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Monthly Recap
Did you know CCP just

turned two years old? I  might

have celebrated or

announced, but instead.. .  
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Light Up the LakeRIA
LUTL came about with the

intent of continuing to work to

make Gimli  a top-of-mind

year-round travel destination.
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The Duecks dreamed of

investing in Arborg by

start ing a grocery store and

coffee shop. 
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KidFish Ice Derby

(Above Photo  Cred i t :  G len  Mar t in )  Do you have a  beaut i fu l  photo  tha t  you  have  taken in  the  In ter lake  
Reg ion?  Emai l :  osc@creat ivecommuni typromot ions .ca  to  have  your  photo  d isp layed on  the  cover !

The volunteers of KidFish Ice Derby are back at i t  again! For

the last 7 years,  a group of volunteers have successful ly

fundraised and donated over $300,000 to The CancerCare

Manitoba Foundation and The Children’s Hospital  Foundation

of Manitoba.

B y  t h e  V o l u n t e e r  T e a m  a t  K i d F i s h



 

Needless to say, I  found myself  in an unmotivated rut.  Small  business owners and entrepreneurs do whatever is

required to make their businesses a success. This could mean doing everything from emptying the trash cans, to

picking up the mail  at the post off ice, making sales cal ls,  changing the marketing strategy, and managing al l  the

social  media accounts.  

Now, while doing al l  of the things l isted above, let us try to balance family l i fe and personal needs. This is the

ult imate juggling act.  I  thought by being vulnerable and sharing my struggles with the community that others might

not feel alone in this struggle. I  have had other businesses reach out privately to rant about the very same issue I

have stated above. 

So in order to get out of the rut,  I  had a few options. I  could continue to pul l  out my hair or I  could acknowledge that

there is a real problem and f ind a solution. So that is just what I  did.  I  accepted the situation. So, I  am 100% stuck in a

rut.  I  was then able to identify the cause of the rut.  When we examine why we are stuck i t  can help us pul l  i t  back

together.  I  then began to take a close look at my goals.  I  made some very small  changes to help me accomplish the

tasks at hand. The most important thing for me is self-care. I  have to remind myself  constantly to be kind to myself .  I

am only human. I  real ized that I  needed to take a more impulsive approach to some immediate decisions that had to

be made. With al l  of this heavy thinking and doing it  is also important to give your brain a break. Lastly,  i t  is

imperative to gett ing out of the rut that we are real ist ic with our approach. I  have mentioned this before but be

mindful that you are only human. Shit  happens, and when it  does our speed can slow down, and in my case I  came to

a complete halt .  The important thing that I  have been reminding myself  is I  got back up and continued moving

forward. 

As the owner of the business, you’re the captain of the ship. I  spoke about that last month in my Monthly Recap

Column. You’re responsible for keeping the entire thing af loat.  That’s why you hear about small  business owners

wearing many hats.  You do whatever i t  takes — no task is too small  or too big when it ’s your business. You wil l  f ind

yourself  doing it  most of the t ime without complaint.  Because you are passionate about your company. You bui l t  i t

from the ground up and that in i tself  should be motivation to get back up and put one foot in front of the other to

move forward. 

Unti l  next month, stay safe and be kind.  
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S a m a n t h a  H a m p t o n

Monthly Recap
B y  S a m a n t h a  H a m p t o n
O w n e r  o f  C r e a t i v e  C o m m u n i t y  P r o m o t i o n s

7 straight weeks of my chi ld being home, while I  was

trying to manage a ful l  workload. 

Christmas Holidays.

Contracting Covid-19.

Coordinating a large conference.

Shal l  I  continue.. .  

Did you know Creative Community Promotions just turned

two years old? I  might have celebrated or announced to my

community but instead, I  was too busy pul l ing my hair out!  

You might be wondering why would I  be pul l ing out my hair .

Well ,  the answer is quite simple. 

https://smallbiztrends.com/2016/12/phone-sales-tips.html
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I n t e r l a k e  R e e f  i s  l o c a t e d  i n  R i v e r t o n  a t  7 8  M a i n

S t  U n i t  C .  I n t e r l a k e  R e e f  o p e n e d  i n  A p r i l  o f  2 0 2 1 .

W e  a r e  f a s t  a p p r o a c h i n g  o n e  y e a r  i n  b u s i n e s s .

B u s i n e s s  i s  g o o d  a n d  P a u l ' s  h a p p y  t o  b e  a  p a r t

o f  t h e  I n t e r l a k e  b u s i n e s s  o p p o r t u n i t y .  

