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A Broken Ladder: Part II
How does socioeconomic status affect student propensity 

and ability to attend Smith Commerce? 
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The Smith Transparency Project grouped respondents into four categories based on attended 
high schools, to identify trends indicating socioeconomic stratification.

Basis of  Analysis 

Part II of “A Broken Ladder” seeks to examine how socioeconomic status affects a student’s likelihood to attend Smith Commerce. Unlike Part I, which 
was solely grounded in quantitative analysis, Part II uses a combination of quantitative and qualitative data to inform its insights. The Smith 
Transparency Project gathered qualitative data through two means:

• Background and Experiences Survey (“Survey”): A six-part survey distributed through the “Smith Commerce Class of 2021” Facebook group
• 126 responses (roughly 27% of the COMM ‘21 class)

• Background and Experiences Interview (“Interview”): one- to two-hour interviews, set up with willing participants selected from the survey group 
and our peer group
• 49 interviews (roughly 10% of the COMM ‘21 class) 

Further, the Smith Transparency Project used secondary research to inform its understanding of admissions consulting services, courses taken outside of 
day school, repeated courses, and admissions policies for Smith Commerce and other universities. While these topics were raised through interviews, 
interviewees were unwilling to contribute personal knowledge and information to be publicly shared in this report.

The Smith Transparency project acknowledges that the research outlined in this report is limited to students from varying socioeconomic strata who 
were admitted to Smith Commerce. Thus, the report’s findings may underestimate the discrepancies in student experience, based on varying 
socioeconomic strata. The team hypothesizes that the comparison of experiences by socioeconomic status for all Smith Commerce applicants 
(including those rejected) or even all Canadian high school students, would result in much greater discrepancies. The Smith Transparency Project 
believes that the key, to better understanding the impacts of socioeconomic status on student propensity and ability to attend Smith Commerce (and 
other higher education programs), is to look beyond the successful applicants of the program. 
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Private High Schools Public High Schools

High Income Middle Income Low Income
Students who attended high schools primarily 
funded by private organizations or private 
individuals, rather than government taxation 

Avg. Family Income in School FSAs
$217,020

Distribution by Province
ON (68), BC (35), AB (5), QC (4), NB (2), NS (1), 
MB (1)

Population and Sample Distribution

• 31% of COMM ’21 (from Canada)

• 33% of Survey sample

• 31% of Interview sample

Students who attended high schools 
primarily funded by government 
taxation and located in Canada’s top 
12.5% highest earning Forward 
Sortation Areas (FSAs)

Avg. Family Income in School FSAs
$196,791

Distribution by Province
ON (68), BC (15), AB (4)

Population and Sample Distribution

• 24% of COMM ’21 (from Canada)

• 18% of Survey sample

• 8% of Interview sample

Students who attended high schools 
primarily funded by government 
taxation and located in FSAs between 
the top 12.5% and bottom 50% by avg. 
economic family income

Avg. Family Income in School FSAs
$123,390

Geographic Distribution
ON (105), BC (9), AB (1), NB (1), NS (1)

Population and Sample Distribution

• 32% of COMM ’21 (from Canada)

• 35% of Survey sample

• 50% of Interview sample 

Students who attended high schools 
primarily funded by government 
taxation and located in Canada’s 
bottom 50% FSAs by avg. economic 
family income

Avg. Family Income in School FSAs
$91,599

Geographic Distribution
ON (36), BC (6), NB (2), NS (1)

Population and Sample Distribution

• 12% of COMM ’21 (from Canada)

• 15% of Survey sample

• 10% of Interview sample

The Smith Transparency Project grouped respondents into four categories.

High School Types
Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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Breakdown of  All Canadian FSAs by Smith Transparency Project’s Income Classification

200 600 808

High Middle Low

#1

H3Y 
(Westmount, 

Montreal, QC)
$562,916

#200

T9N
(Bonnyville, 

AB)
$144,613

#800

V9J
(North Courtenay, 

BC)
$101,358

#201

K1W
(Chapel Hill South, 
Ottawa, ON)
$144,418

#1,608

B1W
(Eskasoni, 

NS)
$44,607

#801

P3A
(Northeast 
Sudbury, ON)
$101,324

High Income Public Schools attended by 
COMM ’21 students include:

• Oakville Trafalgar HS (L6J): 10/1,608
• Lawrence Park CI (M4R): 16/1,608
• Etobicoke CI (M9A): 42/1,608
• Bishop Tonnos SS (L9G): 76/1,608
• Prince of Wales SS (V6L): 102/1,608
• South Delta SS (V4M):  137/1,608
• Northern SS (M4P): 196/1,608

Middle Income Public Schools attended by COMM ’21 
students include:

• Bishop Allen Academy CSS (M8Y): 243/1,608
• Eric Hamber SS (V5Z): 295/1,608
• John Fraser SS (L5M): 335/1,608
• Bayview SS (L4C): 442/1,608
• Bill Crothers SS (L3R): 460/1,608
• Colonel By SS (K1J): 522/1,608
• Holy Cross CSS - Kingston (K7P): 558/1,608

Low Income Public Schools attended by COMM ’21 
students include:

• Hugh McRoberts SS (V7A): 830/1,608
• Turner Fenton SS (L6W): 846/1,608
• Moira SS: 849/1,608
• Regiopolis Notre Dame CHS (L9G): 1,279/1,608
• London Central SS (N6B): 1,410/1,608
• Robert Cecil Palmer SS (V6Y):  1,434/1,608
• Honourable W.C. Kennedy CI (N8X): 1,540/1,608

Public High School Income Groups
The Smith Transparency Project grouped all public high schools into three income 
categories. While the high income category is highly represented in COMM ‘21, it makes up 
the smallest category of  Canadian FSAs. 
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Source(s): Census Profile 2016
Note: 13 out of 16 “super-feeder” schools are either private schools or high-income public schools. The remaining three are middle income public schools.
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The Smith Transparency Project gathered high school 
attendance information for 391 students, roughly 84% of 
the COMM ‘21 class. The team only gathered home 
address and parental occupation information for 126 
students, roughly 27% of the class. 

