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AWESOME.
YOU'VE FOUND US.

Let’s start this experience with a virtual high-five.
Why? Because you deserve it. As you're about to
read a story about positive change for yourself
and the planet that you're very much a part of.

In front of you is the first Purpose Intention
Report ever in the history of mankind. It’s a story
about why we exist, how we intend to make things
better and what we offer to the world.

We promise to keep it (relatively) short and sexy.

Have fun!

Holie
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We established
purpose-driven growth
= Revenue 2018: €225.000
= 2019: €770.000
= Expected revenue 2020:

€1.400.000

trees planted in the We saved We saved the world from We ‘served’

People enjoyed Our food for good is
igandas whichitcap- | OO0OKS 11.000kG 2500000 | 2.400.000 availablom

ture 360.000kg of CO2 that of plastic and of new plastic by using Granola breakfasts portions of our Hummus 1‘650
doesn’t end up in our 90% recycled plastic for stores across NL & BE
atmosphere 9'500KG C02 all our Hummus cups

with our Granola packaging



HERE
I\VE AND WE ALL GIVE

FROM PLANET EARTH.

)



'\

Our Pt
d externally.
oduct developme
e dois rooted in our B ,

>~ maE EXIST TO DRIVE
POSITIVE CHANGE FOR OUR PLANET.

WE AIM TO USE OUR BUSINESS, COMMUNITY

AND CREATIVITY TO DO GOOD." ™
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WE'VE DESIGNED

IT A BIT so It
LOOKS COOLER




STRATEGY §

To drive positive change for the planet together,
we’ve divided our strategy into three key areas: ‘

AREA {.
MINIMIZE IMPACT

We want to minimize our impact on the planet

and reduce our own carbon footprint as much

as we can. This starts with understanding our

own climate footprint. If we measure this, we

can start setting goals and reduce our C02

emissions step by step. We’re far from perfect,

but we’ve started our journey with solid moves

in the right direction. Read more on page 20. ARE A 2:

RESTORE NATURE

We want to remove more carbon than we
emit. Therefore we donate 50% of our profits
to plant trees. Trees are the ultimate carbon
capture and storage machines. They filter the
air and fight off the effects of global war-
ming. Find out more on how and where we

AREA 3: restore nature on page 24.
EMPOWER SOCIETY

We can’t change the world alone. Therefore we
are an active and lighthearted voice in the pu-
blic debate around climate change. We empower
people to drive positive change for our planet
and help them to live a more conscious lifestyle.
You can see how on page 28.







SUSTAINABLE GOALS

Our purpose of driving positive change for
our planet goes far beyond our own business.
We believe that climate change can only be
fought if we look beyond national interests
and work together to support the planet.

That’s why we tie our efforts to the UN Sustai-
nable Development Goals (aka SDGs). These 17
SDGs are the blueprint to achieve a better and
more sustainable future for all and address
the global challenges we face, including those
related to climate change, sustainable agri-

UN SUSTAINABLE
DEVELOPMENT GOAL UN TARGET

QV!

culture, good health and life on land. HUNGER

We identified the five global goals End hunger, achieve food 2.4 Sustainable food production
to which we believe we can \ ' , security and improved nutrition and resilient farming practices.
contribute the most with and promote sustainable

our business (at this stage).

' agriculture.
Turn your head slightly to

the right and let your eyes GOOD HEALTH Ensure healthy lives and 3.4 Reduce the number of
AND WELL-BEING ) ,
read them one by one. We'll tell promote well-being for all deaths caused by non-transmis-

you what they are all about and at all ages. sible diseases such as diabetes.

which specific UN targets we
contribute to with Holie.

g

1 55?.‘;?,';:.!2}5,, Ensure sustainable 12.5 Significantly reduce the

& PRODUCTION consumption and amount of waste.
production patterns.
‘ N ’ 12.8 Increase public awareness
of sustainable lifestyles.

1 CLIMATE
ACTION

Take urgent action to combat 13.3 Increase knowledge and
climate change and its impacts. capacity to cope with climate
change.

1 3:151 AND Sustainably manage forests, 15.3 Combat desertification,
_ combat desertification, halt restore degraded land and soil.
‘.v. and reverse land degradation,
| ~ halt biodiversity loss.
E—

\\

Source: https://www.un.org/sustainabledevelopment/sustainable-development-goals




2021 TARGETS:

v Measure our total carbon
footprint with a 3rd party.
v Identify & Implement CO2
savings in our supply chain.
v Communicate C02 impact
per product on pack.

