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2020 has been a year of unprecedented change. We are facing
crises of health, economics, climate and equality. Every company
and government in the world is looking for solutions to address
these crises.

This report explores how human connection could be a solution to
our global crises by asking the question:

This report draws on the findings  from an experiment which took
place over 24 hours on 22nd  September 2020 with 12 corporate
event planners from 7 countries.

why read this report?
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What is the future of how human connection happens?

1. What is human connection?

2. Could human connection address the health, economic, climate
and equality crises the world is facing?

3. What prevents human connection happening and what supports it
happening?

What is the Future of How Human
Connection Happens?

In January 2020 asking this question would have seemed pointless.

In January 2020 we could meet anyone, at anytime and anywhere.

Asking what is the future of how human connection happens in autumn
2020 raises different questions, including:

Humans have always come together to share ideas, collaborate and
innovate.

What if 2020 was an opportunity to advance human connection so idea
sharing and collaboration became something every single person could
be included in and participate in?

What would this mean for the governments and businesses looking for
new ideas to advance the Sustainable Development Goals (SDGs)?
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Who is this Report written for?

This report is written for corporate businesses (their CEO's and Heads
of Sustainability) and government bodies who have a commitment to:

Addressing the health, economic, climate and equality crises the
world is facing.
Advancing the Sustainable Development Goals (SDGs).
Exploring ideas on how to connect their communities (for example,
their staff, suppliers and customers).

Since the outbreak of Covid 19 our industry has changed beyond
recognition.

As event professionals you have a skillset which is highly relevant for
the needs of our future world and our hope is that this report will

support you. 

Event professionals are the people who make human connection
happen.
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A note to our event professional community:

What Action should you take after
reading this report?

Click here to join our
campaign

2.  If you are an event professional we encourage you to access free
resources and become 1 of 100,000 #eventprofs in action building the
future of how human connection happens. 

1.  If you are a senior corporate event professional we encourage you to
register for  Explore #2.

Click here to register
for  Explore #2
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The Positive Impact  team will be using this report and our learnings
from Explore #1 to create materials with the intention of informing and
influencing the United Nations, government and global business policy
by demonstrating the role of events in addressing the health, economic,
climate and equality crises the world is facing.

This report has been written by global not for profit Positive
Impact  who since 2005 have existed to provide education,
engagement and collaboration opportunities to create a sustainable
event industry.

Positive Impact has a number of memorandums of understanding
with United Nations bodies including UN Environment, UNFCCC, UN
SDG Action Campaign and since 2019 has delivered an initiative with
Unicef UK.

During Covid 19 Positive Impact delivered a campaign to empower
and upskill event professionals to build the future of how human
connection happens. This campaign included content from UN
bodies, academics, global sustainability leaders, innovators and was
shared with over 1,250 global Positive Impact Ambassadors.

Content for this report has been gathered from an experiment which
took place over 24 hours on 22nd September 2020 with 12 corporate
event planners from 7  countries. The experiment was created to
explore the question:

Who has written this report?

What is the Future of How Human Connection Happens?
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What is Human Connection?

"A human being is a part of the whole called by us universe, a part
limited in time and space. He experiences himself, his thoughts and
feeling as something separated from the rest, a kind of optical
delusion of his consciousness. This delusion is a kind of prison for us,
restricting us to our personal desires and to affection for a few persons
nearest to us. Our task must be to free ourselves from this prison by
widening our circle of compassion to embrace all living creatures and
the whole of nature in its beauty."
                                                                                                        Albert Einstein

"The business of business is relationships; the business of  life is
human connection."
                                                                                                        Robin Sharma

Can we explain what human connection is?

The language we use and the images our words conjure in our mind
are influenced by our histories and our thinking that we can
understand what will happen in the future by understanding what has
happened in the past.

We may not be able to explain exactly what human connection is by the
words we use. Words such as event, meeting and  gathering may not
represent what we are trying to say.

In short, this report is exploring something so don’t expect perfect data
and conclusions. Instead expect to be inspired to think in a new way.

(Soanes and Stevenson, 2008) 

Connection: "A link or a relationship between people
and things" 
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The Sustainable Development Goals are a roadmap for the world which
would work for us all.

The SDGs are also a language that businesses and governments
understand because they have committed to these goals being
delivered.

Therefore it makes sense that the findings from our experiment on how
human connection happens would be translated into the language of
the SDGs.

There is one sustainable development goal, target and indicator which
is of particular interest: SDG 16, Target 7, Indicator 2. 

Could human connection address the health, economic,
climate and equality crises the world is facing?
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Goal 16 
Promote peaceful and inclusive societies for sustainable

development, provide access to justice for all and build effective,
accountable and inclusive institutions at all levels.