Grouping COMM ’21 students by their high school type:

1. Ensures Survey and Interview samples are 
representative of the COMM ’21 population

2. Allows data gathering from many public sources to 
inform further analysis (e.g. extracurricular 
involvement by socioeconomic status); parental 
occupation or home FSA are rarely available to the 
public

Data Availability Response Similarity

2

The Smith Transparency Project found through their 
analysis that splitting respondents by school type 
produced greatest in-group homogeneity in responses. 
This finding is especially true for the factors analyzed in 
Part II of “A Broken Ladder” compared to grouping 
respondents by parental occupation or home FSA 
income. 

Smith Transparency Project’s findings suggest that a 
student’s high school had a significant impact on their 
likelihood to attend Smith Commerce.

Predictive Accuracy

3

The Smith Transparency Project compared annual 
economic family incomes in home FSAs against 
economic family incomes in school FSAs and found a 
discrepancy of less than $400 on average. Further, most 
Survey respondents attended high schools in FSAs in 
the same income group as their home FSAs, and most 
students that attended private schools live in high 
income areas. 

Why High School Types?
To estimate COMM ‘21 students’ socioeconomic status, The Smith Transparency Project 
grouped students based on their high schools, rather than their parents’ occupations or home 
FSA income, for the following reasons:

70%

80%

83%

61%

0% 20% 40% 60% 80% 100%

Private School

High Income School

Middle Income School

Low Income School

In Expected FSA Group Not in Expected FSA Group1
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1. A student who attends high school “in expected FSA group” went to a high school in the same income category (outlined on Slide 4: ”Public High School Income Groups”) as their home FSA.
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Introduction

1
The likelihood that a student knows about 
Smith Commerce and the benefits of 
attending the program; awareness is 
primarily influenced by the frequency and 
the variety of a student’s touchpoints with 
Smith Commerce

Key Finding: 93% of COMM ’21 students 
who attended private school and 100% of 
those who attended high income public 
school stated that Smith Commerce was 
well-known at their respective schools. This 
drops to 20% for those who attended low 
income public schools.

Awareness

The Smith Transparency Project traced out the process followed by a successful Smith Commerce applicant candidate, between initially hearing 
about the program and accepting their offer to attend. The team identified socioeconomic stratification in three key stages of this process: 
awareness, interest, and access. 

2
The likelihood that a student, once 
knowledgeable about Smith Commerce, 
perceives the program in a positive light 
and applies to the program; interest is 
primarily influenced by Smith Commerce’s 
brand image and perceived value

Key Finding: 100% of COMM ’21 students 
who attended private school or high 
income public school stated that students 
viewed Smith Commerce positively. This 
proportion drops to under 50% for both 
middle income and low income public 
school students.

Interest 3 Access

The Smith Transparency Project’s “A Broken Ladder: Part I” reveals that many Smith 
Commerce students come from elite private schools, high earning families, and affluent 
urban areas. Part II explores the causes of  this phenomenon.

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

The likelihood that an applicant receives an 
offer and accepts it; access is primarily 
influenced by application merit, application 
support, and financial aid

Key Finding: All students reported roughly 
equal levels of extracurricular involvement. 
However, on average, private school 
students rated their extracurricular 
opportunities 1 point higher than did low 
income public school students on a 5-
point scale.
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The likelihood that a student knows 
about Smith Commerce and the 
benefits of attending the program

The Smith Transparency Project 
hypothesizes that awareness is 
primarily influenced by the frequency 
and the quality of a student’s 
touchpoints with Smith Commerce, 
prior to application.

Awareness

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)



Perceived Awareness of  Smith Commerce at 
High School, by High School Type (Grad. 2017)

Source(s): Interviews (N=49)

The Awareness Gap
Students from high 
income public schools are 
much more likely to know 
about Smith Commerce.

Varying levels of program awareness among schools of 
different socioeconomic strata can partially explain why 
Smith Commerce is primarily composed of wealthy 
students. If a student does not know about the 
program, they will neither apply nor attend. 

93% of COMM’21 students from private schools and 
100% of COMM ’21 students from high income public 
schools described Smith Commerce as well-known 
among their peers. 

This proportion drops to 61% for middle income public 
school students. 

Only 20% of students from low income public schools 
described Smith Commerce as well-known among their 
peers. 

20%

61%

100%

93%

80%

39%

7%

0% 20% 40% 60% 80% 100%

Low Income

Middle Income

High Income

Private

Know Don't Know
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Do Not Know
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Source(s): Interviews (N=49)

Very 
well-known

Completely 
unknown

High Income SchoolMiddle Income SchoolLow Income School

“Smith was… ever present, like 
oxygen – so many people go 

every year.”

Private school, Vancouver

“A ton of people come, mostly for 
the social aspect… the 

demographics just line up.”

Private school, Toronto

Queen’s 
Commerce 

is…

“There was no thought in applying 
for Smith. It was a given if you 

went to [school]. ”

Private school, Toronto

“100 people showed up to the Smith 
Commerce event; 2 showed up to the 

Schulich event.”

Public School, Ottawa

“Definitely well known – everyone 
going into business knew of it.”

Public school, Toronto

“There is a huge population 
of us at Smith.”

Private school, Vancouver

"You're going to university? Sweet!”

Public school, British Columbia Small Town 

“I knew nothing about Smith. I didn’t even 
realize it was competitive.”

Public school, Ontario Small Town

“Most people don’t know about 
it.”

Public school, Vancouver

“Unknown. People thought Laurier was 
much more prestigious.”

Public school, Ontario Small Town

“No one knew about Smith.”

Public school, Ontario Small Town

“Pretty minimal, definitely not 
recognized as prestigious.”

Public school, Vancouver

“Smith is a pretty unknown school. No 
one really talks about it.”

Public school, Vancouver

The Awareness Gap
Interview responses confirmed the positive correlation between 
socioeconomic status and awareness of  Smith Commerce.

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

Responses to “How well-known was Smith Commerce at your high school?”

9



Source(s): Interviews (N=49)

Touchpoints with Smith Commerce (1/3)

Various types of interactions drive high school 
student awareness of Smith Commerce.

While COMM ’21 students from all high school 
types heard about Smith Commerce through an 
average of 2.1 (middle income public school 
students) to 2.8 (private school students) distinct 
sources, types of exposure varied among schools.

Over 80% of private school students and over 
75% of students from high income public schools 
reported hearing about Smith Commerce 
through their “high school(s)”. By contrast, only 
44% and 35% of students from middle and low 
income public schools, respectively, reported 
hearing about Smith Commerce through their 
“high school(s)”.

