
Our Mission // To promote access, adoption and the full utilization of technology and telecommunications 
resources by the Hispanic/Latino/a community in the United States through education, advocacy, and by 
serving as a national voice for Hispanics/Latinos in technology and telecommunications policy.

About HTTP // The Hispanic Technology and Telecommunications Partnership (HTTP) is the leading national 
Latino voice on telecommunications and technology policy.  We are a nonpartisan coalition of national Latino 
organizations working to ensure that the full array of technological and telecommunications advancements 
are available to all Latinos in the United States.  HTTP coalition members are nonprofit organizations that 
support the social, political, and economic advancement of over 50 million Americans of Hispanic/Latino 
descent by facilitating access to high quality education, economic opportunity and effective health care 
through the use of technology tools and resources.

First formed in 1996, to ensure that the voices of U.S. Latinos were fully represented in policy discussions 
surrounding the Digital Divide, HTTP believes even more strongly today that Latino voices need to be raised 
and that policy makers must address Latino concerns.  

HTTP accomplishes its mission by testifying before Congress and regulatory agencies such as the Federal 
Communications Commission and the Federal Trade Commission, by developing and distributing community 
education resources, and by promoting the Latino perspective at policy forums nationwide. 
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U.S. Latino consumers are embracing technology faster than any other consumer segment and are
online using search engines, devices and apps, connecting to peers and family through social media,
and participating in the digital economy at rates that continue to outpace other consumer groups.

With an average age of 27, Latinos have grown up as digital natives, and according to Nielsen's
latest report are “more likely to use technology than other segments of the population,”citing
that,“Latinos 18 and older are 9% more likely to own a smartphone, 11% more likely to own a
game console, and 13% more likely to own a smartwatch than non-Hispanic Whites.” 

In addition to their early adoption of technology, Hispanic consumers spend nearly 10.5 hours per
week using the internet on their smartphones, compared to the overall average of 8.4 hours and are
more likely to perform diverse tasks such as emailing and messaging on their smartphones.
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Comprehensive Federal Privacy Legislation: 
A Latino Imperative //

It’s time for congress to protect Latino consumers by passing a 
comprehensive national privacy law that addresses bias and discriminatory 
data practices and establishes civil rights protections with respect to 
consumer data online and offline.

With a combined $2.13 trillion in purchasing power, Latino consumers
are a critical engine for the internet economy and represent an important 
stakeholder group in the policy discussion to protect consumer privacy.
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In this report, the terms “Hispanic” and “Latino” are used interchangeably to refer to anyone who identifies as being of
Hispanic or Latino origin. They may be of any race.

Demographics, Nielsen. “Descubrimiento Digital: The Online Lives of Latinx Consumers.” Nielsen, 2018, 
www.nielsen.com/us/en/insights/report/2018/descubrimiento-digital-the-online-lives-of-latinx-consumers/.

U.S. Census Bureau, Annual Estimates of the Resident Population by Sex, Race and Hispanic Origin: April 1, 2010 to July 1, 2015. 
Individuals of Hispanic or Latino ethnicity can be of any race.

United States Congress, Joint Economic Committee. “The Economic State of the Latino Community in America.” Www.jec.senate.gov, 
2016, www.jec.senate.gov/public/_cache/files/c80b26fc-9d13-4537-a7a3-aa926e483cdf/the-economic- state-of-the-latino- 
community-in-america-july-2016-update-final-with-appendix-table-.pdf. 
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Anti-Discrimination and Equal Opportunity  
 
 Provides FTC rule-making authority to 
 regulate unfair and discriminatory advertising 
 practices. 

 Prohibits use of personal data to discriminate
 unlawfully in economic opportunities
 (employment, housing, credit, education,
 insurance).

 Prohibits use of personal data to engage in 
 deceptive voter suppression.

 Requires privacy risk assessments and bias 
 detection and mitigation mechanism. 

Individual Rights       

 Grants consumers the right to access, correct, 
 and delete personal information.

 Allows for data portability.

Surveillance

 Creates explicit limitations on how 
 government entities can collect and share 
 personal data.
 

Use Limitations and Consent Frameworks 

 Data minimization or other collection limits.

 Purpose or context-based use limitations.

 More meaningful control/choices about the use 
 of personal information"

 Use restrictions on children's information.

 Use restrictions for other "sensitive" 
 information (e.g., geo location, health, 
 biometrics, sensor recordings).

Algorithmic Decision Making

 A dedicated government agency tasked with
 conducting impact assessments that evaluate
 for risks associated with unfair, biased, or
 discriminatory effects on consumers.

 Includes a right not to be subjected to
 algorithmic decision-making when it relates to
 life-changing effects on consumers’ financial
 status, health, employment, or education.

As digital natives, Latino consumers are uniquely vulnerable to discriminatory data practices that 
can limit economic opportunity in housing, credit, and employment opportunities based on protected 
characteristics such as race, age, gender, sexual orientation, disability, and gender identification. 

HTTP calls on Congress to protect Latino consumers by passing a comprehensive national privacy 
law that provides reliable protections for every consumer regardless of where they live, and that 
encodes baseline civil rights principals including: 

U.S. Privacy Law Must Include 
Civil Rights Protections //
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