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TYPE SPECIMEN: PARALUCENT

DES254

Playful yet functional, quirky yet all-purpose, charismatic, modern, and
warm, Paralucent sets itself apart from other sans-serifs. This type
specimen booklet celebrates the typeface’'s unique anatomy and form,
In addition to sharing its history.
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Paralucent is a typeface designed their corresponding italics, and a

by Rian Hughes of Device Tupe stencil and text variant. |
Foundry. Released in the year 2000, _ n
St e vt s R ey e e e Paralucent is a typeface designed their corresponding italics, and a
nboppesiiosts sty SN eApleh et i by Rian Hughes of Device Type stencil and text variant.
e o Foundry. Released in the year 2000,
N e R Paralucent has quickly became one When designing Paralucent, Hughes
i e Iy ol el i Device's best-selling typefaces. took heavy inspiration from time-
i S o S e il g . Paralucent has been picked up by honored typefaces such as Akzidenz,
| | s many publishers in the UK and the Helvetica and Univers. Hughes ack-
US, and is primarily seen in print nowledged typographic aspects that
B and galleries. This typeface has he found positive and negative, and
been described most often as a addressed them all in Paralucent.
playful, yet all-purpose sans serif Overall, Paralucent parallels industrial
that prioritizes clarity. Paralucent is and utilitarian san serifs while adding
also described as warm, functional, a lively twist. Hughes has described
| and whimsy. The Paralucent type Paralucent as a good reflection of
| family has seven weights, two widths, himself as a designer and person.
I
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Paralucent is a versatile all-purpose modern sans.

Paralucent is a versatile all-purpose modern sans.

Paralucent is a versatile all-purpose modern sans.

Paralucent is a versatile all-purpose modern sans.

Paralucent is a versatile all-purpose modern <sans.

Paralucent is a versatile all-purpose modarn sans.
Paralucent is a versatile all-purpose riodern sans.
Paralucent is a versatile all-purpose modern sans.

Paralucent is a versatile aII purpose modern sans.
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Structurally, Paralucent balances
both square and circular elements
resulting in a unique appearance.
When designing Paralucent, Hughes
paid a large focus to the negative
| space between characters. Examples
I of this include the shortened arms of
bl the letters L, T and J, the lower cross
1 | bar and it’s resulting large counter of
1" the uppercase A, the widened W and
M, as well as a higher x-height. These
design decisions were made to create

Open counter g.

a more even color and better legibil-
ity, most specifically in text. There is

a focus on stylistic cohesion within
Paralucent, as seen in its many
repeated elements. An example of
this would be the shaved spurs on
many of the lowecase letters. Lastly,
Hughes chose to not include ink traps
within Paralucent, as he specifically
designed the typeface to address

printing issues while still being flexible

enough for digital manipulation.

Shaved spurs.
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P2

GRANNY GAUNTLET

DES210

The Granny Gauntlet—A.K.A Fight Club for the elderly—is a humorous,
Imaginary event where senior women come to brawl. Visually, the
Granny Gauntlet takes inspiration from punk band posters and
merchandise, with a focus on texture and a limited color palette. May
the sturdiest grandmother win!
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P3

KISS ME THRU THE PHONE

DES224

Kiss Me Thru The Phone is an interactive booklet designed to be
filled out and gifted to one’s partner for Valentine’'s Day. It is amodern
rendition of the classic Valentine’'s Day card. This booklet was created
with long-distanced relationships in mind, however, anyone can fill it
out. All of the information pertinent to the theme was communicated

through color and prompts.
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This bodk 13 meaat to be Filled out ond giFted 1o upur par-tner! Whetver

you are \ong-distance or wou Judt don't see eoch other as OHen as yowd \ike,
his book secves as & pocket-dized rewinder ok your love. Fill it owd aording
to e instructions on £y card, Ahen gitk i awoy' Have fun! ¥

HOW T0 FILL OUT YOUR CARD:

1. DISTANCE AINT NOTHIN But ANuMBER: A, Vou ‘N HE BABY!

.. ACUSTOM MIXTAPE MADE WITH LOVE : D. CALL ME, BEEP ME... :

2. THE BEST OF THE BEST: (©. A CLASSIC. V-DAY CARD:
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T\ms bodk 15 Meant to be Filled out and gifted 1o vpur partnecr!Whether
wou are \ong-distance ocr you Judt don't see each other as oklten as Yowd \ike,

this book serves as a pocket-dized rewinder ok your Love. Fill it out awording
to tve instructions on this card, then oict it away' Have Fun' @

