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LETTER FROM LEADERSHIP

The Asian/Pacific Islander American Chamber of Commerce and Entrepreneurship (National 
ACE) represents the voice of the Asian American and Pacific Islander (AAPI) business  
community and advocates for AAPI entrepreneurs.

Since our founding in 2013, our goal has been clear: to improve the economic and social 
well-being of the AAPI community. By working with policymakers, business leaders,  
and private and public stakeholders, we have advocated for public policies that promote 
growth in our economy, ultimately providing AAPIs with more successful business and  
economic opportunities.
 
This is the third publication of our policy agenda, which updates and adds new information 
to our first two publications, issued in 2014 and 2017.
 
The goal of this document is to emphasize the policy needs of our diverse community to the 
White House, to Members of Congress, and to state and local lawmakers. In doing so,  
it is our hope that we can collaborate and find equitable solutions to address challenges 
facing our community.
 
The National ACE 2019 Policy Agenda includes discussion on several critical issues facing 
our communities and offers common sense, reasonable solutions that should be considered 
by political and business leaders of all backgrounds.
 
As shown in this publication, the AAPI business community has made significant  
contributions to American society with our strong economic output, productivity, ingenuity, 
and job creation. As the fastest growing ethnic community in the United States, we are  
confident that our contributions will continue to grow in the years to come.
 
Our community and economic strength continue to flourish, and we hope to accomplish 
even more through meaningful input, cooperation, collaboration, and active support from 
our leaders in the public sector. We stand ready to engage in the policy discussions which 
will incite positive change for our community.

Amar Shokeen
Chair, Board of Directors

Jimmy Ferguson
Policy Committee Chair

Chiling Tong
President and CEO
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INTRODUCTION

National ACE

The Asian/Pacific Islander American Chamber of Commerce and Entrepreneurship (National ACE) 
was established in 2013 to represent the business interests of Asian Americans and Pacific Islanders 
(AAPIs) and to improve their economic and social well-being. 

National ACE works with policy makers, business leaders and private and public sector stakeholders 
to advocate for public policies that promote growth in our economy, so that more AAPIs can be  
successful in creating business opportunities and good jobs.
 
This policy agenda builds upon our first two publications – issued in 2014 and 2017 – which  
set forth our top legislative and regulatory policy priorities to aid our mission of supporting AAPI 
entrepreneurs.

National Ace’s Core Values and Strategies

Deliver Powerful Advocacy: 
Represent the united voice of the AAPI business communities and advocate for policy 

priorities that support our community by working with national, state, and local  
lawmakers in a nonpartisan approach. 

Provide Business Solutions:
Connect local and regional AAPI chambers of commerce, MOU partners, and other 
stakeholders across the country and provide innovative business solutions through 

quality programs and services. 

Increase Economic Opportunities: 
Contribute to our nation’s economic growth, business development, and govern-

ment efficiency by supporting programs and policies that create more AAPI business 
owners, entrepreneurs, and corporate leaders. 

Maintain Organizational Sustainability: 
Build and operate a strong and sustainable organization recognized by peers and 

policymakers alike as an effective and high performing representative of the national 
AAPI business community. 

1ACE POLICY AGENDA 2019 
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ASIAN AMERICANS & PACIFIC ISLANDERS

Asian Americans & Pacific Islanders

According to the U.S. Census Bureau’s 2017 estimates, 22.5 million individuals, or 6.9 percent of the 
U.S. population, identify themselves as Asian American or Pacific Islander.¹  

Yet, it is no easy task to combine all AAPIs into one ethnic category because we can trace our ances-
tral roots to more than 40 countries and over 50 ethnic subgroups. Across this very diverse communi-
ty of AAPIs, one can hear over 100 languages and dialects being spoken, in addition to English. 

While there may be some differences among the ethnic subgroups, many of the challenges we face 
are identical. Recent immigrants face difficulties with issues such as language barriers and cultural 
unfamiliarity, lack of role models or mentors, and limited upward mobility and advancement  
opportunities in their professions. 

We also believe that by harnessing the assets and resources of the broader AAPI community, we can 
contribute to our nation’s economy together in more meaningful ways. Here are some of our com-
bined community’s demographic characteristics: 

 AAPI by the Numbers

• The impressive economic strength of the AAPI community is demonstrated by the increase of 
AAPI-owned businesses in the past decade; between 2007 and 2012, the number of AAPI busi-
ness owners grew from 1.5 to 1.9 million, a staggering 24 percent growth rate.⁴ 

• AAPIs remain the fastest-growing population segment in America, increasing by 46  
percent between 2000 and 2010, four times faster than the growth of the total U.S.  
population.²   The U.S. Census Bureau projects that by 2065, AAPIs will make up 14 percent of the  
U.S. population.³  

• AAPIs are the nation’s wealthiest consumer segment. In 2017, the median household income 
for AAPIs was $81,331, surpassing the national median income of $61,312.⁷ 

• AAPI-owned businesses generate over $700 billion in annual revenue.⁶  

• The buying power of the combined AAPI community is the fastest growing of all racial groups 
in the U.S. The buying power of AAPIs reached an impressive $986 billion in 2017, which is 6.8 
percent of the U.S. total. This number is expected to increase to $1.3 trillion by 2022.⁵ 

• Despite being the nation’s wealthiest consumer segment, there are AAPI subgroups which suffer 
high rates of poverty.  This is often overlooked due to the financial success of the community as 
a whole. For example, Hmong, Cambodian, and Laotian Americans suffer some of the highest 
poverty rates, at 38 percent, 29 percent, and 18.5 percent, respectively.⁸ 
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AAPI WOMEN ENTREPRENEURS

As of 2018, there are 1.1 million Asian American businesses owned by women, which represents a 
growth of 7 percent from 2016.⁹  As much as 39 percent of Asian American women identify  
themselves as entrepreneurs.¹⁰  While the majority of AAPI-owned businesses are male-owned, with-
in some Asian subgroups, there is less of a gender disparity. For instance, 51 percent of both  
Filipino- and Vietnamese-owned businesses are women-owned.¹¹ 
 
Asian American women own 9 percent of all women-owned businesses in the U.S. and they hire  
over 1 million workers generating $170.4 billion in revenue.¹²  Likewise, there are 36,787 businesses 
owned by Native Hawaiian and Pacific Islander women that employ 20,443 workers and generate 
$2.5 billion in revenues.¹³ 

From 2017 to 2018, Asian American women-owned businesses grew by 7 percent. At $184,669, the 
average annual revenue generated per firm by Asian American women-owned businesses is the high-
est among all minority owned businesses and 7.7 percent more than the average of all  
women-owned businesses.¹⁴ 
 
According to a 2017 Nielson study, the number of American businesses with an Asian woman  
majority owner increased by 44 percent over the past 5 years, a 54 percent increase.¹⁵
  
The number of Native Hawaiian or Pacific Islander women-owned businesses grew by 6.3 percent be-
tween 2017 and 2018.¹⁶  Women-owned firms make up 47 percent of all Native Hawaiian or Pacific 
Islander businesses.¹⁷  

Entrepreneurship by AAPI women across the board continues to grow, however, data shows that 
AAPI women continue to face disproportionate challenges gaining access to capital and other re-
sources necessary for success. 

