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Mission
• to elevate the awareness and understanding 

of  the Canadian podcast audience for 

podcasters, agencies, and advertisers



Calibration Survey: brief survey to establish incidence of  

podcast listeners in the overall population (Sept 9-10, 2021)

In-Depth Survey: averaging 18 minutes to probe range of  podcast behaviour, 

interests and attitudes among podcast listeners (Oct 7-22, 2021) 

3,025 Canadians, aged 18+

1,600 monthly     

podcast listeners, 18+ 

TWO SEPARATE ONLINE SURVEY COMPONENTS:

Study Design

Survey invites sent to representative sample of online Canadians on MARU Voice Canada  



Canadians, aged 18+

refers to the market 

representative sample of  3,025 

adult Canadians surveyed in the 

Calibration Survey.

This sample allowed us to 

establish the incidence of  

podcast listeners in the overall 

population, by region and within 

various demographic 

categories. These incidence 

estimates in turn provided 

inputs into the weight frame for 

the In-Depth Survey, ensuring 

that results are representative 

of  Canadian podcast listeners.  

Segments Identified in the Report

Monthly podcast listeners

sometimes identified as simply 

“podcast listeners” or “monthly 

listeners” in the report, refers 

to the full sample of  1,600 

podcast listeners reached in 

the longer In-Depth Survey.

To qualify for the In-Depth 

Survey, monthly podcast 

listeners had to report listening 

to podcasts at least once a 

month, confirming that by also 

having said they had listened 

to a podcast in the past year.

Power listeners (5+ hrs/wk)

refers to the 32% of  monthly 

listeners who say they listen to 

podcasts 5+ hours per week. These 

listeners are disproportionately 

important for the ad impressions 

they deliver to a podcast campaign.

New listeners

refers to the 38% of  monthly 

listeners who say they started 

listening regularly to podcasts in the 

past year. These listeners provide a 

window into how the Canadian 

podcast landscape is changing. 



Power Listeners / New Listeners Defined

29%
Canadians 
Age 18+

10+hrs
14%

5-<10hrs
18%

2 -<5hrs
30%

<2hrs
12%

Listen< weekly, 
26%

Hours Spent—Typical Week

Past 6 Mo.
13%

Past Yr.
24%

Past 2-3 yrs.
30%

Past 3-5 yrs.
16%

5-10 
years 
ago

10%

First Started Listening to Podcasts

>10 
years 
ago
5%

Power Listeners
(32% of Monthly Listeners)

New Listeners
(38% of Monthly Listeners)

Power Listeners: Those spending 5+ hours/week listening to podcasts

New Listeners: Those who started listening regularly in the past year

Longtime Listeners
(16% of Monthly Listeners)

Source: The Canadian Podcast Listener 2021
How much time would you say you spend listening to podcasts in a typical week? / When did you first start listening to podcasts?
Base: Monthly podcast listeners, aged 18+; (n=1,600)



Podcast Landscape in Canada



Steady growth in 
Canadian podcast 
listening

Incremental year-over-year growth 

continues in podcast listening.

29% of  Canadians 18+ listen to podcasts 

monthly, though daily listening is flat. 

Strong growth in listening to podcasts 

weekly.

Source: The Canadian Podcast Listener 2021 – Calibration Study
Which of the following best describes your most recent experience with podcasts / How 
often do you listen to podcasts? Base: Canadians, aged 18+, Jul/Aug 2017 (n=2,518); May 
2018 (n=3.118); May 2019 (n=3,040); Sept 2020 (n=3,033); Sept 2021 (n=3,025)

24%

26% 26%
27%

29%

15%

18% 17%
18%

21%

4% 5% 5%
6% 6%

2017 2018 2019 2020 2021

Podcast Listening - % of Canadians 18+

Listen monthly Listen weekly Listen daily



French Canada 
driving growth

Though monthly listening in French 

Canada continues to lag that of  English-

speaking Canadians, numbers have 

jumped significantly in the past year with 

21% of  French-speaking Canadians 

listening to podcasts monthly.

24%

26% 26%
27%

29%
25%

28% 28%
30%

31%

20%

18% 17%
17%

21%

2017 2018 2019 2020 2021

Monthly Podcast Listening - A18+

Total English French

Source: The Canadian Podcast Listener 2021 – Calibration Study
Which of the following best describes your most recent experience with podcasts / How 
often do you listen to podcasts? Base: Canadians, aged 18+: English: Jul/Aug 2017; 
(n=2,051); May 2018 (n=2,554); May 2019 (n=2,477); Sept 2020 (n=2,480); Sept 2021 
(n=2,447); French: Jul/Aug 2017 (n=467); May 2018 (n=564); May 2019 (n=563); Sept 
2020 (n=553); Sept 2021 (n=637)



57% 57% 55% 52% 54%

43% 43% 45% 48% 46%

2017 2018 2019 2020 2021

Podcast listening 
shifted to slightly 
more male listeners 
in 2021

Source: The Canadian Podcast Listener 2021
Base: Canadians, aged 18+; Jul/Aug 2017 (n=2,518); May 2018 (n=3,118); May 2019 
(n=3,040); Sept 2020 (n=3,033); Sept 2021 (n=3,025)

Monthly Podcast Listeners, Composition by Gender



Nearly half of 

monthly podcast 

listeners are 

under 35

Age composition has held steady over the 

past three years.