Three channels – “high school”, “admissions 
support services”, and “sibling” – demonstrated 
the highest interaction discrepancies between 
high and low income schools.

82%

36%

21%

75%

25%

13%

44%

10%
17%

35%

6% 6%

0%

20%

40%

60%

80%

100%

High school Admissions support services Sibling

Private High income Middle income Low income

% of COMM ‘21 students reporting interaction through different 
channels

Channels that private school and high income public school students interacted with more frequently 

Admitted students from high schools across all income groups reported 
similar levels but varying channels of  interaction with Smith.

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

10



Source(s): Interviews (N=49)

Touchpoints with Smith Commerce (2/3)
Admitted students from high schools across all income groups reported 
similar levels but varying channels of  interaction with Smith.

Students from high schools across all 
socioeconomic groups reported hearing about 
Smith Commerce through “university fair” and 
“friends” channels at relatively similar levels. With 
both channels, students from high income public 
schools reported hearing about Smith 
Commerce at the highest levels, relative to 
students from other school groups.

Students from middle income public schools 
were most likely to hear about Smith Commerce 
through “friends” (59%). 

Students from low income public schools were 
most likely to hear about Smith Commerce 
through a “university fair” (47%).

% of COMM ‘21 students reporting interaction through different 
channels

Channels that students from all socioeconomic groups interacted with relatively equally 

49% 51%55%
59%

40%

60%

47%
41%

0%

20%

40%

60%

80%

100%

University fair Friends

Private High Income Middle Income Low Income
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Source(s): Interviews (N=49)

Touchpoints with Smith Commerce (3/3)

Most students did not hear about Smith 
Commerce from their “parent(s)” or “extended 
family member(s)”. However, students from 
private schools and low income public schools 
report hearing about Smith Commerce through 
their “parent(s)” most frequently. 

Students from low income public schools were 
much more likely to hear about Smith Commerce 
through an “extended family member” (24%) 
than any other group. Students from middle 
income public schools reported hearing about 
Smith Commerce from their “extended family 
members” roughly 10% of the time. 

% of COMM ‘21 students reporting interaction through different 
channels

Channels that students from low income public schools interacted with more frequently 

28%

13%14%
5%

17%
12%

35%

24%

0%

20%

40%

60%

80%

100%

Parent Extended family  members

Private High income Middle income Low income

Admitted students from high schools across all income groups reported 
similar levels but varying channels of  interaction with Smith.
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2

The likelihood that a student, once 
knowledgeable about Smith Commerce, 
perceives the program in a positive light and 
applies to the program

The Smith Transparency Project hypothesizes 
that interest is primarily influenced by how 
Smith Commerce’s brand image is perceived by 
students of varying socioeconomic strata. 

Interest

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)



Smith Commerce’s Image to Prospective Applicants
Culturally, Smith Commerce is known as a “work hard, play hard” 
program. Demographically, Smith Commerce is viewed as comprising a 
predominantly white and wealthy student body. 

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

Smith Commerce, like the broader Queen’s University, is known for 
embodying a “work hard, play hard” culture. On one hand, Smith 
Commerce is considered as one of Canada’s most prestigious business 
schools, with excellent employment outcomes, and high-quality 
student-life opportunities. However, the program is also widely known 
for its party culture, a perception often promoted by widespread 
media coverage of festivities like Homecoming.

Perceived Culture Perceived Demography
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Average hours partied per student per week vs. reputation rank 
(Maclean’s 2020)

Queen’s

Smith Commerce, like the broader Queen’s University, is 
overwhelmingly viewed by outsiders as a place for rich, white students 
with parents of high socioeconomic standing. This perception seems 
widely held, upon researching the school and program in mainstream 
media reports and online student forums.

Source(s): Globe and Mail, Maclean’s Magazine, Reddit, Urban Dictionary, uThink (formerly yconic) 14



Stated School Perception of  Smith Commerce, 
by High School Type

Students from different socioeconomic strata react to 
Smith Commerce’s brand image differently. 

100% of COMM ’21 students that attended a private 
school or a high income public school stated that Smith 
Commerce was viewed in a positive light at their school. 
For middle income public schools, this proportion 
dropped to 43%. None of the respondents surveyed from 
low income public schools indicated completely positive 
perceptions of Smith Commerce among their high school 
peers. 

This dynamic can likely be explained by the dominant 
culture at Smith Commerce aligning more closely with 
high income individuals and the perceived discomfort 
from students of other backgrounds.

Source(s): Interviews (N=49)

Students at high income 
schools perceive Smith 
Commerce positively, while 
those at middle and low 
income schools do not.

43%

100%

100%

100%

36% 21%

0% 20% 40% 60% 80% 100%
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High Income

Private

Positive Mixed Negative
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The Perception Gap
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Source(s): Interviews (N=49)

Very 
positively

Very 
negatively

High Income SchoolMiddle Income SchoolLow Income School

Students 
perceived 
COMM… 

“If you’re someone, you’re 
going there.”

Private school, Calgary

“Great time, great program, 
great education.”

Private school, Toronto

“The prestige attracted me to 
Queen’s Commerce. ”
Private school, Toronto

“Queen’s Commerce was a top 
consideration for many 

students.”

Public school, Toronto

“I knew it was one of the best 
programs in the country.”

Public school, Vancouver
“It was seen as a top business 

school.”
Public school, Ontario Small Town

“Hard to get into.”

Public school, Ontario Small Town

“Prestigious, but you aren’t going 
to go there.”

Public school, Greater Toronto Area

“Full of white snobby rich kids, 
but a pretty good school.”

Public school, Toronto

“Hard to get into, but pretty racist.”

Public school, Toronto

“One of the top places to go if 
you wanted to do business.”

Public school, Toronto

“Very good program. Kids 
applying and getting in… were 

seen as the smartest.”

Public school, Toronto

“Poor reputation at my school. We thought the 
students there to be rude and stuck up.”

Public school, Ontario Small Town

Responses to “Did students at your high school perceive Smith Commerce positively?”

Interview responses highlight the prestige and selectiveness as positive 
attributes and the composition as the primary negative perception. 

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

The Perception Gap 
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% of  respondents citing Smith Commerce’s 
“culture” as a factor influencing their decision to 

attend the program, by high school type

Source(s): Interviews (N=49)

Students from different socioeconomic strata value 
different aspects of Smith Commerce’s image. 

