HOST A DIGITAL ADVOCACY DAY!

THE WAY WE CONNECT, CREATE, AND CONTROL THE NARRATIVE HAS CHANGED.

WHAT CAN A DIGITAL ADVOCACY DAY DO
FOR YOUR ORGANIZATION?

Digital Advocacy Days not only meet the changing demands of advocacy
during the COVID era, but also provide a major boost in social media
followers, original content, and supporter engagement.
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' ¢ Advance your social media following, multimedia content, and engagement

¢ Boost call-to-action campaigns, including petitions, email list subscriptions,
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¢ Compelling personal video stories and testimonial quotes discussion

e Live-streamed panel discussions
e Multiple calls-to-action customized to meet your campaign goals
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¢ An open Q&A for both experts and grassroots advocates starts in 10 bring attention
e Virtual tours and behind-the-scenes interviews and traffic to your
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reached almost A Facebook page with an average of 32 engagements per day
4,000 viewers. increased to 1,141 during the Digital Advocacy Day.
¢ A page with only 400 followers reached over 1,100 people

organically with a live-streamed video panel discussion.
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IF YOU WANT TO DRIVE CHANGE WITH A DIGITAL ADVOCACY DAY, LETS TALK.

Denny Civic Solutions
www.DennyCivicSolutions.com
(412) 551-1770

Denny CiViC Solutions jrdenny@dennycivicsolutions.com