How T0 FILL OWUT YOUR CARD:

1. DISTANCE AINT NOTHIN BUT A NUMBER 4. You ‘N HE BABY!

.. ACUSTOM MI\XTAPE MADE WITH LoOVE: 5. CALL ME, BEEP ME.. . :

2. THE BEST OF THE BEST: (0. A CLASSIC V-DAY CARD:







P4

BRITNEY ALBUM COVER

DES224

It's Britney Bitch is a custom album consisting of Britney’s most
empowering songs. This album was created as a celebration of Britney
Spears, focusing heavily on her newfound freedom as a result of the
recent end to her oppressive conservatorship. The tracklist features
eight carefully considered songs, all with the intent to empower, uplift,
and enliven the listener.
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GIMME MORE

PIECE OF ME
WHAT U SEE (IS WHAT U GET)
MY PEROGATWE
WOMANIZER .
DON'T GO KNOCKIN ON MY DOOR
IF U SEEK AMY

STRONGER'

ONOUAWN

— e

i
o

23-456

PAGE 20 -PROJECT 4



& : .
L N ¥ SarahValust Friend activity

Home
Search

Your Library

Create Playlist
ALBUM

F N It’s Britney Bitch

Your Episodes .
Britney Spears » 2022 = B songs, 29 men 27 a8

[
A3 Wl

Britmey Spears

Piece of Me
Britney Speaars

What U Seea (ls What U Get)

Britmey Spears

Eimme More
Britney Spert

MacBook Pro




ALy 1|\'. e
Lt i
.“ Al ':ﬁll'ﬂ.:!'lﬁ.f it :::!,_ :
]l L]
{

i f ]I 1 LU-n I LI oty
A0 :[';',-I LY 1l O iz A
y e -.ﬂa;.-“._'m.'a_mr-- A
'“I"i- e __‘-_l‘.yr .,.h-
P ey
* R
e =

s

BrYVNES

BITEH




PS5

ILLUSTRATED CALENDAR

DES210

Home Made is an illustrated calendar that celebrates the various
culturally-significant dishes that my mother cooked for me growing
up. Each page features a dish that was an integral part of my youth.
The calendar is an homage to my mother, our culture, and the way she
showed her love the best — through food.
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BEEF NOODLE SOUP

Beef noodle soup has made a home in many
Taiwanese people’ s hearts. Regarded as the
nation’ s comfortfood, this soup consists of
tender pieces of beef that are slowly braised in

a spicy, tomato-based broth. Growing up, the
smell of this soup permeated every inch of my
house at least once a month, and despite eating
it often, it was always a treat. The smell still
brings me right back to my childhood. This dish

is nostalgic, comforting, inviting, and warm.
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BEEF NOODLE SOUP

Beef noodle soup has made a home in many
Taiwanese people’ s hearts. Regarded as the
nation’ s comfortfood, this soup consists of
tender pieces of beef that are slowly braised in
aspicy, tomato-based broth. Growing up, the
smell of this soup permeated every inch of my
house at least once a month, and despite eating
it often, it was always a treat. The smell still
brings me right back to my childhood. This dish
is nostalgic, comforting, inviting, and warm.
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D2

HOT POT MARCH

TANGYUAN FEBRUARY
S M T W TH F S

5 M i1 W TH F S

Hot pot often feels more like an event than
adish. Family and friends gather around a
warm pot of simmering broth to cook, eat, and

Tangyuan are chewy rice balls filled with
various sweet fillings served in a ginger syrup.

1 2 3 4 2

Lt i e el 3 i . ’ B converse. Being highly customizable, itis a sure
and are traditionally eaten during the Lantern v . Bei ighly cu iz S it u
Festival. My family rarely ever made these 13 14 15 18 1 13 1 crowd-pleaser. | remember breaking out our i35 1% 18 % o @3 18
from scratch. Frozen Tangyuan was so widely electric hotpot during the cold winter months.
Our hotpot would take so much power that it 200 21 2> 23 2% 28 26

available, it didn’ t make sense for us to make 20 2 2 23 % 25 B

iton our own. Inrecent years, however, we' ve
started embracing the process of making
Tangyuan by hand, and it has only made this

would blow a fuse! Eventually, my family grew
tired of running down to the basement mid-meal
to reset the tripped circuit breaker. We’ ve since
surrendered to eating hot potin the dark.

