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Portland Eats Calendar
Des 210 / Cassandra Swan

A twelve-month illustrative calendar that highlights
iconic Portland restaurants for tourists and local
foodies alike. The hand-drawn illustration style is
reminiscent of artworks one would find in small
boutiques around the city.

(I f{“‘]‘[ﬁ‘fﬂ'ﬂ‘fﬂ_ﬂf — i ﬂﬂ_ﬂﬂ

'J"u‘u

'J 'ulv' ulv‘ w‘ k\" H

- \

e

u w w‘ w -w’ a” w "u

Fried Eqg I'm In Love
SE Hawthorne

January

W

ik




Blue Star Donuts
SE Division

Project 1 Noah Brown




e e e el et D
Ve u!'r- u!#’ u-lar’ u.\’ M !ulur! ul'i‘ HI'H' l.r'#’ " Iu‘ HI'r" #Iu, #I-.l' ulﬂf' I*#’ w!H' '!n" !u' 'y

- (][ ||I

: l QSH T (95 STRAW l

Salt & Straw
NE Alberta

Project 1 Noah Brown



Wes Fest Collateral
Des 254 / Sonny Renna

Wes Fest is a weekend-long film festival that
revolves around the films of American director

Wes Anderson. Collateral pulls from aesthetics
featured in Anderson’s films, including exaggerated
symmetry, quirky imagery, and bold color palettes.




Moonrise
Kingdom

Sunday, June 12th
6:00 PM

Isle of
Dogs

Saturday, June 11th
3:00 PM

WRITERS When, by executive decree, all the

WRITERS The year is 1965, and the residents Wes Anderson canine pets of Megasaki City are
Wes Anderson of New Penzance, an island off the HomaCHE R < exiled to a vast garbage-dump called
. A
community that seems untouched Bogan i 5 ' ot

STARRING ¢ : : rop and flies across the river in
e by some of the bad things going on Koyu Rankin saarcliistHizbod\giari-tam Shots

ruce Willis - Edward Nort 7 ’
e in the rest of the world. Twelve-year- Bo:rz!ralabc;; Bn Thers,with the assistancs bt a prck
Bill Murray olds Sam and Suzy have fallen in love Joff Goldblum of newly-found mongrel friends,

and decide to run away. But a violent he begins an epic journey that will

Jared Gilman

Kara Hayward storm is approaching the island, LENGTH dec-ide the fate and future of the
forcing a group of quirky adults to 101 minutes entire Prefecture.

LENGTH mobilize a search party and find the

94 minutes youths before calamity strikes.

“Whatever happened to
man’s best friend?”

“I love you, but you don’t know.
what you're talking about.”
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Tickets available at www.wesfest.com

St. Johns Twin Cinema | 8704 N Lombard St.

Portland

X
Nes Anderson Film Festival
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Circles Album Design
Des 224 / Cielle Charron

Pulling references from the record’s sister album,
Swimming, this album cover redesign focuses on
the overall soothing nature of the record and pays
homage to the late artist, Mac Miller. Themes of
balance, perseverance, and inner peace that are
touched upon in the record’s lyrics are reflected in
symbolic imagery.

Circles

Mac Miller




Side A
Circles
Complicated
Blue World
Good News
| Can See

Everybody
Woods

Side B

Hand Me Downs
That’s On Me
Hands

Surf

Once A Day
Right

Floating

WARNER

—_ o |
2020 WARNER REC MADE |» HTS RESERVED UN? UPLICA c AN CABLE LAWS

MACMILLERSWEBSITE COM W S CON 07 6000 © 29145 2
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Risograph Zine
Des 225 / Rory Phillips

Designed as an eight-page zine that unfolds

into a full-sized poster, A Guide to Risograph
Printing walks amauter printmakers through the
complex process in a fun and easy-to-digest way.
lts compact size makes it ideal to take on the go,
while the poster on the back allows it to be shown
in any risograph station for quick reference.




V\{TF IS a
Rlsogra ph? 2150 Kagaku originated as a

+meograph print shop in 1846
Risograph printers take the 1 Setagaya, Japan.
layering process of screen
printing and combine it with 12003, the company released
the technology of a copy e version of the printer we
machine to produce colorful <ow and love today!

and unique prints.

The highly saturated inks

prbduce colors that most lasp.r
printers cannot imitate, making

" 0\ ium for
Riso a well-loved medium
many artists and designers.
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COSUBE Gift Vouchers
Des 210/ Cassandra Swan

As a series of three gift vouchers, each card
illustrates one of the three core values that the
COSUBE brand stands for: Coffee, Surf, and Beer.
lllustrations play into the concept of van life,

the perfect day at the beach indulging in quality
beverages, and the West Coast surfing scene.

COSUBE

cold water surf
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COSUBE

cold waler surf

COSUBE

cold m__térs_uﬂ'
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Eames Booklet
Des 200 / Kathleen Barnett

A booklet showcasing how Charles and Ray Eames
influenced the contemporary art world through
their filmmaking, fine art, and furniture design.
Imagery focuses on their work as well as their
unique creative relationship with each other.
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Ritual Matcha Branding
Des 225 / Rory Phillips

Ritual is a matcha brand that specializes in
dairy-free lattes that combine unique flavorings
with ancient ingredients. The packaging focuses
on showing the brand’s values of sustainability,
dietary needs, and paying homage to traditional
Japanese culture.
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Process

Creating Ritual Matcha




Brainstorming
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Market Research

Existing ready-to-drink
matcha lattes

Findings:
Many dairy-free brands
Few flavor variations

Pop & Bottle

>
Cha Cha Matcha
= Dairy free latte series using Qatly oat
milk (11 oz)

