


My name is Noel Anderson, 
and this is my portfolio.

Hello!

n
e

o

123456789 800-555-1111 fakeemail@pdx.edu 



Contents
Julia: Love, Joy and Butter               
art&play Branding
Emma Cover and Layout
Animal Crossing Fishing Guide
Tove: Beyond The Moomins
Isle of Dogs Album
Kore-eda Film Festival
Written Sample
Process

4
9

16
21
24
28
33
41
42

n
e

o



n
e

o

01
Julia: Love
Joy and Butter
An illustrated history booklet for 
the Museum of History & Discovery, 
depicting the life of chef and TV 
personality Julia Child. The typefac-
es and pastel colors were chosen 
to invoke vintage menus and book 
layouts of the time period, while 
the vivid colors and sketched style 
bring a sense of modernity.
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Branding and exhibit design for a 
childrens musuem exhibit created 
by the MOMA, Museum of Modern 
Art. The exhibit aims to teach chil-
dren about the visuals and history 
of fine art movements and artists, 
while emphasizing digital interac-
tivity and hands-on play. The art-
work the kids create in the exhibit 
is displayed in the main room and 
can be printed to take home.

Art&play 
Branding
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Kids are given a QR code tag when they enter the 
exhibit, which is scanned everytime they create an 
artpiece. This is to store their work under an account 
and to retrieve later if they wish to take some home.
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Check-In & Main Gallery
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Impressionist Exhibit
The room is designed to look like Monet’s 
Giverny garden. Visitors can create their own 
Monet inspired pieces at the screens on the wall.
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Cubist Exhibit
The room is a play area with structures that 
reference Picasso’s shape langauge. Visitors 
can create their own Picasso inspired pieces 
at the large screen on the wall.
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A book cover and page layouts 
for Penguin Random House’s 2021
illustrated edition of Jane Austen’s 
classic, Emma. Illustrations from 
Macmillan’s 1896 edition are used 
throughout the design as well as 
classic typefaces and layouts. The 
cover concept is a play on Emma’s 
identity; a lively. beautiful and two-
faced upper class young woman.

Emma Cover
and Layout
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A scrolling website that displays 
a week of data collection in the 
video game Animal Crossing New 
Horizons. The webite acts as both 
an infographic about the data and 
a guide for players who wish to 
get better at fishing in-game. The 
friendly typefaces and illustra-
tions were designed to match the 
games visual aesthetic and tone.

Animal Crossing 
Fishing Guide
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https://drive.google.com/file/d/19jiFSNFsTxQRDy2MZooep-asuYzxZi39/view?usp=sharing


The cursor can hover over parts of the info-graphic to get more 
context for the data. The map functions similarly, with boxes 
popping up when the cursor hovers over a star-marked location. noel anderson - 22
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Select spreads from an annotated 
bibliography about Tove Jansson, 
a graphic artist most famous for 
creating the Moomin franchise. 
The layout is designed to be 
image based and charming, to 
show o� Jansson’s drawing style. 
A limited color palette is used to
let Jansson’s great linework shine.

Tove: Beyond
The Moomins
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An updated branding and ad 
campaign for the soundtrack of 
Wes Anderson’s film, Isle of Dogs. 
The branding follows Anderson’s 
established type palette, color and 
compositions but brings a fresh 
illustrative take. The deliverables 
includes the album itself, social 
media ads and physical merch.

Isle of Dogs
Album
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The merchandise item is a furoshiki (multi-use 
fabric used often for wrapping bento boxes), 
to reflect the setting and culture of the film.
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A weekend of films by Japanese  
director Hirokazu Kore-eda, host-
ed by SIFF, Seattle International 
Film Festival. The branding was 
designed to be elegant, minimal 
and mature, to reflect the themes 
of Kore-eda’s quietly moving fam-
ily dramas. Deliverables include a 
booklet, tickets, IDs and posters.

Kore-eda
Film Festival



This project began as two posters, typographic and image 
based, for a film of our choice. I chose Kore-eda’s 2013 film 
Umimachi Diary. I then took my ideas from these posters 
and expanded upon them for the final festival branding.

Umimachi Diary Posters
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For this branding project, I wanted to visually 
represent the themes and visuals of Hirokazu 
Kore-eda’s work. Kore-eda’s movies are beau-
tifully shot, with symmetrical compositions and 
expert use of negative space, which pairs won-
derfully with the films’ subject matters: family, loss, 
nostalgia, and love. The Japanese posters for his 
films are airy and elegant, with hand-lettering and 
washed out tones. In contrast, the international 
versions of his posters tend to be quite plain, with 
traditional centered lock-ups and Helvetica as the 
dominant typeface. I chose to lean towards the 
Japanese visual style, which betters suits the visu-
al language of his films and to have my branding 
stand out in a western setting.

