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-Election Results

Despite the sequence of circumstances
which changed the initial slate of twelve
candidates for three Board seats into a race
of just six candidates for five seats,
NAAFA’s 1988 elections will go down in
history: Alargenumber of NAAFAns filled
out their ballots and cast their votes. All
candidates scored very high. While thisis in
part due to the fact that voters could select
up to five outof six candidates, it also shows
an unusually high degree of voter confi-
dence in all candidates.

The ballots were counted on July 1 at the
Clarion Hotel in San Francisco. With 405
ballots cast, the results of the election are:

Paula Dachis 321 votes
Russell F. Williams 305 votes
Mary-Jane Grace-Brown 304 votes
Lynn McAfee 208 votes
Jerry Hoxworth 273 votes
Neal Zimmerman 250 votes

Therefore Dachis, Williams and Grace-
Brown will receive three year terms, McA-
fee will receive a two year term, and Hox-
worth will receive a one year term. They
will be sworn in on July 16th.

The 1988 Election Committee wishes to

thank everyone who particpated in the elec-

tion—with special thanks to our West Coast
volunteers for tabulating the ballots.

—Conrad H. Blickenstorfer

1988 Election Committee Chairman ¢

(NAAFA Oath of Office )
“l do solemnly swear to uphold the
Constitution and By laws of NAAFA; to
abide by the wishes of the majority as de-
termined constitutionally; to cast a favor-
able light upon NAAFA by my actions in

public; and to live up tothe responsibilities

(fmy office, to the best of my ability.y

Dick Gregory
Declares War
on Obesity

Dick Gregory, promoter of the “Dick
Gregory’s Slim Safe Bahamian Diet” held a
press conference in Washington D.C. on
June 22, calling for a “national obesity
rights campaign”. The campaign does not
call for anti-size discrimination legislation
to protect the rights of fat people, but rather
Gregory is asking the government for fed-
eral funding to help people lose weight. Ac-
cording to the Washington Post, Gregory
has specifically asked for a National Insti-
tute of Obesity and Weight Management
within the National Institutes of Health; a
toll-free hot line (so obese people can call
for weight loss advice), and a “higher con-
sciousness among [his] countrymen.”
“There’s a difference between being fat and
being obese,” Gregory told reporters.

Also in attendance at the press conference
were Representatives Louis Stokes (OH)
and Mervyn Dymaly (CA). After the con-
ference Dymaly, chair of the Congressional
Black Caucus, told reporters that he didn’t
know what the press conference was about
until that morning, and that he had no
knowledge of the connection between the
products (the Bahamian Diet), and the issue
of obesity. No one at the press conference
knew what the proposal would cost taxpay-
ers—but Dymaly indicated he was in favor
of the concept anyway.

But the real draw of the conference, beyond
Dick Gregory’s national reputation as an
“comedian-activist-[self-proclaimed] nu-
tritionist”, were the 13 “obese people”.
(Actually, only eight of them were in atten-
dance.) Ranging in weights from 350
pounds to over 750, their presence made an

impact on the media. According to the Post,
Gregory “is enough of a pro to have counted
on his co-stars’ effect on their audience.”
Gregory is “treating” these 13 men and
women for free with his Bahamian diet plan.
(But he does offer to sell his Bahamian diet
to anyone else for $19.95 plus shipping and
handling for the ten day supply.)

Gregory’s “supplicants” are desperate
people. Mike Stidler, 21 told reporters that
he has to lose 450 pounds “because if I'd
kept going, I probably would be dead in a
few years.” Mike Parteleno said, “Once
you’re obese, there’s no controlling your
diet.” Mike weighs 761 pounds, down from
the 1023 that he weighed before he started
his diet. John Smith, 37, is planning to lose
360 pounds. He told reporters, “It’s a sad
thing, but I'm a sad thing.”