Plain matcha, matcha ginger turmeric,
and matcha cacao & reishi flavors

$48/ 12 pack on chachamatcha.com

Almond milk latte (11 oz)
Various other flavors including cold
brew, cacao, and golden turmeric

$3.99 @ Whole Foods

Elmhurst

Process

Matcha Oat Latte (12 oz)

Other flavors: cacao, flash brew, and
golden milk

$3.95 on hivebrands.com

Matcha Bottled Frappuccino (13.7 oz)
Only available in China

Flavors available in the US are coffee
variations, $2.50 @ Safeway
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«  Organic Matcha Latte Super Herb
Elixir (12 0z)
Many variations including chai, cold

brew, and golden milk
$3.99 @ Whole Foods

Before getting started on my brand, | researched
existing products to get a feel of the current
market and to understand what would make my
product stand out on the shelves. | then took this
knowledge to narrow down my product concept.

What: Matcha Lattes
* Flavors: Cherry Blossom, Ube, Red Bean
- Made with oat milk (dairy-free)

Where: Sold in grocery stores & bakeries/cafes

How: Glass bottles, 100% recyclable packaging

Why: Although brands are adapting to the increased interest in
dairy-free drinks, there are few flavor variations on the market right
now. My product will provide 3 unique matcha flavors.

Who: Market towards college students and young professionals
(Age 18-40) that need an energy boost. Health-conscious people

that want energy without drinking coffee; eco-conscious people that
care about brand’s footprint.

Noah Brown
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Brandmark Sketches

e 3) | was torn between two different brand names,
\A@V\-’ L a ; " O so | explored the imagery that | could include for

oy

¢ 04/ @j{_é both of them.
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Brandmark Iterations
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Deciding Label Aesthetic

Moodboard 1 (12D)
* Goofy drawings P “"'%5&'5-'?
o ] 2

Moodboard 3

Focus on Japanese culture
* lllustration of tea ceremony
* Detailed surrealism
* Muted pastels

* Emphasis on hands & sunrise
* Paint wash style
*  Wonky edges & shapes Ao E LBV

L, -

[— MATCHA — |

 Kawaii

Rl

& & o
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- s ir Y " . o
o 4 o E ] —
L A A y MATCHA
Oee ) A \K P, o
L f 10U ARE A wmiRACLE —
FACES I Know K\\\i
-:i“-:;,l

Moodboard 2
e Similar to #1, but with
more precise drawings
*  Focus on sun & hands (/j'
* Pen & ink style

¢  Thin lines

RORIL

[—MATCHA— |

Iar—

| decided to go with Moodboard 3 to emphasize Japanese
culture and practice a playful illustration style.

HUG MORE
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First Label Sketches
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Refined Illustrations
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Label Layout Iteration

Ril=ll Rilsll

SAKURA .\ed matchgq
Flavored latte ‘-'\“\\e Ute
Sakyro
Rilled matcha *0kurqg flave
Ril=ll
KU KU
go\‘ura flave, oq S S R4 SA R4
Mmat tte Uep patcA VP .
cha la MATC Hilleg - reha '™

14 Fl. oz. Dairy-Free « 14Fl.oz. - TK

Process

chilled matcha latte

dairy-free 300 calories

perishable — keep refrigerated
13.7 Fl. oz. (405 mlL)

Noah Brown



Chosen Direction

Process

Ril:ll

—MATC HA—

chilled matcha latte

dairy-free 200 calories

perishable — keep refrigerated
13.7 Fl. oz. (405 ml}

Ril:ll

—MATC HA—

UBE

chilled matcha latte

dairy-free 200 calories

perishable — keep refrigerated
13.7 Fl. oz. (405 ml}

chilled matcha latte

dairy-free 200 calories

perishable — keep refrigerated
13.7 Fl. oz. (405 ml)

Noah Brown



Mock-up Test
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chilled matcha I

dairy-free © 300 calories

Process

dairy.free « 300 calories

Perishable— keep refrigerated
137 Fl. oz. (405 m)

sAKUR4

Embrace tradition.
Practice your Ritual.

——

Nutrition Facts
Serving Size 1 Bottle (13.7fl 02)
Servings Per Container 4

Amount Per Serving

Calories 100 Calories from Fat 30 | &

% Daily Value* | -.
LY T —

Saturated Fat 2g
Trans Fat Og
19mg
Sodium 95mg
Total Carbohydrate 129 4%
Dietary Fiber Og 0%
Sugars 11g

Protein 6g 12% |

L= = SRR S = e
WarinA, —+— ViaminCO%

Calcium 20% Iron 0%

*Percant Dai Valuas are based on a
2,000 wodeiydiet

NN
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Style Test in Dimension

chilled matcha latte

P E A BT

chilled matcha latte
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Color Test

e
chilled matcha latte
] - doiryfree = 200 coloriu
W chilled matcha latte | 1} : :
v dairy-fres » orlus L . ; pridhalie — beup vy P
200 caler :.. I :hlll'&d mmhﬂ ‘u“a (LT g B P ;_.-
y ddiryrar & 20D colaries ‘
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Final Labels

dairy-free ® 200 calories dairy-free ® 200 calories dairy-free ¢ 200 calories
perishable — keep refrigerated perishable — keep refrigerated perishable — keep refrigerated
13.7 Fl. oz. (405 mL) 13.7 Fl. oz. (405 mL) 13.7 Fl. oz. (405 mL)
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Mock-up Process

| wasn’t pleased with the image quality that
Adobe Dimension produced, so | found a sourced
.. - mock-up instead.

)
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Final Mock-ups




Thank youl!