92% and 78% of COMM ’21 students that attended 
private schools and high income public schools, 
respectively, mentioned “culture” as a reason they chose 
to attend Smith Commerce. Students from these groups 
mentioned a sense of “community”, “school spirit”, and 
“party life” as key aspects that drew them to Smith 
Commerce.

Conversely, “culture” was viewed as a potential deterrent 
to the attendance of low income public school students.

Motivations to 
Attend (1/2)
Students from advantaged 
socioeconomic backgrounds 
describe Smith Commerce’s 
“culture” as a driving factor 
for their attendance. 

Sample Responses

“I knew Queen’s had good parties.”

Vancouver Public School (High)

“Real reason why I went was because 
of the culture.”

Toronto Private School

“Didn’t want to go to a place that 
would burn me out.”

Toronto Public School (Middle)

92%

75%

33%

0%
0%

20%

40%

60%

80%

100%

Private High Income Middle Income Low Income
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% of  respondents citing “prestige,” “education”, or 
“career outcomes” as a factor influencing their 
decision to attend Queen’s, by high school type

Source(s): Interviews (N=49)

Motivations to 
Attend (2/2)

The program’s “prestige” and reputation for high-quality 
“education” drew a large proportion of students from high 
income and middle income public schools. “Career” 
outcomes were most important for students from low 
income public schools. 

Students from public schools, especially those in middle 
and low income areas, reported believing that Smith 
Commerce provides an opportunity for upward 
socioeconomic mobility. 

Sample Responses

“Job prospects were the greatest 
deciding factor.”

Ontario Public School (Low)

“I favoured Smith because of its 
reputation.”

Toronto Public School (Middle)

“My close family friend runs a fund, 
has a great cottage, nice car. I wanted 

that lifestyle.”

Vancouver Private School

17%
27%

75%

8%

75%

47%

25%

0%

20%

40%

60%

80%

100%

Private High Income Middle Income Low Income

Career Prestige and Education

In deciding to attend, students 
of  middle and low income 
areas, were more influenced 
by the program’s “prestige” or 
“career” outcomes. 

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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Touchpoint Influence (1/3)
Overall, friends and parents are the most influential factors in driving 
program attendance. However, significant variation exists across different 
socioeconomic backgrounds. 

Collected data shows that not all touchpoints 
have equal influence over a student’s decision-
making. 

The Smith Transparency Project asked students to 
identify the touchpoint that most greatly 
influenced their decision to attend Smith 
Commerce. The four most frequent responses 
were “friends” (19.3%), “parents” (19.3%), “high 
school(s)” (16.8%), and “personal research”1

(15.1%). 

The four “most influential” responses are all 
highly personal in nature; they are not equally 
available nor helpful to each applicant.

% of  respondents describing channel as “most influential”

19% 19%

17%
15%

8%
7%

5%

3% 3% 3% 2%

0%

5%

10%

15%

20%

25%

A friend A parent Your high
school

Personal
research

A sib ling University
fair

Admission
consultants

Campus
visit

Other family
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QLEAD Other

Top 4 Touchpoints
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Source(s): Survey (N=126)
1. The Smith Transparency Project did not include students’  ”personal research” in the report’s previous analyses, as “personal research” is considered an individually- rather than externally- initiated touchpoint 
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Source(s): Survey (N=126)

Four touchpoints resonated most with students.

“Friends” were influential for students that 
attended middle and low income public schools. 

“Parents” were very influential for all groups 
except for those who attended middle income 
public schools.

“High school(s)” were by far most influential for 
private schools.

“Personal research” was influential for those from 
high income and low income public schools.

% of  respondents describing channel as “most influential,” by 
type of  school 

Private High Income Middle Income Low Income

A friend

A parent

High school

Personal research

12.8% 13.0% 27.5% 23.5%

23.1% 21.7% 12.5% 23.1%

33.3% 8.7% 10.0% 5.9%

5.1% 30.4% 12.5% 23.5%

20% to 30% Under 20%Over 30% 

Touchpoint Influence (2/3)
Overall, friends and parents are the most influential factors in driving 
program attendance. However, significant variation exists across different 
socioeconomic backgrounds. 

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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Source(s): Survey (N=126)

The influence of the “high school” touchpoint varies 
significantly between public and private high school 
students. Whereas “high school(s)” are cited as the 
most influential touchpoint for private school 
students, “high school(s)” exert minimal influence in 
the decision-making of a public-school student, 
regardless of socioeconomic background. This is likely 
a result of:
1. Lack of exposure to Smith Commerce at a 

student’s high school (82% of COMM ’21 students 
from private schools report hearing about Smith 
Commerce through their high schools, whereas 
only 35% of COMM ’21 students from low 
income public school backgrounds report the 
same).

2. Differences in the quality and the intensity of 
high school touchpoints (e.g. presentations at 
private schools are much more tailored and thus, 
more impactful on a student’s decision-making).

% of  respondents describing channel as “most influential,” by 
type of  school

Private High Income Middle Income Low Income

A friend

A parent

High school

Personal research

12.8% 13.0% 27.5% 23.5%

23.1% 21.7% 12.5% 23.1%

33.3% 8.7% 10.0% 5.9%

5.1% 30.4% 12.5% 23.5%

20% to 30% Under 20%Over 30% 

Touchpoint Influence (3/3)
Overall, friends and parents are the most influential factors in driving 
program attendance. However, significant variation exists across different 
socioeconomic backgrounds. 

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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3

The likelihood that a student who has applied to 
the program receives and accepts an offer

The Smith Transparency Project hypothesizes that 
access is influenced by three factors: 
1. Application merit: The strength of an applicant’s profile
2. Application support: The amount of support an applicant 

receives in completing their application
3. Financial accessibility: The program’s affordability for a 

student. Absent sufficient data, the Smith Transparency 
Project refrained from analyzing and drawing conclusions 
about the sufficiency of financial aid at Smith Commerce; the 
team encourages further research into this topic

Access

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)



What does Smith Commerce look for in applicants?
While Smith Commerce’s definition of  the “ideal” applicant is nebulous, 
applicants are evaluated based on their admissions averages and their 
supplementary essays. 