National ACE supports measures that enhance women’s participation in the workforce and in starting 
businesses by ensuring an even playing field between male and female workers and entrepreneurs. 
National ACE also supports measures that enhance women’s ability to access capital and other  
resources that are necessary for the success of their businesses. 

Asian American women 
own 9% of all women-owned  
businesses in the United States

AVERAGE ANNUAL REVENUE PER 
AAPI WOMEN-OWNED FIRM

HIGHEST AMONGST ALL MINORITY-OWNED BUSINESSES
7.7% MORE THAN ALL WOMEN-OWNED BUSINESSES

$184,669
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AAPI MILLENIAL ENTREPRENEURS & ACE NEXTGEN

Millennials [generally considered to be those born between the early 1980s and the late 1990s] are 
the largest generation in the American workforce, with 56 million Millennials working or currently 
looking for work. Millennials make up over one-third of the U.S. workforce, nearly a quarter of the 
total U.S. population at 75 million,¹⁸  and account for 30 percent of the voting age population.¹⁹   
Interestingly, almost half – 44 percent of Millennials are minorities.²⁰  Millennials are also the largest 
and fastest-growing group of consumers. 

Asian Americans make up 6 percent of the U.S. Millennial population²¹  and AAPI Millennials  
make up the largest group of young entrepreneurs. Among AAPIs, Millennials make up nearly 40%  
of the total AAPI population in the U.S. In fact, 16 percent of Asian-owned businesses are run by 
those under the age of 35, compared to only 14 percent of Millennial American business owners  
as a whole.²²  

In comparison, 28 percent of Asian-owned businesses are run by those above the age of 55, while 41 
percent of American businesses as a whole are run by individuals over 55.²³  

This data demonstrates that AAPI Millennials are critical stakeholders in both the AAPI and  
mainstream business ecosystems, and that their voices will be influential in the policy-making process 
affecting business issues. 

National ACE recognizes the value of working with and nurturing the leadership of AAPI Millennial 
Entrepreneurs early on, and we developed a unique program geared towards mentoring, networking, 
and skills-development for these entrepreneurs. 

ACE NextGen 

ACE NextGen is the premier organization for elevating the success of AAPI Millennial entrepreneurs. 
ACE NextGen creates and connects a vibrant community of entrepreneurial-minded AAPIs, provides 
support and resources for the Asian community, and educates through helping AAPIs develop an 
entrepreneurial mindset and skillset. 

The ACE NextGen Program highlights important traits that set AAPI Millennial entrepreneurs apart 
from other business owners and entrepreneurs:

• AAPI Millennial entrepreneurs are risk takers, creative thinkers, and are highly driven. 
• AAPI Millennial entrepreneurs are more flexible and can adjust easily to fast-changing  

domestic and global business environments. As one of the most technologically inclined 
ethnic groups in America, AAPIs have learned to adopt technology to business rather than be 
conquered by it. 

• AAPI Millennial entrepreneurs are socially conscious and believe in the importance of  
corporate responsibility. AAPI Millennial entrepreneurs recognize the need for incorporating 
hiring policies and business models that cannot be replaced by robotics, despite growing 
pressure to incorporate automation into the workforce. 

By thoughtfully developing a comprehensive program that speaks uniquely to this enterprising 
generation, National ACE supports the pathway to success by building a platform which responds to 
their needs of efficiency, efficacy, and access to resources.  National ACE believes that that through 
this program, AAPI Millennial entrepreneurs will not only be successful, but will continue to signifi-
cantly contribute to the U.S. both economically and socially.  National ACE will continue to invest in 
the next generation of entrepreneurs.
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SMALL BUSINESS

AAPIs own 6.2 percent of all small businesses in the U.S., according to the most recent Kauffman  
index,²⁴  accounting for nearly 2 million businesses and employing over 3.5 million workers.²⁵  
AAPIs own businesses across all sectors, including retail, hospitality, professional, manufacturing, and 
healthcare.  AAPI-owned small businesses make hugely important contributions to the economy that 
includes revitalizing older neighborhoods, creating new and sustainable jobs, and fueling innovation. 
Given these contributions, more resources should be invested in supporting these small businesses. 

In a survey by National CAPACD, researchers found that some of the major challenges for AAPI small 
business owners are limited English proficiency and access to affordable business support in their 
languages of origin.²⁶  Additionally, the survey also reported that 40 percent of AAPI small business 
owners do not turn to anyone for advice due to lack of affordable assistance.²⁷  

The U.S. Census Bureau estimated in 2015 that Asian Americans accounted for 11.5 percent of the 
manufacturing workforce.²⁸  In 2017, the Trump Administration passed the Tax Cuts and Jobs Act, 
which set into motion a number of new deductions and credits that will impact the way businesses 
operate. The new tax law includes changes in tax code for the manufacturing industry that will impact 
the way manufacturers file their taxes. 

The new tax plan repealed what was known as Section 199, which allowed business owners to take 
a 9 percent deduction on income from qualified production activities, meant to be an incentive for 
domestic manufacturing.²⁹ 

National ACE supports efforts made by the government and by third parties to accurately count 
all members of the AAPI community to best demonstrate our contributions and to ensure that we 
receive the right representation.  

AAPIs own 6.2 percent of all small  
businesses in the U.S., accounting 
for nearly 2 million total businesses 
employing over 3.5 million workers.
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ACCESS TO CAPITAL

According to the U.S. Census Bureau, by the year 2044, more than half of Americans will belong to a 
minority group. This major demographic shift will have a significant impact on the make-up of busi-
ness ownership, and ensuring greater access to capital for minorities will become a greater concern 
to the health and sustainability of the U.S. economy in the years to come. 

