPENSE OF OVERSEAS TRIPS. THERE
ARE ENCOURAGING SIGNS HOWEVER THAT 2025 MAY SEE SOME DOMESTIC TOURISM RECOVERY

By late October, almost 7 in 10 Scots had taken a
holiday of some description away from home
(69%) and by the end of the year, up to 76%
expect to have done so. A further 2% had not yet
done so but had holidays booked, whilst 3%
were definite that they would take a holiday(s)
before the end of the year. Some 2% 'probably’
would - though this is always going to be the
softest segment based on previous years' data as
it is unlikely they will all convert to take holidays.
Just under a quarter (24%) are saying that a
holiday is at best unlikely to be taken this year.

taken holiday

By late October, 35% of Scots had taken a
domestic home holiday this year and with a
further 8% claiming they are likely to do so, we
predict that up to 43% of Scots residents will take
a staycation of some description. Four
destinations are especially popular: the
Highlands (up to 13% are likely to visit),
Edinburgh (12%), Glasgow (10%), and the
Islands (10%). Just under a third intend visiting
other parts of the UK this year (31%) with the
North West, London and the North East remaining
the most popular options. Hol
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We predict that some 41% of Scots are likely to =
take a holiday in other parts of Europe this year
with Spain (18%), France (7%), Italy (6%) and
Germany (6%) the main beneficiaries. The large
numbers of Scots who visited Germany for the
Euros in June has boosted this particular
destination in 2024. One in 8 Scots are travelling
long haul in 2024 (12%) with the USA remaining
the most popular option.

HOLIDAY TAKING HAS PEAKED AS WE REACH THE END OF 2024

Although in the first wave of the Scottish Tourism Index this year (late January), three quarters of Scots expected
to take holidays this year, there was always going to be some uncertainty at this early stage - only 39% had taken
any or had booked holidays by then. In late April and late July, likelihood to holiday held up with three quarters
of us still planning to do so (75%), and this has increased very slightly to 76% in late October. However, 69% of
us have now either already taken a break somewhere or have booked one. The seasonal spread of Scots holidays
varies by destination and predicted breaks to most destinations peaks in August & September. The exceptions
are Scotland itself and Europe with June the main month of travel — in Europe inflated this year by the Euros in
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AND DESPITE OVERALL INCREASES, FEWER DOMESTIC HOLIDAYS THAN IN 2023 REMAINS LIKELY A

It is also possible to compare tourism prospects amongst Scots with this time in the last 2 years - we ran identical questions

week in late October each year. Overall, the proportion of Scots expecting to take holidays this year is likely to

increase slightly by 3 or 4 percentage points to 76%. We are some 4 percentage points ahead of where we were this time
last year in terms of holidays already taken (69% compared to 65% last year). The main reason for this increase is that
more of us have holidays taken to Europe and further afield this year (+3% and +2% respectively) — however this has
partly been at the expense of holidays in Scotland (-1%) and to other UK destinations (-1%).
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SCOTTISH HOME HOLIDAY CHARACTERISTICS IN 2023 - SHORTER, LOWER SPEND AND FEWER IN NUMBER WITH A CONTINUED TREND TOWARDS SELF-CATERING ACCOMMODATION

As we have seen above. the proportions of Scots
taking holidays at home this year has decreased.
But when we look at the detail, this is not the only
downturn. Some 43% of us are taking fewer
breaks in Scotland than we did in 2023, and for
38%, they are also shorter in duration. And
reflecting the economic situation, over half of us
have tried to keep our domestic home holiday
costs as low as possible through reduced
spending wherever possible (54%).

thanin

The trend towards self-catering accommodation
since the pandemic has continued in 2024 with the
four percentage point increase over 2022
experienced last year maintained in 2024. There
has been a slight ‘bounce back’ however in some
serviced accommodation compared to 2023: a 2%
increase in the use of large hotels, and 1%
increases in B&Bs and Guesthouses after larger
decreases in 2023. There have also been small
increases in the use of own caravans: +1%
between 2022 and 2023 and a similar increase
again in 2024.

