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http://www.eldoradocommunicationspublications.info

W&g{;,ﬁg;;ﬂ: Join the Channel Islands Chapter of

Contractors

~WAssociation CLCA for their Kick Off Event

Let's talk about the CORE Program

Battery Powered tools are the future. Be prepared
for the future by attending this event and learn about
the Clean Off-Road Equipment Voucher Incentives.

Sponsored by:

& SiteOne

LANDSCAPE SUPPLY

To RSVP or for more information contact:
Ivan Salazar (818) 232-1090 or Kyle Hillendahl (805) 864-0836




The Next Event and Contact Numbers

CLCA
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Channel Islands Chapter
2023 Board of Directors

Dufau Landscape
(805) 667-9191
dufauland @aol.com

VICE PRESIDENT
RESOURCE MANAGEMENT
Kevin Beaugeau
American Nurseries
(818) 222-0440
kbeaugeau@gmail.com

VICE PRESIDENT MEMBERSHIP
Jaime Lopez
SiteOne Landscape Supply
(805) 331-3362

jlopez5 @siteone.com

PRESIDENT BOARD CHAIR/ VP EVENTS
Ivan Salazar Kyle Hillendahl
Groundcare Landscape Company SP] Lighting
(818) 232-1090 (818) 735-0564
ivan@groundcarelc.com kyle@spjlighting.com
PAST STATE PRESIDENT SECRETARY/
VICE PRESIDENT LEGISLATION ASSOCIATE MEMBER REP.
Pete Dufau Jake Bates

Quinn Company
jacob.bates@quinncompany.com

(805) 245-0639

TREASURER
John Hernandez
El Dorado Communications, Inc.
(626) 715-1757
eldoradowriters@gmail.com

SANTA BARBARA AREA LIAISON
Daniel Wilson
Wilson Environmental Contracting
(805) 957-4729
daniel @wilsonenv.net

www.clcachannelislands.org

EDITOR

John Hernandez
(626) 715-1757
18466 Dragonera Drive
Rowland Heights, CA 91748
eldoradowriters @gmail.com
FAX 866-591-5093

ASSOCIATE EDITOR/

CHANNEL ISLANDS CLIPPER

ART DIRECTOR
Jerry Robin (626) 644-4239
jrobin@charter.net

WEBSITE AND SOCIAL MEDIA
Bronwyn Miller

STATE AND LOCAL EVENTS

Feb 28

Mar 7

Apr 6
11-
27

May 4-6
June 10

“Learn all about the CORE Program and battery
powered landscape equipment” from Milwaukee
Tool and Makita reps. All Around Landscape,
a SiteOne Company, 4760 Carpinteria Ave,
Carpinteria. 4-6 p.m. Free event includes dinner.
Other area members invited to attend.
Board Meeting via Zoom, 4 p.m.
New HR Laws by LCIS at Ewing-Glendale. Located
at 4552 Colorado Blvd., Los Angeles. CI, SFV and
LA/SGV members invited to attend. Details TBD
Board Meeting TBD

12 Legislative Conference, Sacramento (Tentative)
“How to Prepare Your Projects with the Current
Water Restrictions.” 5-7 p.m. Possible LADWP
speaker and others at Landscape Warehouse-North
Hollywood 11311 Hartland St. Free event, includes
dinner. All area chapters invited. Details TBD
SEV Regional Landscape Awards Judging
Beautification Awards Banquet. Monterey
Concessions at Encino Golf Course. Details TBA.

A

Reach Your Target Market
DVERTISE WITH US!

Call John Hernandez
(626) 715-1757

RICK SACKS
Territory Manager

EMAIL:

ricksacks@hkellogggarden.com

350 W. Sepulveda Blvd.
Carson, CA 90745

CELL: 805-260-5794
FAX: 805-934-2223
VM: 800.417.0202
Ext. 5239

INSURANCE SERVICES, INC.

Member owned, Service focused. )
1835 N. Fine Ave,

Fresno, CA 93727

nbalyasny@Icisinc.com
www.lcisinc.com

NATALIE BALYASNY

ACCOUNT EXECUTIVE,

SOUTHERN CALIFORNIA P (800) 628-8735 Ext. 516

C(818)426-0521

CALIC # 0755906 F (800) 440-2378

Specialized Insurance & Business Services for Members of the Green Industry

Eyescapes 800-232-2322
949-466-1222 www.KelloggGarden.com
eyescapes(@yahoo.com
Helping people create beautiful landscapes and gardens.  Since 1925
LANDSCAPE CONTRACTORS

ELDORADO

COMMUNICATIONS, INC.