In our 2017 Policy Agenda, it was reported that access to capital was a barrier to access for  
minority business owners across the board. Recent findings from the Federal Reserve Bank of Cleve-
land’s 2016 Small Business Credit Survey and the Department of Commerce’s Minority Business De-
velopment Agency (MBDA) indicate that access to capital continues to be a challenge that minority  
business owners struggle to navigate. 

Disparities in Access to Capital: 

Minority-owned businesses are less likely to receive loans than non-minority owned  
businesses.

• Non-minority-owned businesses are three times as likely to be approved for a loan than  
minority-owned businesses.³⁹ 

Minority-owned businesses receive lower loans compared to non-minority owned businesses.
• Of low-risk applicants, 40 percent of minority-owned businesses received the full amount 

sought compared to 68 percent on non-minority business owners.⁴⁰ 
• For medium to high risk applicants, only 21 percent of minority businesses received the full 

amount sought compared to 32 percent of non-minority businesses.⁴¹ 

Minority-owned businesses are less likely to apply for loans due to rejection fears compared 
to non-minority businesses.

• 40 percent of minority-owned businesses did not apply for loans compared with 14 percent 
of non-minority-owned businesses.⁴² 

LOW-RISK  LOAN APPLICANTS HIGH-RISK LOAN APPLICANTS

40%

MINORITY-OWNED 
BUSINESSES THAT RECEIVED 

FULL AMOUNT SOUGHT

NON-MINORITY OWNED
BUSINESSES THAT RECEIVED 

FULL AMOUNT SOUGHT

68% 21% 32%

MINORITY-OWNED 
BUSINESSES THAT RECEIVED 

FULL AMOUNT SOUGHT

NON-MINORITY OWNED
BUSINESSES THAT RECEIVED 

FULL AMOUNT SOUGHT
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Minority-owned businesses pay higher interest rates that non-minority-owned businesses.
• Minority-owned businesses paid higher interest rates on loans – 7.8 percent on average  

compared to 6.4 percent for non-minority-owned businesses.⁴³ 

Non-minority owned businesses are 
3x as likely to be approved for a loan 

than minority-owned businesses

AVERAGE INTEREST PAID ON LOANS
3X

MINORITY-OWNED 
BUSINESSES

NON-MINORITY OWNED
BUSINESSES

7.8% 6.4%

AAPI Access to Capital

A 2016 Kauffman Foundation report, entitled “Startup Financing Trends by Race: How Access to 
Capital Impacts Profitability,” provided insight specific to AAPI entrepreneurs: 

Asian entrepreneurs are most likely to rely on personal and family savings as a source of 
startup capital.

• 73.2 percent of Asian entrepreneurs and 55.7 percent of Native Hawaiians and Pacific  
Islanders rely on family and personal savings.⁴⁴ 

Native Hawaiian and Pacific Islander entrepreneurs are most likely to avoid seeking  
additional financing due to fear of rejection. 

• 60.2 percent of Native Hawaiian and Pacific Islander entrepreneurs avoid seeking  
additional financing.⁴⁵ 

• 43.6 percent of Asian entrepreneurs avoid seeking additional financing. 

Non-Hispanic White entrepreneurs are most likely to secure business loans from banks and 
other financial institutions.

• 19 percent of non-Hispanic white entrepreneurs secure business loans from banks and other 
financial institutions compared to 16 percent of AAPIs.⁴⁶ 

The Kauffman Foundation’s report concluded that minority-owned businesses disproportionately 
suffer due to the cost of and lack of access to capital.

National ACE supports efforts to level the playing field for AAPIs in obtaining access to capital. By 
adopting policies that promote fair lending, prohibit lender disparity, and increase transparency of 
small business lending, the government can help make more capital available to AAPI entrepreneurs 
and increase efficiency and equity in the process.  

ACCESS TO CAPITAL
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ACCESS TO CONTRACTING OPPORTUNITIES

Contracts with government agencies, corporations, universities, and hospitals are critical for the  
survival and growth of small businesses. A report by JP Morgan Chase entitled “Helping Entrepre-
neurs of Color Grow their Businesses” found that minority-owned businesses rely much more on 
contracting opportunities than non-minority-owned businesses do:

• 90 percent of minority-owned firms report that their growth is mainly attributed to  
contracting opportunities with large organizations,⁴⁷ compared to 68 percent on non- 
minority owned businesses.

• 82 percent reported growth to government contracting opportunities,⁴⁸ compared to  
48 percent of non-minority owned businesses.

Despite this, contracting opportunities for small minority-owned businesses remain low. In our 2016 
report, we highlighted the MBDA paper entitled “Contracting Barriers and Factors Affecting Minority 
Business Enterprises: A Review of Existing Disparity Studies.” In the report, the MBDA concluded 
that despite the contracting opportunities available to all small business owners, disparity between 
minority and non-minority businesses exists at the state and local levels. 

A recent white paper published by the National Minority Supplier Development Council shows that 
disparities continue to exist. In fact, the paper shows that some of the greatest disparities are within 
Asian American professional services, African American construction services, and Hispanic American 
architecture and engineering services.⁴⁹  These three groups have the most difficulty securing  
contracting opportunities in public and private sectors. 

Some of the barriers to contracting opportunities for minority-owned small businesses include:

• Companies’ preference to work with contractors with prior experience, demonstrated work 
product, and a “solid reputation”;⁵⁰ 

• Outright prejudicial treatment based on racism in both public and private sectors;⁵¹ and 
• Lack of access to informal networks that influence learning about obtaining public  

contracting opportunities.⁵² 

While many government agencies encourage contracting to small, women, and minority-owned  
and/or disadvantaged businesses, most companies and government agencies do not disaggregate 
data to show which businesses are awarded public and private contracts. 

National ACE encourages government agencies to adopt contracting goals that specify assistance to 
AAPI-owned businesses, as well as publicly sharing this data on a regular basis. 

Considering that many AAPI business owners are recent immigrants with language barriers and lack 
sufficient knowledge about the process of starting and operating a business in the U.S., we believe 
that the government can do more to reach these small business owners. We encourage outreach in a 
way that is meaningful and ensures that all qualified businesses have full and fair access to  
contracting opportunities. 