STUFF WE'RE
PROUD OF:

(ALMOST)
B-CORPORATION

v We're in the process of joining a global ~ Certified

community of 3,235 companies - including ‘
Patagonia and Ben & Jerry’s, that use

business as a force for good. Corporation

ZERO
HUNGER

\ 7
w

GOOD HEALTH
AND WELL-BEING

PRODUCTION
& INGREDIENTS

v All our food is produced in the Netherlands.

v Qur Granola Factory runs 100% on green energy.
v All our food is 100% plant-based (Yep, Vegan too).
v We never use palm oil or soy.

v Qur cacao is UTZ certified.

'2 RESPONSIBLE
CONSUMPTION
& PRODUCTION

PACKAGING

v All our packaging is 100% recyclable.

v Qur Hummus cup is made from 90% recycled plastic.
v Qur Granola pack is made from 50% sugar cane.

v Qur paper is FSC® certified.

v We saved 6.000 kilo of plastic & 9.500 kg CO2 with our

I CLIMATE
ACTION

Granola packaging.
v We saved the world from 11.000 kg of new plastic by
using 90% recycled plastic for all our Hummus cups.

20
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OF OUR PROFITS
ANT TREES.

"50%
ARE DONATED TO PL

2500 trees in the Netherlands and Uganda -> which will cap-
ture 360.000 kg of CO2 that doesn’t end up in our atmosphere.

AT THE END OF THIS YEAR
WE'VE PLANTED:

OUR IMPACT-PARTNERS
2021 TARGETS:

v Plant 20.000 trees in Africa.

v They’ll remove 7.500.000 kg CO2 in their lifetime.
v We expect to re-green 4.500.000 m? of land
(=630 x soccer fields. Yes, that’s a lot).

TREES FOR ALL:

Currently we have a global partnership

with Trees for all. They’re a not-for-profit
CBF-certified foundation investing in our
planet’s future and quality of life by restoring
forest and planting trees across the world.

1 CLIMATE 1 LIFE

ACTION ON LAND

NEW GLOBAL PARTNER: JUSTDIGGIT

Justdiggit is a Dutch foundation with the goal
\ to restore degraded ecosystems by developing,
initiating and co-funding large-scale landscape

JUSTDIGGIT  restoration programs within Africa.

UN GOALS WE CONTRIBUTE 10 /
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2021 = we aim to plant

20.000 trees over here.

I
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With our commitment to being a Climate Positive company,

we hope to be aripple in the pond that creates a much larger

change. After all, change is better together. That’s why we raise
awareness and empower people to be the positive change we
need in the world right now.
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Last but not least, we aim to be a driving force in society for
the increased production and consumption of plant-based foods.

o X
\ \F YOU SEE TH\gggg‘lioa.

YOURE DOING A

IN THE LAST 24 MONTHS:

v We raised awareness around climate change with a national
campaign called Planet over Profit.

v We helped Dutchies & Belgians to enjoy 3.500.000 healthy
Granola bowls with 0% added sugar.

v 2.400.000 portions of do-good Hummus were created.

v We launched a Climate Toolbox full of tips and tricks on how
to reduce your CO2 footprint.

N GOALS WE
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v We created an Ambassador Program with cool people from CONTRIBUTE T

the world of plant-based food and sustainable living.

>
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OUR PARTNERS IN CHANGE:

Together with our incredible retail- and NGO partners we're
driving positive change for people and planet. We're helping
people to live a more sustainable lifestyle, eat more plant-
based food and contribute to a healthier planet.

Day in, day out.
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2021 TARGETS:

v Launch a community-driven event series.

v Partner up with change-making brands to raise awareness
around solutions to climate change.

v Grow our on- and offline community.