JOHN R. HERNANDEZ
Publisher /| CEO
18466 Dragonera Drive / Rowland Heights, CA 91748
tel 626.715.1757 / fax 866.591.5093
eldoradowriters@gmail.com
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President’s Message

Excited for the New Year
H ello CLCA Channel Islands Chapter

members. Last year was one of growth and
learning. This year I'm excited to be the new
President of the Channel Islands Chapter of the
CLCA. I believe we have a great board and look
forward to continuing learning from every-
one. I know that we will all do our part to put
on fun/educational
events and help grow

CI Chapter President  the Association and
Groundcare the Chapter.
Landscape Co.
Our goal this year
is to bridge the gap

Our goal this year is to bridge
the gap between our local area

We are working with the San Fernando Valley Chapter to set up

an event on March 9 at Ewing-Glendale that will discuss new HR
and other Laws. The event is presented by LCIS. We are also col-
laborating with SFV on another event April 27 at Landscape
Warehouse-North Hollywood. That event will discuss the changing
water restrictions. so that they will be more centralized between all
three chapters.

Judging for the Beautification Awards
hosted by the SFV Chapter will be in May
this year so start getting your sites ready

if you're planning to enter. Don't forget

to add us on Instagram and Facebook for
event details. I look forward to meeting all

between our local area chapters including
Channel Islands, San Fernando Valley

and LA/SGV. Our Channel Islands Kick
Off Event is set for Feb. 28 at All Around
Landscape in Carpinteria where we will
have representatives of Milwaukee and
Makita teach us the ins and outs of battery

chapters including Channel
Islands, San Fernando Valley
and LA/SGV. Our Channel
Islands Kick Off Event is set

our members at these events.

It won't be easy but if we all pull together, I
know we can accomplish this and so much
more. All I can say is thank you for trusting
and showing faith in me. I assure you that
will put all my effort, skills and resources to

operated landscape equipment and the
California CORE Program. (See flyer on

page 2.)

for Feb. 28 at All Around

good use in the service of our Chapter and
its members. — Ivan

Landscape in Carpinteria...

~KU RAP ,A-f

Bl i f &

* A turfgrass alternative changing the industry
* No need to sacrifice lawns to save water on landscape
» Grows low to the ground rarely exceeding |”

* Dark green year round, and if left un-mowed produces
small white flowers May-November

WEST COAST

W7 TURE

Ask us about
other water saving
turfgrasses, too!

westcoastturf.com
888/893-8873
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ADVANTAGES

Don’t find yourself up a
creek without a contract!

Use CLCA's fill-in-the-blank legal contracts

before you start a new project. Then you can
paddle on knowing you’ve protected yourself
and your business.

UPDATED
for 20231

Free to download!

California
/ Landscape
Contractors
w W Association

clca.org/contracts



http://clca.org/upsell-water-management

Cl and SFV Boards Installed by State President Evan Moffitt

INSTALLATION OF OFFICERS at the
SFV/CI two chapter Installation is officiated by State
President Evan Moffitt at SiteOne-Canoga Park Jan. 26.
SiteOne was a Sponsor of the event.

PRESIDENTIAL DUO — Channel Islands

President Ivan Salazar and San Fernando Valley
President Francisco are brothers and presidents of

neighboring chapters. Talented and hard working both.

Congratulations.

e .

SPONSOR MILWAUKEE TOOL’S rep Bradley

Herzog (center) discusses battery powered landscape equipment
and the California CORE program that makes funds
available for battery powered and electric equipment.

PAST SFV PRESIDENT and present Cbapter

Director Klaus Kumme enjoys chatting at the unique

Installation Dinner with Boething Treeland Nursery rep and
landscape architect Greg Sullivan.

DUAL CHAPTER BOARD MEMBERS include (Front Row) Kyle Hillendabl (CI), Klaus Kumme (SFV), Installing

i

Officer and State President Evan Moffitt; (Back Row) Dennis Aguirre standing in for Jaime Lopez (CI), CI President Ivan
Salazar, SFV President Francisco Salazar, Mickey Strauss (SFV), Natalie Balyasny (SFV'), Pete Dufau (CI), and Rene Emeterio

(SFV).

i i\
PAST STATE PRESIDENTS Mickey Strauss (SFV)

and Pete Dufau (CI) continue to remain active in their

respective Cbapters, ta/eing on important board positions and

providing wise counsel.

SITEONE rep Eric McGinnis gets into the technical
end of the discussion regarding battery powmd
equipment and the CORE program. SiteOne was also

an event Sponsor.

A

CI ASSOCIATE MEMBER REP Jake Bates of
Quinn Company and outgoing CI President Kyle Hillendabl

were keys to CI’s success in 2022 and will continue to help CI

have a banner year in 2023.

LIFE MEMBER Tom Lucas of Performance Nursery
has served on both CI and SFV Boards, and is now
SFV V.P. Programs. Rene Emeterio is an SFV Past

President and presently serves as an SFV Chapter

Director.

LCIS FRIENDS & VIPS include Past State and SFV President Mickey Strauss, LCLS rep Brian Arnold, SFV Secretary

and LCIS rep Natalie Balyasny, and Past SFV President and current Chapter Director Rene Emeterio. We appreciate the continued

Sponsorship and involvement of Landscape Contractors Insurance Services in all of our Chapter activities.
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Wise Words

up to be.” — Abe Lincoln

hat is it about a smile
that changes our mood?
Did you know it takes 13
facial muscles to smile, 47
to frown? Evidently, some

people don’t mind the extra
MATTESON work! My late childhood

Sparking Success friend Ron Haight had a nick-
name. It was given to him when we were 11 years
old. “CHEESE.” He had a big toothy perpetual grin.
Ron loved to laugh. He saw the world differently

from most people. He was always smiling. Always
happy.
“Don’t cry because it’s over. Smile because it happened.” — Dr.