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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leadership skills, 
combined with 
the ability to 

thrive in a team 
environment

A passion 
to effect 
positive 
change

Ad
m

iss
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n 
Cr

ite
ria

 
Ad

m
iss

io
ns

 
M

et
ric Applicants’ Admissions 

Average and High School 
Course Requirements

Supplementary Essays (which 
include Personal Statement of 

Experience – PSE – and Commerce 
application-specific questions)

Source(s): Smith Commerce Admissions Website 23



Source(s): Survey (N=126)

I. Application Merit: Admissions Averages (1/5)

According to Smith, “once the minimum 
academic requirements are met, the admission 
decision is based on the assessment of the PSE.” 
The “minimum academic requirement” for 
COMM ’21 was an 87% “academic average.” 
However, the Smith Transparency Project sought 
to examine COMM ’21 “academic averages” 
because of their representativeness of a student’s 
academic success at their high school. 

COMM ’21 students from all high school types 
typically had incoming averages much higher 
than the program’s stated cut-off. Small 
differences exist between different school types. 
The average COMM ’21 student from a private 
high school had an “academic average” 1.5% 
lower than their peers from low income public 
schools. 

Academic average of  COMM ’21 students, by high school type

Admitted students from all school types are incredibly high achieving 
academically, with students from middle and low income public schools 
having slightly higher “academic averages.” 

93.9% 93.9%
94.4%

95.4%

87%

88%

89%

90%

91%

92%

93%

94%

95%

96%

97%

98%

99%

100%

Private High Income Middle Income Low Income

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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Source(s): Survey (N=126)

I. Application Merit: Admissions Averages (2/5)

COMM ’21 students from private schools and 
high income public schools were over 40% more 
likely to have “academic averages” between 90% 
and 94.99% than those from middle to low 
income public schools. 

The Smith Transparency Project has identified 
two potential explanations for this difference:

1. Certain private schools have a “grade floor,” 
making it difficult for students to achieve 
“very high” grades, but not difficult for 
students to achieve “moderately high” 
grades at these schools.

2. COMM ’21 students from middle and low 
income public schools are among the 
highest achieving students at their schools, 
whereas COMM ’21 students from high 
income public schools and private schools 
may not necessarily be. 

Admitted students from all school types are incredibly high achieving 
academically, with students from middle and low income public schools 
having slightly higher “academic averages.” 

Proportion of  COMM ‘21 students in grade range, by 
high school type 

COMM ‘21 Students from Middle and Low 
Income Public Schools

8%

39%53%

Under 89.99% 90% to 94.99% Above 95%

COMM ‘21 Students from Private and High 
Income Public Schools

5%

55%

40%

Under 89.99% 90% to 94.99% Above 95%

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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Source(s): Interviews (N=49)

I. Application Merit: Admissions Averages (3/5)

COMM ’21 students from private schools and 
high income public schools were over 40% more 
likely to have “academic averages” between 90% 
and 94.99% than those from middle to low 
income public schools. 

The Smith Transparency Project has identified 
two potential explanations for this difference:

1. Certain private schools have a “grade floor,” 
making it difficult for students to achieve 
“very high” grades, but not difficult for 
students to achieve “moderately high” 
grades at these schools.

2. COMM ’21 students from middle and low 
income public schools are among the 
highest achieving students at their schools, 
whereas COMM ’21 students from high 
income public schools and private schools 
may not necessarily be. 

Admitted students from all school types are incredibly high achieving 
academically, with students from middle and low income public schools 
having slightly higher “academic averages.” 

Proportion of COMM ’21 students in grade range, by 
high school type 

COMM ’21 Students from Middle- and Low-
Income Public Schools

8%

39%53%

Under 89.99% 90% to 94.99% Above 95%

COMM ’21 Students from Private and High-
Income Public Schools

5%

55%

40%

Under 89.99% 90% to 94.99% Above 95%

“Averages definitely tend to rise in grades 
11 and 12. Teachers become much more 

forgiving in allowing rewrites and 
rounding up since parents are paying to 

get their kids into school.”

- Toronto Private School

“The smart kids in my grade went 
international: Yale, Harvard, University of 
Pennsylvania, Wellesley… There was a lot 
of pride in placements and a great focus 

on academic success.”

- Vancouver Private School

“As measured by Waterloo’s grade 
adjustment list, my school was one of the 
most difficult in the province to get high 

grades in.”

- Low Income Toronto Public School

“Other students were absolutely not 
committed to academics. When I founded 

[club], the hardest thing was to find 
people who actually wanted to join and 

do work.”

- Low Income Rural Public School

COMM ’21 Students from Private and 
High Income Public Schools

COMM ’21 Students from Middle and 
Low Income Public Schools

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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I. Application Merit: Admissions Averages (4/5)
The availability of  less academically rigorous high school courses can 
often result in higher admissions averages and thus, poses equity concerns.

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

Night / summer school courses refer to 
courses taken after school or during summer 
vacation and offered by public schools. Since 
these courses are typically easier to complete 
than regular day school courses, students can 
achieve higher grades. 

1

Public Night/Summer School Repeated Courses

2

Private “Credit Mill” Courses

3

Repeated courses refer to courses taken 
more than once by a student. These courses 
are typically taken by students to improve on 
past performance. 

”Credit mills” are independent secondary 
schools (private institutions), offering individual 
high school course credits. Despite being 
accredited by Ontario’s Ministry of Education, 
many “credit mills” have been investigated for 
“falsifying student attendance” and 
participating in “routine mark inflation.” These 
schools, on average, charge $400 to $2,700 
per course. “Credit mill” courses are offered by 
institutions, including Blyth Academy, IQRA 
Academy, and Don Valley Academy.

The following types of courses taken outside of day school were anonymously reported to the Smith Transparency Project team by current students. The 
team could not access sufficient COMM ‘21 data for an analysis of courses taken outside of day school. However, Smith Transparency Project believes it is 
important to recognize these programs as mechanisms to gain advantage in admissions and undermine the integrity of grade-based admission 
requirements and “merit-based” scholarships. 

Source(s): Blyth Academy Website, IQRA Website, DVA Website, CityNews, CBC 27



I. Application Merit: Admissions Averages (5/5)
Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

Compared to other top Canadian universities, Queen’s University does not 
consider the impact of  courses taken outside of  day school. 