CLIMATE
HUNGER 13 ACTION

ZERO GOOD HEALTH 12 RESPONSIBLE

CONSUMPTION
& PRODUCTION

AND WELL-BEING



WHAT ARE WE UP T0?
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. : \d be used as a force 101
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. AMBASSADOR PROGRAM

anki_lazyfitgirl IEZZE BN -

368 posts 42.5% followers 3,776 foliowing

ANKIL & LAZY Fi N=IRL METHODE B
¥ Succesvol afvallen ¥ uit de diset
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dince .this summer we've been hooking up with likeminded
copscmu§ spirits from the world of plant-based food and
tainable living. They represent our brand and embody the SUS'
values that we stand for These legends are NOT paid influen-

cers, but they help us spread our
. o story and em
drive positive change in their lives. power people to

PLANT-BASED
INSPIRATION

Food is creation. That’s why we offer recipes and ideas
to empower folks to enjoy the “good”

things in life...

NUTRITION PROFESSIONALS

At Holie, we believe it’s important to demonstrate how people

can eat good, healthy and sustainable food.
That’s why we work together with dieticians and nutritionists

on a regular basis.
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HOW TO REDUCE YOUR CARBON FOOTPRINT?

AVERAGE DUTCH PEOPLE &

saving kg. C02 per year

0 1000 2000
\g/ S8
ELECTRICITY SWITCH TO GREEN POWER Y310
CO2 SAVING 10 SOLAR PANELS ON YOUR ROOF ‘“\w,::;-(%o
1
DONT USE A TUMBLE DRYER 4
120
\‘f EAT 100% PLANT-BASED FOOD %50
cozrgg\zue BECOME VEGETARIAN m‘go
e
REDUCE FOODWASTE  mfi]
210
2 WEEK HOLIDAY TO BALI BY PLANE
L,y 2 WEEK HOLIDAY TO FRANCE BY TRAIN =
%mno r:AI(E THE TRAIN TO WORK FOR 1 DAY/W 0
TRANSPOR DRIVE TO THE SOUTH OF FRANCE p
C02 SAVING CAMP IN HOLLAND < 4}@
WORK FROM HOME 3 DAYS/W |
UPGRADE YOUR
HOUSE WITH:
ROOF INSULATION
[ 1500

N/ ...........

SOURCE: CBS / CE DELFT / MILIEU CENTRAAL / PBL / SCP / VOEDINGSCENTRUM

CAVITY WALL INSULATION
1600

WINDOW INSULATION
800

A HYBRID HEAT PUMP
800

FLOOR INSULATION
600

3000

4000

3630

11.000 ke pY



OUR PRODUCTS

Currently we sell 3 crunchy Granola’s and 5 delicious Hummus
across 1.650 stores in the Netherlands and Belgium.

TOTALLY VEGAN CHEF-INSPIRED
Our food is 100% plant-based Taste always comes first.
and natural. Yep, we’re Vegan  Every product is created by
too. our professional Chef.

Lass\C KN GOOD FOR YOU GREAT FOR THE PLANET
> - B~ We never add sugar. We empower people to drive
— No hidden stuff. Only sugar by positive change every time they
nature. Stay sexy. enjoy our product.

CREATING
UR VISION ON
O DELicious FOOD




HONEST

We are genuine to our purpose
and people. We're not perfect,
and we’re not saying we are.
We are as transparent
as we can be.

=

TOGETHER
Team work makes the dream

work. We are in this together.

NATURE If you want to go fast, go alone.
feel good If you want to go far,

.We
We love nature go together.

init and are grat.efu\ for
everything it gives us. ’

We always treat it with
respect. Nature rocks. )

CREATIVITY \

Creativity is the catalyst for
change. It’s the key to innova-

ENTREPRENEURIAL tion. We celebrate new

We challenge convention and The good, bad and ugly
are not afraid to fail.

We embrace an open culture

ideas.
ones.

N oo . e = | = L - - - of trying new things and '
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THE BEGINNING

Cheers! You’ve made it all the way to the end.
Well, to the end of our Purpose Intention Report.
Because from a positive change perspective we're
just getting started.

We hope you had a good time and that you got to
know us a bit better. If you're working with us in any
capacity, we want to take this moment to say that
were super grateful that you've joined us in our
adventure for good. Thank you.

70 BE CONTINUED...

Don’t be sad. We'll meet again soon! In 2021 we’ll drop
our Purpose Progress Report in which we’ll officially
update you on the impact we’ve made (and the stuff
we could’ve done better). We’ll make sure to make
that one a bit more boring by adding some extra crazy
numbers for you to enjoy.

Cya out there!

Holie



www.holiefoods.com



