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Products Featured: 
Revlon Colorstay Foundation & Concealer 
Benefit Cosmetics Precisely, My Brow 
Milk Makeup Clear Kush Brow Gel 
KVD Vegan Beauty "Daffodil" Superbrow 
Haus Labs "Blade" Eye-dentify Gel Pencil 
Haus Labs "Punk" Liquid Liner
MAC Cosmetics "Love Thing" Blush 
Pat McGrath Labs "Flesh Fantasy" LUST Lip Gloss
Fenty Beauty "Espresso" Matchstick 
Danessa Myricks "Kaleidoscope" Colorfix 

Earrings: 
Studs Tiny CZ stud, Pavé hoop 
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Around 16, I made the decision that I wanted to be a creative director of  a beauty 
brand before launching my own. I’ve always been interested in the work it takes to 
build the content connecting brand to consumer. 

I’ve developed a relationship with beauty in a way that it’s allowed me to be my most 
creative self  and uplift my energy, as I made it my mission to make the beauty industry 
more diverse and innovative. At 22, with 7.7K Instagram followers, I’ve been able to 
play with products and create content sharing my love for beauty and content creation.

I wanted more visual elements to be creative with than my blog allows and wanted 
to find ways to create shareable content aside from videos and social media. In May 
2020 during quarantine, I wanted to know how my friends’ relationships with beauty 
changed considering life's climate at the time, as well as what they were looking 
forward to from the industry. I decided to create a digital zine, but paused due to the 
emotional toll that came with the emergence of  BLM protests and activism. 

After feeling supported by my followers and friends, making it through the first 
semester of  my MBA, and having my upcoming beauty brand place second in a 
venture competition, I felt compelled to revisit the idea and share my love for beauty. 

2020 was a difficult year, so this edition is an ode to the products we loved, wellness 
mentalities we learned, and new beginnings and future successes to look forward to. 
Thank you always for your support and for allowing me to test new ways to be creative. 

-Aniyah



3

C
on

te
nt

s What’s the future of the beauty?
By Aniyah Smith 

Skincare Picks
Curated by Aniyah Smith

Carving Space for Beauty in Wellness 
By Christina Louder 

Beauty and I: A Changing Relationship
Curated by Aniyah Smith

Transporting Out of This World With 
Fragrance 
By Jazmin Noel

The Fragrance Edit 
Curated by Aniyah Smith

Top Shelf Beauty Picks
Curated by Aniyah Smith 

Word Search

5

6

8

10

14

13

15

16



5

REVITALIZE TIRED, 
PUFFY EYES WITH THIS 
VEGAN SOOTHING EYE 

GEL, FORMULATED WITH 
SUSTAINABLY-GROWN 

YERBA MATE.

$6

Shop Now

* affiliate link
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What’s The Future of Beauty?

This past year, makeup users were divided into 
those who wanted a natural, put-together look 
for their Zoom calls or unfavorable trips to the 
office, and those who were experimenting more 
with their look considering no one could judge 
them in their home. Products were bought to 
support this experimentation, and skincare 
was king as people defined their routines and 
dove into ingredient education. The consumer 
journey and experience shifted. This shift is the 
reason I’m curating this zine. Studying the ebbs 
and flows of the industry is what I do, and how 
could I not want to document it in the current 
unpredictable world? 

Millennial and Gen Z have affection for small 
businesses that prioritize inclusivity, and trendy 
brands with cool products. I miss going to 
stores and smelling fragrances until I found the 
one that made my eyes roll with pleasure or 
leaving the store with a swatch parade on my 
arm and a bag full of product. Digital brands 
like Glossier, Milk Makeup, and Fenty Beauty 
have paved the way for versatility in consumer 
interaction. As we say goodbye to beauty 
experiences as we know it, I’m looking forward 
to all the ways brands engage and immerse 
consumers in digital experiences. Fenty Skin’s 
virtual launch and dance party, and AR/VR 
stores that allow you to bring the store in-home 
are the future of shopping and experiencing 
beauty. Technology has so long been available 
in beauty experiences (custom products, AI 
mirrors, skincare recommendation devices), 
but they’ve never been fully adapted and 
integrated into the consumer experience 
throughout the industry. Now is the time for all 
of technology in beauty to shine. I would love 
to see more integration to provide consumers 
with a different type of experience. It has a 
long way to go, but 2021 could be the start of 
something great.

