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15th Social Service Fair

Breakside Brewery
Saturday 03.13.21

Partner — Breakside Brewery
Number of guests - 94

Participating Nonprofit Support for Resources: 30
211

Care Oregon

Cascadia Behavioral Health

City Team (lunch)

DHS

DPI Staffing

DPI Security

Easter Seals

Free Geek

Lifeworks NW

Living Yoga

Lutheran Community Services Northwest
Multnomah County Emergency Services
Multnomah County Health Clinic — Vaccine Sign Up
Multnomah County Veterans Services
Multnomah County Snap Outreach
Multnomah County Library

Multnomah County Student Health Center
City of Milwaukie

Northwest Family Services

Oregon Food Bank

Oregon Health Insurance Marketplace
Oregon Lions Sight and Hearing Foundation
Outside In

Pacific University Eye Clinic

Planned Parenthood

SE Works

Urban League

Tri Met

Private Sector:
Maletis Brewing Company
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Service Providers Present:
Employment Resources — 9 interested

Donations Distributed:

Bob’s Red Mill dry goods (4 boxes of bars)
Dave’s Killer Bread — 100 loaves

Oregon Food Bank — 10,000 lbs of food

PPE — 400 masks and 120 bottles sanitizer
Multnomah County Library - 7 boxes new books
Columbia Clothing Donations — 14 boxes
Maletis - $200 gift cards

Breakside — Gift cards and toiletry drive items

Monetary Sponsors of the Fair: The DPI Group, Care Oregon, Breakside, Maletis
Number of Volunteers: 36 volunteers and participants /4 Security Officers / 114 hours total

Number of Guests: 94 guests

Data from the Intake Form:

What do you identify as?
Female: 69.23%

Male: 23.08%
They/Them: 0%
PND:5.13%

1. Ethnicity?

Asian: 7.69%

Black: 0%

Native Hawaiian: 2.56%
Pacific Islander: 0%
Latinx: 33.33%

Middle Eastern: 0%
Multi-cultural: 20.51%
White: 33.33%

P N D: 0%

2. Where did you sleep last night?

Car: 0%
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Friend/Family: 15.38%

Own Place: 79.49%

Shelter: 2.56%

Tent: 0%

Location

Eastside: 25.64%
Westside: 2.56%
Northside: 2.56%
Downtown: 0%
Clackamas Co.: 10.27%
Southside/Other: 58.97%

Referral Source

CSN Website: 5.13%
Facebook: 17.95%
Flyer: 15.38%
Friend: 38.46%0%
Nonprofit/CW: 0%
Other: 20.51%
School: 0%

Employment

Yes: 33.33%

No: 66.66%

PN D: 0%

Receive Financial Assistance

Yes: 46.15%
No: 53.85%
PND: 0%

Disability

Yes: 12.82%
No: 82.05%
PND:16.21%
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8. Veteran:

Yes: 7.69%
No: 92.31%

9. Have you attended any of our previous fairs?

Yes: 25.64%
No: 74.36%

This fair was in a new location for us with our first private entity partner. The layout was great
and we had the perfect amount of volunteers. We were set back a bit off the road, so finding us
for some might have been a little difficult. We did have food left over but through our awesome
volunteers, had the means to distribute. If we do an event again at this location, | wouldn’t
change anything about the layout, | would just advertise more and connect with local Milwaukie
nonprofits and Clackamas nonprofits beforehand. There is a fine line of too many and too little
and one just never knows how a new location with unfold. All in all, we were happy with our
numbers. We were slammed for the first hour and a half and then we saw very few guests after
that. The weather was beautiful and the planning went well.

What would | do differently or add next time...?

1. Increase outreach in Clackamas area to partners for participation and marketing.

2. Ask for more Spanish speaking volunteers and partners.

3. Add name tags with languages on them.

4. We would like to add more medical services at the next event. Dental, vaccine, blood
pressure screens, diabetes checks, medical appointment sign up, mental health resources,
etc.

Add music or a band next time.

b

6. Add more vendors as we can be outside and space isn’t an issue.
7. Make event only drive through. ??