Very High 

None 

Level of 
consideration

Credit Mills

University of Waterloo

University of Toronto

Ryerson University

University of Waterloo University of Waterloo

Queen’s 
University

Wilfred Laurier 
University

Brock University

Queen’s 
University Brock University

Wilfred Laurier 
University

Ryerson UniversityQueen’s 
University

Wilfred Laurier 
University

Brock University

Ryerson University
McMaster 
University

Do schools penalize or consider non-day school courses?
Repeated Courses

“If you repeat a required course you may 
have [5%] deducted from your total overall 
admission average, and repeated courses 

may also impact your eligibility for 
scholarships. If your first attempt of a 

required course resulted in a grade of 70% 
or greater, we will use the first attempt 

without a repeat penalty.” 
University of Waterloo

Courses Taken Outside of Day School
“If you have taken, or are taking, courses 

outside of regular day school, your overall 
admission score may be adjusted. You will 
be asked to explain why a course has been 

taken outside your regular course load.”
University of Waterloo

Repeated Courses
“U of T reserves the right to give preference 
to students whose marks are the result of a 

single attempt at each course.”
University of Toronto, St. George’s

Night / Summer School Repeat Courses

Repeated Courses
“At Queen’s, all programs will use the most 

recent grade achieved in calculating the 
admission average.”
Queen’s University

Repeated Courses
“Ryerson will calculate an applicant's overall 
average using their final marks in their best 

six Grade 12 U or M courses, which may 
include repeated/upgraded course marks.”

University of Ryerson

Repeated Courses
“The Faculty of Science & [Faculty of 

Business] use a weighted average of your 
first and latest course attempts for required 
courses only. All other programs use your 
highest grade in any repeated courses.”

Wilfred Laurier University

Repeated Courses
“For students who have repeated up to 2 
courses, the highest mark reported will be 
used in the calculation of the admission 

average.”
McMaster University

Repeated Courses
“We will consider the higher grade of the 2 

attempts.”
Brock University

Source(s): University Admissions Websites 28



Source(s): Survey (N=126)

I. Application Merit: High School Involvement (1/3)

Applicants commonly demonstrate the traits 
outlined by Smith Commerce admissions 
requirements (e.g. leadership, eagerness to make 
an impact, and enthusiasm for international 
studies and business) through extracurricular 
activities. To measure extracurricular involvement, 
the Smith Transparency Project asked 
respondents to rate their involvement on a scale 
from one to five (with one being very uninvolved 
and five being very involved). 

Students reported very high involvement across 
the board, with over 50% of COMM ’21 students 
rating their high school involvement at a five. 
Low income public school students were more 
likely to report being highly involved; 67% of low 
income public school students scored their high 
school involvement a five compared to 55% of 
private school students scoring themselves the 
same. 

Students from all socioeconomic backgrounds were very involved in high 
school, with low income public school and private school students 
reporting the highest levels of  high school extracurricular activity. 

Reported extracurricular involvement of  COMM ’21 students in 
high school, by high school type

4.43 4.30 
4.12 

4.56 

 -

 0.50
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Private High Income Middle Income Low Income

Average
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Source(s): Survey (N=126)

I. Application Merit: High School Involvement (2/3)

Any analysis of high school involvement must 
also consider high school students’ accessibility 
to extracurricular opportunities. To assess 
accessibility, the Smith Transparency Project 
asked respondents to rate the opportunities they 
had in high school on a scale from one to five 
(with one being little to no opportunities and five 
being a significant amount of opportunities). 

The degree of extracurricular opportunity among 
respondents varied significantly based on school 
type. 85% of COMM ’21 students from private 
schools reported that their school provided them 
with “significant opportunities” for involvement. 
Only 17% of students from low income public 
schools and 31% of those from middle income 
public schools stated the same.  

Students from all socioeconomic backgrounds were very involved in high 
school, with low income public school and private school students 
reporting the highest levels of  high school extracurricular activity. 

Opportunities for extracurricular involvement of  COMM ’21 
students in high school, by high school type
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Source(s): Survey (N=126)

I. Application Merit: High School Involvement (3/3)

Combining the data on high school involvement 
together, The Smith Transparency Project noted 
several insights.

First, the average COMM ’21 student that attended 
a private school reported not taking full advantage 
of the opportunities available to them, with their 
involvement rating being 0.34 points lower than 
their opportunity rating. Since private schools offer 
so many high-quality extracurricular options, it may 
be difficult for a student to partake in all of them. 

Second, students from all other (non-private) 
school types reported being more involved than 
their environment would typically allow a student 
to be. Students from low income public schools 
were more notably more involved than their 
schools permitted, suggesting high levels of 
tenacity and entrepreneurialism. 

The Smith Transparency Project hypothesizes that students from middle 
and low income public schools must exert greater effort to realize similar 
levels of  involvement and achievement as higher income students. 

Difference between reported involvement and opportunities for 
involvement, by school type
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0.10 

0.29 

0.67 

 (0.40)

 (0.20)
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Source(s): Interviews (N=28) 

Students from private schools and high income public schools generally 
receive more support in crafting their PSEs than their middle and low 
income counterparts.

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

II. Application Support: Supplementary Essays (1/5) 

In interviews with the Smith Transparency Project, COMM ‘21 students reported leveraging four main sources of support (defined below) in writing 
their supplementary essays. Interviews revealed that private school and high income public school COMM ’21 students generally received an 
ecosystem of support– with support coming from many sources. With the exception of peer support, the degree of support a student received from 
an individual source was often positively correlated with socioeconomic status.

1

School support refers to the application 
support a student receives from their school 
institution. School support may come from 
guidance counsellors and in-school 
university counsellors, teachers, principals, or 
other staff members. 

School Support 

2 3 3

Parental Support Admissions Consulting 
Services Support 

Peer Support 

Parental support refers to application 
support a student receives from their 
parent(s). This may be direct (e.g. a students’ 
parent helping them craft an application) or 
indirect (e.g. a parent connecting a student 
with the parent’s personal network, to 
support the student’s application-writing).

Admissions consulting services support refers 
to application support a student receives from 
a often-paid third party company. Often, these 
companies exist to help applicants write or 
edit their essays. However, some consulting 
services may go further upstream, coaching 
students well before the writing process (e.g. 
in choosing or creating their extracurricular 
involvements) to make them more competitive 
candidates. The Smith Transparency Project 
explores these services later in this report. 