Masks are clearly here to stay, and eye products, 
lip care, preventive skincare, and hybrid skin-
makeup products will be the stars of the show 
in 2020. People will want to play up their 
eyes and use products that will counteract 
the bacteria from wearing masks to prevent 
“maskne”. These hybrid products might be 
smudge/transfer-proof, and for skincare, there 
will likely be a rise in body care and products 
with active ingredients. I would love to see lip 
systems that provide layers of protection to 
avoid constant reapplication while wearing a 
mask. I’m looking forward to the industry’s 
response to Covid-19 and innovative formulas 
in the coming year. The saturated industry of 
brands with stock packaging and neutral eye 
palettes need to re-evaluate and really provide 
an experience with products that are creatively 
inspired, impactful, and are truly wanted.

BLM caused most brands to pledge to making 
a difference in the industry and building a 
more inclusive space for models, creators, and 
products. That call to action has died down, and 
I wonder what the future of inclusivity looks 
like for the industry. Instagram 
pages have returned to being 
predominantly white, with 
brands still claiming to not 
have the budget to pay black/
POC creators for content. 
We have to continue to 
push for diversity and 
representation because 
it is not a trend but a 
standard that the industry 
should abide by. 

2021 is a hopeful year for 
reform and improvement 
in the industry for brands 
to create with purpose and 
creativity. 

Written & Illustrated By Aniyah Smith 
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Skincare Picks

Body: Kylie Skin Rose Body Scrub ($26) 
A beautiful scent with powerful exfoliation

OleHenriksen Glow2OH 
Dark Spot Toner ($29)
This toner removes all 
impurities and has active 
ingredients to fade away dark 
spots in as little as 7 days 

Biore Charcoal Cleanser ($6)
- perfect for a deep clean for AM/
PM

CeraVe Hydrating Cleanser ($11)
- leaves the skin feeling hydrated 
and cleansed (AM/PM)

Glow Recipe Watermelon Glow 
Pink Juice Moisturizer ($39)
Packed with hyaluronic acid and 
a delicious watermelon scent, this 
moisturizer makes the skin feel 
hydrated, locking in any serums

Good Molecules Discoloration 
Correction Serum ($12)
- this serum beautifully improves dark 
scars & uneven skin tone
Kylie Skin Hyaluronic Acid Serum 
($28)
- features 4 layers of hyaluronic acid 
along with niacimide for ultimate 
hydration

OleHenriksen Banana Bright Eye 
Cream ($39)
This eye cream targets dark circles and 
improves your concealer application 
making it the perfect addition to your 
skincare routine. 

Milk Makeup Vegan Milk 
Moisturizer ($38)
This luxuriously thick moisturizer 
feature desert, fig, and argan milks 
along with other nutrients to deliver 
lightweight, but powerful hydration

Squish Flower-Power Acne Patches 
($14) These non-drying patches use 
hydrocolloid to protect your skin and 
work to bring your acne to the surface in 
a safe way that prevents scarring. 

Peach & Lily Glass Skin Veil 
Mist ($29)
This face mist gives you instant 
dewy skin. Layer it during your 
makeup routine for the perfect 
glass skin look.  
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" Beauty feels like 
indulgence, 
like happiness and 
pampering, 
like rawness and 
vulnerability, 
like smiling, 
like gratitude."
-Christina Louder 
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Carving Space for Beauty in Wellness 

Growing up, I was taught that beauty and appearance were extensions of you. You couldn’t only look good, of 
course, but looking good was important. Start there and make the inside match the outside. Never let them 
see you sweat.

Well, I was sweating. And I didn’t care who knew anymore. 

The lesson that started out well-intentioned, looking good = feeling good, eventually 
morphed and twisted into something far uglier: looking good > feeling good. Sometime 
in the chaos of the past year, I started to deny myself the internal aspects of wellness in 
favor of the seemingly simpler external ones. 

Now, don’t get me wrong. Some days, when nothing else is going quite 
right, nothing feels better than nailing a new look and taking an obscene 
amount of pictures of myself. What I needed to understand more than 
anything, though, is that I didn’t have to do any of that in order to feel 
good and be good. And that, sometimes, doing all of that didn’t actually 
fix anything about how I was feeling. 