Gregory plans to bring them all down below
190 pounds. The course of treatment in-
cludes 900 calories a day (of fresh fruits and
raw vegetables, plus the Bahamian Diet
powder) lots of water, and exercise. But the
packaging on the much-touted Bahamian
Diet gives no recommended caloric intake
beyond the 180-270 calories provided by
the supplement. The FDA cautions against
diets that provic’. *css than 800 calories and
recommends that they only be undertaken
with medical supervision.

When asked if he was concerned about
seeming to promise a permarnent cure for
long-term obesity, Gregory responded,
“I’'m not putting any burden on myself that
Safeway don’tputon themselves. If they're
not guilty about feeding these people, I'm
not worried about creating false hopes.”

John Smith isn't worried either. “Mr. Gre-
gory, he’s not God, but he’s close as far as
I'm concerned,” he said.

continued page 2
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EDITORIAL COMMENT

Does America really need a taxpayer-
funded hot line for weight loss advice? It
seems to me that we have far too much
advice already. And exactly which product/
plans is Gregory hoping will be advised?
Gregory has his own “hot-line” right now.
Dial his 800 number and someone will try to
take an order for the Bahamian Diet.

There really are two different stories going
on here: the story of 13 fat people who are
desperate for help to improve their lives,
and the story of aslick weightloss promoter
who knows how to exploit their low-self-
esteem, pain and hopelessness. Gregory
may be giving them what they want, but I
would feel much better about his “altruis-
tic” treatment of them if it was being done
quietly—rather than by parading them from
talk show to talk show to Capitol Hill. I
would also feel much better about
Gregory’s “concern” for fat people, if he
wasn'’t also profiting from the sale of just
another weight loss product.

But Gregory keeps saying that his concern
for the issues of obesity has nothing to do
with his Bahamian Diet sales. The CEO of
the corporation that markets the Bahamian
Diet says exactly the same thing. Can this
possibly be true? Fat chance.

Thad the “pleasure” of spending 30 minutes
with Dick Gregory and Mike Parteleno
when taping CBS’s Night Watch last
month. Dick is slick. He knows how to
handle a media appearance. If you fry to
argue health issues, he switches to social
discrimination. When you discuss dis-
crimination, he switches to health and nutri-
tion. He uses anecdotal evidence and makes
racist remarks. Sometimes he says things
that don’t make sense. The dayImethimhe
was on day 22 of a 40 day water fast and
“prayer vigil’ for fat people. Medical ex-
perts tell us that extensive fasting can cause
the body to “cannibalize” itself—to burn
not only fat, but lean body tissue as well. I
think Gregory needs a good meal. I even
wonder if he may be anorexic. His frequent
fasts and obsession with food and nutrition
sound familar.

Mike Parteleno is another story. He seems
to be a genuine person who very much want
to improve his life. He also seems brain-
washed, or at the very least, totally in awe of
“Mr. Gregory”. We can only wish him
well, and be there for him and the others if
their faith in Gregory and his diet fails. 00
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MEDIA William J. Fabrey
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MINI-MINUTES

Maryann Valerio, Mary-Jane Grace-Brown
I
©1988 by NAAFA, Inc., PO Box 43,
Bellerose, NY 11426. Nothing may be re-
printed without permission except for non-
commercial purposes, providing suitable
credit is given.

Support the
Balloon Cam-
paign by getting
balloon sponsors
and sponsoring bal-
loons of your own.

|

l| The NAAFA Newsletter is published
monthly for the members of The National
Association to Aid Fat Americans, Inc.

Your balloon campaign
materials should arrive
any day. Collection en-
velopes should be re-
turned by August 15th.