Seuss

“W shall never know all the good a simple smile can do.” —

Mother Teresa

My granddaughter Penelope is six years old. She has a smile that

Smile Froman articte by Mark Matteson, Sparking Success

“Most people are about as happy as they make their mind smile. The native Americans in Alaska believe a baby doesn’t have a

soul until it smiles for the first time.

I used to be negative, frowning, sullen, and brooding
as a child. Friends like Ron changed that for me. He

made me rethink my attitudes and behaviors.

Why should I smile? That's a fair question. Here are
10 reasons to make smiling a lifelong habit. It takes
21 days to form a new, positive habit.

I) Optimists live longer than pessimists do and have
a better time along the way.

2) You will attract positive and smiling people to
you. Birds of a feather. ..

3) You will become more attractive to the opposite
sex.

4) You will have more fun. You will find people

smiling back at you.

5) By able example, your children and grandchildren will pick up on

it, and they will smile more.

could charm a cat off a fish truck. Have you ever been in a waiting 6) Your health will improve. Endorphins are released, and a relax-

room when a mother comes in with a baby? It only takes about five ation response comes over the body. Your immune system

minutes for the mood to change in the room. Mature, stufty, busi-
nessmen turn into silly, childlike clowns trying to make the baby

. | | Jake Bates
| (805) 245-0639

improves.

Continued on Page 10

JacoB.Bétes@quinncompany.com Jaime.Llamas@quinncompany.com QuinnCompany.com

FOR 36 MONTHS.
0 HASSLE.

ON SELECT NEW CAT® EQUIPMENT’

TOWARDS A
PROTECTION PACKAGE"

CONTACT QUINN FOR MORE DETAILS. 888.987.8466

*Offer valid from July 1, 2022 through December 31, 2022 on select new Cat machines sold by Quinn
Company. Offer may change without prior notice and cannot be combined with any other offers.
Additional terms and conditions may apply. Contact Quinn Company for details.

Jaime Llamas QUINN @

(805) 856-8926
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Leadership Conference Draws New and Veteran Chapter Officers

i Y 1 i ;
CLCA 2023 STATE BOARD is presented to attendees after their induction during the Leadership Conference Jan. 24-25
at the Holiday Inn in Sacramento. Led by President Evan Moffit (right) and Immediate Past President Megan Rios (third from left),

e

they all either conducted or participated in the various interesting and educational Conference breakout sessions.

T e
PRESIDENTIAL TRIO — Salazar brothers
Francisco (SFV), Ivan (CI), and Alex (LA/SGV)
are either present or Past Chapter Presidents.
Alex currently serves as Secretary/ Treasurer
on the State Board.

|

IMMEDIATE PAST PRESIDENT Megan Rios
receives an award and many thanks for ber outstanding
leadership as CLCA President in 2022. Presenting is

Past State President Regan Barry.

. "/ :

P AWARD

ALLEGIANCE AWARD, the highest award offered
by CLCA, goes to Past State President Heath Bedal
for bis dedication, service, and commitment. Presenting
is President Evan Moffitt.

g
Contrictons
it

ASSOCIATE MEMBER OF THE YEAR is

Mike Madewell of Hunter Industries. The award is

p‘fesented by President Fvan Moffitt as part of the
Leadership Conference Recognition Luncheon.

BLUE SKY VISIONING break out session was the
most popular. It generated scores of great ideas on many
aspects of the Association, and discussed which activities were

most successful at the chapter level.

| ; Y J
CLCA VETERAN and Past President’s Council
Director Henry Buder, Mike Madewell of Hunter
Industries, and State President Evan Moffitt chat just
before Mike won bis AM of the Year Award.

REGULAR MEMBER OF THE YEAR award
is presented to Alex Salazar by State President Evan
Moffitt as part of the CLCA Leadership Conference.

MILWAUKEE TOOL rep Bradley Herzog
has some fun at the Conference with social media
guru Bronwyn Miller and Blake Boyd of the Orange
County Chapter.

; |
CLCA STAFF led by Executive Director Sandra
Giarde ( third from rz;gbt) is rerogm'zed at the
Conference for tireless efforts made even more difficult
because of the Covid restrictions.

ol

i i3 } f .Y

ANOTHER ALLEGIANCE AWARD

goes to Past State President Steve Jacobs.

Presenting the highest award CLCA offers
is President Fvan Moffitt.

The Channel Islands Clipper February 2023 7



Things I've Learned Along the Way

A Sense of Urgency

he founder of a highly successful company

was asked what it took to succeed. He said,
“It takes the same thing it took to get it started
— a sense of urgency.”