Beauty should feel good, not like a chore or an obligation. I had to learn that 
I wasn’t a failure for looking a mess some days. And what was “looking a mess,” 
really? Not having my lashes done? Unlaid edges? Living in sweatpants? The 
world is a constant mess; why did I think I was the one who had to have it all 
together? 

Taking care of my hair and skin makes me feel good. Fact. 
Getting dressed and made up to stay inside and take pictures in the Sun makes me 
feel good. Also fact. 

Except when they don’t. 

If beauty is the setting spray, wellness—taking care of your mind, your body, your 
relationship with yourself and those around you—is the rest of it. And I was putting 
setting spray over a botched, unblended beat. So if beauty for you looks like a seven 
step skincare routine, then so be it. If beauty looks like a fresh pedicure and melted 
lace, then have at it. Just remember that beauty should make you feel good from the 
inside out. I still believe that it’s an extension of you. It’s just not a Band-aid anymore. 
 
Just as I had to free myself from the shackles of productivity (in a PANDEMIC 
of all times), I had to liberate myself from everyone else’s and my own limits or 
expectations of what beauty looked and felt like. And it doesn’t feel now how it felt 
when I was 15, or 18, or even last year. Beauty feels like indulgence, like happiness 
and pampering, like rawness and vulnerability, like smiling, like gratitude. And 
sometimes, it feels like a good lash. And that’s ok, too. 

Written by Christina Louder
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2020 SONG PICK

Chosen by: David McLeod (@danger_dav_) 
Cutting Room Studios Manager

Play it on:



Beauty and I: 
A Changing 
Relationship
A look into my friends' lives as 
they navigate their relationship 
with beauty, the products they 
love, and the expectations they 
have of the industry during a 
life-changing time. 

10
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"I have felt more connected to beauty during the 
quarantine. Taking time to really treat my hair, skin, nails, 

etc is my moment to relax and take some time to myself. I 
would like beauty brands to continue to focus on wellness 

and consider packaging innovations. I feel some brands 
focus on what’s trendy or try to create trend worth products 

instead of focusing on what consumers need or benefit 
physically and psychologically. Packaging is also overdue 

for a makeover and I think now is the perfect time to really 
think about how to make it more efficient."

“2020 has made me confront a lot of beliefs I’ve held about 
myself especially around the things I enjoy most, indulging in 
the world of beauty being one of them. But beauty to me is 
being in my most natural state. This world we live in revolves 
around beauty and its relation to nature and I  realized what 
makes me “glow” on the outside really starts within. I enjoy 
using products that have good intentions behind them and that 
tell a story. My daily beauty routine has turned into a ritual of 
adornment. I focus on giving my skin what it needs, nothing 
more and nothing less. "

- PRIA YOBA

- JAZMIN NOEL

“I think for many people, the way we practiced and embraced 
beauty this year shifted drastically. For me, beauty became much 
more of a self-care practice. A thing I engaged in to lift my spirits, 
whether or not I was stepping out into the world where I could be 
seen. I think now I have a much deeper appreciation for beauty. 
I know what makes me feel good personally, what makes me feel 
alive and beautiful, rather than how I have used beauty for the 
attraction of others. Because of that, I am much more confident in 
how I engage in beauty, it’s not about you it’s about me, and I love 
it more because of that.”

- ISAIAH MIKHAIL
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"I’ve rarely been wearing makeup since quarantine started. 
I don’t like getting my masks all dirty with foundation and 
lipstick so I just don’t even bother. I’m always a full coverage 
queen so I’ve been trying to take this opportunity to let my 
skin breathe. And that’s when acne decided to say “HELLO!” 
Of course. I’ve just been packing on moisturizer and some 
facial oils, including the Neutrogena Hydro Boost Gel Cream 
and the Kiehl’s Midnight Recovery Oil."

