
Chamber Culture Fund helps creatives raise awareness of dyslexia 
An arts company which uses the power of creativity to improve the life chances of 

children with specific educational needs has been selected to receive an award from 
Hull and Humber Chamber of Commerce through its Chamber Culture Fund. 

Creative Briefs, which is based in Hull, will use the donation of £4,000 to develop a 
project which will see a group of young creatives produce a “street book” telling a 
visual and auditory story to raise awareness of dyslexia. 
The project is also being supported with funding from Children in Need and the 
Hull-based Dyslexia Sparks charity. Creative Briefs is working towards presenting a 
work in progress at Humber Street Sesh in August and at Freedom Festival in 
September, and then displaying the work at libraries and other public buildings later 
in the year.  
The Creative Briefs approach is to bring together young people who have dyslexia to 
work on a live design project to create accessible forms of art which explore their 
perceptions of dyslexia.  
The young participants will take creative control and produce large scale street 
illustration books. The young designers are collaborating with poet Vicky Foster to 
create poetry corresponding to their illustration work, as well as musical production 
company Broken Orchestra to create a backing track which complements their own 
designs.  
Jason Bowers, founder of Creative Briefs, said: “We are all extremely excited to 
receive an award from the Chamber Culture Fund. It allows us to start a project 
which we wouldn’t have been able to do previously and which has so much potential. 
“The project is a fantastic opportunity for the young designers to share their work 
with a worldwide audience at Freedom Festival and the Sesh. As a result of the 
Chamber’s support they have already had the experience of working alongside some 
of the region’s top writers, photographers, musicians and business mentors in 
developing their street book. 
“The mentors provided by the Chamber will help our team to test and develop the 
street book concept to its full potential in Hull and elsewhere in the Humber region.” 
The Chamber Culture Fund was launched to commemorate the Chamber’s 180th 
anniversary and Hull’s status as 2017 UK City of Culture. In 2018 the Fund made its 
first award to support the development of Pale Blue Dot, a play by the Hull-based 
theatre company Ensemble 52. The panel selected Creative Briefs for this year’s 
award after reviewing bids from across the Humber region.  
In addition to Phil Ascough the judging panel comprises a former Chamber President 
and current Chamber Council member Julian Wild, and arts consultants and project 
directors Elaine Burke and Clare Huby. In addition to providing cash support, the 
Chamber also offers mentoring. 
Elaine said: “We are excited by the potential of Creative Briefs’ approach. The quality 
of their idea stood out and it offers a very innovative way of giving a new voice to 
young people with dyslexia. Creative Briefs’ way of working is engaging and fun, and 



we think it will really connect with people of all ages – at Humber Street Sesh, 
Freedom Festival, libraries and beyond.” 
Phil Ascough, who launched the scheme as Chamber President for 2017–18, said 
the hope is that businesses will play a part. 
He said: “The Fund has only made two awards so it’s still early days. It will grow in 
the years to come and we will be able to increase the value of the awards more 
quickly if we can get more direct support from businesses. 
“We received nearly 20 bids, which indicates there is great demand for funding for 
the arts and culture in the Hull and Humber region. We know from having studied the 
bids that many of the projects are based on great ideas but the people behind them 
need money and expert guidance to develop their work. 
“We urge more businesses to come on board, and to look at the work of Creative 
Briefs and other arts and culture companies and individuals to see some of the 
excellent ideas that are emerging in our region. Together we can support even more 
culture in our region.” 
Creative Briefs and the Junior Design Factory are always interested in hearing 
from local businesses, community organisations and educational institutions 
interested in the project.  
For information about supporting, funding and sponsoring Creative Briefs and 
the Street Book Project please email Jason Bowers at 
hello@creativebriefs.co.uk  
Picture details 
Pictures show (from left) Jonny Rowe, Rebecca Shipham and Jason Bowers of 
Creative briefs, plus children working on their contributions for a mural at Humber 
Street Sesh in 2018. 
Further information 
Creative Briefs: www.creativebriefs.co.uk 
Junior Design Factory: www.juniordesignfactory.co.uk  
Twitter: @BriefsNotPants  
@JnrDzignFactory 
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