T h e  o w n e r  P a u l  i s  o r i g i n a l l y  f r o m  W i n n i p e g  b u t

m o v e d  t o  R i v e r t o n  i n  2 0 1 6  t o  b e  w i t h  h i s  n o w

w i f e ,  K a h l e i g h ,  t h e  o w n e r  o f  K a h l e i g h s  B r e w  B a r n

a n d  L u x  a n d  L i v e y .  ( A l s o  l o c a t e d  i n  R i v e r t o n )  

P a u l  w a n t e d  t o  o p e n  a  b u s i n e s s  a f t e r  w o r k i n g

w i t h  h i s  w i f e  a n d  h e l p i n g  o p e r a t e  h e r  o w n

b u s i n e s s e s .  S h e  i n s p i r e d  m e .  T h e r e  w a s  a  n e e d

f o r  t h i s  k i n d  o f  b u s i n e s s  i n  t h e  I n t e r l a k e  a n d  h e

j u m p e d  o n  t h e  o p p o r t u n i t y .  

 

I n t e r l a k e  R e e f  s e l l s  a  v a r i e t y  o f  C a n n a b i s

p r o d u c t s  a n d  a c c e s s o r i e s .  

W e  a r e  o p e n  1 1 a m  t o  7 p m ,  s e v e n  d a y s  a  w e e k .

W e  o f f e r  i n  s t o r e  s h o p p i n g  o r  o n l i n e .  W e  s h i p

a n d  d e l i v e r !  

Interlake Reef
B y  t h e  T e a m  o f  I n t e r l a k e  R e e f

@ I n t e r l a k e r e e f

w w w . i n t e r l a k e r e e f . c o m  

https://www.facebook.com/sherry.bensonpodolchuk.1
https://www.instagram.com/modernvikinginc/
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Harvester Outdoors

H a r v e s t e r  O u t d o o r s  h a s  a l w a y s  b e e n  a  c o m m e r c i a l

f i s h i n g  s u p p l y  h u b  i n  S e l k i r k ,  M B .  I n  2 0 1 7 ,  t h e

J o h n s t o n  f a m i l y  p u r c h a s e d  t h e  b u s i n e s s  a n d  a l o n g

w i t h  o u r  c o m m e r c i a l  s i d e  w e ’ v e  b r o u g h t  o u r  p a s s i o n

f o r  h u n t i n g  a n d  f i s h i n g  t o  o u r  s t o r e  a s  w e l l .  W e  c a r r y

e v e r y t h i n g  y o u  n e e d  t o  g e t  o u t  r e g a r d l e s s  o f  s e a s o n ,

o f  c o u r s e ,  i n  t h e  w i n t e r  i c e  f i s h i n g  i s  t h e  k e y .  

B y  t h e  H a r v e s t e r  T e a m  

@ h a r v e s t e r _ o u t d o o r s  

1 - 8 8 8 - 3 2 1 - 5 7 2 8

@ h a r v e s t e r s o u t d o o r s m b

s e a n @ h a r v e s t e r o u t d o o r s . c a

5 0 6  M e r c y  S t .  S e l k i r k ,  M B  

W e ’ r e  s t e p s  a w a y  f r o m  t h e  R e d  R i v e r ,  a n d  e n  r o u t e  t o  l a k e  W i n n i p e g .  W e  c a r r y  b a i t ,  b o t h  l i v e

a n d  f r o z e n ,  a n d  t h e r e ’ s  a l w a y s  t a c k l e  a v a i l a b l e  t o  g e t  y o u  o n  t h e  i c e .  F r i d a y ,  S a t u r d a y ,  a n d

S u n d a y  m o r n i n g s  w e ’ r e  o p e n  a t  6  a m .  C o f f e e  i s  o n ,  s o  e v e n  i f  y o u ’ r e  n o t  h e a d i n g  o u t  a n d  j u s t

w a n t  t o  p o p  o n  b y  a n d  s h a r e  i n  t h e  f i s h  s t o r i e s .  

I n  t h e  s u m m e r  a n d  f a l l  f o l k s  a r e  a l w a y s  s t o p p i n g

b y  t o  s t o c k  u p  o n  a m m u n i t i o n  f o r  t h e i r  h u n t i n g

t r i p s .  B e  s u r e  t o  s w i n g  i n  a n d  c h e c k  o u t  o u r  g r e a t

c o l l e c t i o n  o f  f i r e a r m s  f o r  s a l e  a s  w e l l .

T h i s  w i n t e r  a l l  t h e  p r o f i t s  f r o m  o u r  b a i t  s a l e s  w i l l

b e  d o n a t e d  t o  t h e  C h i l d r e n ’ s  H o s p i t a l  F o u n d a t i o n

h e r e  i n  M a n i t o b a .  

W e  l o o k  f o r w a r d  t o  s e e i n g  y o u  a t  t h e  s t o r e ,  w e

l o v e  s h a r i n g  o u r  l o v e  f o r  t h e  o u t d o o r s  w i t h  a l l  o u r

f r i e n d s  a n d  c u s t o m e r s .  

