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TORONTO, June 8, 2023—A new Maru Public Opinion survey undertaken for the Breakfast 
Club of Canada finds a vast majority (84%) of Canadians believe the federal Liberal 
government should make good on its 2021 election campaign promise as soon as possible 
to provide a $1 billion investment over five years to work towards a national school 
nutritious meal program. 

The survey also found a majority (77%) of Canadians are upset and disappointed that 
nothing has yet to be put in place by the government to deliver on the expected meal 
program—and even one quarter (23%) believe the total amount promised is not enough.

Canadians are also firmly believing that the collective of the federal, provincial, and 
municipal governments should make child and youth hunger and malnutrition a priority 
(88%), and that students' well-being should be taken into consideration so school-aged 
children do not feel stigmatized for receiving what they need (91%). In that regard, half 
(51%) of Canadians advance that a federal government-funded school nutritious meal 
program should not just be limited to school children in disadvantaged communities.
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Methodology
These are some of the findings from a study provided by Maru Public Opinion that was 
undertaken by its sample and data collection experts at Maru/Blue from May 24-25, 2023, 
among a random selection of 1,517 Canadian adults  who are Maru Voice Canada panelists. 
The results were weighted by education, age, gender, and region (and in Quebec, 
language) to match the population, according to Census data. For comparison purposes, a 
probability sample of this size has an estimated margin of error (which measures sampling 
variability) of +/- 2.5%, 19 times out of 20. 

Respondents could respond in either English or French. Discrepancies in or between totals 
when compared to the data tables are due to rounding. Panel and data services provider 
Maru Blue is deeply rooted in the Maru/HUB technology platform and offers on-demand, 
high-quality, highly scalable online community samples of deeply engaged, known 
respondents. Excerpts from this release of findings should be properly attributed, with 
interpretation subject to clarification or correction. Maru Public Opinion is a professional 
services firm dedicated to improving its clients' business outcomes. It delivers its services 
through teams of sector-specific research consultants specializing in the use of Insight 
Community and Voice of Market technology. 

Maru Public Opinion does not do any work for any political party. Maru Public Opinion polls 
with supporting detailed tables are found here: Maru Public Opinion Canada. Corporate 
information can be accessed here: Maru Group.

Meals left unfulfilled

https://www.marugroup.net/polling
https://marugrouprc-my.sharepoint.com/personal/john_wright_marublue_com/Documents/Desktop/Breakfast%20June%202023
https://marugrouprc-my.sharepoint.com/personal/john_wright_marublue_com/Documents/Desktop/Breakfast%20June%202023
https://www.marugroup.net/polling
https://www.marublue.com/
https://shared.outlook.inky.com/link?domain=urldefense.com&t=h.eJw9jslugzAURX8loC5bDJgwdZMIEA2dkihNmhUytgEzyzGhUdV_L1alLt89V-fdb3Xkjeov1FKI4eIDMJ-E5rS7UA33LbhCkKaS-WCaJq1FfLz2DM8QzeBRUbZfb3Gze17us45Gy1oJ9b5NWfyyd6E4B97u9YiPhzAKogqe8PupHG5DWrjVA0yc82efbBx-C-OP4LDe1hsrezLQukju1PuFWstV8l_B-3EAVV922sRZUYqVTLNm_FtIXWRnnkM9nOeEuIQiDJFhQZLbkJjEAobtQN30LMfTdFOaqTQPSHCGa02wpmlRt8Isw9InC0QW_oOfXy4bXcI.MEYCIQCc5qWIlw6PmlLF2UbLxjRATdp2l-um-O_JLrqQe6wVxQIhAI4tSVHIaVH5ZrymT6SfNbJE1Qvpw1n36JtrJnT3wzkJ
https://na01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.marugroup.net%2Fmaru-blue&data=04%7C01%7C%7Cdda8522e67dc4a4b040108d9d54ea637%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C637775356033966621%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=H%2F2spsArLZDISCU7prxkhqkTXzh6LhOhClIvgN6oyd0%3D&reserved=0
http://www.marugroup.net/polling
https://na01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.marugroup.net%2Fpublic-opinion-polls%2Fcanada&data=04%7C01%7C%7Cdda8522e67dc4a4b040108d9d54ea637%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C637775356033966621%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=LRdANmsjkMhPjkVz2WwmRUMJTWCFT%2F4P%2BuU%2F%2BR8JBUU%3D&reserved=0
https://na01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.marugroup.net%2F&data=04%7C01%7C%7Cdda8522e67dc4a4b040108d9d54ea637%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C637775356033966621%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=UOtarYWeUbqfCSnggyOEbAiwNS9bDNnZH2%2FqPWbDgeE%3D&reserved=0


BUENOS AIRES / CHICAGO / EDINBURGH / LONDON / LOS ANGELES / NEW YORK /
SAN FRANCISCO / SOUTHAMPTON / TORONTO / VANCOUVER 2

For more information contact:
John Wright
Executive Vice President
Maru Public Opinion
Direct +1-416-700-4218
john.wright@marublue.com

The experience & insights platform
Maru Public Opinion is a research channel for the Maru Group
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