27 28 2r 28 28 B Bl

dish that much more special.
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THERESE MOLL BOOKLET

DES200 - LAYOUT

This booklet highlights the short but impactful life of Swiss designer,
Therese Moll. The layout of this booklet is heavily influenced by Moll
herself and the International Typographic Style.
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« . THE BASICS THAT
THERESE BROUGHT
WITH HER ARE STILL
OPERATING TODAY.”

TIME & IMPACT AT MIT

It was during this year that she received an invitation

to be a visiting designer from John Mattill, director of

the Office of Publications at Massachusetts Institute of
Technology (MIT), to work with staff designers Jacque-
line Casey and Ralph Coburn. It was Mattill’s idea to
invite international designers to help out staffers in the
office from January to May, the busiest time in the office,
when between 30 and 50 MIT Summer Session course
announcements had to be written, designed and printed.

There has been speculation as to how Thérése Moll

came to be invited to work as a visiting designer at MIT,
In early 1958, Karl Gerstner embarked on a lecture tour
of the US with his colleague Markus Kutter. The tour was
arranged by Allon Schoener and Noel Martin, organ-
isers of the 1957 ‘Swiss Graphic Designers’ exhibition
that premiered at the ICA Boston and then travelled to
venues around the US. Schoener and Martin also organ-
ised an extensive tour for Gerstner to visit schools and

universities, where he had the opportunity to speak about

his work and the new Swiss design movement. One of

those universities was MIT. Gerstner must have recom-
mended that Thérése Moll be invited as visiting designer
at MIT for 1959. Moll’s main function at MIT was as

a contemporary graphic and typographic designer

of Summer Session course announcements. Akzidenz
Grotesk, known as Standard in the United States, was
probably not available, given the ‘bare bones’ budget
for typesetting at the office. Instead, Moll used Futura
Extra Bold, demonstrating that the applicafion of Swiss
typography and design was more about a design meth-
odology than the use of a particular typeface.

In his book, Swiss Graphic Design: The Origins and
Growth of an International Style 1920-1965 (2006),
Richard Hollis states: ‘Swiss graphic design is a concept
inseparable from the grid. In typography, the use of

the grid grew from the nature of letterpress printing ...
type metal, cast on a rectangular base, was composed
in horizontal lines arranged in vertical columns, and
locked in a rectangular framework. Unlike the infinite
scale possible on digital systems 50 years later, type and

M

Massachusetis
Iinstitute of Technology

Summer Session 1958
July 3

June 29

spacing material were produced in fixed sizes: typogra-

phy was a modular system.”

Thérése Moll is credited for introducing her American
design colleagues to modular typographic systems and
‘ragged right’ configuration for running text blocks,

which was not widely practised in the US at that time. In
Posters: Jacqueline S. Casey: Thirty Years of Design at
MIT (1992), Casey (see Eye no. 68 vol. 17 ) credited
Moll for inspiring what became known as the ‘MIT style’
Casey wrote: ‘Thérése Moll, a young Swiss desiger,

!

Cover of prospectus for MIT Summer Session, Massachusetts Institufe of
Technology, 1959. MIT Office of Publications.

was the critical visitor. She introduced the office to

European typography. She had been well trained in the

design of modular systems. This use of proportions in

designing publications series became a useful tool for

developing MIT’s image. Although much has been modi-
fied by time, technology and the work of other designers
in the office, the basics that Thérése brought with her are

still operating today.’

10




® marqué déposds

Imprimé en Sulsse 661

hauteur 24 cm

MOLL'’S FINAL YEARS

Upon her return from the US, Moll accepted a staff posi-
tion at Le Porte-Echappement Universel, a Swiss watch
company. The design work she accomplished while on
staff was her most sophisticated and technically profi-
cient — as shown by the prospectus for the Vibrograf VS
500 and the catalogue for the Secticon clock.

On 27 September 1961, Thérése Moll took her own life.
She was just shy of 27 years old. In the three years that |
have searched for information on this gifted and coura-
geous young designer, | was told that everyone who
knew Thérése agreed that she died far too soon, and
had such a promising career ahead of her. Her death
shook the professional design community. One can only
wonder what she might have achieved, and who she
might have inspired, had she lived longer

First published in Eye no. 98 vol. 25, 2019 in the article
of the same name by Elizabeth Resnick, design educator,
curator, writer, Massachusetts, US.