Target 7
Ensure responsive, inclusive, participatory and representative

decision-making at all levels.

Indicator 2
Proportion of population who believe decision-making is inclusive

and responsive, by sex, age, disability and population group.

Imagine if in 2021 the event industry revived and reimagined itself as
the people who made human connection happen and enabled inclusive,
participatory and representative decision-making.

Ensuring inclusive, participatory and representative decision-making is
something every business and government wants and the state of the
world demonstrates that new ideas and actions for inclusion,
participation and representative decision-making are needed.

What is the Future of How Human
Connection Happens?

To explore this question  we created an experiment which took place
over 24 hours on 22nd  September 2020 with 12  corporate event
planners from 7 countries. 
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The intention of this experiment is to explore the future of how human
connection happens.  The data gathered is interesting because it
points to our ability to connect, despite not being in the same place.
This data is not perfect, for example it is a small data set, from a sample
of majority women in a similar age range and the analysis that has
been done on the data has not been done by experts!

This data is useful because it gives the reader a chance to explore and
imagine the future of human connection. We invite the reader to take
the same approach and ask yourself as you read this report
what is the future of how human connection happens?

We know that those taking part in our experiment do not represent the
diverse world of humanity we live in. We took action to address this
which did not deliver the results we expected and in future Explore
experiments we are committed to continuing to take action to address
this.
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Who took part in our
experiment? 

We gathered a community of 12 corporate event planners from 7
countries.

We focused on this job role because their job responsibilities include
enabling human connection within their companies.

When this community explores the future of how human connection
happens they are in a position to take action on their learnings,
which in turn will positively impact others.

This was not a ‘theoretical exploration’. (i.e. this experiment took
place through practical explorations, rather than getting the
attendees to 'think' about what the future of human connection
might entail).

Participation in this experiment was by invitation only.

Gender

Age

75% of attendees were female. 

Over 80% of our attendees were age 31- 60.

Location

The highest percentage of attendees came from the United States. 

Enneagram

Identification and
reduction of plastic at

events.

Enneagram type Number of this type
1: CZ: The Reformer

2: CX: The Helper

3: AZ: The Achiever

4: BY: The Individualist

5: BZ: The Investigator

6: CY: The Loyalist 

7: AX: The Enthusiast

8: AY: The Challenger

9:  BX: The Peacemaker

0

0

2

0

0

0

6

4

0

We wanted a way to explore our participants' experience so we
decided to group them according to their Enneagram type. The
Enneagram has been described by Forbes as ‘a business tool for our
future’. 

"The Enneagram is designed to reveal your internal operating system.
It points to automatic and unconscious patterns you use to make
decisions."  

                                                                                                         (Henley, 2020) 

"As an observational tool, personality models can help people pay
better attention to their clients’ wants and needs, and act as a guiding
light towards defining and achieving goals."

                                                                                                        (DeVries, 2020) 
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A table detailing the Enneagram types of the 12 attendees

DeVries, H. (2020) How To Segment Your Best-Paying Clients With The Enneagram Model. Forbes. 

Henley, D. (2020)  Keep Stress From Getting The Best Of You With This Personality Test. Forbes. 

Riso, D.R. and Hudson, R. (1999) The wisdom of the Enneagram: The complete guide to psychological and spiritual growth for
the nine personality types. Bantam.

What was our experiment?

Over a period of 24 hours we delivered 4 types of content:

Experimenting  - Live experiments lasting 20 minutes with optional
interaction.
Networking  - Live content lasting 15 minutes with facilitated 
interaction.
Participating - Live content being delivered in partnership with others
lasting 45 minutes with optional interaction.
On-demand - Recorded (i.e. not live) content lasting 20 minutes with
no interaction.

After each delivery of live content we asked the attendees the following
questions:

How connected do you feel to the community (this includes speaker
and other attendees)?
How connected do you feel to the ideas discussed?
How willing to participate/ contribute/ speak up did you feel?
How committed to taking action are you?

We asked attendees to rank their responses, with reference to their
experience at face to face events, the extent to which they would take
action in the future and the likelihood that they would say things they
have never said before immediately.
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The buddy experiment 

After registering   for Explore #1, the attendees were each matched
with a buddy who they were encouraged to connect with before the
event. This was their first experiment, in which they explored listening
to each other. 

Thank  you to Glisser for providing the surveys that allowed the
attendees to answer these questions. 

The findings from this session point to something relevant for anyone
who wants to inspire action.