- RYAN HURLEY

2020 taught me to love beauty for the reasons I fell in love with it in the 
first place. Beauty is about creative expression regardless of medium. 
That freedom of visual expression is so important. Quarantine meant 
no longer wearing makeup and outfits for occasion, but it gave time for 
experimentation and playfulness. Engaging in beauty for yourself is a 
different type of experience, and a lot of fun! I've learned to love beauty 
for its ability to help us travel to the outer bounds of our expression, 
allowing us to keep trying new things and ways of creating. 
- ANIYAH SMITH

Anyone who knows me knows that I am a self-care girl through and 
through. To me, there is nothing more satisfying than sinking into a 

hot bubble bath at the end of a grueling New York City day. So when 
the pandemic hit in March and I lost my job (along with any prospects 

for a new one), my days became abruptly empty and I found myself 
thinking, “Why should I pamper myself today? I didn’t DO anything  to 
deserve that.” Like many others, I viewed self-care as a reward, only to 

be redeemed when I had put in a hard day’s work or stressed myself out 
to the point of needing a release. I realized that this belief is actually 

the exact opposite of what wellness and self-care truly mean, so I 
slowly worked to reflect and reintroduce my little rituals and routines 

into my days, just because I like them, not because I felt like they were 
“deserved.” Now, I view my self-care routines as habitual (and necessary) 

as brushing my teeth, regardless of what each day brings.

- CANEEL EDDY



If 2020 were a fragrance it would be deep, smokey, and lingering with notes of tobacco, 
incense, and leather accord. There was something nostalgic yet unfamiliar about this year.. 
protest, pandemics, elections. Most of us can agree this year was especially heavy and daunting. 
Through the lockdowns, WFH and zoom cocktail hours, fragrance persisted and showed up in 
multiple ways. Candles for the home, bath soaks, oils and scrubs for self care spa nights, and 
those nights where you couldn’t bare to let your perfume assortment collect dust so you put it 
on and danced around in your living room.

To combat the murky feelings of 2020 everyday I wore the 
fragrance that got me through it all. When I put this scent on I am 
easily transported out of my Harlem apartment to a place I love to 
be – under the scorching sun. My 2020 fragrance was Arizona by 
Pronza Schouler, an Eau De Parfum inspired by the ravines and 
ridges that define the horizon of the Sonoran Desert of Arizona. 
The combination of Orris, White Cactus Flower, and Cashmeran is 
polarizing and instantly lifts my spirits.

When looking to purchase a new fragrance for 2021 I reflected 
on what I wanted my new year to look like. With the tough year 
behind us all I could think about is how I’d want something out 
of this world. Like truly.. Out of this world. There have been a few 
fragrances do the “space” theme well however I sometimes feel 

they are still way too similar. What would we imagine a better world to smell like? I imagine 
it's something one of a kind, that smells like something completely new. This scent wouldnt 
smell like the typical solar, space accord fragrance it would smell euphoric. Something colorful 
and hopeful. Could it possibly be a note from each fragrance category? An undiscovered raw 
ingredient? Or something created through innovation in the category? When we think of what 
2021 brings the first thing that comes to me is newness. We have a lot of firsts! Our first black 
WOMAN Vice President, first year following the pandemic breakout, and we are in the Age 
of Aquarius! Whew, there is a ton of energy and possibilities in 2021 and if I could create a 
fragrance that embodies this there's no other option than to make it one to remember.

Working to develop fragrances for the iconic Anna Sui brand the past months has taught me 
to dream big. In our offices nothing is impossible and all of our fragrances stem from Anna’s 
talent to link fantasy and real world sentimentality to the emotions we feel every day. I can only 
hope that in 2021 we are able to connect these feelings of hope, transcendence and progression 
into a beautifully balanced scent. A fragrance that wipes the tears and sorrow away and tells us 
to look towards a brighter tomorrow yet reminds us of how much we have overcome.

Transporting Out of This World with Fragrance
Written by Jazmin Noel

Image: Proenza Schouler

13
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The Fragrance Edit 
The Fragrance Edit
The Fragrance Edit 
The Fragrance Edit 

The Fragrance Edit 
The Fragrance Edit
The Fragrance Edit 
The Fragrance Edit Proenza Schouler Arizona

Type: Warm Floral 
Key Notes: Orange Flower, Jasmine Absolute, Solar Accord 

"Experience the dynamic interplay between feminine sensuality 
and urban intensity. The new fragrance is the first that includes 
a rare and luxurious Star Cactus accord and is blended with 
white jasmine notes. " - Proenza Schouler

$75, 30ml @ Proenza Schouler

OUAI Melrose Place
Type: Fresh Florals 
Key Notes: Champagne, Bergamot, and Rose 
“This velvety-rich rose fragrance has hints of 
bergamot, lychee, cedarwood, and white musk.”