Peer support refers to application support a 
student receives from their peer group –
including, but not limited to, alumni of their 
high school or friends. 
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Responses to “What kind of  direct support, if  any, did you receive in writing your essays1 ?”

II. Application Support: Supplementary Essays (2/5) 

Level of 
support 
received 

“Guidance counsellors were unaware of 
requirements for a competitive university 

application and major opportunities like the 
Chancellor’s Scholarship”

Low Income Public School, Toronto

“Guidance counsellors offered impractical 
advice; they would try to talk us out of 

going to university; only some people used 
them as resources”

Middle Income Public School, Toronto
“I was pretty independent throughout the 

entire process”
Middle Income Public School, Toronto 

“Two Chancellor’s scholars from my school 
offered guidance in writing my PSE”

Middle Income Public School, Toronto 

“Guidance counsellors did not offer a ton of 
direct support”

High Income Public School, Toronto

“I had friends proofread my PSE”
High Income Public School, Toronto

“I worked with an admissions consultant 
several months before the application 

release to pursue stand-out initiatives to 
write about on my application; when the 

essay questions came out, we 
brainstormed ideas together on topics that 

might help me stand out”
High Income Public School, Toronto

“From a community perspective, I had the 
support of friends who had gone through 
the program or were applying to the same 

programs”
Private School, Vancouver

“Without me even having 
to ask, my parents 

connected me with their 
friends and their friends’ 
older children who had 
been accepted into the 
program to review my 

application” 
Private School, Vancouver“We had university counsellors to guide us 

and floating Teaching Assistants to look at 
our essays”2

Private School, Vancouver 

“”In hindsight, there were so many 
extreme, almost unfair levels of support. In 
Grade 8 we had mandatory info-sessions 
about university and guidance counsellors 
telling us what courses to take. By Grade 
10, I knew the whole process and where I 

wanted to go”  
Private School, Vancouver

Very High 

None 

Peer Support School Support Parental Support 

Legend

High Income 
School Students 

H1 H2

Low Income 
School Students 

L1 L2

School Students

P1 P2

Middle Income 
School Students 

M1 M2

P1

P2

P1
P1

“I had a third-party help write and edit my 
essays”

Private School, Vancouver 

P2

“If you reached out, guidance counsellors 
were willing to help review your essays, but 

were not immensely unhelpful”
High Income Public School, Toronto

H1

Private 

Public 

H1

H1

H2

H2

M1 “My parents first saw my 
application 20 minutes 

before submission”
Middle Income Public 

School, Toronto 
M1

M1

M2

L1

“I was never given too 
much help and I didn’t feel 

like I needed it”
Low Income Public School, 

Vancouver

M2
L1

“My mom helped me write 
and revise my essays and 
supported me quite a bit 

overall”
High Income Public School, 

Toronto 

H2

L2

M2

L2 L2

H2
M1
L1
L2

Admissions Consulting 
Services Support 

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

Source(s): Interviews (N=28)
1. Absence of a data point indicates that the form of support was not discussed by the interviewee throughout the course of the interview
2. As revealed in interviews, several private school students in Toronto, Vancouver, and Hamilton received institutional support in the form of “university counsellors” 
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Admissions consulting services significantly improve an applicant’s 
supplementary essays. Smith Commerce exclusively evaluates 
supplementary essays for admission for candidates with 87%+ averages.  

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

II. Application Support: Supplementary Essays (3/5) 

The most popular admissions consulting companies among Smith Commerce students are highly effective. While only approximately 7% of all 
applicants are admitted to Smith Commerce, Admissions Ally and Alpha Admissions clients receive admission success over 90% of the time. While 
Options Solutions does not publicly disclose information specific to Smith Commerce, the effectiveness of their services is suggested by the over 
$2 million in scholarships their clients receive annually. 

• Founded by COMM ’10 alumni with focus
on Smith Commerce admissions

• 90% acceptance rate for Smith
Commerce

• Used by over 100 Smith Commerce
students

• Founded by COMM ‘17 alumni with special
focus on Smith Commerce admissions

• 90% acceptance rate for Smith Commerce

• 96% acceptance rate for all universities

• Offers services for Canadian, US, and UK
university admissions

• Based in West Vancouver, BC

• $80+ million in scholarships secured by
clients over 16 years in business

Source(s): AdmissionsAlly, Alpha Admissions, Options Solutions 34
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Admissions consulting companies offer services that improve a candidate’s 
application strength by targeting the specific criteria used by the Smith 
Commerce admissions committee. 

Supplementary 
Essays’ Bases of  

Evaluation 

Experiences
The essay scoring weighting has “shifted significantly” 
over the past few years to focus less on what a student 
has done and more on what they have learned through 
an experience, awarding equal scores to varying types 
of experiences students use to “fill their time” (e.g. part-
time work vs. school club vs. varsity athletics). 

Description and Reflection
Smith Commerce admissions evaluates essay questions 
based on an applicant’s ability to describe:
1. How their experience has helped to shape who 

they are as an individual and expand their mindset
2. What they might contribute to the Smith 

Commerce community

Leadership Coaching

Helps students “Identify and 
achieve BIG extracurricular 
opportunities, such as internships, 
your own non-profit, a new club at 
school etc.”

Strategy

“Collaboratively strategizes 
(students’) unique position and 
story” and “Provides ‘behind the 
scenes’ admissions secrets and 
program features”

Extracurricular Planning

Uses Options’ ”vast knowledge of 
opportunities and network of 
community connections – local, 
national, and international – (to) 
help students find unique summer 
activities”

Reflective Thinking Prompts, Essay 
Revisions & Feedback

“Prompt(s) students to reflect 
deeper on thoughts and 
experiences to capture more 
unique and mature perspectives 
beyond the norm” and “Builds out 
a structure for essays, so they are 
beautifully flowing stories that 
check all the boxes”

Iterate and Perfection

Leverages a “team of storytelling 
experts and English teachers (to) 
ensure every element is perfected”

Writing Support for Supplements

Helps students identify 
“grammatical, structural, and 
stylistic concerns” in university 
applications.

II. Application Support: Supplementary Essays (4/5) 

Services offered by admissions consulting companies

Source(s): AdmissionsAlly, Alpha Admissions, Options Solutions, Smith Commerce Admissions Office Representative 35



Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)

Admissions consulting services, while highly effective, are not equally 
accessible to all Smith Commerce applicants. Two main barriers to 
consulting services access are outlined below. 