The data shows that, no matter the Enneagram type, movement inspires
a level of connection. Only 60% said they felt connection to the ideas
being discussed to the extent that they would take action in the future
but 100% said they felt more connected to their fellow event attendees
than at a face to face event. In other words it was not shared knowledge
(i.e. they were not all experts in the topic) or a shared environment (i.e.
they were not all in the same room) that was connecting them, instead
the connection was the shared movement they were engaging in whilst
each located in their own homes.

Most interesting are the findings on willingness to participate,
contribute, speak up and a commitment to action beyond usual level.
100% said they were more willing to participate, contribute and speak
up than in a usual face to face event.

Imagine if every human connection experience included movement.
Based on this data that would mean increased results in participation
from attendees during the connection experience and afterwards.

an experiment to explore moving

Paul White led an experiment where attendees could experience
communication through virtual platforms using body language. This
experiment links to SDG 3: Good Health and Well-being.
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After the experiment we asked the attendees "what action are you going
to take now?" These are some of the responses.

"I'll take some of these
exercises with me for
future work."

“Focus in virtual
meetings - I thought I
did before, but maybe
I can step it up some.”

“Include
movement in
virtual meetings.”

The findings from this session point to something relevant for anyone
who wants to inspire action.

The data shows that, no matter the Enneagram type, young voices
inspire a level of connection and action. 80% said they felt more
connected to their fellow event attendees and more committed to
participate, contribute and speak up than at a face to face event and
80% said they were very committed to taking action.

Global bodies such as the United Nations and The International Olympic
Committee are increasingly providing opportunities for young voices to
be heard and based on this data that makes sense.

Imagine if every human connection experience included young voices.
Based on this data that would mean increased results in participation
from attendees during the connection experience and afterwards.

an experiment to explore vocalising

Tia Hooper led an experiment where attendees could be inspired to
make their voice heard. This experiment links to SDG 13: Climate
Action.
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After the experiment we asked the attendees "what action are you going
to take now?" These are some of the responses.

“Initiate change
where I can have an
impact.”

“Try to listen more to
those younger voices
around me (relatives
to coworkers).”

"Continue my
research and
using my voice."

an experiment to explore changing

Heather Salmon led an experiment where attendees could explore
having powerful conversations for creating strong, dynamic, vibrant
and equitable partnerships for change. This experiment links to SDG
17: Partnerships for the Goals.
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These findings point to something relevant for anyone who wants to
inspire action.

The data shows that  60% felt as connected to the community as the
usual level of connection they experience when at a face to face
event. 80% said they were quite committed or very committed to taking
action, beyond the usual level. This data aligns with what we might
expect to find, given that creating partnerships for change is a topic that
is largely action orientated. 

Interestingly,  60% of the attendees to this session were challengers.
Could it be that those with a strong approach to challenging are
attracted to sessions with the word ‘change’ in?

Imagine if every human connection experience included  discussions on
forming partnership connections. Based on this data that would mean a
strong commitment to taking action to create positive change.

After the experiment we asked the attendees "what action are you going
to take now?" These are some of the responses.

"I shall always
look at my
suppliers and ask
the question - how
can this be a
partnership
instead?"

"I will think more
strategically about
partnerships in the
future"

The content of this session would traditionally be described as a
‘sensitive topic’, however 75% said they felt more connected to the ideas
being discussed than the level of connection they experience at a face
to face event. As this is a timely, although not new topic we can assume
that the attendees will have experienced being part of a conversation on
this topic at a face to face event. This raises an interesting question.
Could it be that being in our own homes, our own environments, enables
us to connect more with sensitive topics than when we are in one large
room, in a large group?

75% also said they felt connected to the Explore community beyond the
usual level of connection that they experience at a face to face event.
Could seeing others faces make a difference when a sensitive topic is
being raised?

Imagine if every human connection experience included a commitment
to explore areas beyond the topics we usually speak about and in a
different way to how we usually speak about them. Based on this data
that would mean attendees being connected to the ideas discussed and
committed to taking action.

an experiment to explore including

Cleo Battle led an experiment where attendees could share their 
experiences of inclusion and its importance in their life for
supporting human connection. This experiment links to SDG 10:
Reduced Inequalities.
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After the experiment we asked the attendees "what action are you going
to take now?" These are some of the responses.

"I will not stay
silent when I
witness injustice."

“I need to be
more prepared
to identify
discrimination.”

“Follow-up with my company's diversity
committee to see what else is going on
and how  I can be involved.”

The content of this session referred to the financial breakdown of the
event. Despite the unique approach of full transparency and
communicating where income was being generated and how it was
being used, over 60% said they felt as connected to the ideas being
discussed as the level of connection they experience when at a face to
face event. This was the only one of our experiments where the majority
did not experience increased connection compared to a face to face
event.