Source: The Canadian Podcast Listener 2021
Base: Canadians, aged 18+; Jul/Aug 2017 (n=2,518); May 2018 (n=3,118); May 2019 
(n=3,040); Sept 2020 (n=3,033); Sept 2021 (n=3,025)

44%
52% 47% 47% 47%

40%
37%

33% 34% 35%

16% 12%
20% 18% 18%

2017 2018 2019 2020 2021

55+

35-54

18-34

Monthly Podcast Listeners, Composition by Age



New listeners—more likely to be female, younger, Francophone
More than 4-in-10 women and 18-34 listeners, and half  of  French-speaking Canadians and those with high 

school or less who listen to podcasts monthly, say they only started listening to podcasts in the past year.

Source: The Canadian Podcast Listener 2021
P3. When did you first start listening to podcasts?
Base: Monthly podcast listeners, aged 18+; total (n=1,600); men (n=786) women (n=814); 18-34 (n=723); 35-54 (n=577); 55+ (n=300); <HS (n=316); Coll/Some U (n=620); Grad U+ (n=664); Eng (n=1,303); Fre (n=297) 

Gender Age Education Language

13% 12% 14% 17% 11% 8%
21%

11% 9% 12% 18%

24% 22% 27% 28%
19% 25%

27%
26% 21% 23%

33%

30% 28%
33% 30%

29%
34%

28%
32%

30%
30%

32%

32% 37%
26% 25%

41% 33%
24% 31% 40% 34%

17%

Total Men Women 18-34 35-54 55+ <HS Coll/U Grad U+ Eng Fre

More than 3 years ago

In the past 2-3 years

In the past year

In the past 6 months

Started Listening
(among monthly listeners)



173

102

46

87

121 128

67
95

153

90

152

98

Monthly Podcast Listeners, Indexed to Canadian Population

Even with a slight mainstreaming of  audience in 2020, podcasting continues 

to deliver a uniquely young, well-educated, diverse and affluent target.

Source: The Canadian Podcast Listener 2021
Base: Monthly podcast listeners, aged 18+ (n=3,025) 
*Ethnic background based on response: “What are the ethnic or cultural origins of your ancestors?” Multiple responses accepted. If any non-European origin mentioned, respondent is classified as “Non-European.”

100 = 
Canadians 

18+

Age HH Income Education Ethnic Background*

Podcast listeners—a unique, attractive audience



5.5
6.2 6.5

2019 2020 2021

Hours/Week among Weekly 
Listeners

Time spent listening continues to trend up
The number of  weekly listeners is up, and weekly listeners 

are spending more time listening to podcasts each week.

70% 70%
74%

2019 2020 2021

% of Monthly Listeners       
Listening Weekly

+12%
+6%

Source: The Canadian Podcast Listener 2021
S4. How often do you listen to audio podcasts?
P1. How much time would you say you spend listening to podcasts in a typical week?
Base: Monthly podcast listeners, aged 18+, May 2019 (n=1,538); Sept 2020 (n=1,618); Sept 2021 (n=1,600); listen at least weekly, 2019 (n=1,077) ; 2020 (n=1,130); 2021 (n=1,175)



Power Listeners on 
the rise

Continuing the 2020 growth in Power 

Listeners (spend 5 or more hours a week 

with podcasts), these Power Listeners now 

make up nearly one third (32%) of  monthly 

podcast listeners. 

Power Listeners continue to be of  critical 

importance from an advertising 

perspective, accounting for 79% of  all 

listening from weekly listeners.

26%

29%
32%

2019 2020 2021

% of monthly podcast listeners           
listening 5+ hours/week

Source: The Canadian Podcast Listener 2021
How much time would you say you spend listening to podcasts in a typical week?
Base: Monthly podcast listeners, aged 18+: 2019 (n=1,538);  2020 (n=1,618); 2021 
(n=1,600)



Apple falls to 3rd place as podcast platform 
used most often

Apple loses its seat to YouTube, while Spotify continues to show strong growth.