I chose to build the logo around Kore-eda’s last 
name. Using “hanko”, Japanese name stamps, 
as reference, I selected a modern geometric 
display typeface and customized it to work as a 
monogram. I paired this monogram with Brandon 
Grotesque, a geometric san-serif, to continue the 
geometric theme. However, the rounded edges of 
Brandon help add a friendly feeling to the design. 
The vertical lock-up and containing box fit the 
stamp aesthetic I was aiming for. The logo overall 
is minimal, but the typefaces pair together to 
create an o¨cial, yet approachable e�ect, 
suitable for a film festival.

The branding system focuses on photographs 
as the main visual element, with other support-
ing elements, such as lens blur and a drawn 
stroke. My brand typefaces were Baskerville, a 
choice I carried over from the Umimachi Diary 
movie posters, and Avenir. Baskerville, my dis-
play typeface, is an elegant historical typeface 
often used by Japanese designers. Avenir is a 
clean san-serif which contrasts with Baskerville 
and works well as body copy. The lens blur 
e�ect used on the booklet cover and tickets 
represent the theme of nostalgia and adds a 
feeling of softness. The drawn stroke is a brand-
ing element that helps break up the grid system 
I’ve established, as a well as referencing the 
theme of family connection.

The booklet is laid out in an editorial style, rather 
than a typical informative pamphlet. This fit my 
choice to focus on photos and creates a high-
end feeling. The compositions of the booklet 
follow a grid system, but certain elements, such 
as the drawn lines, break the grid to create visu-
al interest. The overall aesthetic of the booklet is 
minimal and refined, echoing the aesthetic 
esablished in the logo and branding system.
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I did extensive research on Japanese type-setting rules 
and how to pair english typefaces with Japanese. Adobe 
Fonts didn’t have enough decorative Japanese typefaces 
for my liking, so I also went hunting on Japanese font sites 
and foundries for options that would suit my concept better.

Research



I looked at the official posters for Umimachi 
Diary, in multiple languages and layouts. I also 
brainstormed themes and visuals from the movie 
that I wanted to convey in my final design.
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Type & Image Moodboards
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Green Palette

Blue Palette

海街diary
政韓ラレヨキ見付教るだめで
金供カ田5境ヌヱハ値近テヱ
レニ提61媒ウヨワホ時覚ネエ
様玄生へ車句せる都堀まかざ

Nam aligendaest autem ut 
endaepudam exerspit rei-
um, alibusam qui offic tore 
dis volupta tiusda cum vo-

Baskerville
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海街diary

父
が
死
ん
で
、
鎌
倉
の
家
に
、

腹
違
い
の
妹
が
や
っ
て
き
ま
し
た
。

Seaside Town Diary
a new film by Hirokazu Koreeda
Haruka Ayase | Kaho
Masami Nagazawa | Suzu Hirose

FUJI TELEVISION NETWORK, GAGA, SHOGAKUKAN, TOHO COMPANY PRESENTS  A FILM BY HIROKAZU KOREEDA 
HARUKA AYASE MASAMI NAGASAWA “SEASIDE TOWN DIARY” MUSIC BY YOKO KANO COSTUME DESIGNER SACHIKO ITO 

EDITED BY HIROKAZU KOREEDA PRODUCTION DESIGNER HIROKAZU KOREEDA PRODUCTION DESIGNER HIROKAZU KOREEDA  KEIKO MITSUMATSU DIRECTOR OF PHOTOGRAPHY MIKIYA TAKIMOTO
EXECUTIVE PRODUCER MINAMI ICHIKAWA SATOMI ODAKE  PRODUCED BY TAKASHI ISHIHARA STORY BY HIROKAZU KOREEDA

(MANGA) AKIMI YOSHIDA SCREENPLAY BY HIROKAZU KOREEDA DIRECTED BY HIROKAZU KOREEDA

umimachi.gaga.ne.jp © 2015
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I took my themes, color schemes and type choices from 
the posters and adapted them for an extensive film festival 
branding. My moodboard shows my initial concept: some-
thing elegant and structured, with blurred textures and lines.

Festival Branding
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KFF - Sketches
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thank you!
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