National ACE and our local and regional partner organizations stand ready to partner with  
government agencies and private-sector contractors to accomplish these goals. 
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CYBER SECURITY

 As our daily lives become more intertwined with technology and the internet, the need for a stable, 
safe, and resilient cyberspace is paramount. Economic vitality and national security depend on a 
strong, safe cyberspace. If our cyberspace is compromised by cyber threats, such as sophisticated 
cyber actors, there is an increased risk of other countries exploiting our vulnerabilities to steal money 
and information, and to develop the capabilities to disrupt, destroy, or threaten the delivery of  
essential services.⁵³  

The U.S. has been victim of a number of cyber-attacks over the past several years, resulting in  
increased public interest in this policy area.  According to a recent report released by the Depart-
ment of Defense Task Force on Cyber Deterrence, the capabilities of other nations are likely to “far 
exceed” U.S. ability to defend key critical infrastructures over the next decade.  

While cyber-attacks on the U.S. economy and communications systems pose a major threat to the 
strength and credibility of the U.S., we cannot underestimate the threat of cyber-attacks within our 
borders and against small businesses and entrepreneurs. According to data compiled by SCORE, al-
most half of all cyber-attacks are directed at small businesses.⁵⁵  In other words, cyber-attacks against 
small businesses represent 43 percent of all cyber-attacks in the U.S.⁵⁶

 The Top Three forms of Cyber-Attacks in the U.S.

AAPIs own 6.2 percent of all small businesses in the U.S., accounting for nearly 2 million total  
businesses employing over 3.5 million workers. Millions of AAPI-owned small businesses and their 
employees are at risk of a cyber-attack, and with the cost of cyber-attacks per year averaging $34,604 
for small businesses,⁶⁰  we cannot ignore the risk.  Rather, we must increase our efforts to ensure the 
safety and stability of AAPI small businesses against cyber-attacks, especially given that a mere 16 
percent of small businesses in the U.S. report being confident in their cyber security readiness.⁶¹ 
 
National ACE supports the use of cyber instruments as a means to deter other countries from  
committing damaging cyber-attacks against the U.S. that have the potential to compromise our 
economy and communications systems. National ACE also supports the efforts of the government 
and the private sector to protect and prepare small businesses against the threat of a cyber-attack. 

Ransomware 
Ransomware accounted for 54,000 
cyber-attacks in 2017; this is malware  
that is downloaded from compro-
mised sites or infected files that lock 
a device until a ransom is paid.⁵⁹  

Online Banking 
Online banking malware attacks  
accounted for 66,000 cyber-attacks 
in 2017; this is malicious software 
that steals banking credentials,  
often through key logging.⁵⁸ 

Macro Malware 
Macro malware attacks accounted 
for 113,000 cyber-attacks in 2017; 
this is malware that is embedded 
within files.⁵⁷ 
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DEVELOPING AAPI LEADERS

The number of AAPIs in the workforce has grown by at least 20 times since 1960, reaching about 
8.9 million workers, or 6.1 percent of the total American workforce.⁶²  AAPIs make up a significant 
portion of the professional workforce, especially among technology companies. In fact, at least 27 
percent of the professional staff at Google, HP, Intel, LinkedIn, and Yahoo! identify as AAPI.⁶³  Yet, 
the number of AAPIs working at or promoted to leadership positions across industries lags far behind 
the rate of our population growth. 

AAPIs in the Private Sector: 

AAPIs are the nation’s wealthiest consumer segment and our representation in the workforce contin-
ues to grow every year. Yet, if one were to visit the board rooms of the Fortune 500 companies, or 
C-Suite offices across the country, it would take some time to find an AAPI senior executive or board 
member. 

A recent report by Deloitte, entitled “Women and Minorities on Fortune 500 Boards: More Room to 
Grow,” highlighted the vast underrepresentation of women and minorities on boards of the Fortune 
500 and uncovered some disheartening figures about growth for minorities as a whole.  For AAPIs, 
the report found that:

These modest increases represent an improvement for the AAPI community, though the study found 
that boards will frequently pull from a pool of existing minorities rather than bringing in new faces.⁶⁶  
One of the strongest correlations with board diversity was tenure of the company on the  
Fortune 500 list.⁶⁷ 

While AAPIs make up a considerable portion of the workforce in Silicon Valley – most notably among 
five of the top technology companies – AAPIs continue to be underrepresented in senior leadership 
positions. In fact, studies show that white men are twice as likely to be promoted to managerial and 
executive positions than Asian men.⁶⁸  Despite the progress made by white women in the workforce, 
the same cannot be said of Asian women, who continue to move up the executive ladder at a much 
slower rate.⁶⁹  Given the large number of AAPIs in the technology sector, the absence of AAPI  
leadership is particularly disappointing. 

Lack of AAPI representation in leadership roles is not limited to the technology industry. According 
to a study done by the Yale Law School and the National Asian Pacific American Bar Association, 

From 2016 through 2018, AAPI men gained 25 seats 
on Fortune 500 boards, a 20.3 percent increase.⁶⁴ 

AAPI women gained 17 seats on Fortune 500 boards 
in 2018, an increase of 38.6 percent from 2016.⁶⁵ 
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Asian Americans are well represented in law, making up over 10 percent of graduates at 30 top law 
school.⁷⁰  Once again, despite this representation, Asian Americans have the highest attrition rates 
as well as the lowest ratio of partners to associates among all racial groups.⁷¹ 

AAPIs in the Public Sector: 

Representation of AAPIs in the public sector is just as important as in the private sector. In order for 
our nation and our governments to accurately represent the American people, it is critical that laws 
and policies reflect demographic changes. 

In the 116th Congress, there are 20 Asian Americans and Pacific Islander elected officials, a new high, 
surpassing 18 AAPIs in the 115th Congress.⁷²  This is the second Congress in a row in which AAPIs 
have hit a high of elected officials, which is representative of the increasing AAPI population. 
As the demographic makeup of our country continues to change rapidly, it is critical that our laws and 
policies change with it to ensure that they reflect those changes and anticipate challenges before 
they arise or become broader issues. 

National ACE believes it is the responsibility of both the government and active citizens to partici-
pate in a way that ensures each voice is heard in our law-making processes. We will continue to  
identify and encourage more AAPIs to seek elective office and to be appointed to serve in 
policy-making positions across the political spectrum. 

National ACE will also continue to encourage and work with the private sector to ensure that more 
AAPIs have an opportunity to advance in senior leadership positions, expand their professional  
networks, and build the essential skills they need to succeed.