Source: The Canadian Podcast Listener 2021
E9B. Which of those platforms do you use most often to listen to podcasts?
Base: Monthly podcast listeners, aged 18+: 2019 (n=1,538); 2020 (n=1,618); 2021 (n=1,600)

24%

12%

24%

12%

7%
9%

5% 2% 2%

23%
21%

24%

8% 8%
6% 6% 1% 1%

27%
25%

18%

7% 7% 6%
3%

2% 2%

YouTube Spotify Apple Podcasts/
iTunes

App/website of a
specific radio station

Google Play /
Google Podcasts

Other podcast apps
(e.g., Overcast,

Pocket Cast,
Stitcher)

Site/app of the
people who

produced the
podcast

iHeartRadio Soundcloud

Platform used most often

2019 2020 2021



How Listeners Discover 
New Podcasts

Source: The Canadian Podcast Listener 2021
DIS3. Where did you first learn about this podcast? Base: Monthly podcast listeners, aged 
18+, started listening to a new podcast in past 6 months (n=774)

21%

18%

13%

7%

5%

4%

1%

1%

1%

7%

6%

5%

<1%

3%

3%

2%

1%

0%

On another podcast

Through direct communication with family/friends (in person, 
phone, DM, text etc.)

I saw it on the social media feed of someone I follow

It was mentioned on a video I was watching

It was mentioned on a website or blog that I was reading

I was searching for podcast on a topic I was interested in

I read about it in an email newsletter I subscribe to

It was a sponsored post or advertisement on social media

It was on a podcast 'chart' or other source of podcast listings

I was searching for podcasts by that topic in the app

It was featured on the homepage or 'top podcasts' listing

It was recommended to me based on other podcasts I listen to

Other

On TV

On the radio

In a newspaper or magazine

Through a poster or billboard

Other

Other Online
31%

Podcast App
20%

Offline Media
10%

Cross-promotion on other podcasts is the 

leading source for discovery.

In-app discovery made incremental gains 

with 20% of  monthly podcast listeners 

saying that’s how they learned about a new 

podcast they started in the past 6 months, 

up from 16% in 2020.

Social media discovery continues to be 

mostly organic, with 13% citing the feed of  

someone they follow vs. just 1% who 

discovered a podcast on a sponsored post. 

<1%

Where did you first learn about this podcast? 



The Canadian 
Podcast Chart

By naming up to 10 podcasts they listened to in the past 

month, Canadian podcast listeners give us insight into 

not only the most popular podcasts but also who is 

listening to different genres and formats of  podcasts. 

The long tail of  podcast listening is growing. The 1,600 

monthly podcast listeners this year named a total of  

3,048 individual podcasts, up from 2,848 in The 

Canadian Podcast Listener 2020.



Top Genres in 2021

Source: The Canadian Podcast Listener 2021
P4. Please list up to 10 podcasts you remember listening to in the past month. 
Base: monthly podcast listeners, aged 18+; 2020 (n=1,618); 2021 (n=1,600)

Comedy, Society & Culture and Arts were 

less likely to be named this year than in 

2020.

After a drought of  sporting events in 2020, 

Sports podcasts were listened to by more 

Canadians in 2021, as were TV & Film 

podcasts.
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14%
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<1%

<1%
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23%
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Society & Culture

News
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Health & Fitness
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Business

Arts

TV & Film
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Music
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Kids & Family
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Podcasts

2021

2020



Country of Origin
The proportion of  US podcasts continues to decline, with homegrown Canadian podcasts 

making incremental gains, as well as podcasts from Britain and other countries.

Source: The Canadian Podcast Listener 2021
P10. Of all the podcasts you listen to, about what proportion would you say are from:
Base: Monthly podcast listeners, aged 18+: 2019 (n=1,538); 2020 (n=1,618); 2021 (n=1,600)

2019 2020 2021

USA 52% 49% 44%

Canada 38% 41% 42%

Britain 4% 5% 6%

France 2% 2% 2%

Elsewhere 4% 4% 5%?

Of all the podcasts you listen to, about what proportion would you say are from:



Advertising



+16%

Podcasts deliver incremental reach

Source: The Canadian Podcast Listener 2021
S1. Which of the following best describes your most recent experience with podcasts- by 'podcasts,' we mean pre-recorded digital audio programs that you can subscribe to in a feed and either 
download to listen to later, or stream on demand?  S6. Which of the following types of media have you watched, listened to or read in the past week or 7 days?
Base: Canadians, aged 18+ (n=3,025)

Social 
Media+5%

Podcasts add between 4 and 16% potential weekly reach of  Canadian adults beyond what is delivered by other 

media. They are especially complementary to offline media and free music streaming services. 