The people who make things move in this
world share this same sense of urgency. No

if

matter how intelligent or able you may be,

RICH ANGELO you don’t have this sense of
Staf gﬁf}:’}na urgency, now is the time to

start developing it.

The world is full of very competent people who
honestly intend to do things tomorrow, or as soon
as they can get around to it. Their accomplish-
ments, however, seldom match those of the less
talented who are blessed with a sense of urgency.

On the Lighter Side — Humor Courtesy
of Will Rogers
Will Rogers, who died in a 1935 plane crash, was

one of the greatest political sages this country has
ever known. Enjoy the foﬂowing:

WILL ROGERS IN 1922

I. Never slap a man who's chewing tobacco.
2. Never kick a cow chip on a hot day.

3. There are two theories to arguing with a woman. Neither works.

EQUIPMENT & VEHIGLE FINANCING

» No Pre- Paymentpena i
« Flexible Acceptance Policy
* Loan Refinancing Available

= Green Industry
Ly

contact us at (800) 959-3701
visit greenindustryco-op.com/birch or
email financing@greenindustryco-op.com

*Loans made or arranged
pursuant 1o & Califoria
Financa Lenders Law license.

8 February 2023 The Channel Islands Clipper

4. Never miss a good chance to shut up.
S. Always drink upstream from the herd.
6. If you find yourself in a hole, stop digging.

7. The quickest way to double your money s to fold it and put it
back into your pocket.

8. There are three kinds of men: The ones that learn
by reading. The few who learn by observation.
The rest of them have to pee on the electric fence
and find out for themselves.

9. Good judgment comes from experience, and a lot
of that comes from bad judgment.

10. If you're ridin” ahead of the herd, take a look

back every now and then to make sure it’s still
there.

I1. Lettin’ the cat outta the bag is a whole lot
easier’n puttin’ it back.

12. After eating an entire bull, a mountain lion felt
so good he started roaring. He kept it up until
a hunter came along and shot him. The moral:

When you're full of bull, keep your mouth shut.
ABOUT GROWING OLDER...

First ~ Eventually you will reach a point when you stop lying about
your age and start bragging about it.

Second ~ The older we get the fewer things seem worth waiting in
line for.

Third ~ Some people try to turn back their odometers. Not me;
want people to know ‘why’ I look this way. I've traveled a long way,
and some of the roads weren’t paved.

Fourth ~ When you are dissatisfied and would like to go back to
youth, think of Algebra.

Fifth ~ You know you are getting old when everything either dries
up or leaks.

Sixth ~ I don’t know how I got over the hill without getting to the
top.

Seventh ~ One of the many things no one tells you about aging is
that it’s such a nice change from being young.

Eighth ~ One must wait until evening to see how splendid the day
has been.

Ninth ~ Being young is beautiful, but being old is comfortable.

Tenth ~ Long ago, when men cursed and beat the ground with sticks,
it was called witchcraft.

Today it’s called golf.
Also ~ Never squat while wearing your spurs.

Finally ~ If you don’t learn to laugh at trouble, you won't have
anything to laugh at when you're old. Amen.


http://www.birchfinancial.net

Consumer Alert!

Attorney General Warns Against Price Gouging
in Aftermath of Winter Storms

Cahfornia Attorney General Rob Bonta recently issued a consumer
alert warning Californians to beware of fake and unlicensed con-
tractors soliciting their services to Californians affected by damage

from the recent winter storms.

In the alert, Attorney General Bonta urges
Californians to take precautions by hiring only
licensed contractors and reminds businesses
that price gouging during a state of emergency
is illegal under Penal Code Section 396. As
noted by the Contractors State License Board
(CSLB), anyone who contracts for work in a
state or federal natural disaster area without an
active state contractor license may be subject
to felony charges.

“As Californians recover from the devastating storms, the last thing
they should worry about is being scammed by bad actors,” said
Attorney General Bonta. “We will not tolerate those who take
advantage of consumers during this time of struggle for many. I urge
all Californians to be diligent and do their research before making
any kind of home repair through a contractor. Additionally, if you
believe you have been a victim of price gouging, report it to your
local authorities or to my office at oag.ca.gov/report.”

“Disaster survivors take a huge risk when they hire unlicensed

GREAT DEALS ON Ra/V R BIRD
BUY ONE

RC2 WIFI

CONTROLLER

A

GET
ONE
FREE T -1
3/4" OTS5ASVF OR

1" 100ASVF VALVES

Landscape

Warehouse

IRRIGATION SUPPLIES & NURSERY

contractors,” said CSLB Registrar David Fogt. “Most are not
propertly insured and likely don’t have the skills or knowledge to
perform the work. It is important to verify on CSLB’s website the

person you are working with is included on

CSLB’s license records.”
Don’t Fall Victim to

Unlicensed Contractors

CSLB encourages everyone
to check all contractors'
license numbers on the
CSLB website and check
each contractor’s pocket
license to confirm the listed
personnel on the license.

