Scottish Tourism Index - Spring 2025

COMPARED WITH THE FIRST FOUR MONTHS OF 2025, ENCOURAGED BY BETTER WEATHER IN MARCH
AND APRIL, MORE SCOTS HAVE TAKEN BREAKS IN SCOTLAND OVER THIS PERIOD THIS YEAR, AND
LOOKING AT THE REST OF 2025, IT IS A MORE OPTIMISTIC OUTLOOK THAN AT THE START OF THE YEAR

WHAT IS 2025 LOOKING LIKE IN TERMS OF SCOTS’ HOLIDAY BEHAVIOURS?
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HIGH PRICES ARE STILL HAVING AN IMPACT - IF ANYTHING, PRICE BARRIERS HAVE INCREASED SINCE JANUARY —)

Despite the optimistic forecasts described above, it is important to introduce a note of caution as, over the last few months, we have seen increases in the potential barriers to travel - especially in terms of key financial impacts. Economic uncertaintty is still playing a role when it comes to our
likely holiday decisions and behaviours this year with the continued high cost of living likely to impact 46% of us and 36% are impacted by inflation. These and other economic factors have shown increases since January - indeed they are at some of the highest levels since we started recordin
this data in January 2023 (see line chart below). More directly, the costs of overseas and domestic holidays are negatively impacting 34% and 33% of us respectively. The other economic impacts which are playing a key role include increases to fuel bills (32%) and the financial statements an
decisions made by the UK Government in April. In previous years, transport disruption - on the railways and at airports - have been major concerns, however for the moment, they are showing lower impacts, as are the continued conflicts in Ukraine and the Middle East.
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THE NATURE OF FORTHCOMING TRIPS ALSO CONTINUES TO EVOLVE.......

Some 40% of us say that any Scottish holidays they take will be shorter in duration than would have been the case before now - an increase on 35% who responded this way a few months ago in January. Two thirds of us are keeping costs as low as possible by reducing spending when on holiday (66%).
Reflecting the other results described above, it would seem fairly clear that the overall outcome for domestic tourism will continue to be a trend towards shorter, lower spend trips, albeit with the potential for a slight increase in the number of us doing so. Half of us are ring fencing and protecting a budget
for holidays this year as a means of controlling spending (50%). ‘It is notable that 59% of Scots claim to be less likely to visit the USA at the moment because of current political uncertainties there. The section below looks at these perceptions of the USA and their likely impacts in greater detail.

¥sa59% L5 42% || T 40%

A

protect their holiday budget less likely to visit the USA due likely to use a tour operator due will take shorter Scottish
and made cut backs elsewhere to current uncertainties to so many uncertainties holidays than previously

. iy T e s 4T .

THE MAJORITY OF SCOTS HAVE BEEN UNIMPRESSED BY THE ACTIONS OF THE TRUMP £ umﬁﬁ RATION DURING ITS FIRS
THREE MONTHS IN OFFICE. WHILST THIS LOOKS LIKE DISCOURAGING TRAVEL TO THE STATES, ENCOURAGINGLY, IT DOES NOT
EXTEND TO HOW WE FEEL ABOUT AMERICAN VISITORS TO SCOTLAND THIS YEAR - IT SEEMS WE ARE LIKELY T0 BE AS
WELCOMING AS EVER! s e PO
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We have all watched on - with varyinmg degrees of fascination - at how the new administra rlﬂg

establish just how the ~Scottish population feel about this - from a political and economic standpoi

of welcome that visiting Americans can expect on vacation here this year..... T’-" i
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THE POTENTIAL IMPACTS ON TOURISM AND TRAVEL

VIEWS ABOUT THE ADMINISTRATION
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So how does this %enerally negative opinion about Trump translate to how Scots feel about the USA as a country? Just over half of Scots feel more
negative (51%) - 13% citing negative views about the administration as a key reason, whilst 6% mention avoiding going there and a similar proportion
have safety and human rights concerns (6%). For 35% of Scots, opinions on the USA as a country have not changed, whilst 14% say that Trump's policies

and administration have made them more positive about the USA: 6% because the new administration has just had a positive impact. But what about the impact on US citizens who visit Scotland on vacation this year? There have been many fears expressed by Americans about the
reception they might get in other parts of the world as a result of the new administration. Encouragingly, 7 in 10 Scots feel all visitors should be treated
equally (71%); whilst 10% feel we should be a bit more cautious and reserved than usual, 17% feel the opposite - we should be especially welcoming
and friendly. This empathetic approach is further illustrated by the 21% who feel more positive about US visitors compared to only 8% who feel more
negative, and that 55% will welcome them warmly as visitors to our country. Only 8% of Scots would rather that Americans didn't visit at the moment.

This all feels very positive and reassuring - irrespective of any negative views about their political administration, American visitors can
expect as warm a welcome as always from the Scottish population.

ey UNCHANGED
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When Sir Keir Starmer visited the States back in April, he invited President Trump to make a State Visit to Britain later this year. This has since become a
bit of a political hot potato as subsequent actions and policies of the US administration have been called into question. Whilst 20% of Scots have no
oginign on the State Visit, the largest proportion would prefer it was cancelled (44%) - a slightly higher proportion than those who feel it should still go
ahead (36%).

1,000+ Scots - statistically representative of
the Scottish population and undertaken by
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