 

https://www.facebook.com/sherry.bensonpodolchuk.1
https://www.instagram.com/modernvikinginc/
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L i g h t  u p  t h e  L a k e  c a m e  a b o u t  w i t h  a  G r a n t  p r o v i d e d  b y

T r a v e l  M a n i t o b a  t o  t h e  G i m l i  C h a m b e r  o f  C o m m e r c e

D e s t i n a t i o n  B r a n d  C o m m i t t e e  w i t h  t h e  i n t e n t i o n  o f

c o n t i n u i n g  t o  w o r k  t o g e t h e r  t o  m a k e  G i m l i  a  t o p - o f - m i n d

y e a r - r o u n d  T r a v e l  D e s t i n a t i o n  i n  M a n i t o b a  a n d  C a n a d a .

“ W e  a r e  c o n f i d e n t  t h a t  v i s i t o r s  w i l l  t a k e  t i m e  t o  e n j o y  t h e

n a t u r a l  b e a u t y  o f  t h e  l a k e  i n  w i n t e r  t h e n  h e a d  i n t o  t o w n

f o r  a  m e a l ,  m u s e u m  v i s i t  a n d  s o m e  r e t a i l  t h e r a p y  b e f o r e

f i l l i n g  u p  w i t h  g a s  a n d  h e a d i n g  h o m e .  M a n y  m a y  d e c i d e  t o

s t a y  f o r  t h e  w e e k e n d  a n d  t a k e  i n  m o r e  o f  w h a t  G i m l i  h a s

t o  o f f e r . ”  - S h e l  Z o l k e w i c h

P a r t n e r i n g  w i t h  t h e  R M  o f  G i m l i  a n d  t h e  G i m l i  C o m m u n i t y

D e v e l o p m e n t  C o r p o r a t i o n  ( C D C ) ,  t h e  G i m l i  C h a m b e r  o f

C o m m e r c e  h a s  b e e n  d e v e l o p i n g  a  m u l t i - f a c e t e d  p l a n  t h a t

w i l l  h e l p  c o m m u n i t y  m e m b e r s ,  o r g a n i z a t i o n s  a n d

b u s i n e s s e s  m a x i m i z e  w i n t e r  v i s i t a t i o n  t o  o u r  l a k e s i d e

c o m m u n i t y .

B y  C h e r y l  B u h l e r  -  C h a i r  o f  t h e  C h a m b e r ' s  D e s t i n a t i o n  B r a n d  C o m m i t t e e  

Light Up the Lake

@ e x p l o r e g i m l i
@ g i m l i c h a m b e r
@ r m . g i m l i

@ e x p l o r e g i m l i

w w w . e x p l o r e g i m l i . c o m
w w w . g i m l i . c a  

G i m l i t o u r i s m @ g m a i l . c o m
g i m l i @ r m g i m l i . c o m  

A  s e r i e s  o f  r e s t  s t a t i o n s  a l o n g  t h e  s k a t i n g  t r a i l  a n d  r i n k  w i l l  i n c l u d e  s t r a w  b a l e s  b e n c h e s ,  s o l a r

l i g h t i n g ,  a n d  g a r b a g e  c a n s  w h e r e  s k a t e r s  c a n  h a v e  a  b r e a k ,  a d m i r e  t h e  v a s t  h o r i z o n  a n d  t a k e

t h o s e  I n s t a g r a m  p h o t o s !

T h e  r i n k  w i l l  b e  l o c a t e d  n e a r  t h e  b e a c h  a n d  i n c l u d e  a  s t a t i o n  f o r  s k a t e  c h a n g i n g  a s  w e l l  a s

o u t d o o r  w a s h r o o m s .

A c c e s s  t o  t h e  s k a t i n g  t r a i l  w i l l  b e  a t  t h e  v e r y  s o u t h e r n  e n d  o f  F i r s t  A v e .   

W e  a r e  c u r r e n t l y  l o o k i n g  a t  s o m e  p r o g r a m m i n g  t o  b r i n g  b o t h  a r t  a n d  m u s i c  t o  o u r  w i n t e r  p r o j e c t .

W h i l e  t h e  R M  o f  G i m l i  w i l l  t a k e  t h e  l e a d  o n  d e v e l o p i n g  a n d  m a i n t a i n i n g  s k a t i n g  t r a i l s  a n d  a  r i n k  o n

L a k e  W i n n i p e g ,  t h e  C h a m b e r  i s  f o c u s i n g  o n  c r e a t u r e  c o m f o r t s  t h a t  h e l p  e v e r y  u s e r  m a x i m i z e  t i m e

s p e n t  o n  t h e  l a k e  a n d  i n  t h e  G i m l i  c o m m u n i t y .

1 .