National ACE encourages both the government and private sector employers to do all they can to 
ensure that AAPIs are represented at all levels, and that qualified AAPIs have a seat at the negotiat-
ing table in corporations and in government alike.

AAPI in Leadership

AAPI in STEM FIELDS
50% vs 14%

Total Workforce vs. Executive Board Positions 
in Silicon Valley

57% vs 17%
Tech Workers vs Leading Technology Teams 

at Yahoo

41% vs 19%
Employees vs Managerial Roles

at Facebook
AAPI U.S. MEMBERS OF CONGRESS: 3.7%

(20 of 535)

DEVELOPING AAPI LEADERS
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DISAGGREGATED DATA

The AAPI community is a very diverse group, which has made collecting quality data about our  
community a challenge. As the AAPI community continues to grow, data collectors have failed to 
make distinctions between sub-Asian American groups and the unique challenges faced by each 
diverse group. 

There are at least 40 ethnic subpopulations compromising the AAPI population,³⁰  which is not  
accounted for in current or recent data. AAPIs are one of the hardest groups to count in the U.S.³¹ 
“The Census Bureau attributes this to the fact that many AAPIs fall into a category of “racial and  
ethnic minorities who do not speak English fluently, are lower income persons, undocumented  
immigrants and who distrust the government.” 

While there is limited data on levels of trust in the government among AAPIs, the Census Bureau 
suggests that because Asian immigrants can come from countries that do not have a census system 
in place or that have used such as a system to harm community members, there may be a height-
ened distrust among AAPIs.³² 

Making sure everyone is counted: 

• Nearly 32 percent of AAPIs living in America are non-citizens;³³  
• AAPIs account for roughly 14 percent of the undocumented population;³⁴ and
• Only 35 percent report having high rates of limited English proficiency.³⁵ 

Indeed, there is a high risk that certain members of the AAPI community will not be accounted for in 
the 2020 Census. 

A survey released by the Census Bureau entitled “The 2020 Census Barriers, Attitudes, and Motiva-
tors Study (CBAMS)” yielded alarming results: only 55 percent of Asian Americans that were surveyed 
indicated that they were “extremely” or very likely” to fill out the Census form.³⁶  Furthermore, 38  
percent of Asian Americans said that they were “not too familiar” or “not at all familiar” with the 
Census.³⁷  Most shockingly, the survey revealed that 41 percent of Asian Americans reported con-
cerns that the Census will be used against them.³⁸ 

Policymakers use census data to reapportion seats in Congress and to redistribute billions of dollars 
for federal, state, and local resources, making a complete and accurate Census count a social and 
economic necessity.  As we prepare for the 2020 Census, it is important that the right steps are taken 
to ensure that all AAPIs are correctly counted so that our interests are appropriately represented, 
and resources are properly distributed. It is critical that the government make every effort to ensure 
that everyone in the U.S. is counted, including AAPIs. National ACE fully supports an increase in the 
number of languages in the video and printed guides provided by the Census Bureau, the collection 
of Census responses in as many languages as possible, and an increase in the number of languages 
to choose from when answering Census questions. 

National ACE supports efforts by the government and private sectors to disaggregate the  
collection and analysis of data relating to the AAPI community. We also support the utilization of  
third parties to help the government collect and evaluate data and to improve the efficiency of the  
collection process. 
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ECONOMIC DEVELOPMENT

The AAPI business landscape is one of the most vibrant and fastest growing in the U.S. today. This is 
particularly true in emerging industries such as information technology, biomedical healthcare  
industry, pharmaceuticals, scientific, and technical services. As of 2018, AAPIs make up 6.8 percent 
of the total U.S. population. Together, AAPIs make up 6.1 percent of the total workforce in the U.S., 
according to the most recent U.S. Census Bureau data.⁷³ 

The contributions of AAPI-owned businesses are remarkable – employing 3.6 million workers⁷⁴  with 
nearly $1 trillion in spending power  and generating over $700 billion in annual revenue.⁷⁶ 

AAPI Growth in Technology 
• Asian Americans make up large portions of employees at technology giants in the Silicon 

Valley such as Google (34 percent) and Facebook (41 percent).⁷⁷ 
• Asian American workers account for 6 percent of the workforce and make up 27 percent  

of all technology sector workers.

AAPI Growth in Medical, Pharmaceutical, and Biomedical Industries
• AAPIs are the second most represented group for occupations such as physicians  

(20 percent), pharmacists (18 percent), and dentists (14.5 percent).⁷⁸ 

AAPI growth in Information Technology (IT)
• AAPIs account for the largest percentage of IT workers, compromising 18 percent of  

all IT workers.⁷⁹ 

The number of AAPIs working in emerging industries has increased substantially over the last  
decade.  However, AAPIs still face an uphill battle being welcomed into the C-Suite. A study  
conducted by the Wharton School and the University of Amsterdam found that Asian Americans are 
two and half times more likely to be appointed as CEOs when companies are struggling rather than 
succeeding.⁸⁰  Furthermore, a number of companies, such as Goldman Sachs, reported that while 27 
percent of its U.S. professional workforce were Asian American, only 11 percent of its U.S. executives 
and managers and none of its executive officers were Asian American.⁸¹   

AAPI Income 
• The buying power of Asian Americans increased by 257 percent between 2000 and 2017, 

which exceeds increases in buying power for all other racial and ethnic groups in the U.S.; 
and 

• The median income for Asian Americans is $76,000 and $54,900 for Native Hawaiians and 
Pacific Islanders, surpassing the national median income of $55,300.⁸² 

AAPI income and buying power has and continues to increase. AAPIs are often referred to as the 
wealthiest ethnic group in the U.S., which can be attributed to both immigration and higher levels  
of education. 

Despite this progress, AAPIs also experience the greatest income inequality of all ethnic groups in 
the U.S. The 90th percentile of AAPIs earns 10.7 times more at $133,529 than the 10th percentile of 
AAPIs at $12,478 per year.⁸³  

National ACE supports research that focuses on income inequality within the AAPI community. 

National ACE also supports measures that enhance the ability of AAPIs to be promoted to executive 
positions and that support upward mobility for AAPIs in the workplace. 
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EDUCATION AND THE WORKFORCE

Access to Education at Every Level 

AAPIs are one of the fastest growing ethnic groups in the U.S., currently accounting for nearly 7 
percent of the total population. According to the U.S. Census Bureau, AAPIs will make up roughly 
9.4 percent of the total population by 2060.⁸⁴  As of 2010, AAPIs make up 5 percent of all students 
enrolled in public schools, and are expected to make up 6 percent by 2020.⁸⁵  To invest in the 
education and the future of AAPIs is to invest in the future of the American economy. National ACE 
supports efforts by the government to enact policies that will prepare students for a competitive 
workforce and provide them with the tools to succeed. 