In addition the challenger enneagram type was the only type that said
they felt more committed to participate, contribute and speak up than at
a face to face event. Challengers are most comfortable with challenging
the norm (as their names suggests!).

This raises an interesting question. Does how much the topic aligns with
our personality type (values and expectations) impact on how willing we
are to contribute?

Imagine if every human connection experience included identifying
personality types and matching content accordingly. Based on this data
that would be one way to enable increased participation.

an experiment to explore transparency

Rebecca Mitchell led an experiment where attendees explored how
financial transparency of the Explore #1 experiment made them feel.
This experiment links to SDG 16: Peace, Justice and Strong
Institutions.
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After the experiment we asked the attendees "what action are you
going to take now?" These are some of the responses.

“Sign up for
Explore #2 -and
pay!”

“Participate in
Explore #2.”

After this session we experienced a technical challenge which meant we
only received one survey response therefore we can not comment on
which Enneagram types were drawn to a session for prioritising.

We will repeat this session at Explore #2 as the feedback refers to how
impactful the visuals used were.

This session took place by the sea with elements of nature being used to
visualise the key takeaways for the session.

Imagine if our generic webinar backgrounds are actually limiting our
human ability or desire to connect and the background of our lives could
enable greater connection- this could change the logistical approach
taken to human connection opportunities.

an experiment to explore prioritising

Katy Carlisle led an experiment where attendees could understand
how to make their day work for them based on what matters most.
This experiment links to SDG 4: Quality Education.
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After the experiment we asked the attendees "what action are you going
to take now?" This is the response from the one survey we received. 

"Try to reprioritize
my life."
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Networking 

There were 7 networking sessions throughout the experiment. In each
networking session, smaller groups were formed and a discussion was
facilitated on the following topics. 

Explore how YOU see the future of human connection (held twice)

Explore acknowledging yourself

Explore the challenges you are facing

Explore the Enneagram

Explore acknowledging others 

Explore your legacy

Actions attendees are going to take following the networking sessions:

The difference the networking sessions made to attendees: 

What attendees are taking away from the networking sessions:

 "I am going to think about how we can change the
title/definition of event manager as the title no longer
covers the capabilities of the role, and when doing so we
should bring in SDG 16." 

"I am going to get
better connected to
the community
around me." 

"I am going to be
more open minded
about avenues for
human connection."

“I feel more motivated to look
at my challenges differently
and to share them with like-
minded event professionals to
get support to solve them."

"I might now pause
to take time in
my day to
acknowledge the
small stuff."

 “It is possible to
connect quickly over
shared ideas.” “It was lovely to meet like-minded

peers, to realise that people are
facing the same challenges due to
the constant change of the
regulations. But also refreshing to
hear the positive motivation from
those peers - that we will find a
new way of bringing people
together.” 

“Old friendships are
new friendships, and
no matter how small
your activity is, it is
still important  to
acknowledge it." 

"Thinking about what your legacy
is can help you continue to
develop and grow."

This word cloud highlights popular words taken from
quotes gathered from all networking sessions:

PARTICIPATING 

During the Explore #1 experiment there were 3 opportunities to give
input to different United Nations bodies  including Unicef UK, UN
Environment and UNFCCC. The input provided will directly support the
strategic approach and/or materials being created which could
influence future business and government policy.

All participating sessions linked to SDG 16 Target 7: Ensure responsive,
inclusive, participatory and representative decision-making at all
levels.

Below are the topics of each roundtable and   the specific SDG they
each link to. 

A roundtable on
creating a
pathway

document for
UNFCCC

Actions attendees are going to take following the roundtables: 

"I am going to work to
raise awareness around
human rights within our
organization and within
the event professional
community."

"I am going to make sure that we
create a guideline for myself and
colleagues to follow when hosting
events to ensure that we all focus
on sustainable solutions and that
the attendees know that this is our
focus when hosting events." "I am going to look

deeper into how the
challenges we are
facing will make us
stronger and create
new solutions on how
to host events and
reduce waste." 

"I am going to learn how to
calculate carbon emissions at
events."

What attendees are taking away from the roundtables: 

"It is very valuable to hear other's experiences on how they
manage to gather lots of people at events and how they
are being innovative in creating a new customer
experience without compromising safety."

"We have a long way
to go and need more
support and
commitment from our
governments."

"It is very valuable to
brainstorm with such
a strong group of
peers."

The difference the roundtables made to attendees: 

"The roundtables
defined different
expectations and
will encourage me to
ask more questions
when we sponsor an
event."