Free 
Music 

Streaming
+13% YouTube+4%+8%

Online 
News

Print 
Newspapers

+16%Print 
Magazines

AM/FM 
Radio 

Network or 
Cable TV+10%+8%

Podcasts

Other Media

A18+ Past Week Reach

Both



Appreciation of  
podcast sponsorship 
growing

Appreciation of  the role that advertisers 

play to support their favourite podcasts is 

even stronger, with 54% saying they don’t 

mind getting extra ads to help their shows 

continue, and 33% say they go out of  their 

way to support brands who sponsor their 

favourite shows.

Source: The Canadian Podcast Listener 2021
AX. To what extent do you agree or disagree with the following statements about 
advertising in podcasts?  Base: Monthly podcast listeners, aged 18+, listen to podcasts 
with ads; 2019 (n=1,411);  2020 (n=1,400); 2021 (n=1,429)

7% 8% 11%
2% 4% 6%

35% 38%
40%

14%
17%

20%

2019 2020 2021 2019 2020 2021

Agreement with advertising statements

Strongly agree Agree

42%

16%

I go out of my way to support 
brands that support my 

favourite podcasts

I wouldn't mind a couple of 
extra ads per show so that my 

favourite podcasts can continue

52%

27%

46%

20%



Ads on podcasts least likely to be avoided ‘all the time’
Ads on AM/FM radio edge out podcasts as the least likely of  all media 

to be avoided ‘all’ or ‘most of  the time’ by monthly listeners. 

Source: The Canadian Podcast Listener 2021
A4A. When you come across ads in each of the following places, how often do you actively avoid those ads by skipping, blocking, tuning out, turning away, throwing away or otherwise avoiding the ad?
Base: monthly podcast listeners, aged 18+; listen to podcasts with ads (n=1,429)

18%

20%

22%

25%

29%

30%

32%

34%

41%

27%

23%

31%

25%

34%

27%

30%

29%

27%

27%

23%

24%

23%

21%

20%

20%

18%

16%

17%

15%

12%

14%

9%

13%

9%

10%

8%

11%

18%

11%

13%

6%

10%

9%

9%

7%

Podcasts

AM/FM radio

TV

Print newspapers/magazines

Online video

Direct mail

Email advertising

Online banner ads

Online pop-ups

How often do you actively avoid those ads by skipping, blocking, tuning out, turning away, 
throwing away or otherwise avoiding the ad?

All the time Most of the time About half the time Less than half the time Never



Takeaways

• Growth trends in podcast listening over the past 5 years continue. Some mainstreaming of  podcast 

listening has helped to spur growth of  monthly listening to 29%, while time spent listening to podcasts 

among weekly listeners continues to grow.

• Podcast listening is up sharply in French Canada. Though still lagging English Canada, a handful of  

popular independent French-Canadian podcasts appears to be drawing new listeners to podcasts.

• Apple continues to lose ground to YouTube and especially to Spotify as a podcast platform. Spotify leads 

the charge while YouTube is also growing. 

• Cross-promotion on other podcasts continues to be an important tool to drive discovery. In-app discovery 

also saw gains in 2021, much of  it driven by listeners who use Spotify most often to listen to podcasts.

• Reflecting engagement with their favourite podcasts, podcast listeners are supportive of  the ways 

podcasts generate revenue. More listeners say they are contributing direct monetary support to podcasts, 

while showing increased receptivity to the ads and sponsors who support their favourite shows.



Unlock access to the complete report on The 

Canadian Podcast Listener.

A subscription opens the door to exclusive 

content, including:

• The Canadian Podcast Chart – exclusive data 

on the 3,000+ podcasts listened to by 1,600 

monthly podcast listeners, including demo, 

genre and publisher info

• Virtual presentation of  the study

We offer a variety of  subscription types to meet 

the needs of  various organizations, including 

educators. 

For more details, contact: 

joanne@signalhillinsights.com

A deeper drive into CPL 2021 is 
available via subscription

Report Outline:

Podcast Landscape: Growth of listening, demos, regions

Listening During COVID: Changing habits, genre preferences

Shifting Platforms: Streaming/downloads, subscriptions, devices

Discovery: How listeners find new podcasts; what makes them stop listening

The Canadian Podcast Chart: Top podcasts, publishers and trends

French Canada: Listening rends, top podcasts, platforms

Engagement: Motivations for listening, direct monetary support

Advertising: Leading brands recalled, host read ads, ad avoidance 

mailto:joanne@signalhillinsights.com


Special appreciation to our primary sponsor for their support:

canadianpodcastlistener.ca

For more information on the findings in this report,                     

please contact:

Jeff  Vidler
Signal Hill Insights

jeff@signalhillinsights.com

Jeff  Ulster

julster@thepodcastexchange.ca

mailto:jeff@signalhillinsights.com
mailto:jeffreyulster@gmail.com