Education among AAPI subgroups: 

Disparities between different subgroups of the AAPI community can be demonstrated by the quality 
of education among the subgroups.  For example, in 2014, among all Asian students ages 16-24, the 
high school dropout rate was 3 percent. However, the 5 Asian subgroups below had much higher 
dropout rates:

• Burmese – 27 percent dropout rate⁸⁶  
• Nepalese – 20 percent dropout rate⁸⁷  
• Laotian – 9 percent⁸⁸  
• Cambodian – 8 percent⁸⁹  

Examining disaggregated data among AAPIs reveals that, despite the stereotype that all AAPIs 
achieve higher academic success than other groups, Southeast Asian Americans tend to struggle 
more academically and have the highest poverty rates among communities of color.⁹⁰  The model 
minority myth perpetuates the exclusion of AAPIs within the larger discussion on the needs of racial 
and ethnic minorities in both public and higher education.

AAPIs in STEM and in the Workforce 

The most recent U.S. Census Bureau data available shows that there are about 8.9 million AAPI 
workers in America, accounting for 6 percent of the total workforce.⁹¹  AAPIs fill critical gaps in the 
labor market, such as those in science, technology, engineering, and mathematics (STEM). STEM 
careers are projected to play a key role in U.S. economic growth going forward. The STEM field adds 
800,000 new jobs to the economy, growing 37 percent faster than the U.S. economy as a whole.⁹²  
One in six AAPIs hold jobs in science, technology, engineering, or mathematics.⁹³  In other words, 
AAPIs are more than twice as likely to work in STEM than U.S. workers overall, making up 15.1 per-
cent of the overall STEM workforce.⁹⁴  

Wages Among AAPIs

Wage earnings among AAPIs ranges from sector to sector, though a Pew Research Center study 
highlights important facts about wages for AAPIs: 

• Asian men are the only group that out-earn their white counterparts, earning a median $24 an 
hour, compared to $21 an hour for white men.⁹⁵ 

• On average, women tend to earn less than white men and men in their own racial or ethnic 
group. Asian women earn a median $17 an hour, compared to $18 for white women, $21 for 
white men and $24 for Asian men.⁹⁶ 

It is important that we work toward leveling the playing field and ensure that all Americans are 
fairly compensated for their work. This is why National ACE supports efforts by the private sector 
and by the government to close the wage gap between the highest earners and AAPIs performing 
the same job. 
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HEALTHCARE

Healthcare remains one of the most complex policy areas in America today. According to a recent 
Gallup Poll, 80 percent of Americans say that healthcare is extremely or very important to their 
vote.⁹⁷  Among AAPIs, healthcare is an extremely important issue for 50 percent of Asian  
Americans,⁹⁸ which is why National ACE supports policies that will increase access to affordable 
healthcare and medicine for AAPIs. 

Access to healthcare varies among Asian Americans, Native Hawaiians, and Pacific Islanders.  
Research shows that Native Hawaiians and Pacific Islanders (NHPIs) are more likely to be uninsured 
than Asian Americans, and as a result, typically face greater health risks and suffer from health condi-
tions more often.⁹⁹  

Native Hawaiians and Pacific Islanders:  

• NHPIs tend to fare worse than Asian Americans on health measures: 12 percent of NHPIs 
report having either fair or poor health, 10 percent report ever having diabetes, and a striking 
19 percent report ever having asthma.¹⁰⁰  

• 23 percent of non-elderly NHPIs report struggling to pay medical bills and while the unin-
sured rate for NHPIs has declined since passage of the Affordable Care Act (ACA), 11 percent 
of NHPIs were uninsured as of 2016.¹⁰¹  

Asian Americans:

• Asian Americans tend to fare better than both NHPIs and White Americans on health mea-
sures: only 6 percent of Asian Americans report having fair or poor health, 4 percent report 
ever having diabetes, and 8 percent report ever having asthma.¹⁰² 

• Interestingly, only 9 percent of non-elderly Asian Americans report struggling to pay medical 
bills, a stark difference from NHPIs (23 percent) and White Americans (16 percent).¹⁰³  As 
of 2016, 7 percent of Asian Americans were uninsured, compared to 7 percent of uninsured 
White Americans.¹⁰⁴ 

 
Healthcare among AAPI Women:

Despite the significant health insurance gains among all ethnic groups across the U.S. since the 
Affordable Care Act was implemented, coverage disparities remain, particularly with Native Hawaiian 
Pacific Islander women.
 

• Research found that 16 percent of NHPI women are uninsured, compared to 8 percent  
of white women.¹⁰⁵ 

• One in three low-income NHPI women are uninsured, compared to 1 in 6 low-income  
white women.

• In states that have not expanded Medicaid coverage, NHPI women have some of the lowest 
rates of health insurance coverage.
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Data released by the U.S. Census Bureau shows that, since the implementation of the ACA, there 
have been significant health insurance gains for Asian American women.
 

• 8 percent of Asian women are uninsured, similar to white women, roughly 8 percent of whom 
are also uninsured.¹⁰⁶ 

• Only 1 in 5 low-income Asian women are uninsured, a similar rate to the 1 in 6 low-income 
white women who are uninsured, and lower than the 1 in 3 low-income NHPI women  
who are uninsured.¹⁰⁷ 

• Similar to NHPI women in states where Medicaid coverage has not been expanded, Asian 
women have the lowest rates of health insurance coverage. 

Healthcare among Aging AAPIs:

According to a recent report released by AARP, 14 percent of AAPIs aged 50 or older do not have 
health insurance, compared to only 9 percent of the total U.S. population.  Among AAPIs 65 and 
older, 6 percent are uninsured, compared to only 1 percent of the total population.¹⁰⁹ 

Data on healthcare and access to health insurance for AAPIs is often limited and outdated, this is 
partially due to the “model minority myth” which suggests that all AAPIs are doing better socially, 
economically and academically than other minority groups.

National ACE supports more research into the health and healthcare of AAPIs to better inform public 
leaders of the challenges that AAPIs face on a day-to-day basis. National ACE also supports legis-
lation that increases access to healthcare for low-income Asian Americans, Native Hawaiians, and 
Pacific Islanders as these groups tend to disproportionately lack access to affordable healthcare. 