"The roundtables have
changed my focus on what is
important." 

20

A roundtable on
guidance

for human rights
and events for

Unicef UK 

A roundtable on
contributing to UN

Environment
sustainable

events 

Information gathered following the
event

We hosted post-event calls with each attendee within 48 hours of the
event to gather further feedback.

What attendees would say to their friends about the event: 

"I connected with my
peers to discover
innovation and
inspiration in
challenging times."

"You missed out not
being there."

"This is an
important
conversation to be
a part of."

What attendees would say to their boss about the event: 

"Explore was an
important opportunity
to find out what other
companies are doing
around sustainability
and ensure that our
company is not left
behind."

"At Explore, I learnt new and
innovative ways of transforming
myself and my organisation to
connect, alongside providing
input into these explorations too.
I think being innovative and
explorative is important to keep
up with the digital pace of the
event industry that is highly
affected by the Covid 19
situation."
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"Myself and my buddy connected very,
very well. We talked three different
times on video calls. It was just nice to
know somebody on the other side of
the world was going through pains just
like I am, and it was nice to know
another familiar face in the crowd." 

TESTIMONIALS 

Don't just take our word for the impact that Explore #1 had, read  these
testimonials below. 
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Thank you

Thank you to the UN bodies (including those with  whom we hold
Memorandums of Understanding with), the contributors and the
attendees for their time, collaboration and positivity without which
we would not have been able to explore so impactfully. 
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Thank you to our contributors

Contributors   Attendees
Cleo Battle

David Kliman

Fiona Pelham

Glisser 

Heather Salmon  

Helena Rey De Assis 

Katy Carlisle 

Kayleigh Lee-Simion

Maelys  Nizan 

Miguel Alejandro
Naranjo Gonzalez

Rebecca Mitchell 

Paul White 

Tia Hooper 

Amanda Fellov

Edward Perotti 

Elena Staszak 

Gabriel Salmela

Ghassan Afyouni 

Ivana Bulj 

Jane Culcheth Beard 

Judy Elvey 

Kate Adams 

Laura Miller 

Steph  Pfeilsticker

Teri Harper 
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Armor Cloud Security

Interface

Attending companies Included 
Microsoft

Steel Wood Industries
 

(and more companies who requested to remain confidential)

IN CONCLUSION
What did this experiment make possible? 

1.  The event industry was represented during the United Nations General
Assembly. The network of the United Nations General Assembly heard about the
impact event professionals could have. Click here to watch the video. 

2. A commitment from the event sector was updated and reported on. Click here
to view the report.

3. We took action to #Act4SDGs through Explore #1.  Click here to see how.

4.  During the experiment event professionals participated in three roundtables
and contributed to   high level strategic conversations with United Nations
Bodies, including UNFCCC, UN Environment and Unicef UK. 

5. The Explore #1 experiment and this report will be the foundation for materials
on the role of events in delivering the Sustainable Development Goals (This will
include UN initiatives such as Acceleration Action Reports  and the Decade of
Accountability Plans).

6.  This report content could start a new narrative for how event professionals
explain their job role as enabling inclusive and participatory decision-making.

7.  This report and access to free supporting resources will be shared with global
industry bodies with a request that they share these resources with their
members (including: JMIC, EIC, BVEP).

8.  This report will be shared with  over 1,250 Positive Impact  Ambassadors
around the world.

9. This report will be used in conversation with UK government in the lead up to
the UK hosting of COP26.

10.  This conversation will be continued with a roundtable discussion at IBTM
World.

11.  Resources will continue to be shared with the global Positive
Impact  Ambassador community. Click here to join our community of
ambassadors. 

12. A second experiment in the  Explore Series on 8th December 2020.
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If you are a corporate event planner who has been inspired to
explore the future of how human interaction happens, register for

Explore #2 here. There are limited places available. 

Explore #2: Are we interacting?

https://www.positiveimpactevents.com/
https://www.positiveimpactevents.com/join-100000-eventprofs
https://www.positiveimpactevents.com/join-100000-eventprofs
https://www.positiveimpactevents.com/explore-series-2
https://www.positiveimpactevents.com/explore-series-2
https://www.youtube.com/watch?v=54Gj8Gumu-E
https://www.positiveimpactevents.com/resources/acceleration-action-2020
https://www.act4sdgs.org/partner/PositiveImpactEvents
https://www.positiveimpactevents.com/join-100000-eventprofs
https://www.positiveimpactevents.com/explore-series-2
https://www.positiveimpactevents.com/explore-series-2
https://www.positiveimpactevents.com/explore-series-2
https://www.positiveimpactevents.com/