The California Department of Justice works
closely with the Contractors State License
Board (CSLB) to ensure residents do not fall
victim to unlicensed home reparation and
reconstruction services. As a reminder, CSLB
encourages everyone to check all contractors’
license numbers on the CSLB website and

check each contractor’s pocket license to confirm the listed personnel
on the license. Complaints against contractors for unlicensed
practices and other violations of contractor’s license law can be filed
online.

Additional tips and recommendations from CSLB:

* Don’t rush into repairs or cleanup, no matter how badly they’re

needed.
. .
* Don't sign over any payment checks from your insurance company.

Continued on Page 13

Contractors Only
While Supplies Last

r GET A GET _
. OR BAG OR TWO!
FREE @ FREE

QTY 25 1/2" FUNNY PIPE
MPR NOZZLES 100 FT. ROLL

North Hollywood - (818) 287-8866 - 11311 Hartland St.
Van Nuys - (818) 387-6445 - 7053 Valjean Ave.

Covina - (626) 967-4180 - 545 N, 2nd Ave,

Azusa - (626) 633-1050 - 927 W. Foothill Blvd.

Everything you need for your
next award-winning landscape.

Altadena - (626) 398-1799 - 757 W. Woodbury Rd.
Pasadena - (626) 792-3319 - 1673 E. Walnut St.

landscapewarehouse.net € (0)
Se Habla Espanol

Pasadena (Nursery) - (626) 722-7351 - 170 S. Kinneloa Ave.
Duarte (Nursery)- (626) 722-7351 - 2800 Royal Oaks Dr.
Quartz Hill Carden Center - (661) 943-5222 . 42254 50th St. West
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Smile from Page 6

7) You will earn more money and
influence others in ways you can’t
imagine now.

8) It’s a simple and fast way to make a
great first impression.

9) You will sell more of your products or
services.

10) You will become a more effective
coach, salesperson, manager, or
teacher.

Happiness is an inside job.

Elbert Hubbard gave us some great advice
back in 1914. “Whenever you go out-of-
doors, draw the chin in, carry the crown
of the head high, fill your lungs to the
utmost; drink in the sunshine; greet your
friends with a smile and put soul in every
handclasp. Do not fear being misunder-

stood, and do not waste a minute thinking about your enemies. Fix
tirmly in your mind what you would like to do, and then, without

FL=e

Nk PRO +

Smart, yet simple.

FEATURES :
Individual Control Of Each Light Via Smart Phone
/ Tablet.
Color Changing LEDS RGBW ( Red, Green, Blue,
Warm White, Cool White ) Mix And Blend Colors
And Kelvin Temps From 2000K-6500K.
Power Line Control ( PLC ) Over Low Voltage
2-Wire.
Zoning
Dimming
Scheduling Time On Off Including Sunrise/Sunset
Astronomical Timing.
Pre-Defined Scenes
User Create Scenes
300W Stainless Steel Transformer / 120VAC Input /
15VAC Output
Integrated Circuit Breaker Protection
UL1838

PARTNUMBER INPUT OUTPUT WATTAGE HEIGHT  WIDTH  EXT.

FL-300W-PRO+ 120V 15V 300 17 8.75" 6
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veering off direction, you will move
straight to your goal.

“Keep your mind on the great and
splendid things you would like to do, and
then, as the days go gliding by, you will
find yourself unconsciously seizing the
opportunities that are required for the ful-
fillment of your desire. .. Preserve a right
mental attitude, the attitude of courage,
frankness, and good cheer. We become like

that on which our hearts are fixed.”

I'am writing this to myself, as a reminder.
Smile Mark. Life is short. Too short not
to SMILE. .. Thanks CHEESE. I miss you
every day.

Mark Matteson is an inspiring Spm/eer and the
author of the international bestseller, Freedom  from

Fear. His company, Sparking Success, is located in
Edmonds, WA. Phone: (206) 697-0454.

805-864-0836
kyle@spjlighting.com
www.spijlighting.com
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Make Money Learning How to Save Water

* Education is Key
Yes, water restrictions are a big pain in the backside. But they can

also provide a healthy new income stream for you. How? By your
getting educated about ways to save water in the landscape which can
make you a hero to your clients.

Ilearned early on in life that education is a key factor in becoming
successful in just about every field of endeavor, including landscap-
ing. I first learned from employers and staff members in landscape
companies who knew what they
were doing. Then I began taking
classes in a variety of landscape
related subjects, and eventually
became an instructor in those
classes. This was a very fulfilling
part of my life, as I really enjoyed
helping my students grow from
everyday gardeners to landscape
professionals. I still enjoy it,
teaching a class or two about
current important topics in the
landscape industry.

That brings me to the subject at hand. . .how to turn the current wave
of water restrictions into cash for you. Since the restrictions began,
Landscape Warehouse has seen a dramatic increase in the sale of drip
irrigation supplies due to landscapers’ efforts to decrease water con-
sumption in their clients’ homes and businesses, as mandated. That’s
good because I'm in the business of selling irrigation supplies. What is
not good is that many of the folks buying this stuff don’t have a clue

' ormanceNursery com
800-525-5446 B

lm:.