12%

REPORT AS FAIR OR 
POOR HEALTH

NON-ELDERLY 
STRUGGLING TO PAY 

MEDICAL BILLS WOMEN UNINSURED
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IMMIGRATION

In 1960, AAPIs made up only 5 percent of all foreign-born Americans. According to recent Census 
data, 39 percent of immigrants that arrived in the U.S. between 2010 and 2017 arrived from Asia.¹¹⁰ 

By 2055, AAPIs are projected to be the 
largest immigrant group in the U.S. 
By 2055, AAPIs are projected to be the largest immigrant group in the U.S.¹¹¹ This surge in our  
foreign-born population is a result of the landmark 1965 Immigration and Nationality Act, which for 
the first time in U.S. history, allowed large scale immigration from countries other than those in  
Western Europe. 

The 1965 law replaced a quota system based on national origin with a policy based on uniting  
families. This enabled the first wave of Asian immigrants following the 1965 law to eventually sponsor 
their extended families to immigrate once they settle into their new lives in America.

Because the new immigration law also placed a preference for people with certain desirable skills, 
many educated Asians decided to move to America to pursue economic opportunities that they 
would never have in their underdeveloped home countries.

That background partially explains why so many AAPI immigrants tend to start their own businesses 
as soon as they are able to save up enough cash from working in whatever jobs they are able to find 
as new arrivals. Additionally, because of the family preference policy, many of these new immigrant 
entrepreneurs would recruit their recently-immigrated siblings and relatives as reliable workers in 
their small businesses.

AAPI entrepreneurs take different paths to come to the U.S., including student visas to gain higher 
education, H1-B visas for highly-skilled workers, and EB-5 immigrant investor program.

National ACE supports immigration reform that first secures our borders, while also providing  
pathways for more educated and skilled workers to immigrate and contribute to the U.S. economy.

We celebrate the long and proud history of AAPI immigrants and their families who continue to  
exhibit a consistent pattern of entrepreneurship, which ultimately benefits the U.S. economy.
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INTERNATIONAL COMMERCE

Trade and Tariffs

In our previous edition of this report, we praised the Trump Administration’s position on international 
trade, that “it can be used to grow our economy…revitalize our nation’s suffering communities.” This 
is a position that we continue to maintain, as international commerce provides an excellent opportu-
nity to grow our nation’s economy, create more jobs, and maintain security and stability throughout 
the world. 

AAPIs Impact for International Commerce 

AAPI-owned businesses are uniquely positioned to play a vital role in fostering strong international 
relationships between America and the Asian Pacific market, providing the U.S. with a great opportu-
nity for economic growth and prosperity. 

The Asia-Pacific Region 

• The Asia-Pacific Region accounts for approximately 39 percent of the world’s population,  
60 percent of the world’s total GDP, and 47 percent of the world’s trade.¹¹² 

• In 2016, U.S. goods and services traded with Asia-Pacific region economies totaled to $2.8 tril-
lion, while exports totaled to $1.6 trillion.¹¹³ 

• Impressively, U.S. exports to the region totaled $972.2 billion, a 7.4 percent increase from 
2016.¹¹⁴   

• Trade between America and the Asia-Pacific region supports over 3.4 million jobs in the U.S., 
amounting to 30 percent of the 11.5 million jobs supported by our exports around the world. 

In other words, the Asia-Pacific region remains one the America’s most valuable trade partners, gen-
erating trillions in revenue each year. The Asia-Pacific region is the second most traded market for the 
U.S., following the Western Hemisphere. 

Intellectual Property 

Intellectual property rights are increasingly becoming an important factor for business, academia, 
and innovation in the U.S. and around the world. This is particularly true in the field of technology, 
which employs more AAPIs than nearly any other sector of the U.S. economy.  Additionally, intellec-
tual property protection is critical for small business owners. Without intellectual property protection, 
inventors, innovators, and artists risk not being fully compensated for their work. 

The Intellectual Property Commission estimates that international intellectual property theft accounts 
for losses of roughly $300 billion per year.¹¹⁵  Intellectual property theft can be detrimental for small 
business owners, especially those who do not have the resources to seek and secure legal help once 
their ideas are used without permission. 

National ACE supports efforts by the government to protect intellectual property of small business 
owners, entrepreneurs, artists, and innovators in our communities. 
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PRIVACY

As the Internet and technology irreversibly become more integrated into our daily lives, it is essen-
tial that the privacy of Americans is protected with the development of each new platform, app, and 
device. In the last three years, there has been a 42 percent increase in the number of people using 
the internet.¹¹⁶  Given this exponential increase in internet users, National ACE fully supports efforts 
by the government to implement stronger, more consistent privacy protections and efforts by the 
private sector to practice them. National ACE strongly believes that consumers should understand 
how their data is used and shared and should have the opportunity to consent to data collection and 
have access to that data. 

The Dark Side of Data Collection

As we navigate the increasing complexities of the 21st century’s Digital Age, consumers remain 
vulnerable to a company’s ability to discriminate against certain communities. Companies collect 
data with cookies, heatmaps, GPS tracking, license plate images, signal trackers, the monitoring of 
in-store Wifi activity, and social media activity, among others.¹¹⁷   

Through legal means or otherwise, it is not difficult to obtain information on an individual’s race, 
income, credit score, etc. from one’s browsing history, location, and other private information.¹¹⁸  
This mass collection of data has resulted in targeted ads, hidden bias, data discrimination, and the 
exploitation of vulnerable groups. Harmful data collection has also resulted in different price  
advertisements based on factors such as race and location of the consumer. Often, more vulnerable 
groups are exposed to higher prices and inflated interest rates for credit opportunities than  
the less vulnerable.¹¹⁹ 

Americans on Data Collection 

Data privacy remains a top issue for most Americans, yet a large portion of Americans do not under-
stand how companies share their personal information. The National Cyber Security Alliance released 
a survey finding that 91 percent of U.S. internet users worry about online privacy, while only 31 per-
cent understand how their information is used.¹²⁰  In fact, 68 percent of U.S. internet users respond-
ed as more concerned about not knowing how personal data collected online is used than they were 
about losing their main source of income.¹²¹  With this mind, National ACE believes that consumers 
have the right to know what information is being collected as well as a reasonable understanding on 
how that information will be used or shared. 
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TAXES AND REGULATIONS

AAPI-owned businesses share the same level of dissatisfaction as all businesses in the U.S. about 
having to deal with burdensome government regulations and bureaucratic red-tape requirements.  
At the same time, AAPI-owned businesses are more than willing to pay their fair share of taxes. 