2 .

3 .

4 .

https://www.instagram.com/modernvikinginc/
https://www.facebook.com/sherry.bensonpodolchuk.1
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RIA
B y  t h e  T e a m  a t  R i a

In 2015, Jacob and Li l ly Dueck, along with their chi ldren had a dream of investing into the community of Arborg by

start ing a local grocery store and coffee shop. 

The family has since closed the grocery store and reopened RIA as a ful l - f ledged coffee shop.  Currently,  RIA offers

an array of coffee and non-coffee beverages ranging from hot to iced as well  as a l imited food menu. Sourcing from

Flatland Coffee Roasters,  RIA uses freshly ground, savory coffee beans. You’l l  f ind the atmosphere peaceful and the

staff  fr iendly.  With a commitment to serving only the best,  the community of Arborg and surrounding areas has

grown to love this hidden gem. 

@ r i a c o f f e e l t d @ r i a c o f f e e1 - 2 0 4 - 4 9 4 - 0 1 8 8 h e l l o @ r i a c o f f e e . c o m

https://www.instagram.com/modernvikinginc/
https://www.facebook.com/sherry.bensonpodolchuk.1
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The volunteers of KidFish Ice Derby are back at it again! 

For the last 7 years,  a group of volunteers have successful ly fundraised and donated over $300,000 to The

CancerCare Manitoba Foundation and The Children’s Hospital  Foundation of Manitoba.

This year due to the restr ict ions of COVID, the derby is being held virtual ly between February 5-20th with

three on ice events to get involved in.  This wil l  al low anglers of al l  ages to f ish any body of water in

Manitoba! 

The on-ice events wil l  be held on February 5th in Selkirk at the Float Plane Base, February 12th in Riverton

at Sandy Bar and February 19th in Selkirk at the Float Plane Base. 

Volunteers wil l  be avai lable at these events to provide assistance, t ips and ice f ishing advice, i f  needed.

Tickets wil l  be for sale at each of these events or you can buy your t ickets onl ine at www.kidf ish.ca. Al l

t ickets purchased are entered to win one of the amazing prizes donated by generous supporters of this

wonderful  event.  KidFish Ice Derby couldn’t  have raised so much money without the support of businesses

and anglers in the Manitoba community.  With your help, we can make this event another successful year for

our charit ies.  Get your t ickets today! I t ’s al l  about the kids!

@ k i d f i s h m b

@ k i d f i s h m b

@ k i d f i s h m b

i n f o @ k i d f i s h . c a

w w w . k i d f i s h . c a

KidFish Ice Derby 
B y  t h e  V o l u n t e e r  T e a m  a t  K i d F i s h

https://www.instagram.com/modernvikinginc/
https://www.facebook.com/sherry.bensonpodolchuk.1
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Breds t een
In a Cocoon

Do You Have
Feedback?

What makes this newsletter so unique is

that it  is written by the community for the

community. Small businesses & community

organizations have the opportunity to be

featured for FREE! This is our way of giving

back to the hardworking members of every

neighbourhood. We want to share al l  the

untold stories, showcase all  the hidden

talent, and provide people a platform to

use the power of their voice. Our Social

Community brings people, ideas, and

businesses together. 

Is there something you would l ike to see

added to this monthly newsletter?

Do you have an idea for a community

program? 

Your feedback is valued, and the CCP team

wants to work towards building healthy

communities together. Please reach out

and share your ideas! We want to hear from

you.

osc@creativecommunitypromotions.ca

B y  T h e  C C P  T e a m

In a Cocoon!

Who are they?

Is subject to my exercise

This morning,

I  carve them out

In pi les of snow

almost invisible

as i f  in a cocoon

they slumber in a chair

or along the path way

shivering in the wind

and shedding layers,

or embracing

new white coats from the sky

they gossip with grandfather Elm

For the remainder of winter,

We gather stories

And look forward to sharing

In the spring,

Through art and writ ing you bring

T o  t h e  c o m m u n i t y …



Do you have a new business? Is your

company doing something unique? We want

to help spread the word. Our Social

Community features 3 Interlake Businesses

each month for FREE. Contact us and lets

work together to showcase your products,

services, and talents! 
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How Will You Contribute?
A monthly newsletter written for the community by the community.

Do You Have
Something To Say?

The Business Buzz

Each month we pick a new photo theme.
Community members send in their photos
and they get placed into the newsletters
collage! Monthly themes are posted on our
social media accounts! Check our website
for all the details!  
www.creativecommunitypromotions.ca or
DM us on Facebook or Instagram. 

Our kid's column is super fun! Children
can write on any topic (120 words) and
submit one photo! 
Do you have something to say? Send in a
submission, max 250 words. Everyone has
something to say.. what's your message
going to be?

Photo COLLAGE!