41120 4 as|
dale,CA93

Ruben Arambar
Sales Representative
raranibar@agsod.co|
Cell: (661) 965-2863l

Se habla espafiol

.

...hecoming educated on how to deal
with these water restrictions will
make you a real water conservation
professional which sets you above the
competition, and for which you can
charge more for your expert services.

Supplier’s Corner

as to how, where, and how much they need to
install it properly and most efficiently. They are
installing throughout the whole yard randomly,
rather targeting specific areas, plants and trees.

I can tell by how much of it they are buying.

JOSE ROBLES

Owner

This is where making additional income comes
in. If you can become educated in the best Landscape Warehouse
practices of

irrigation project design and instal-
lation — both above ground and
drip — then you will save money by
not buying supplies you don’t need,
and you can show your current and
prospective customers dramatic
savings in their water bills. You can
also help them avoid fees and fines
from water runoff due to improper
installation and over watering. Also,
you can let your clients know that
there are currently no restrictions
on drip irrigation in certain areas so its use is not limited to specific
days and times. Additionally, the watering of trees is also exempted in
certain cities.

So, becoming educated on how to deal with these water restrictions
will make you a real water conservation professional which sets you
above the competition, and for which you can charge more for your
expert services.

Water Restrictions Educational Night April 27 at
Landscape Warehouse-North Hollywood

To learn more about these water restrictions and how to deal with
them, Landscape Warchouse is Sponsoring an educational pre-
sentation “How to Prepare Your Projects with the Current Water
Restrictions,” at our North Hollywood store. Hosted by the

San Fernando Valley Chapter of CLCA, the event was originally
scheduled for March 23. It has been rescheduled for April 27 at 5
p.m. to give surrounding CLCA chapters additional time to add it to
their events schedule.

Landscape Warehouse-North Hollywood is located at 11311
Hartland Street — (818) 287-8866. This educational event is FREE
to CLCA members and friends from the San Fernando Valley, Los
Angeles/San Gabriel Valley and Chanel Islands Chapters, plus other
interested gardeners, landscapers, and community members. We will
also be providing food and refreshments at the event. Details are

still being worked out, but plans include featuring speakers from
LADWP and other local water providers.

We will also be announcing a schedule of classes about various
aspects of irrigation and other important areas of landscaping, so
stay tuned. Hosting educational events such as these will ensure that
Landscape Warehouse customers can continue to grow in knowledge
and professionalism, as well as in their bank accounts. — Jos
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SMITy, TYLER SMITH
_; :} Area / Marketing Manager
- 7l
™ -\- 31011 AGOURA ROAD

¢ S Q\/ WESTLAKE VILLAGE, CA 91361

uve (805) 498-6744 - (818) 889-2593
FAX: (818) 889-9332 = (805) 499-7948
WWW.SMITHPIPESUPPLY.COM

TYLERSMITH@SMITHPIPESUPPLY.COM

Soil Analysis Service

* National Independent Certified Lab
e Analysis Recommendations with Graphics
Reports can be send via email or U.S. Mail

e Fast Turnaround ¢ Consulting Services

GROSPOWER.

WWW.Zropower.com

909-393-3744 o Fax 909-393-2773 ¢ 15065 Telephone Ave., Chino CA 91710

E-Mail: Inffo@Cragoe.net
Web: www.Cragoe.net

WCragoe
(TN Pest Services, Inc. David Cragoe

Landscape & Structural Pest Specialists President

“Call Cragoe & They Go!!”

Phone: (805) 446-7003 - - -
Fax: (805) 446-7005 885 Patriot Drive, Suite D

Toll Free: 1-888-CRAGOE3 Moorpark, CA 93021-3353

272-4633

_ s SEAIREEA

CDI # 0B64616
Text for a Quote!

562.682.0606

- &
LANDSCAPERS "“’““‘“ZE“J’:;"“_C

Endorsed broker

ADVANTAGE i

COMMERCIAL INSURANCE PROGRAM

Your Southern California
Compact Equipment Dealer

v

Call: Albert Fernandez at (805) 256-5767

@ COASTLINE
JOHN DEERE EqUip ment I
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www.coastlineequipment.com

OXNARD SANTA MARIA SYLMAR
1930 E. Lockwood St. 1950 Roemer Place
Oxnard, CA 93036
(805) 485-2106

12435 Foothill Blvd.
Santa Maria, CA 93454 Sylmar, CA 91342
(805) 922-8329 (818) 890-3353


http://www.coastlineequipment.com

Sales Skills

Two Proven Sales Presentation Strategies to Wow Your Audience

From an article in allBusiness by Chris Bacon founder of Hire Sales Talent
s elling is all about presentation. Whether you are pitching a poten-

tial client or presenting product information to a team, the ability
to effectively communicate and persuade is key. Contrary to popular
belief, you don't need to be born with stellar presentation skills; great
sales presentation strategies can become second nature through hard
work and practice. Here are a two tips to help you improve your pre-
sentation skills.

