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This document has been prepared by
LES AGENCES DE PAPA

(“the Company”) solely to be used

for this presentation. By receiving

this presentation, you acknowledge that
you have read the following restrictions.

This document is confidential and is not to be reproduced by anyone, nor to be distributed.

Certain information contained in this presentation includes forecasting statements.
Forecasting statements are not guarantees of future performance of LES AGENCES DE
PAPA and its actual financial condition, actual results of operations and cash flows and
the development of the industry in which it operates may differ from those made in or
suggested by the forecasting statements contained in this presentation. In addition, even if
LES AGENCES DE PAPA’s financial condition, results of operations and cash flows and the
development of the industry in which LES AGENCES DE PAPA operates are consistent with
the forecasting statements contained in this presentation, those results or developments
may not be indicative of results or developments in future periods. LES AGENCES DE
PAPA does not undertake, nor does it have any obligation, to provide updates or to revise
any forecasting statements to reflect events that occur or circumstances that arise after the
date of this presentation. LES AGENCES DE PAPA takes no responsibility for the use of
this information by anyone.

The information contained in this presentation has not been subject to independent
verification. No representation, warranty or undertaking, express or implied, is made as to,
and no reliance should be placed on, the fairness, accuracy, completeness or correctness
of the informations or opinions contained herein. The information set out herein is subject
to updating, completion, revision, verification and amendment and such information may
change. LES AGENCES DE PAPA is under no obligation to keep current the information
contained in this presentation and any opinion expressed in them is subject to change
without notice. LES AGENCES DE PAPA shall have no liability whatsoever (in negligence
or otherwise) for any loss arising from any use of this document or its contents or otherwise
arising in connection with this document. It is not the purpose of this presentation to provide,
and you may not rely on this presentation as providing, a complete or comprehensive
analysis of LES AGENCES DE PAPA’s financial or commercial position or prospects.

This document does not constitute an offer or invitation to sell or issue, or any solicitation of
any offer to purchase or subscribe for any shares of LES AGENCES DE PAPA in France,
in the United States or any other jurisdiction and nor any part of it shall form the basis of,
or be relied upon in connection with, any contract, commitment or investment decision in
relation thereto.

The Company’s securities have not been, and will not be, registered under the United
States Securities Act 1933 (the “Securities Act”), nor with any market authority within the
United States. Therefore, the Company’s securities can not be offered, sold, distributed
or otherwise transferred within the United States, nor on behalf of or for the benefit of
U.S. persons except pursuant to an exemption from the registration requirements under
the Securities Act or a registration under the Securities Act. This Presentation can not be
distributed or transferred by anyone within the United States.
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INTRODUCTION




INTRODUCTION TO VERSITY:
THE FIRST REAL ESTATE METAVERSE
DEDICATED TO HOUSING LIFECYCLE

The Real Estate market is broad and fragmented, with a
significant number of players involved but organised in silos,
that makes the user (customer) experience painful:

e Find a place: real estate agents
e Finance a transaction: Banks / Insurance
e Refurbish a place: contractors

e Household equipment: contractors

The sector has seen limited innovation over the years, with
limited use of technology, old processes and a low customer
satisfaction: it is ready for disruption

Versity create value by (i) disrupting the sector using
technology (Web3/Metaverse) to help movers have a
leaner and more pleasant experience (ii) bringing buyers
and sellers together on a marketplace. Versity is pulling
the ecosystem in a unique place where digital and real
world converge.

Versity platform is based on 3 key components : its community
that will create the network effect and make Versity an
essential place, Sity (cryptocurrency) to facilitate transac-
tions, NFTs that allows investors gain exposure to a growing
sector.
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01 THE REAL ESTATE TRANSACTIONS MARKET

REAL ESTATE IS A LARGE AND FRAGMENTED MARKET

WITH MULTIPLE STAKEHOLDERS

Property transaction
value in France c.€157bn

Agent commission pool
c.€12bn

Marketing spend
(online + offline)

c.€930m
Online marketing spend

(classifieds + advertising)
c.€490m

Online Classifieds
spend ¢.€390m

Buyers
& Sellers

Investors/
End-users

Homeowners

Real Estate
Agents

Mortgage
Providers

Professionals

Rental
Professionals

Home
Related
Services
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01 THE REAL ESTATE TRANSACTIONS MARKET

REAL ESTATE TRANSACTIONS
ARE A BURDEN FOR CONSUMERS

CURRENT HOME

NEW HOME

SEPARATE REAL
MORTEGAGE RENOVATION FURNITURE
SERVICE ESTATE NOTARY ARCHITECTS MOVERS
PROVIDERS WORKERS SUPPLIERS
PROVIDERS AGENT

Home buying process in 2022 is still laborious,demanding and costly.
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01 THE REAL ESTATE TRANSACTIONS MARKET

A TIME CONSUMING AND INEFFICIENT

SELLING PROCESS FOR PROFESSIONALS...

x

795%

Time spent by real estate
agents answering inquiries
and organizing visits compared
to the 25% on the sale itself