Prospectus cover for Secticon, 1960-61. Le Porte-Echappement
| Universel 5. A, La Chaux-de-Fonds, Switzerland.
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HAPPY MEDIUM N/A CIDERS

DES225 - PROCESS

Happy Medium is a community-focused non-alcoholic beverage brand.

The brand’'s mission is support those pursuing sobriety by creating
an exciting alternative drink, and by donating proceeds to the Mental
Health and Addiction Association of Oregon. Happy Medium’s design
was inspired by existing craft beers and IPA cans.
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cider co.

GINGER + LIME

0% ABV

16 fl oz.
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Nutrition Facts

1 per container
Serving size 1 can
[0 S = — = ]

Amount per serving

Calories 203

% DV*
Total Fat 0g 0%
Saturated Fat Og 0%
Trans Fat Og
’ " Polyunsaturated Fat 0g -
Monounsaturated Fat Og
Sodium 0mg 0%
Total Carbohydrate 28 0%
Protein2
| — s I —

No! a significant source of cholesterol, digtary fiber,
lotal sugars, added sugars, vitamin D, calcium, iron,
and polassium

* %DV = %Daily Value

INGREDIENTS: Carbonated Apple
Juice, Vitamin C, Pure Cane Sugar,
Ginger Extract, Mint Extract
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Cider With No Strings

We believe that sobriety is
anything but boring, that's why
we've created a line of non
alcoholic ciders with all of the
fun and none of the funk. We
want to be the crossroads
between your social and sober
life. So, go on, be the life of the
party, without compromising on
flavor, fun, or your goals.

Let us be your Happy Medium.
15% of proceeds are donated to the

Mental Health and Addiction
Association of Oregon.
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[Nutrition Facts

1 per container

Serving size 1 can

I_—_—
Amount per serving

Calories 203

% OV*

Total Fat 0g 0%

Saturated Fat Og 0%

Trans Fat Og

Polyunsaturated Fat Og
Monounsaturated Fat Og

Sodium Omg 0%
Total Carbohydrate 28 0%
Protein 2
e e |

Naot a significant source of cholesterol, dietary fiber,
1olal sugars, added sugars, vilamin D, caltium, inon,
and polassium

* %OV = %Daly Valuo

INGREDIENTS: Carbonated Apple
Juice, Strawberry Juice, Vitamin C,
Pure Cane Sugar, LavenderExtract
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Cider With No Strings

We believe that sobriety is
anything but boring, that's why
we've created a line of non
alcoholic ciders with all of the
fun and none of the funk. We
want to be the crossroads
between your social and sober
life. So, go on, be the life of the

party, without compromising on

flavar, fun, or your goals.

Let us be your Happy Medium.

15% of proceeds are donated to the
Mental Health and Addiction
Association of Oregon.

Nutrition Facts

1 per container

Serving size 1 can
=~
Amount per serving
Calories 203
% DV*
Total Fat0g 0%
Saturated Fat 0g 0%
Trans Fat Og

Polyunsaturated Fal Og
Monounsaturated Fat Og
Sodium 0mg
Total Carbohydrate 28
Protein 2

2#

Not a significant source of cholesterol, distary ber,
total sugars, added sugars, vitamin D, calsium, iren,
and polassium

* %0V = %Daily Valug

INGREDIENTS: Carbonated Apple
Juice, Lychee Juice, Vitamin C, Pure
Cane Sugar, Yuzu Juice.

Cider With No Strings

We believe that sobriety is
anything but boring, that's why
we've created a line of non
alcoholic ciders with all of the
fun and none of the funk. We
want to be the crossroads
between your social and sober
life. So, go on, be the life of the
party, without compromising on
flavor, fun, or your goals.

Let us be your Happy Medium.
16% of proceeds are donated to the

Mental Health and Addiction
Association of Oregon.
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BRAND IDENTITY

What Does Your Business Do?

My brand creates mocktail drinks disguised as alcoholic beverage cans. Mimicking the aesthetic
of true alcoholic beverages has three purposes. Firstly, the consumer doesn't feel left out.
Second, the peer pressure to drink will be minimized. Seeing as the consumer already has a
“drink”, the hope is that the other party-goers won't offer a drink, ask invasive questions, or
pressure the consumer to drink alcohol. Lastly, we want to offer a fun alternative to alcohol that

doesn’t make the consumer compromise on flavor, aesthetics, or their own personal sobriety
goals.

What will your mission be?

To provide interesting and visually appealing non-alcoholic beverages to the consumer. To
promote sobriety and/or responsible drinking.

Who Is Your Target Audience?