Admissions consulting services vary in fees, with personalized and 
extensive support services costing more. 

1 Financial Barriers

Applicants and/or their parents mainly learn of admissions consulting 
services through:

• Recommendation by friend(s)

• Recommendation by family member(s)

• Recommendation by guidance counsellor(s)

• Recommendation by Smith Commerce student(s) or alumni (several 
companies use targeted advertising on Smith Commerce social media)

Thus, the ability to leverage admissions consultants is predicated on 
knowledge of the service by an applicant (or their personal network). Smith 
Transparency Project’s initial findings suggest that many COMM ‘21 
students from middle and low income public schools were unaware that 
admissions consulting services existed and that despite inequities in access, 
Smith Commerce does not explicitly monitor applicants’ use of consulting 
services. 

FREE

AdmissionsAlly: 
Online video 
modules

$$$

1-on-1 customized 
coaching over the 
course of many 
years

$

Essay drafting, 
revisions, and 
feedback

$$

Extracurricular 
advising and 
support 

Through interviews, the Smith Transparency Project determined 
that even the cheapest essay revision services cost hundreds of 
dollars. Applicants who cannot afford admissions consulting 
services bear a significant disadvantage, compared to those who 
can afford admissions consulting services. 

2 Cultural Capital Barriers

II. Application Support: Supplementary Essays (5/5) 

Source(s): AdmissionsAlly, Alpha Admissions, Options Solutions, 36



Conclusion
Research from the Smith Transparency Project suggests that there are several likely 
explanations for Smith Commerce’s current composition and specifically, the program’s 
tendency to draw from elite private schools, high earning families, and affluent urban areas. 

I. Awareness
Students from middle and low income public schools are much less likely than their peers from private schools and high income
public schools to know about Smith Commerce and the benefits of attending the program. One potential explanation for this 
phenomenon is Smith Commerce’s seemingly inconsistently concentrated recruiting efforts, giving detailed presentations at 
most private schools and high income public schools, while skipping over many middle and low income public schools. 

1

2

3

II. Perception
Smith Commerce is widely perceived as a “work hard, play hard school,” primarily composed of rich, white students. This image
appeals more to students from private schools and high income public schools, while students from middle and low income 
public schools hold mixed views about this image. Students from middle and low income public schools who decide to attend 
Smith Commerce are generally fixated on the program’s employment outcomes and prestige. 

III. Access
Students from middle and low income public schools have significantly fewer extracurricular opportunities compared to students 
from private schools and high income public schools. This reality makes it more difficult for the former to demonstrate favoured
traits, such as leadership, subject-matter interest, and impact, in their applications. Further, students from private schools and high 
income public schools receive an ecosystem of support with their application, allowing them to describe their experiences more 
effectively than students from lower socioeconomic backgrounds.

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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Appendix



What is an FSA?
A Forward Sortation Area (FSA) is a geographic area designated by the 
first three characters in a Canadian postal code. All postal codes that start 
with the same three letters are in the same FSA.
There are 1,608 Forward Sortation Areas in Canada. 
An average of 8,000 households live in an average-
sized Forward Sortation Area (FSAs). The smallest 
FSAs may contain no households, and the largest 
contains roughly 60,000.  

In large, urban areas, FSAs represent 
“neighbourhoods” with similar socioeconomic 
statuses (see right for examples). Of census-
designated geographic areas, FSAs most closely 
align with school catchment boundaries, making 
them the most suitable Census-designated area for 
measuring the socioeconomic status of a public 
school. 

While Forward Sortation Areas are the geographic 
basis chosen by The Smith Transparency Project to 
represent neighbourhood and school catchment 
socioeconomic status, they are by no means perfect. 
Some FSAs encompass areas with different 
socioeconomic statuses, while others cover such 
large swaths (especially in rural areas), that the 
summary-level socioeconomic data they provide 
becomes significantly less meaningful. 

V6K (Kitsilano)  
Vancouver

Validity: Good

FSA 
Boundaries

M8X (The Kingsway) 
Toronto

Validity: Good

Constituent Census Tract Incomes

M3N (Jane and Finch) 
Toronto

Validity: Moderate

V6J (Various Neighbourhoods)
Vancouver

Validity: Poor

CT Neighbourhood Avg. Income (Family w/ Child) % of City Avg. Income Group (3CP)
5350311.03 Jane and Finch $113,111 72.9% Low
5350312.03 Jane and Finch $102,873 66.3% Low
6 CTs Jane and Finch $80,282 51.7% Very Low
5350312.06 Jane and Finch $68,999 44.5% Very Low
5350312.05 Jane and Finch $66,337 42.7% Very Low
5350316.03 Jane and Finch $65,132 42.0% Very Low

% difference 42%

CT Neighbourhood Avg. Income (Family w/ Child) % of City Avg. Income Group (3CP)
5350227 The Kingsway $508,243 327.5% Very High
5350229 The Kingsway $469,203 302.3% Very High
5350228 The Kingsway $462,718 298.2% Very High
5350226 The Kingsway $371,225 239.2% Very High

% difference 27%

Neighbourhood 
Boundaries

Corresponds to 
Multiple Areas

CT Neighbourhood Avg. Income (Family w/ Child) % of City Avg. Income Group (3CP)
5350311.03 Shaugnessy $409,801 302.8% Very High
9330048 Kits Point $155,290 114.8% Middle
9330041.01 Fairview $134,830 99.6% Low

% difference 67%

CT Neighbourhood Avg. Income (Family w/ Child) % of City Avg. Income Group (3CP)
9330045.01 Kitsilano $224,287 166% Very High
9330042 Kitsilano $204,581 151% Very High
9330045.02 Kitsilano $174,196 129% High

% difference 22%

Source(s): Statistics: Canadian Census (SFU, 2020), Census Profile 2016, The Three Cities Within Toronto (Hulchanski, 2005)

Prepared by the Smith Transparency Project  (www.smithtransparencyproject.com)
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A Broken Ladder: Part II
How does socioeconomic status affect student propensity 

and ability to attend Smith Commerce? 

For more information about the Smith Transparency Project, visit: 
www.smithtransparencyproject.com 

All questions about methodology and findings may be submitted to: 
https://forms.gle/sV8vnUYUH3mQ9iHz6 or to: 

smithtransparencyproject@gmail.com