Articles in this Newsletter do not necessar-
ily reflect the official policies of NAAFA,
Inc., unless specifically noted. Please con-
tact the NAAFA office about specific
NAAFA policies. Commentaries in this
Newsletter, unless otherwise noted, were
prepared by amember of the editorial staff or

S\

Your support will be
L very appreciated!

the Executive Dirertar 00 /

The Rise of the Bahamian Diet

Dick Gregory, a formerly fat man, began fasting 2 protest against the Vietnam war and
in favor of civil rights for Blacks. His weight plummeted and has stayed down over the last
decade through fasting and use of his Bahamian Diet formula, a “low-calorie, powdered,
natural food supplement, taken in juice”.

In 1984 he made an agreement with a Swiss-owned natural foods company and began
marketing the product, mainly to the Black community. The packaging says, “Lose the fat!
Trim the inches! Slash the calories! YOU CAN DO IT...and it’s easier than you think..”

But he received national attention last fall when, in a well-publicized visit, Gregory offered
to help Walter Hudson. Hudson, youmightremember, is the formerly 1200 pound man who
hadn’t been out of his house for 17 years, who fell and became wedged in a doorway. Just
about the same time, Gregory began distributing his product through a Philadelphia-based
multi-level marketing company called the Correction Connection.

Hudson lost several hundred pounds, buton the day when he was supposed to be able to leave
his house to travel to Gregory’s facility in the Bahamas, he caused Gregory a media
embarrassment. After Gregory told the press that Hudson’s weight loss had now made him
“toxic” and that Hudson needed to get to the Bahamas to swim in the ocean, Hudson refused
to leave his house. Greeory then “washed his hands” of Hudson, abandoning him to his
alleged “toxicity”. His  a1ew “obese people” have agreed to stay at the facility, and ob-
viously are willing to participate in his media campaign.

Larry Depte, CEO of Correction Connectionreports that there are 7,000 to 10,000 Bahamian
Diet distributors nationwide, and that “all together, including by direct mail, our company
movesmillions of cans peryear.” Depte told the Post, “Keep inmind, though, that what Dick
is doing with the obese people is really separate from this. We're not trying to sell the
Correction Connection through this; Dick really is concerned about the obese people.” 00



NAAFA Responds
to Gregory

On June 23, inresponse to the Gregory press
conference, NAAFA’s Executive Director
Sally E. Smith prepared a news release:

Fat Rights Group Fed
Up With Dick Gregory

Leaders of NAAFA reacted strongly to Dick
Gregory's demanding federal legislation to
combat the “public nightmare” of obesity.
NAAFA Founder William J. Fabrey stated,
“Gregory is using this opportunity to peddle
his own diet product.” Fabrey added, “In-
stead of using federal legislation to promote
weight loss, we should be demanding legis-
lation prohibiting size discrimination in
employment and access to public accom-
modations.”

Nancy Summer, NAAFA’s President, sug-
gested that “Gregory is blaming the victims
in his ‘war on obesity’, when he should be
blaming society for not accepting the indi-
vidual differences which make each of us
unique.” Summer also said, “I’m sure that,
during the days when he was a black activist,
Gregory would never have considered at-
tempting to change the appearance of black
people in order to make them conform to the
powerful white majority. Yet he is attempt-
ing to make fat people, who are faced with
similar types of discrimination, lose weight
in order to make them conform with the
powerful thin majority.”

NAAFA questions Gregory’s assertion that
he is not trying to change the appearance of
fat people, but that he is attempting to pro-
vide them with a nutritionally sound diet. If,
in fact, Gregory is only interested in people
eating healthfully, why is he singling out fat
people for his program, whenithasnotbeen
demonstrated that fat people as a group eat
any less healthfully than their thinner
counterparts?

NAAFA finds Gregory’s actions most dis-
turbing in light of the medical evidence
which finds that 95% of all diets fail in the
long run, and that a person may be healthier
at a stable, high weight, than after repeated
attempts at dieting. This, together with evi-
dence which reveals a strong link between
hereditary factors and obesity, demon-
strates that federal funding for dieters could
both waste taxpayer’s money and endanger
the lives of millions of Americans. ¢¢

Shape-up or
Discrimination?