My target audience is within the age range of 21-35 and one or more of the following: in school,
interested in social events, sober, a past drinker, not interested in drinking, socially anxious,
cares about their image, and health-conscious. They are looking for a delicious and interesting
alternative to alcohol. They also may be looking to stay sober or limit their drinking, while
keeping up with their social life. Succumbing to peer pressure may be an issue for this
audience, therefore, any element that can minimize such interactions will be appreciated.

PAGE 36 - PROCESS

What Are Your Brand’s Values?

Community

- A portion of profits will be donated to MHAA/O.
Quality
- No compromises on ingredients, flavors, design, or packaging.

What is Your Defining Story?

| used to drink in excess when | was younger. | was underage and shouldn't have been drinking
to begin with. It became a problem, | was ruining my health and my relationships, and | was
risking my safety. | decided to stop. It was one of the best choices I've ever made for myself.
However, | still love to go out with friends, socialize and have fun. It's hard to feel included when
you’re the only one not drinking, and it's even worse when you feel pressure from those around
you to pick up a drink. Sodas, bottles of water, even a stern “no” sometimes isn’t enough to
ward off the invasive questions, and rude requests. | wanted to create a beverage that doesn’t
outwardly look non-alcoholic to help others similar to me to feel more included
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VISUAL RESEARCH AND MOODBOARDS

RECYELE i ) DRINK FRESH
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Existing bottle research: |IPA cans, Craft
beers, other bevs.
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VISUAL RESEARCH AND MOODBOARDS
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lllustration style: Bold, psychedellic,
whimsical, busy.
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WORDMARK SKETCHES + DIGITAL EXPLORATION
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TYPOGRAPHIC EXPLORATION

NAPPY MEDIUM
HAPPY MEDIUM ~ HAPpymeprum  FLAVOR - Flavor — FLAVOR
Happy Medium Happy Medium
HAPPY MEDIUM RAPPY MEBZON Flavor FLAVOR
Jlajz{zy Mediaa ROCHESTERTWEE sfcllzgo!gwRGH MONO45 HEADLINE
HAPPY MEDIUM NAPPY MEDIUM
Happy Medium Happy Medium
HAPPY MEDIUM INFORMATION INFORMATION INFORMATION

Happy Medi“m HAP P 9 Menxum ARIAL NARROW DITA HELVETICA
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LABEL SKETCHES
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LABEL SKETCHES
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SECONDARY ELEMENTS Nutrition Facts

1 per container

Serving size 1 can
|
Amount per serving
Calories 203
% DV*
Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og
Polyunsaturated Fat Og
Monounsaturated Fat Og
Sodium 0mg 0%
Total Carbohydrate 28 0%

Protein 2

Not a significant source of cholesterol, dietary fiber,
total sugars, added sugars, vitamin D, calcium, iron,
and potassium

* %DV = %Daily Value
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DIGITAL ITERATION: V1
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DIGITAL ITERATION: V2
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Nutrition Facts

1 per containgr
Serving size 1 can
.|
5 [————
Calories 203
i sov
Total Fat 0y 0%
Saturated Fat Og %
. Trans Fat Og
a Palyunsaturatod Fat 0g
ali Fat0g
Sodium Omg 0%
Total Carbohydrate 73 %
Protein 2
|
et 8 BQPAACATE ROUCE o Choleriiery, iy Aner,
o sugars, ackied Segary, wimmin O caltiam, e,
#nd potassum
= = " SOV = Nty Vil

INGREDIENTS; Carbonated Apple
Juice, Strawberry Juice, Vitamin C,
Pure Cane Sugar, LavenderExtract

WEDIup

cider co,

STRAWBERRY+LAVENDER

r—
| 0% ABV [

16 fl oz.

Cider With No Strings

We believe that sobriety is
anything but boring, that's why
we've created a line of non
alcoholic ciders with all of the
fun and none of the funk. We
want to be the crossroads
between your social and sober
life. So, go on, be the life of the
party, without compromising on
flavor, fun, or your goals.

Let ue be your Happy Medium.
15% of proceeds are donated Lo the

Mental Health and Addiction
Association of Cragon.