$56, 1.7 oz

The Fragrance Edit 
The Fragrance Edit
The Fragrance Edit 
The Fragrance Edit 

Carolina Herrera Good Girl 
Type: Warm Floral 
Key Notes: Tuberose, Jasmine, Tonka Bean 
“GOOD GIRL is a sensual, evocative fragrance born of the 
beautiful contradictions and the ever-present duality of 
modern women and modern life.” —Carolina Herrera de 
Báez, Brand Founder

$119, 2.7 oz @ Macy's, Sephora, Ulta

Descriptions & categories sourced from Sephora.com*

THE FRAGRANCE EDIT 

Maison Margiela REPLICA: By The Fireplace
Type: Warm & Spicy Gourmands 
Key Notes: Clove Oil, Chestnut Accord, Vanilla Accord 
“ The comfort of wood crackling in the fireplace while snow falls 
outside is evoked with the warm and spicy perfumes of clove oil, 
orange flower, vanilla, and chestnut.” – REPLICA 

$130, 3.4 oz @ Sephora, Violet Grey, Maison Margiela Fragrances 

Below are the fragrances I loved this 
year, and wanted to share with you to 
pleasure your senses and create new 
memories with throughout 2021 - 

Aniyah
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Top Shelf Beauty

Danessa Myricks Evolution Powder
Velvety-soft and blurs skin perfectly. 
Lasts all day and can be used wet or 
dry. Comes in 9 shades. ($24) 
Pictured: Deep Peach

Haus Labs Eye-dentify Pencils 
Creamy perfection in the form of a 
pencil packed with vibrant colors and 
finishes that stay all day. Comes in 20 
colorful shades ($18) 
Pictured: Priscilla 

KVD Vegan Beauty Shake Eye Primer 
This bi-phase primer has to be shaken 
before application, and makes any 
eyeshadow pop vividly, almost true to 
pan!  ($22) 

MAC Cosmetics "Love Thing" 
Blush MAC always has great 
blushes, but this one specifically(!) 
is everything. A beautiful rose with 
gold reflects makes the cheeks have a 
perfect rosy, but "glow from within" 
look. ($30) 

Urban Decay Lashfreak Mascara 
This mascara completely shifted 
my mascara favs list. The brush 
is perfect for adding volume, 
avoiding clumps, and the ball at the 
end is absolutely perfect for your 
lower lashes! ($25) 

Pat McGrath Labs Divine Rose II Palette 
This palette is pefect for romantic eyes full 
of lustrous color. The trichrome shade shifts 
three colors!, and the hot pink is perfect to 
let your blush match your eyes. The looks 
are endless. ($125) 

Pat McGrath Labs Concealer 
This concealer is a dream. It 
blends seamlessly, and is full 
coverage, natural finish without 
creasing or being too heavy. 
Comes in 36 shades ($32) 

Curated by Aniyah Smith 

Danessa Myricks Cushion Liner 
Obsessed with this liner is because 
it's waterproof, opaque, and super 
easy to apply. Comes with a mini 
brush, 12 shades ($15) 
Pictured: Cloud Control

Morphe 9C Color Me Cool Palette 
This palette has the perfect pastel hues 
to add to your collection. I've been 
on the search for something like this 
for a while, and when Morphe sent it, 
I couldn't keep my hands off it. \The 
classic buttery formula provides vivid 
color with minimal fallout ($12) 

15
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Concealer
Eyedenitify

Gliiter
Graphic Liner 

Lip Balm 

Ultimate Gray 
Dewy Skin

Fantasy 
Glossy 

Illuminating 

Lipgloss
Experience
Fragrance 

Glow 
Lashfreak
Skincare
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Moodboard Sources: 
Pat McGrath Makeup for Maison Margiela F/W 2017 
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B E A U T Y

A brand focused on artful convenience 
with a mission to make the industry more 

inclusive and accepting

Accessible beauty products engineered to 
be opened and applied with just one hand

@push.beauty



Scan the QR code below to take part in a 
survey that will help create a new brand, for 

a chance to win a $25 Amazon gift card!

aniyahsmith.com/push-beauty-survey
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