All of the above is a reflection of Scots trying to
reduce their holiday spend - and this is also
evident when it comes to their activities. Only
visits to the outdoors (+1%), active outdoor
pursuits (+3%) and visits to attractions (+1%) have
increased over 2023. Declines experienced in
2023 have continued in 2024 for eating/drinking
out (-2%), visits to historic properties (-4%) and
the purchase of gifts and souvenirs (-1%).More
encouragingly however, fewer appear to be
cooking their own meals on holiday with food
brought from home however (-5%) with some
evidence of a shift to buying locally from
takeaways.

Whilst similar proportions ended up spending
more on Scottish holidays to those spending less
(each 24%), this reflects the fact that prices have
increased (resulting in more spending) whilst
increased costs of living means that many have
less money to spend on holiday. This picture has
been comnsistent over the last two years.

HIGH PRICES ARE STILL HAVING AN IMPACT - ESPECIALLY ON THE DEMAND FOR DOMESTIC HOLIDAYS - WHILE INCREASING FUEL BILLS ARE BACK IN THE PICTURE
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SPENDING ON SCOTTISH HOLIDAYS IN 2024 COMPARED TO PREVIOUS YEARS

WHY SPENT MORE?

"We spent so much| "Longer holiday!
on purchasing and everything got

items and eatin more expensive."
variety of foods."

Much
the same

53%

“Rising costs due to
inflation.”

Economic uncertainty is still playing a role when it comes to holiday decisions and behaviours of many Scots this year. The continued high cost of living is impacting 33% of us and 26% are impacted by inflation - although both have decreased slightly
across the year. More directly, the costs of holidays are having an increasingly negative impact - domestic holidays slightly more so than overseas holidays (29% and 28% respectively) - undoubtedly contributing to the continued decreases in home
holidays over the last 12 months. A continued slow improvement in perceived exchange rates is also probably exacerbating the apparent decrease in domestic holidays as an outbound barrier is further reduced. The removal of the energy price cap
means the increase in fuel bills is becoming significant again (a barrier to 26%). A number of non-economic barriers have shown notable decreases compared with earlier in the year - rail and airport disruptions have been less impactful this year on
holidays than has been the case previously. Worries about climate change, extreme heat and the wars in Ukraine and the Middle East have had relatively low impacts compared with the economic factors mentioned earlier.
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THE NATURE OF HOLIDAYS TAKEN IN 2024 HAS CONTINUED TO EVOLVE A
—

We have already seen the affect that
economic measures such as cost of living and
inflation have had on holiday choices this
year. This is further illustrated by the fact that
54% of us have kept costs as low as possible
by reducing their spending when on holiday. ) i
Showing the importance of holidays in the
annual financial budget however, 4 in 10 of us
protected holidays by cutting back elsewhere
(89%) and a similar proportion booked at the
last minute in the hope of getting good deals
and offers (39%). More encouraging however
is that a third of us were more able to take
holidays than feared at the start of 2024 (32%)
- suggesting a slowly improving economic
situation for many. Other factors continue to
play a role, not least Covid - it is still causing
one in five of us to feel uncomfortable about
foreign travel (21%) and 29%, fearing last
minute changes or cancellations, are more
likely to use tour operators because of this
and other uncertainties.
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LOOKING FORWARD TO 2025, SOME POSSIBLE OPTIMISM AHEAD FOR DOMESTIC TOURISM? A
—

For the first time in three years at this time, there is some positive news about domestic tourism looking ahead
to next year. The trend that we have witnessed this year - a reduction in the number of domestic breaks by
Scots, both in Scotland and elsewhere in the UK coupled with an increase in trips to Europe may be coming to
an end. At this stage, Scots are suggesting a 3 percentage point net INCREASE in main holidays in Scotland
next year compared to 2024 — and an even bigger net increase for short breaks (+6%). Holidays to other parts
of the UK (+2%) and to Europe (+3%) are also likely to increase, suggesting an increase in holiday taking
overall

SCOTS HOLIDAYS IN 2025 VS 2024

: orHER PARTS IR hope LONG HauL
@ “"f** ¥ (MAIN HOLIDAYS) (SHORT BREAKS) OF |-| UK
32% i 29% “E%21% KD

MORE THAN 2024 N LESS THAN 2024

MORE THAN 2024 N LESS THAN 2024

MORE THAN 2024 N LESS THAN 2024

MORE THAN 2024 [l LESS THAN 2024

RS RS S TS RS SRR ST T T SR T RS R PR SUE FUE PR R e O e L

WINTER BREAKS
AND HOLIDAYS:

WHAT DO SCOTS HAVE
PLANNED AND WHAT
COULD MAKE A
DIFFERENCE?

requirements

Positively, 17% of Scots have already

below - each having its own benefits

&
D J

VER HALF OF SCOTS ARE CONSIDERING A BREAK OVER THE WINTER MONTHS (NOVEMBER ‘24 TO MARCH ‘25)

54%
18%

A

The winter season has always been a challenging time for tourism businesses in Scotland. For this edition
of the Scottish Tourism Index we included a series of questions to better understand attitudes and
behaviours as well as what’s important to them when choosing destinations and accommodation.This has
highlighted a number of positives and considerable potential if businesses can embrace some of these

booked a winter holiday (between November and March) and a further 18% are very likely to do so and 19%

claim to be ‘quite likely’ — this amounts to over half of Scots adults (54%). Only 40% are outright rejectors. Scottish destinations are the most popular
(24%) with Europe not far behind (18%). The relative appeal of Scotland vs other UK vs Europe vs further afield is interesting — and described

and specific attractions for holidays at this time of the year.

23%

ALREADY VERY QUITE DON'T KNOW NOT VERY NOT AT ALL
BOOKED LIKELY LIKELY LIKELY LIKELY
WINTER BREAK DESTINATIONS UNDER CONSIDERATION - AND THE APPEAL
\ / HIGHLANDS
’ ‘ SCUTLAND EDINBURGH UTHER UK LONDON
7"\ ISLANDS LAKE DISTRICT
PERTHSHIRE OTHER NW ENGLAND
ARGYLL, LOCH LOMOND NE ENGLAND
GLASGOW SW ENGLAND
ABERDEENSHIRE WALES
APPEAL: APPEAL:
. Natural Scenery and Outdoor Activities- appreciation of . Cost-Effectiveness: Winter breaks in Scotland are . Proximity and Accessibility: e.g. Lake District, . Natural Beauty and Scenic Landscapes

Scotland's landscapes with winter bringing a unique beauty
Proximity and Convenience
Family and Friend Visits: plans to visit loved ones during the

seen as affordable
. Pet-Friendly options are easier to find
. Relaxation - Scotland is an ideal place to unwind

Cotswolds, and Yorkshire
. Family and Social Connectionsason.
. Festive and Cultural Experiences: Places like

Cost-Effectiveness
Milder Climate in Some Regions: e.g. Cornwall and
parts of Southern England

holidays. and take a break from work or urban settings, with London and York are noted for their Christmas . Tradition and Familiarity: Certain destinations, like
. Cultural and Festive Experiences e.g. Christmas markets, a preference for its peaceful, rural areas. celebrations Blackpool, hold traditional or nostalgic value
Hogmanay.
EURUPE SPAIN & BALEARICS AL FURTHER AFIELD FLORIDA
CANARY ISLANDS CALIFORNIA
(
FRANCE OTHER USA
ITALY AUSTRALIA
GERMANY SE ASIA
NETHERLANDS
TURKEY
APPEAL: APPEAL:

. Warmer Weather and Sunshine: especially Spain, Italy,
and the Canary Islands.

. Festive and Cultural Experiences: Europe’s winter
charm is enhanced by Christmas markets and festive
events

. Visiting Family and Friends who live in Europe

. Affordability: The appeal of cheap flights, affordable
accommodation, and better value for money

Historical and Scenic Attractions: Europe offers a rich
array of historical sites, scenic landscapes, and cultural
diversity - different from home

Sports and Winter Activities: Some are drawn to Europe
for skiing, snowboarding, and other winter sports,
Quick Getaways and Shorter Travel Times: Europe’s
proximity allows for quick getaways, which are
manageable in terms of travel time and logistics

. Warmer Climates and Sunshine: Popular destinations
include Florida and California, the Caribbean, and
other tropical or warm places like Thailand and Dubai.
Family Visits: Visiting family abroad and reconnecting
with loved ones over the holiday season.

Unique Cultural Experiences: Long-haul destinations
offer rich cultural experiences and traditions that differ
significantly from the UK, appealing to those looking

Special Events and Celebrations: Specific cultural or
religious festivals are a draw, adding to the seasonal
appeal of these destinations.