OO
o

20

Average number of contacts
for every single property
listed for sale

15

Average number
of visits for every single
property listed for sale
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01 THE REAL ESTATE TRANSACTIONS MARKET

... WITH LIMITED INFORMATION
AVAILABLE TO THE BUYER

Limited information offered by
Real estate classified ad websites

Caractéristiques

don't allow potential buyers —
to have a good idea of the property:
pictures + text with limited description e e e e ] s
+ basic technical information e |
CONFIDENTIAL
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01 THE REAL ESTATE TRANSACTIONS MARKET

VERSITY IS THE NATURAL DISRUPTOR
OF AN AGEING SECTOR

Current Real Estate
sector situation

e Digitalization is basic and in its infancy

e New technologies such as web3
and blockchain are non existent

e Too much complexity in the sales/ acquisition
process

e Time consuming tasks
for real estate professionals

Versity value
proposition

e Digital native
e Metaverse based on Polygon platform

e Lean processes
& immersive experience

e Significant resource allocation
optimisation
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01 THE REAL ESTATE TRANSACTIONS MARKET

VERSITY MODERNIZES REAL ESTATE
TRANSACTIONS AND ACCESS TO SERVICES

Visit the property
virtually whenever

and wherever

1 and discover

its surroundings without
the need

to plan a physical visit.

Immersive
virtual visits

Without moving from
your home, exchanges
between sellers,
buyers, agents to have
all the information
needed to accelerate
the transaction.

PROPERTY
FOR SALE ON

Find the right service
VERSITY

that will help to sell,

buy or rent the property:
Banks, Insurance,
furniture stores,
renovation works, movers,
interior decorators.

~

Interactions

with all the Additional services

available directly

stakeholders
in real time
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01 THE REAL ESTATE TRANSACTIONS MARKET

VERSITY CAN DRIVE SIGNIFICANT
VALUE CREATION FOR REAL ESTATE AGENTS

(hypothesis based on Versity real estate database)

CURRENT REAL ESTATE SCENARIO 1: SCENARIO 2: SCENARIO 3:
AGENT ECONOMICS VERSITY AS VERSITY AS THE KEY VERSITY AS THE NEW
| AN INCREMENTAL TOOL COMMUNICATION TOOL AGENCY MODEL
Average advertising budget: 10% 25% of the properties 100% of the properties No more physical presence
‘ distributed on VERSITY: distributed on VERSITY:
Number of property sold: 12 to 15 Number of property sold: 19 to 23 Number of property sold: 24 to 29
Average revenue for a real estate Productivity gain: 20% Productivity gain: 30% Scenario 2 +
agency: €150K/YEAR significant cost reductions
‘ Gain of sales: ¢.+50% Gain of sales: ¢.100%
Estimated EBIT: low to mid single digit Estimated EBit: ¢. 30% (*) Estimated EBit: ¢. 45% (*)

But also for many more real estate professionals: property developers, real estate investors, holiday rental professionals.

(*) excluding productivity gain
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02 VERSITY: MERGING THE METAVERSE WITH THE REAL ESTATE MARKET

WHAT IS
THE METAV

RSE?

e An interconnected immersive virtual world
to create and explore with others who are
not in the same physical space as you

e The computing platform of the future for

working, playing, learning, shopping, creating
and more

The Metaverse Lies at the Intersection
of Three Technologies and User Bases

M-Worlds

300 million-500 million
active users

e @
@D

AR/VR/MR

30 million installed headsets
800 million mobile AR users

$16 billion market (hardware, software,
and advertising)

Web3/ Virtual assets
30 million total NFT wallets
1 million active N FT wallets
$40 billion in N FT assets

$50 billion in virtual transactions
(fiat currency)

Sources: Matthew Ball; Bloomberg; ARtillery Intelligence; Binance Research; BCG analysis.
Note: 2021 figures.
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02 VERSITY: MERGING THE METAVERSE WITH THE REAL ESTATE MARKET

INVESTMENTS IN THE METAVERSE
HAVE ACCELERATED
OVER THE LAST 2 YEARS

A

588
>$120B+ $13B

AV

$ 5T

In 2021, venture capital By 2030, the value
and private-equity funding into
the metaverse reached $13 billion
By 2030, the value of
the metaverse

could reach...

In 2022 so far, investments
into the metaverse space
are more than double
what they were in 2021

Despite heavy investments, Metaverse is still looking for concrete applications

Consumers
and brands
are already

engaging

of the metaverse could reach...