Mayor Karen Johnson of Schenectady, New
York recently announced a plan to deny
promotion to fat public safety personnel.
Police and fire fighters who are over the
city’s weight limits are effected by this
decision.

Aneditorial in Albany’s Times Union ques-
tioned the policy in the June 28th edition.
“The Mayor’s approachis wrong. It’s selec-
tive and punitive, instead of positive. A
sounder alternative would be for the Mayor
to establish a fitness program for both de-
partments, with help available to those offi-
cers and fire fighters who need it to meet the
city standards. By singling out overweight
personnel, the Mayor raises an obvious
question: How will obesity be defined?”

He went on to ask, “Who’s to blame for
obesity? The evidence no longer suggests
that obesity is strictly the result of self-
indulgence. Rather, studies show that me-
tabolismmay also be afactor. That being so,
obesity might be considered a disability.

“The Mayor insists that promotions are
‘really a reward for leadership and good
work. True enough, but overweight person-
nel might work as hard, or harder, than their
colleagues. Should they be punished simply
because their metabolism is different?

“A promotion policy based strictly on
pounds won’t guarantee the city the best
possible public safety department. Indeed, it
might reward lesser efforts by some, simply
because the candidates ahead of them on the
appointment list happen to be overweight.”

EDITORIAL COMMENT

We couldn’t have said it better. It’s always
exciting to discover someone who, like
NAAFA, is opposed to size discrimination.
The Mayor’s prejudices are showing when
she says that promotions are “really a re-
ward for leadership and good work...” and
then denies promotion to fat personnel with-
outregard to their leadership ability or work
record.

Yes, if we were trapped in a burning build-
ing, we would like physically fit fire fighters
to come rescue us. But we certainly hope
that their position in the fire department
would be based on performance criteria and
not the size of their waistlines. (¢
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NAAFA, Inc.

EXECUTIVE DIRECTOR
Sally E. Smith

OFFICERS and BOARD OF DIRECTORS
Conrad H. Blickenstorfer, Ph.D.,
Chairman of the Board
Nancy Summer, President
Paula Dachis, Vice President
Mary-Jane Grace-Brown, Secretary
Neil Dachis, Esq.

William J. Fabrey
Jerry Hoxworth
Lynn McAfee
Russell F. Williams

FOUNDER (1969)
William J. Fabrey

COUNSEL
John G. Trapani, Esq.

£7TTTORY BOARD
Chairman of Advisory Board

Paul Emsberger, Ph.D.
Biomedical Rescarch

William Bennett, M.D.
Editor, Harvard Medical School Health Letter

Abraham 1. Friedman, M.D.

Metabaolics and Bariatric Medicine

Paul Haskew, E4.D.

Psychologist, University of Connecticut

Angela Barron McBride R.N., Ph.D,,
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NAAFA, The National Association to
Aid Fat Americans, Inc., is a 501(c)(3)
non-profit, tax-exempt educational,
human rights -« zanization dedicated to
improving the quality of life for fat
people.

NAAFA is not a diet group, but seeks
alternative ways to enrich the lives of its
members and large people everywhere
through public education, research, ad-
vocacy and support.

Regular membership in NAAFA is
$35 per year. Other membership cate-
gories are available. Formore informa-
tion, contact the Membership Services
office at PO Box 43, Bellerose, NY
11426 (516 352-3120), or the Executive
Offices at PO Box 246, Herald, CA
95638 (209 748-5738). 00
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Convention News

l planning on attending the convention. ]
Your room reservations must be made
with the Marriott by then—or the hotel

| will not guarantee that you will be able I

I to get the special convention price. '
Discounts for NAAFA packages expire |

| on July 31, and after that date space on I
the dinner cruise may be very limited!
Please make your reservations
early!

The tentative workshop schedule is as fol-
lows (see your convention brochure for
descriptions):

Wednesday: Orientation, Hug Therapy,
national Board Meeting.