Escape from High Energy Costs: Travelling to
warmer places is a way to reduce heating costs at
home during winter.

Adventure and Novelty: Long-haul trips often offer
unique landscapes, wildlife, and activities

for something beyond Europe

WHAT ARE THE IMPORTANT CONSIDERATIONS FOR A WINTER BREAK IN SCOTLAND - AND WHAT WORDS COME TO MIND?

When it comes to winter breaks in Scotland, a whole range of factors become important, however two stand out: the appeal of local food and drink is
extremely important to 26% on such holidays and quite important to a further 40%. Whilst accommodation where you can be cosy in front of the fire is also
very appealing: extremely important to 20% and very important to 40%.These factors, coupled with other features listed below illustrate the types of
messaging and products which could be particularly appealing if tourism businesses want to attract that local audience this winter.
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26

QUITE IMPORTANT

LOCAL FOOD AND DRINK | -2 40%

When asked to spontaneously write down one word which captured their ideal Scottish holiday, ‘cosy’ was the main unprompted response (15% of Scots) but

° ° with other mentions of snow, scenery, relaxation and peace and quiet. When provided with a prompted list of words and asked to choose their ‘top three’
STAleG COSY IN FRONT OF THE FIRE 20% 40% considerations, three stand out: peaceful (46%), cosy (41%) and affordable (41%). A need for exploration and discover and to recharge were also popular
choices.
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ACCOMMODATION TYPES FOR A SCOTTISH WINTER BREAK, WILLINGNESS TO PAY, WHAT ARE THE MAIN REQUIREMENTS AND HOW THEY DIFFER FROM OTHER TIMES OF THE YEAR

When it comes to the type of accommodation most likely to be considered for a Scottish winter break, the slightly greater appeal of serviced
accommodation at this time of the year: 23% would choose a small hotel and 16% would choose a larger hotel. That said, AirBnB (13%) and other self-
catering options (10%) are also popular. On average, Scots would be willing to pay an average of around £125 per room per night on a Scottish winter
break - though the pre-family and empty nester markets would both pay more than those in other age groups. As would be expected, willingness to
pay also reflects availability of disposable income across the different socio-economic groups. The box below highlights the key requirements
amongst Scots from their winter holiday accommodation — warmth, cleanliness and affordability all being key.

MAXlMUM SPEND PER ROOM PER NIGHT LWkt a0 VR Rt [ F
DN A SBDTTISH WINTER BREAK Warmth and Cosiness: a warm, cozy atmosphere, often

mentioning features like a fireplace, log burner, or good
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heating to keep out the winter chill.
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1

o
% Cleanliness, comfortable furnishings, and cozy, inviting
accommodations are essential

Affordability: A large portion of respondents seek
affordable options, emphasising value for money and a
balance between quality and cost.

Scenic and Peaceful Locations: There is a desire for scenic,
quiet locations with views of natural landscapes, often with
easy access to outdoor walks and attractions.

Self-Catering and Practical Amenities: there is a desire for
practical amenities, such as self-catering facilities (kitchens,
cooking appliances) to allow for more independent stays, as
well as basics like WiFi, TV, and good bathrooms.

Family and Pet-Friendly Options: Accommodations that
are family-friendly and pet-friendly are important for many.
Unique and Traditional Charm: Some respondents look for
accommodations with unique, rustic touches - often a cottage
or cabin atmosphere.

Extra Features for Relaxation: Additional features like hot
tubs, open fires, and spa facilities are appreciated as they
enhance the winter getaway experience, providing a cozy,
luxurious feel.
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In summary, a desire for warmth, comfort, affordability, and
scenic tranquility, with a preference for cozy, self-sufficient
spaces that feel like a home away from home.
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Scotland's Viewpoint is a regular survey of
1,000+ Scots - statistically representative of
the Scottish population and undertaken by

56 Degree Insight. It is conducted online over a
two-day period on a quarterly basis.

The results displayed here are taken from the
4th wave of 2024, with fieldwork taking place
from the 28th-30th October. Some 1,001 Scots
were interviewed. For further information visit:

Scotland's
Viewpoint

www.56Degreelnsight.com