At the end of 2017, Congress passed the Tax Cuts and Jobs Act – the first major piece of legislation 
enacted by the Trump Administration.  The new tax code set into motion new deductions and credits 
that will affect all business owners tax liability differently. Most notably, the new tax law cuts the  
corporate tax rate from 35 percent to 21 percent.

Tax Cuts and Jobs Act

There are several deductions and changes for business owners packaged within the Tax Cuts and 
Jobs Act. Some of the major changes and deductions include: 

The Pass-Through Deduction:
• The pass-through entity passes profits and losses through to the owner, rather than paying 

income taxes as a separate entity. Under the new tax plan, small businesses can take a 20 
percent income deduction.¹²²  

Increased Write-Offs for Large Expenses: 
• Business owners can now write off the entire cost of an equipment purchase rather  

than partially writing it off each tax season.¹²³  Previously, business could only deduct up  
to $510,000 in equipment purchases and can now deduct up $1 million in  
equipment purchases.  ¹²⁴

• Small business owners can now deduct 100 percent of the cost of an asset the year it is  
purchased, whereas before only 50 percent of the value was deductible.¹²⁵ 

Business Interest Deduction: 
• Previously, the business interest deduction was an important part of the tax code that helped 

small business owners taking out loans to cover operational costs; interest on business loans 
were previously deductible as an ordinary business expense.¹²⁶  Under the new tax law, the  
business interest deduction is reduced to 30 percent, having a major impact on the way that 
small business owners file taxes.¹²⁷  

Employee Meal Deduction: 
• Under the new tax law, the deduction for food expenses is cut to a 50 percent deductible. 

Entertainment and Transportation Deductions: 
• The Tax Cuts and Jobs Act does away entirely with deductions for entertainment, however, 

the law does still allow for meals related to client services to be deducted up to 50 percent. 
Similarly, business owners can no longer deduct the cost of providing employee parking, 
public transportation passes, and bike commute reimbursements.¹²⁸  
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The “Retail Glitch” 
• The Tax Cuts and Jobs Act includes a provision known as the “100 percent bonus depre-

ciation”. The provision was intended to help businesses, by allowing them to immediately 
deduct the cost of certain investments.¹²⁹  

• Due to congressional oversight, the law inadvertently excludes categories for improvement 
property investment from the provision. Due to this glitch, improvement property investments 
may face a higher tax burden.¹³⁰ 

• National ACE supports efforts to fix the “Retail Glitch.”

Sale of depreciable property between related taxpayers
• Many AAPI small businesses are family-owned, and many businesses are passed down 

through generations, which makes U.S. tax code § 1239 a challenge for the community. 
• Tax code § 1239 requires that any gains recognized in an exchange between related parties 

to be treated as ordinary income, and will be treated as such, even if the purchaser decides 
not to depreciate the asset or chooses another method of expensing.¹³¹  

The new law will change the way that many small businesses operate on a day-to-day basis, and we 
continue to advocate for more ways in which the government can reduce the tax burden for  
AAPI-owned businesses.   

AAPI-Owned Businesses:

There are approximately 1.9 million Asian-owned businesses¹³²  and 55,000 Native Hawaiian Pacific 
Islander-owned businesses in the U.S. The combined AAPI community employs 3.6 million Amer-
icans. Most AAPI-owned businesses employ fewer than 20 people and 10 percent employ 500 or 
more employees.¹³³  

Stated differently, of the 3.6 million people employed by AAPI-owned businesses, 3.2 million are 
employed by firms with fewer than 500 employees. 

National ACE supports all efforts to reduce or eliminate the number of taxes and fees, bureaucrat-
ic regulations, and compliance requirements that are not essential to meet legitimate government 
licensing and enforcement needs. 

We also support reducing or eliminating duplicative compliance requirements mandated by multiple 
federal agencies, or by different levels of governments. 

We believe effective use of technology and data-sharing by the government can accomplish many of 
the goals it seeks without having to make multiple requests to small businesses, which are focused 
on trying to sustain and grow their operations. 

National ACE supports any innovative programs or services that may be offered to AAPI-owned busi-
nesses to assist them with easier and less-costly compliance processes. 

TAXES AND REGULATIONS



22ACE POLICY AGENDA 2019 

TECHNOLOGY

Technology continues to become a more integrated part of our everyday lives.  It is a major compo-
nent of the way that we approach business, healthcare, government operations, and personal com-
munication with one another.  Advances in technology have made our lives more convenient, allowed 
for our world to move much faster, and overall, has improved our quality of life. 

AAPIs in Technology

Silicon Valley is renowned worldwide as one of the largest technological hubs. Between 2012 and 
2018, the Valley generated $140 billion in revenue – mostly through startups and venture capital – 
leading Beijing ($72 billion), New York ($36 billion), and Shanghai ($23 billion).¹³⁴  

As of 2015, Asian Americans made up 47 percent of the professional workforce in Silicon Valley.¹³⁵  
In fact, among the 5 largest technology companies – Google, HP, Intel, LinkedIn, and Yahoo! – Asians 
and Asian Americans represent 27 percent of the professional workforce.¹³⁶  

Asian Americans have played an important role in technological advances coming out of Silicon Val-
ley. Although, despite making up such a large portion of the professional high-tech workforce, there 
are very few AAPIs in leadership positions among technology companies.¹³⁷  

A 2018 report by McKinsey shows a significant correlation between executive team diversity and 
financial performance, finding that diverse executive teams are 15 percent more likely to experience 
above average profitability than companies with less diverse executive teams.¹³⁸  National ACE 
supports efforts by the private sector to elevate more AAPIs to leadership positions in the high-tech 
sector and across all sectors. Furthermore, National ACE wants to see broader private sector efforts 
to ensure that AAPIs develop the professional skills they need to succeed in senior leadership roles.

Technology in Healthcare 

Technology has become a critical tool in the medical field and has saved countless lives as a result. 
The medical market in Asia is booming, so much so that by 2025, it could account for a third of the 
global market.¹³⁹  Given the community’s ties with Asian-Pacific nations, AAPIs have the potential to 
play an important role in the field of medical technology. 
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