Thursday: Aerobics, Support and Sharing
(time to discuss childhood experiences and
the emotional issues of being fat), Dance
Lessons, plus the special day-long Leader-
ship Seminar, and the Chapter Rally.

Friday: Activism “Balloon Rally (featuring
the Executive Director of the ACLU of
Baltimore, actress Susan Peretz, the Decla-
ration of Fat Independence and more),
Super-SIG meeting, Activism through the
Mails, Fat & Health, Shopping time.

Saturday: Generic SIGs, Parents of Fat
Children & Teens, A Fantasy Workshop:

The 1st(and possiblylast) meeting of the Fat
Liberation Army Battalion, The Careful Ka-
masutra, Feminist SIG, Celebrating our
Diversity, Beauty & Make-up. Awards
presentations and guest speakers.

Sunday: More guest speakers, When the
Going Gets Tough, Fat Acceptance Ther-
apy, F.A. Discussion group, Fat Men'’s Dis-
cussion Group, Rituals of the Fat Goddess.

Monday: Singles SIG, Couples SIG, Wrap-
up Rap, more guest speakers. 00

(Sorry, Paul Ernsverger, ¥h.D. will be unable to attend as pre-
viously announced. However, the Fat and Health workshop
will go on as scheduled.)

Activism Alert

Anita Mashman, President of the San Fran-
cisco Chapter of NAAFA, encourages us to
boycott Dove soap because of recent adver-
tising. You can write the manufacturer, as
Anita did, at the following address. Here’s
her letter:

Vice-President, Marketing
Dove Soap

Lever Brothers

390 Park Avenue

New York, NY 10022

As alarge woman, I was very offended by
one of your commercials. In this commer-
cial there is a large, attractive woman, re-
counting a story of how her daughter’s
friend admired her beautiful skin. Atthe end
of the commercial there is a voice-over
which says, “Now if I could only lose 20
pounds.” This is nothing more than a gratui-
tous insult. It has nothing to do with your
product. Obviously, you couldn’t stand to
leave the viewing audience with the impres-
sion that a women who weighs more than
society’s current anorexic ideal could be
attractive in any way.

I have suffered all my life from the petty
vindictive attitude fostered by the advertis-
ing media against fat people, and your
commercial is just another slap in the face.
Well, my return blow will be the only kind
you understand, one to your wallet. I will
not buy your soap and I will tell everyone I
know to pass it up.

Sincerely, Anita Mashman 00

Straw Poll Results

The Name Change Debate

At the January 1st Board meeting, a pro-
posal to change NAAFA’s name was con-
sidered and defeated. (A 2/3 majority was
required for passage as a name change is a
constitutional amendment.) At the close of
that meeting, the Newsletter was in-
structed to conduct a straw poll of the
membership regarding the name change.
Here are the results of that poll.

Question #1: Do you favor retaining our
present name “National Association to Aid
Fat Americans”?

# of responses percentage
Yes: 12 10%
No: 94 82%
Unsure: 9 8%
Total: 115 100%

Question #2: If your answer was “no” and
you had the choice of the following, which
would you prefer?

National Association for the Advancement
of Fat Acceptance, or Fat Awareness?

# of responses percentage
Acceptance: 75 80%
Awareness: 18 19%
Neither: 1 1%
Total: 94 100%

(Of the 9 people who checked “unsure”, all
expressed an opinion as to a possible name
change. Seven favored “Acceptance”, and

\wo favnred “Awareness.”)

~

Furthermore, an interesting suggestion
was registered with regard to grammar:
“*The National Association to Advance
Fat Acceptance’ is better. Tthink it’s easier
to say, more grammatically correct, and
still within the spirit of the names sug-
gested.”

