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The Shining 
Franchise Movie 
Posters Redesign
DES254 

01

An illustrative redesign of The 
Shining and Doctor Sleep 
movie posters combining 
hand lettering and detailed 
illustrations to create a more 
expressive alternative to the 
original design. These new 
elements help better connect 
the two movies as a series while 
continuing to convey their horror 
appeal by drawing on symbolism 
used in each production.
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Monarcha Type 
Specimen
DES254 

02

Following the Baroque style 
that the the typeface was 
originally inspired by, this type 
specimen booklet explores the 
characteristics of Monarcha, 
designed by Isac Rodriguez. The 
goal of this booklet is to inform 
type enthusiasts about the 
unique qualities of the typeface 
and its intended uses.



7



8



9



10

“Wallows Greatest 
Hits” Album Cover
Self Initiated Project

03

An album design for the band 
Wallows consisting of their 
most popular songs since their 
debut in 2017. The 90s video 
aesthetic is a reflection of the 
band’s established brand and 
long history together as friends, 
creating a sense of nostalgia for 
them and their fans.
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Alternate Deliverables Instagram Promotional Post

Cassette
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Book Series Jacket 
Redesign
DES224

04

A three-book series redesign 
of Into the Wild, I’ll Be Gone in 
the Dark, and In Cold Blood, 
using original photography and 
a black and white color palette 
with three accent colors. The 
goal of this project was to, 
convey an eerie, realistic tone to 
match the “true-crime” appeal 
of the stories’ contents.
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Synopses and real images of the 
individuals that the books are about
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PTSD Awareness 
Interactive 
Infographic
DES 225 

05

An interactive infographic 
covering the ins and outs of 
post-traumatic stress disorder 
and how to identify it in 
someone. With the help of a 
welcoming color palette and 
helpful illustrations, the goal is to 
reach even the most vulnerable 
victims and let them know about 
their options for recovery.

See the infographic in action:
https://youtu.be/JC1KY6lZcWk
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Hubble Focus Book 
Design
DES200

06

A photo-heavy, physical 
adaptation of the e-book Hubble 
Focus: Galaxies Through Space 
and Time. The goal of this 
book layout is to keep readers 
engaged and informed with 
a variety of spread styles and 
beautiful images captured by the 
Hubble Focus.
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Kallisti Hard Cider 
Beverage Brand
DES225 

07

Kallisti Cider is a hard cider 
company based in Northern 
Oregon, inspired by the Ancient 
Greek Mythological story of 
“The Apple of Discord”. Ideally 
this product will bring a “grown 
up” appeal to an otherwise 
cartoony and stereotypical cider 
market with it’s complex story 
and original composition.
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Alternate Deliverables

Glass Charms Cider Glasses

Packaging
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Kallisti Hard Cider 
Beverage Brand
DES 225

Process

Research: Competitor Analysis

Current Market Characteristics:
 • Very cartoony
 • Overused apple and orchard imagery
 • Mostly consists of single-person bottles
 • Average of 6 to 9% ABV

Desired Brand Characteristics:
 • Elegant aesthetic
 • Thought-out imagery, interesting backstory
 • Bigger bottle for group enjoyment at fancier events
 • Low alcohol content



Define Concept

The Apple of Discord Story
The Golden Apple of Discord was created by Eris, the 
Goddess of Discord. Zeus had thrown a wedding on 
Mount Olympus for Thetis the sea nymph and mortal 
Peleus. After Eris found out that she was not invited, she 
crashed the wedding and threw the apple inscribed with 
the word “kallisti” or “for the fairest”. The goddesses 
all fought over the apple, but it came down to Hera, 
Aphrodite and Athena. They asked Zeus to decide 
who received the apple and he told them that Paris of 
Troy was to choose the fairest. Each of the goddesses 
offered him a gift for the apple. Hera offered him the 
chance to be the king of Asia and Europe. Athena 
offered him wisdom and to become the world’s greatest 
warrior. Aphrodite offered him the love of Helen of 
Sparta, who was married to King Menelaus. Paris of Troy 
gave the apple to Aphrodite. After Paris kidnapped 
her, Aphrodite kept her promise and gave him the love 
of Helen of Sparta. King Menelaus and Helen’s former 
suitors refused to rest until she was found. All due to 
Golden Apple of Discord, the Trojan War had begun.

https://mythus.fandom.com/wiki/Golden_Apple_of_Dis-
cord#:~:text=The%20Golden%20Apple%20of%20Dis-
cord,or%20%22for%20the%20fairest%22.
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Moodboards

Concept 3:Concept 2:

Concept 1:
classic elegance, 
metallic ornaments, 
simple shapes

feminine, floral motifs, 
water color, simple 
linework

Greek pottery inspired, 
old-fashioned
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Initial Sketches: Label Exploration
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Initial Sketches: Logos
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First Direction: Concept 3

Originally I wanted to go for a more floral/feminine 
aesthetic, however I quickly realized that this wouldn’t 
reflect the story behind the drink in a way I wanted. 
Because of this, I quickly shifted to Concept 2. 
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Shift in Direction: Greek Pottery Research

Notable Characteristics:
	 •	flat	figures
 • geometric patterns
 • consist mostly of line work
 • commonly have black background
 with a shade of bronze for the details
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Refined Sketches: Logo and Label Assets
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Digital Assets: First Round Development

K K

K K

Logo Development

Original Front Label Artwork
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First Round Labels
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Color Exploration
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Second Round Labels

Revised	Profiles
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Third Round Labels
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Revisions: Logo, Profiles, and Label Layouts
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Color Exploration: Round 2
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Fourth Round Labels
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Color Exploration: Round 3
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Packaging Development
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Packaging Development: Continued
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Final Product: Labels and Packaging
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Thank You!