I. Use Storytelling Techniques

The best salespeople are often the best storytell-
ers, and the best storytellers are often the best
salespeople. People are more likely to remember
and be moved by a story than by a list of facts
and figures. Use anecdotes, examples, and case
studies to illustrate your points and make them
more relatable.

The key is capturing your audience’s attention.
People are busy and have short attention spans. While this doesn’t
mean being obnoxious is the answer, you need to do something to
stand out, such as a bold intro, the use of visuals, or establishing your
credibility in a given subject.

2. Engage Your Audience

Don’t just stand at the front of the room and talk at people. Instead,
try to involve the audience in your presentation. Ask questions,
encourage feedback, and use interactive elements like polls or quizzes
to keep them engaged. And you can do the same for video calls.

Make sure to leave dedicated times for questions
throughout your presentation. A good rule of
thumb is that you should never present material
for longer than 15 minutes without engaging
your audience in some way, shape, or form.

Study other people's presentations on YouTube.
You'll notice that the best speakers are constantly
engaging with their audience. They're com-
menting on behaviors, asking questions, making
people raise their hands. Why? Because it keeps

~ the audience on the edge of their seats.

Try working these techniques into your presentation. Bonus tip:
Leave time for a Q&A at the end of your session. For an audience
member, there’s nothing worse than leaving a presentation without
having their questions answered.

Price Gouging continued from Page 9

* Hire only California-licensed contractors. Ask to see the license.
The license number must be on all ads, contracts, and business
cards.

* Don't pay more than 10% down or $1,000 — whichever is less.

* Don't pay cash, and don’t let the payments get ahead of the work.
Only pay for work as it is completed to your satisfaction.

* Avoid making the final payment until you're satisfied with the job.

Price Gouging Laws Remain in Effect
California law generally prohibits charging a price that exceeds, by

more than 10%, the price of an item before a state or local declara-
tion of emergency. For any item a seller only began selling after an
emergency declaration, the law generally prohibits charging a price
that exceeds the seller’s cost of the item by more than 50%. This
law applies to those who sell food, emergency supplies, medical
supplies, building materials, and gasoline. The law also applies to
repair or reconstruction services, emergency cleanup services, certain
transportation services, freight and storage services, hotel accom-
modations, and rental housing. Exceptions to this prohibition exist if,
for example, the price of labor, goods, or materials has increased for
the business.

Violators of the price gouging statute are subject to criminal prosecu-
tion that can result in a one-year imprisonment in county jail and/or
a fine of up to $10,000. Violators are also subject to civil enforce-
ment actions including civil penalties of up to $2,500 per violation,
injunctive relief, and mandatory restitution. The Attorney General
and local district attorneys can enforce the statute.

In our pursuit of
Quality

we never cut corners.

r' 4

THON SOD

When you want the Best

1-800-532-3489

www.sod.com
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Healthy Work Habits

HOW to Use Your Intu ition in BUSineSS From an article by Stacey Hagen

he more you cultivate and use your intuition, the stronger it
becomes, and the more natural it will be for you to experience
receiving intuitive information. Here are some ways you can
use your intuition in business to make better decisions.

I. Know yourself. A wise person once said,
“You've got to stand for something or you'll
fall for anything.” Knowing yourself means
knowing what you stand for: your values,
your convictions, your deal-breakers. It’s
commendable to be flexible and to go
with the flow, but if you don’t know
what you stand for, you can be pulled
in any direction, and not necessarily the
one that best serves you.

2. Listen to your inner voice. It’s only
natural that we reach out to others for
advice when we're confused. But ulti-
mately, no one knows you better than
you. Trust that you already have the answer.
Listening to your intuition is often easier
when you can quiet your mind. Allow yourself
to spend some time alone in thoughtful reflection or
meditation.

3. Trust yourself. That means paying attention to any red flags and

not discounting them. It also means willing to lean in if you feel a
strong call to something. Intuition doesn’t always seem rational,
but the more we can tune into it, the more we can learn to follow
the signs and trust the path.

4. Be patient. If no answer comes to you clearly and
immediately, don’t stress about it. Simply practice
remaining open. (I like to say, “When in doubt, wait
it out.”) Allow things to unfold in their natural time.
Ask yourself if there’s a chance you already know
the answer. You might be surprised.

5. Release control and need to be right. People
have a tendency to focus on making the “right”
choice and put a lot of pressure on themselves to
do so. We assume that one choice will automatically
lead us down a path of sunny skies and rainbows,
and that the other path will ultimately lead to despair
and depression. Let go of that pressure to make the
right choice and commit to an aligned choice. Anytime
we make a choice, we leave behind the road not taken.
When you trust that the path you have chosen is the one
that’s best for now, you can let go of the other choices and move

forward.