59%

of consumers are excited about
transitioning their everyday
activities to the metaverse

57 %

of metaverse-aware
companies say they are adopters

(source : McKinsey & company)
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METAVERSE WITH THE REAL ESTATE MARKET

VERSITY IS BRINGING METAVERSE TECHNOLOGY
TO THE REAL ESTATE WORLD AND RELIES ON 3 PILLARS

An open marketplace

to offer new tools and

services for individuals
and professionals

A decentralized A digital twin

economy leveraging that brings real estate
the blockchain projects to life
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02 VERSITY: MERGING THE METAVERSE WITH THE REAL ESTATE MARKET

@ A DECENTRALISED ECONOMY BASED ON TWO DIGITAL
ASSETS POWERED BY POLYGON BLOCKCHAIN

An exchange token : A revenue generating

the Sity NFT : the Parsell

SITY is the main currency used for PARSELL is the land-based NFT of
exchanges and transactions ~ VERSITY:

in VERSITY: | . . .
payment of suppliers, purchase/sale e A PARSELL provides its owner with

a revenue stream based on the
activity generated on the zip code
(% of total revenue)

of NFTs, etc.

e [t will have a market value that will
evolve based on its attractiveness
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02 VERSITY: MERGING THE METAVERSE WITH THE REAL ESTATE MARKET

THE DIGITAL TWIN RELIES
ON BUILDING A STRONG COMMUNITY

Adoption accelerator: SITY will be used to reward the community

O =
ﬁ ul]l][”]

BUILD TO EARN SCAN TO EARN VISIT TO EARN

3D modelization Up to date data Increase traffic
acceleration
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02 VERSITY: MERGING THE METAVERSE WITH THE REAL ESTATE MARKET

AN OPEN MARKETPLACE TO OFFER NEW TOOLS

@ AND SERVICES FOR INDIVIDUALS AND PROFESSIONALS

OFFER IMMERSION

INTO THE PROPERTY,
its neighborhood
and environment

2

FOSTER INTERACTIONS

BETWEEN THIRD PARTIES
to speed up the sale/rental/
purchase of the property

PROPOSE ACCESS

TO SERVICES
moving, financing,
fitting, etc.

DESIGN YOUR

OWN PROJECT
and virtually represent it
(Fitting, Layout, etc.)
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03 COMPETITORS - 3.1 CLASSIFIED ADS

REAL ESTATE CLASSIFIED ADS © v o
WEBSITES’ TRAFFIC

(3 000 000+)

Website Page views (visit per mounth) Page views
01/01/2022 (per visit)

v 4 V4

leboncoin.fr 49 333 000 12.43
seloger.com 19 100 000 3.30
bienici.com 10 100 000 8.25
logic-immo.com 5.17
immobilier.lefigaro.fr 2.78
ouestfrance-immo.com 7.09
avendrealouer.fr 6.02

Source: meilleursreseaux.com/immobilier
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03 COMPETITORS - 3.1 CLASSIFIED ADS

SeLoger Immo

TOTAL REVENUE

mainly from the services offered

60M 40M +57% +86% :pumeors o

Monthly Annual . Contacts | Traffic
Visits : contacts : Vs Y-1 : SEO

(source : McKinsey & company)

to professionals who register on
the site -agencies and promoters
- besides advertising

Seloger

Leboncoin Immo

E-Commerce ranking: #1

29M  +920K 173M

Unique visitors | Active real estate | Average monthly
per month : classified ads : visits

“11MIN

Time spent on the
website

(Source: Internal data Leboncoin)

leboncoin
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03 COMPETITORS - 3.2 METAVERSES

REAL ESTATE IN THE METAVERSE:
UNPRECEDENTED GROWTH

Two leaders on the Metaverse market

THE

SANDBORY ) Decentraland

1.051.785 UzSD invest 320.701 USD invest
on 25/11/21 on 25/11/21

657.91M USD* 459.64M USD*
on 29/03/22 on 29/03/22 *Thes_e returns do not take into accoun
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03 COMPETITORS - 3.2 METAVERSES

|
THE

) Decentraland SANDBOR:

DECENTRALAND UTILITY SANDBOX UTILITY

e Decentraland provides users with a canvas to decorate e Provides users with tools to create their own nonlinear

their land parcels gameplay, commonly known as a “sandbox mode”
e Users can build homes, in a game form e The player takes the role of “Deity apprentice” and sets

about crafting their own universe through the explora-

e The platform also allows users to create games and ,
tion of resources

other interactive structures

e Players encounter tasks like using water and dirt to
make mud and challenges like making a battery or buil-
ding an electrical circuit

e Players can save worlds they have created and also
upload them to a public gallery
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03 COMPETITORS - 3.2 METAVERSES

VERSITY REPRESENTS THE BEST

OF BOTH WORLD

Versity OS?Loger The Sandbox

Real property

Virtual Property (NFT)

Immersive visits

Marketplace

Open environment

Virtual customisation of a property

Speculative assets (NFT)

Return on digital assets (NFT)

XXX XXX

Real services

LLLKLLLLLLLL
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04 OUR BUSINESS MODEL

BUSINESS MODEL

il g

TRAFFIC SALES OF NFTS

&

3D IMMERSIVE INTERACTIVE

PROPERTY CLASSIFIED
ADS FOR PROFESSIO-
NALS AND INDIVIDUALS

MARKETPLACE
FOR SERVICE
PROVIDERS

& LEADS + ROYALTIES ON FUTURE
GENERATION RESALES
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