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oOh!media adds a ‘wow’ factor  
to Re:act.

Leading Out of Home advertising company 
oOh!media is partnering with the Re:act road 
safety behaviour change program to share  
fresh, innovative road safety messages direct  
to the public.

Under the new partnership, oOh! will activate 
campaigns created by communication design 
students as part of Re:act on more than 300  
digital screens in universities, bars, retail 
outlets and roadside locations, across inner city 
Melbourne and Sydney, starting this week.

The university students have worked with behaviour 
change agency Hard Edge, which founded Re:act, 
and oOh! to develop the campaigns specifically for 
digital distribution across its network.

“The vision for Re:act is to activate road safety 
campaigns developed by young people through  
the Re:act program into the public domain 
for positive impact on our roads,” Hard Edge 
Managing Director Andrew Hardwick said.

“The partnership with oOh! is a major step in 
realising that vision, and we couldn’t be happier  
for this future collaboration.

“oOh! also shares an encouraging and positive 
mindset towards creating opportunities and 
experience for the students to help develop  
and showcase their abilities and have their  
voices heard.” 

Each year, the Re:act behaviour change initiative 
challenges university communication design 
students to raise awareness of road safety issues 
and change behaviour among 18-25 year olds; 
their peers.

As part of Re:act 2019, more than 40 communication 
design students across Swinburne University in 
Victoria and University of Technology Sydney (UTS) 
in NSW were challenged to create a campaign 
that builds shared responsibility for road safety 
between vehicle drivers and vulnerable road users, 
including pedestrians, cyclists and motorcyclists, 
and encourages understanding between different 
road user types.

1 October 2019

“�Partnering with Re:act 
is  a natural fit for oOh!, 
enabling the amplification 
of road safety messages to 
Australians on our network, 
and in particular showcasing 
these across our university 
partners’ assets.”

  �David Scribner 
Chief Customer Officer,  
oOh!media 

UTS student Beth Sacco and her ‘#ThanksMate’ campaign  
at UTS.

Swinburne students Caitlin Gmehling and Felicity Lemke with 
their ‘100% Human’ campaign at Victoria Gardens Shopping 
Centre. Absent: Max Bufardeci and Riley van Ingen.

https://re-act.com.au
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The student campaigns selected as the most 
compelling, and which will feature as part of the 
new Re:act-oOh! partnership, are: 

•   �#ThanksMate, a campaign that reinforces 
positive behaviours by thanking road users for 
doing the right thing by each other, and 

•  �100% Human, which aims to unify young road 
users by highlighting how they all play a role in 
keeping each other safe.

In 2020, the Re:act program is expected to expand 
nationally, with the addition of Western Australia 
and Queensland, and internationally, into the 
United Kingdom.

For more information on Re:act, including 
videos from the Swinburne and UTS pitch days, 
visit www.re-act.com.au

For further information: 
 
Andrew Hardwick 
Managing Director 
0417 334 399 
ahardwick@hardedge.com.au

Contributing 
Factors

Distraction Speeding Road Congestion Drugs & Alcohol

We all have a shared 
responsibility for our own 
safety and the safety of 
others on the road.

45 
cyclists died on Australian 
roads over the past 12 months, 
compared to 25 deaths recorded 
over the same period in 2016-17. 

Sources: 
www.re-act.com.au, 2019 Campaign brief.
Monash University Accident Research Centre, Current trends in motorcycle-related crash and injury risk in Australia.

Cyclists Pedestrians

177 
pedestrian deaths on Australian 
roads over the past 12 months, 
compared to 169 deaths recorded 
over the same period in 2016-17. 

80% 4.7% 
Motorcyclists
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VRUs
For motorcyclists, just under 

50% 
of motorcycle crashes resulted 
in fatal or serious injuries.
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