DIGITAL ITERATION: V3
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Nutrition Facts

= 1 per containgr
Serving size 1 can
.|
5 [————
Calories 203
i sov
Total Fat 0y 0%
Saturated Fat Og %
. Trans Fat Og
a Palyunsaturatod Fat 0g
ali Fat0g
Sodium Omg 0%
Total Carbohydrate 73 %
Protein 2
|
et 8 BQPAACATE ROUCE o Choleriiery, iy Aner,
o sugars, ackied Segary, wimmin O caltiam, e,
#nd potassum
= = " SOV = Nty Vil

INGREDIENTS; Carbonated Apple
Juice, Strawberry Juice, Vitamin C,
Pure Cane Sugar, LavenderExtract

HAAP
\EDIY

cider co.

STRAWBERRY+LAVENDER

r—
| 0% ABV I

16 fl oz.

Cider With No Strings

We believe that sobriety is
anything but boring, that's why
we've created a line of non
alcoholic ciders with all of the
fun and none of the funk. We
want to be the crossroads
between your social and sober
life. So, go on, be the life of the
party, without compromising on
flavor, fun, or your goals.

Let ue be your Happy Medium.
15% of proceeds are donated Lo the

Mental Health and Addiction
Association of Cragon.




FINAL LABELS: LIME
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Nutrition Facts

1 per container
Serving size 1 can
O R R T e

Amount per serving

Calories 203

£ % ov-

Total Fat 0g 0%
Saturated Fat Og 0%
Trans Fat Og

= Polyunsatura?tﬁ Fat Og
Monounsaturated Fat Og

Sodium 0mg 0%

Total Carbohydrate 28 0%

Protein 2

e BB E ET SE E E

Not a significant source of cholesterol, dietary fiber,
total sugars, added sugars, vitamin D, calgium, iron,
and potassiumn

%DV %Daily Value

A

cider co,

INGREDIENTS: Carbonated Apple
Juice, Vitamin C, Pure Cane Sugar,
Ginger Extract, Mint Extract

GINGER + LIME

0% ABV

16 fl oz.

Cider With No Strings

We believe that sobriety is
anything but boring, that's why
we've created a line of non
alcoholic ciders with all of the
fun and none of the funk. We
want to be the crossroads
between your scocial and sober
life. So, go on, be the life of the
party, without compromising on
flavor, fun, or your goals.

Let us be your Happy Medium.

15% of proceeds are donated to the
Mental Health and Addiction
Association of Oregon.




FINAL LABELS: LYCHEE
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Nutrition Facts

1 per container
Serving size 1 can
B R R R R T

Amount per serving

Calories 203

Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og
Polyunsaturated Fat Og
Monounsaturated Fat Og

Sodium Omg 0%

Total Carbohydrate 28

Protein 2

[ S LSRN T SR A AN
Not a significant source of cholesterol, dietary fiber,

total sugars, added sugars, vitamin D, calcium, iron,

and potassium

* %DV = %Daily Value

INGREDIENTS: Carbonated Apple
Juice, Lychee Juice, Vitamin C, Pure
Cane Sugar, Yuzu Juice.

il

£ | LYCHEE+YUZU

g 0% ABV

16 fl oz.

Cider With No Strings

We believe that sobriety is
anything but boring, that's why
we've created a line of non
alcoholic ciders with all of the
fun and none of the funk. We
want to be the crossroads
between your social and sober
life. So, go on, be the life of the
party, without compromising on
flavor, fun, or your goals.

Let us be your Happy Medium.

15% of proceeds are donated to the
Mental Health and Addiction
Association of Oregon.




FINAL LABELS: STRAWBERRY
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Nutrition Facts

1 per container
Serving size 1 can
B R R e

Amount per serving

Calories 203

% DV
Total Fat 0g 0%
Saturated Fat Og 0%
Trans Fat Og
Polyunsaturated Fat Og
Monounsaturated Fat Og
Sodium Omg 0%
Total Carbohydrate 28 0%

Protein 2
S A s N R S A R e

Not a significant source of cholesterol, dietary fiber,
total sugars, added sugars, vitamin D, calcium, iron,
and potassiumn

* %DV = %Daily Value

INGREDIENTS:; Carbonated Apple
Juice, Strawberry Juice, Vitamin C,
Pure Cane Sugar, LavenderExtract

cider co,

1

STRAWBERRY+LAVENDER

0% ABV

16 fl oz.

Cider With No Strings

We believe that sobriety is
anything but boring, that's why
we've created a line of non
alcoholic ciders with all of the
fun and none of the funk. We
want to be the crossroads
between your sccial and sober
life. So, go on, be the life of the
party, without compromising on
flavor, fun, or your goals.

Let us be your Happy Medium.

15% of proceeds are donated to the
Mental Health and Addiction
Association of Oregon.



THANK YOU!