A discussion regarding a change in
NAAFA’s name began several years ago
when a Newsletter;editorial suggested
that the word “aid”*did not accurately de-
scribe the self-helyy organization that
NAAFA has become. A number of letters
and petitions with suggestions for new
names have been received over the years.
While proponents of name change feel that
“aid” is inaccurate and even offensive,
opponents of name change like the old
name, or believe that after 19 years our
“name recognition” would be lost if a
change was made now.

A committee was formed (chaired by
Susan Tenzer) and after careful review of
all the suggestions, a majority of the
committee recommended that our full
name be discarded and that we use only the
acronym “NAAFA”. This opened still
another controversial issue: Can we have
an acronym where the initials don’t stand
for anything? Some Board members felt
this was acceptable, others believed that
this was impractical as potential members
and the press often ask what “NAAFA”
stands for.

Based on the opinions received in the
straw poll a new proposal has been made,
and the Board of Directors is expected to
consider it this summer. 00
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Mini-Minutes

March 26, 1988
Board Meeting

The meeting was held at the Centre One
Hotel in Eastlake, Ohio, in conjunction with
the “Wedding Weekend” sponsored by the
Northern Ohio Chapter with the Colgin-
Vance wedding. Voting Board members
present were: Paula Dachis, William J.
Fabrey, Jerry Hoxworth, Nancy Summer,
and Russell F. Williams. (Neil Dachis was
absent, and Robert H. Bain had previously
resigned from the Board.) The Chairman,
Conrad H. Blickenstorfer, who was present,
votes only to break ties and to make a 2/3 or
3/4 majority as required by the Constitution.
Executive Director Sally E. Smith and Sec-
retary Mary-Jane Grace-Brown were also
present.

A number of committee reports were given
and discussion was held on several topics
including the current financial status, the
draft budget for fiscal year ending June
1989, the development of a major donor
program, the status of the election, the re-
cent increase in Newsletter ad revenues,
and the status of the next chapters of the
Workbook program. None of these discus-
sions required a vote.

MOTIONS PASSED BY UNANI-
MOUS VOTE:

The Resolution to Increase Membership,
presented by the Executive Director, was
passed. It reads as follows:

WHEREAS there are thousands
of fat persons who need the services, sup-
port and advocacy that NAAFA provides;
and

WHEREAS it is imperative that
NAAFA increase its membership inorder to
further its impact as a human rights organi-
zation; and

WHEREAS additional members
will increase the fund raising base of the
organization;

BE IT RESOLVED...that the
Board of Directors of NAAFA, Inc. asserts
its commitment to membership growth in
the coming year,

AND HEREBY directs the Mar-
keting and Advertising Committee to send a
second mailing to those persons who, be-
tween 1/86 and 12/87, did not join NAAFA
after requesting literature,

AND FURTHER directs the

6

Marketing and Advertising Committee to
rent appropriate mailing lists in order to mail
an appeal for membership to prospective
members;

AND FURTHER directs the
Marketing and Advertising Committee to
prepare monthly mailings to said prospec-
tive members at a rate of 4000 people per
month, beginning in May, 1988.

A motion to accept the 5-year plan as sub-
mitted, subject to final review and possible
additional amendments, was passed.

An extensive revision of NAAFA’s
committee system was presented by Dan
Davis, Committee Coordinator. With the
exceptionof one section which was tabled to
the next meeting, all changes were passed
unanimously.

The budget for the 1988 convention was
presented and approved.

A proposal to divide the position of the
Chair of the Local Chapters Committee into
three regional positions was approved.

Robert H. Bain’sresignation from the Board
of Directors, as Treasurer, and from various
committees was accepted with regret.
Aglaia Koras-Bain’s resignation from her
position on several committees, and as a
candidate for election to the Board, was
accepted. Robert Hartenstine’s resignation
as Chair of the Area Facilitators Committee,
and Lisbeth Fisher Burn’s resignation as a
member of that committee, were also
accepted. 00

WELCOME!