LVMWD.com/Bulk-Compost

7:30 AM - 1:30 PM

Rancho Las Virgenes Composting Facility

@TRlUNFo

WATER & SANITATION DISTRICT
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CLCA CHANNEL ISLANDS CHAPTER

2023 CLIPPER ADVERTISING RATES,
INSERTION ORDER & CONTRACT

Please fill out and mail or scan and email to Editor

John Hernandez, El Dorado Communications, Inc.,
18466 Dragonera Drive, Rowland Heights, CA 91748

(626) 715-1757 « eldoradowriters@gmail.com
Call for technical information, questions or details

COMPANY

Phone Fax
CONTACT Email
BILLING ADDRESS

CITY STATE ZIP
COMPANY WEBSITE

I authorize El Dorado Communications to insert my ad
in the Channel Islands Clipper on a monthly basis for
one full year, or as specified:

YEARLY COST 12 ISSUES
(1 FULL PG-Back Cover (Add %” bleed all around) $4,200

(A FULL PG - Inside (8%2” W x 11” H- add %” bleed) $3,680
(1 1/2 PAGE (Vert.-3 5/8” W x 9 5/8” H) .$2,100

(1 1/2 PAGE (Horiz.-7%” W x 4 5/8” H) $2,100

(1 1/4 PAGE (3 5/8” W x4 5/8” H) $1,260

(1 1/8 PAGE - Business Card (3 5/8” W x 2” H) $ 440

**Ad fees for partial years are prorated to end of year. To
determine, divide yearly rate by 12 and multiply by number
of months left in year. Ad agencies: Rates are NET.

DEADLINE for ads and stories: 15th of the month prior to
publication.

START DATE TOTAL PAYMENT: $
Signature
Title Date

Make checks payable to: El Dorado Communications, Inc.
(NOT THE CHAPTER!)
Mail to: Editor John R. Hernandez

18466 Dragonera Drive, Rowland Heights, CA 91748

Technical Info:

Ads must be submitted as a PDF, JPG or TIFF file.

All elements (including logos, photos, etc.) must be 300 dpi.
Ads received outside of size requirements may be reformatted
or cropped to fit as required. Email stories in MS Word to
editor John R. Hernandez at eldoradowriters@gmail.com

Call Our Advertisers First!

A-G Sod Farms. .. ..., L1
Birch Equipment Finance ... .........................
CLCA Flyers Energy Program. .. .................... L5
CLCA Member Advantage .. ........................
Coastline Equipment ... ................. 12, Back Cover
Cragoe Pest Services, Inc.. . ......................... 12

El Dorado Communications. .. ... ....cccuueurnnn. ..

Gro-Power. . .. ... 12

Kelloge Garden Products . ...........................

Landsmpe Contractors Insurance Services. . .. .............

Landscapers Advantage. .. ....... ... ... ... ... ... . ... 12
Landscape Warehouse . ... ....... ... ... ... ... ... .....

Las Virgenes Triunfo Joint Powers Authority .. ........... 14
Performance Nursery . ............ ... ... .. ...... L1
Quinn Company ......................c........

Smith Pipe & Supply. .. ... oo 12
Southland Sod. . ... ... ... ... . . . . . .. 13
SP] Lighting Inc.. ............. ... ... ........... 10

West Coast Turf . ... ... . o

California
/ Landscape
Contractors
~ W Association

Dear California Landscape Contractors Association member,

£ FLYERS

Energy

In an effort to encourage more association membership while creating value to
our existing members, the CLCA has partnered with California fuel distributor
Flyers Energy (www.4flyers.com) to offer a full service commercial fuel discount
program to association members!

« 5-cent fuel discount per gallon when purchased with a Flyers CFN
(Commercial Fueling Network) card

« 5-cent fuel discount per gallon when purchased with a Flyers Pacific Pride
card

Here’s how to get started:

Contact Niki Warden at (530) 863-4560 or nicholw@4flyers.com for more
information. Flyers Energy will also provide a FREE cost analysis of your most
recent fuel invoice to determine whether a CLCA-endorsed fuel program will
benefit your business.

We encourage you to start saving money and support CLCA by taking advantage
of this special program.

Sincerely,

Niki Warden

Account Manager
(530) 863-4560 Office
(530) 863-4020 Fax
www.flyersenergy.com
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“COMPACT MACHI
IMPACT.

W G’M&ﬁ

Equipment [/

JOHN DEERE

e ‘ COASTLINE

OUT HERE. WE'RE ALL IN.

Long Beach, CA
(562) 272-7400

Bakersfield, CA
(661) 399-3600

Santa Maria, CA
(805) 922-8329

Meridian, ID
(208) 888-3337

McCall, ID
(208) 634-3903

Elko, NV
(775) 777-7070

Santa Ana, CA
(714) 265-5500

Oxnard, CA
(805) 485-2106

Sylmar, CA
(818) 890-3353

Jerome, ID
(208) 324-2900

Las Vegas, NV
(702) 399-2700

John Deere Compact Construction Equipment
are packed with technology like JD Link to help
maximize productivity and power up your project,
from the factory. Customers can take advantage
of John Deere Skid Steers, Excavators, and even
Compact Track Loaders with Topcon 3D grade
control built-in.

www.coastlineequipment.com
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