NAAFA welcomes two new chapters:

The Twin Cities Chapter

covering Minneapolis and St. Paul, Min-
nesota, chaired by Lisa Helgesen.

The Southeastern
Chapter

covering Alabama, Florida, Georgia,
Kentucky, North and South Carolina,
and Tennessee. This chapter, co-chaired
by Barbara Colgin-Vance (GA) and
Susanna Worley (TN)is a parent chapter
that hopes to spawnmany chapters in the
south.

Welcome and good luck! 00

Movie Review

Hairspray
by Janet Meyers (PA)

Here’s a movie I'd like to recommend to
NAAFAnms...Hairspray by John Waters,
featuring Divine. Now be warned that John
Waters makes highly unusual films. Divine,
the female lead in several of his movies, is a
350-pound man. S/heis best know for Pink
Flamingos, a gross yet funny cult film where
Divine portrays Babs Johnson the “filthiest
person on earth.” Hairspray is much more
mainstream than this, but still not your usual
Hollywood fare—and that’s okay because
producer John Waters is from Baltimore!

Anyway, the reviews will tell you that Hair-
spray is a spoof of television dance shows of
the sixties. They’ll tell you about the story
line conceming racial segregation on the
dance show. What they don’t tell you is that
the movie portrays fat people in a warm,
friendly and positive light.

Tracy Turnblad, the heroine (played by
Ricki Lane), and her mother (played by
Divine) are both fat. They are the kindest,
most human characters in the film. And our
fat heroine triumphs. Everyone loves her,
she get on the dance show, wins the cutest
guy, and helps to racially integrate the show.

Tracy’s size is not justincidental to the story
but a definite theme. In my favorite scene,
Tracy, a great dancer, is trying out for a spot
on the dance show. One of the regulars
states that Tracy 1s too fat to be included.
That girl is promptly suspended for her
remarks. And once Tracy does become a
regular on the show, the local plus-size
clothing store becomes a sponsor and uses
her to model clothes.

It’s great fun to see a fat, happy, real person
portrayed on film. Thank you John Waters!

[A sad note, Harris Glenn Milstead, “Di-
vine” died soon after the release of Hair-
spray. He will be remembered for his per-
formances in many unusual movies

including Polyester and Pink Flamingoes,
but hopefully, especially Hairspray.]

[Reprinted with permission from Fully
Philly Extra, the publication of the Philadel-
phia Chapter of NAAFA.] 00







Convention Ads

Attention Vendors!

You are invited to sell appropriate goods
and services at our convention. Ads and
listings for the Program can be accepted
until August 13th. Call the NAAFA office
today, and leave a message for Bill Fabrey.

Need A Roommate?

Peggy Williams is collecting names of
people who would like a roommate for the
convention. Call her at (301) 790-0547.
We can’t guarantee that we can match you,
but we’ll give it our best try.

First Convention?

GivePeggy acall. We're setting up abuddy
system for first-timers who would like a
friend to help them get acquainted. We also
need buddies to match with newcomers.

Want to be in the Fashion

or Talent Show?

We need to hear from you before August
15th!! Contact Roz about modeling, and
contact Paula about performing in the Tal-
entshow. Youcan leave messages for them
at the NAAFA office or with Pegov 00

ADVERTISE IN THE CONVENTION PROGRAM

Send your compliments, welcome your friends, advertise your chapter/SIG or an event,

or sell your products or services...

Business card size ad (approx. 1/3 page)

1/2 page (4 1/2" x 3 3/4")
Full page (5" x 8")

$10
$20
$40

(Send your camera ready art, or copy--we'll laser typset your ad at no extra charge.)
Your ad must be in the NAAFA office no later than AUGUST 15!
Mail to NAAFA, Box 43, Bellerose, NY 11426. Check/Visa/MC accepted.

?lassified Ads

Goods and Services
Available Regionally

SMART MOVE INC.

JOIN IN THE JOY OF FITNESS.
EXERCISE AND LOW IMPACT
AEROBICS FOR BIG BEAUTIFUL
WOMEN. CALL FOR INFORMA.-
TION: (212) 260-1520. (NY)

R crult "ai:;:Membe"r," -
| jval‘i'a're the Newsletter :

Events

EVERY THURSDAY

Party for Big Gals
and Men Who Admire Them

New Chariot
97-34 64th Rd. Rego Park, Queens, NY
(718) 275-1515 or (718) 456-9119

4 )

MIDWEST
CONFERENCE
Halloween Weekend

October 28-30

Pool party, workshops, banquet, Hallow-
een costumes and dance (the famous
“Monster Mash”), and fat fair. $55by 10
2; $65 after 10/2; $75 after 10/21.

The Days Hotel, 30,000 Van Dyke, War-
ren, MI. Hotel reservations only (313)
573-7600. Rooms $45/double.

For information, call Karen Jones-Eld-
ridge, (313) 979-9363 or write Michigan|
Chapter, PO Box 26144, Fraser, MI

48026-6144. J

-
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ﬂe biggest annual event in the
size acceplance movement...

the

NAAFA Convention

Wednesday, August 31 -
Monday, September 5, 1988
Baltimore Marriott Inner Harbor

Workshops, SIG meetings, Activism Rally,
Chapter Rally, Fashion Show, Talent Show,
Awards presentation, three big pool parties,
50’s Dinner Dance and show, Grand Ball Din-
ner Dance, and Moonlit Dinner Cruise, Sight-
seeing at ‘the National Aquarium and Har-
borplace...
and Special Guest: actress
SUSAN PERETZ
from the award winning
episode of L.A. Law.

IMPORTANT
DEADLINES

Youshould havereceived your conven-
tion packet by now. If not, call the
NAAFA office immediately at (516)
352-3120. Discounts expire 7/31.

Hotel room reservations MUST be
made no later than July 31 for guaran-
teed special $55 per night rate. Call the

\hotel at (301) 962-0202. /
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NAAFA Newsletter
Advertising Policy

Ads received by the following dates will be printed
in the next issue available: UPCOMING
DEADLINES: AUGUST 6, SEPTEMBER
6.

CLASSIFIED ADS
Non-Member ads: $.75/word, 20 word min.
Member ads: $.50/word, 20 word min.
Confidential department number: $5 per issue.
Capitalized boldface words: Count as two words
each—mnot available for personals.

DISPLAY ADS
Contact NAAFA office for ad rate card.

PERSONAL ADS
Personal ads from members wishing to meet other
members are published in "The Personals” supple-
ment--mailed to members with this Newsletter.
Instructions for placing or responding to personal
ads appear in the supplement.

AD PAYMENTS
Discounts: Deduct 20% for identical ads in three
consecutive issues.
Payment: Must be included with order. VISA or
Mastercard okay for charges of $15 ormore. We
need card type, number, and expiration date;
amount charged; name and address of card holder;
and your signature.
Foreign members:  Send U.S. funds; int’l
money order; or VISA/Mastercard.

AD ACCEPTANCE POLICY
Publication of any ad in the Newsletter,
the “Personals”, and/or mailing of any
flyer by NAAFA does not imply any en-
dorsement by us. However, we will not know-
ingly publish an ad or mail any flyer that has false
information, or which appears to be a violation of
NAAFA’s purposes or code of Minimum Stan-
dards. Ads or flyers for goods or services for
weight loss or gain will not be accepted.

SEPARATE MAILING OF FLYERS
NAAFA occasionally mails promotional flyers for
non-NAAFA goods or services. Such mailings
either take place from our office or from Board-
approved mailing services. Such mailings are
completely paid for by the promoters; we make
such mailings for informational purposes, and to
help pay for overhead expenses. Those NAAFAns
who choose not to receive such mailings can
request it in writing. 00



