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Shift is a group collaboration worked on in focus of honoring 
women typographers—of all of their accomplishments and 
rise to fame, this piece portrays each of their progressions 
in the typographic world, seeming to “shift” it to be more 
of an inclusive industry. Made to inspire other typographers, 
type enthusiasts, artists, and graphic design students.

SOLUTIONS
110 lb Gloss Cover Encasement
9”x 12” Perfect Bound Magazine
32 lb Gloss Text Paper 
Raleway Light & Henriette Bold Italic
Modified Images Obtained by Google

DES 254 SHIFT MAGAZINE
PROJECT ONE
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ART 254 — Precious Bugarin

Project One — Shift Magazine
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Project One — Shift Magazine
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ART 254 — Precious Bugarin

Project One — Shift Magazine
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Project One — Shift Magazine
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ART 254 — Precious Bugarin

Project One — Shift Magazine



DES 254 NECTAR SOAP
Nectar is an all natural soap brand whose main mission is 
designing a high quality, natural, medicinal soap. It is made 
available for all consumers who suffer from a range of skin, 
muscle, and inflammatory problems; helping them evolve, 
blossom, and thrive in their lives. Furthermore, leaving their 
skin to feel lighter, hydrated, and smooth to the touch.

SOLUTIONS
3 Soap Scent Profiles
80 lb Matte Cover Box Packaging
60 lb Gloss Cover Sleeve
Handrawn Illustrations
Modified Images Obtained by Unsplash
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ART 254 — Precious Bugarin

Project Two — Nectar Soap
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Project Two — Nectar Soap
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ART 254 — Precious Bugarin

Project Two — Nectar Soap
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ART 254 — Precious Bugarin

Project Two — Nectar Soap



This piece is of the 2018 Annual Report for the Non-Profit: 
(ASPCA) The American Society for the Prevention of Cruelty  
to Animals. Displaying all of their statistics of their growth 
and accomplishments throughout their different branches of 
the whole ASPCA organization, all within the year of 2018.

SOLUTIONS
8”x 8” 65 lb Gloss Cover Paper
8”x 8” 60 lb Gloss Text Paper
ITC Officina Sans Std & PF DinText Pro
Images Obtained by ASPCA.org

DES 200 ASPCA REPORT
PROJECT THREE



12Project Three — ASPCA Report

ART 200 — Jordan Rosenblum
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ART 200 — Jordan Rosenblum
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ART 200 — Jordan Rosenblum
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ART 200 — Jordan Rosenblum



Coração is a brand inspired by the history, spirituality, and 
the liveliness of Peru. Designed to represent Peru’s use for 
bright, contrasting colors—like their native textiles. Market-
ed towards those who prefer something exotic, healthy, and 
daring, yet still want to have their chocolate needs satisfied.

SOLUTIONS
3 Different Chocolate Profiles
3.5”x 6” Encasement Packaging
80 lb Matte Cover Paper
Handrawn Illustrations

DES 254 CORAÇÃO
PROJECT FOUR



18Project Four — Coração Peruvian Chocolate

ART 254 — Rob Bonds
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ART 254 — Rob Bonds
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ART 254 — Rob Bonds
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ART 254 — Rob Bonds
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ART 254 — Rob Bonds



Coração is a brand that was conceptualized on the spirituality 
and nature of Peru. Peru is a country full of all different kinds 
and varieties of flora and fauna. As well as a country with a 
great history, and current rising chocolate industry—due to its 
well known delectable chocolates that are produced globally. 
The concept was to create a chocolate with cacao that could  
only be harvested within the jungles of Peru, mixed with exot-
ic fruit flavors either extracted or blended within the chocolate 
mold. Which all would be easy to consider with Peruvian land 
being so diverse with its soil. This product would then be mar-
keted to those who prefer something that is more adventurous 
and healthy, yet still want to have their chocolate needs satisfied. 
These bars could be ones that you take for yourself after a tough 
post-workout, or just something that you want to have after a  
long day to relax. Either way, these chocolate bars were created  
in mind to have an invigorating, delectable choice to choose  

 
from that you won’t have to worry about later on. The theme 
of the geometric realism illustrations were inspired by old 
Inca drawings that I researched online, as well as observing  
patterns that are still created today in textiles in peruvian town 
markets. The textiles that the native people create are full of 
many colors, and are very bright—though to stay away from 
having a clash of color, I kept a range of six colors, mainly on 
the warm side of the palette to have a welcoming composition. 
These colors have two oranges, a light and a dark; a light yellow, 
light pink, dark maroon, and a light baby blue to contrast with 
the warm colors. I wanted to stay away from the use of green, 
warm or cool toned, because it always seems that with any  
jungle themed packaging it has an overly abundant use of green. 
So to differentiate my brand from the others, using this vivid  
and radiant palette—it was made to stand out from the rest.

CORAÇÃO RATIONALE
PROCESS



26Chosen Moodboard and Color Scheming — Coração Peruvian Chocolate

Project Four — Process
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27Wordmark Ideation — Coração Peruvian Chocolate

Project Four — Process

Branding Ideation
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29Illustration — Coração Peruvian Chocolate

Project Four — Process
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Project Four — Process
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Rumours is an album re-design project of the Classic Rock  
band Fleetwood Mac. Its main illustrations are made up of 
an interpretive dance of the underlying themes of the song 
list and album itself. Creating a visual story of a relationship's 
inner turmoil of an unhappy love story with a happy ending.

SOLUTIONS
12” Album Packaging
4”x 4” Vinyl Stickers 
Sweet Sans Pro
Handrawn Illustration

DES 224 RUMOURS
PROJECT FIVE



36Project Five — Rumours

ART 224 — Egon Selby
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ART 224 — Egon Selby
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ART 224 — Egon Selby



The Eon of Neon is an exhibit on the science, history and 
the makings of neon signage. Explaining the why, when, and 
how the inner functions of neon work. It is targeted towards 
the people who enjoy science, an array of colors; retro and 
modern signage, and being fully immersed in an event.   

SOLUTIONS
Neon Museum Curation 
Apparel Deliverables
Termina Typeface 
Illustrated Renders

DES 225 THE EON OF NEON
PROJECT SIX



40Project Six — Eon of Neon

ART 225 — Cielle Charron
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41Project Six — Eon of Neon

ART 225 — Cielle Charron
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42Project Six — Eon of Neon

ART 225 — Cielle Charron

Science and
History Info

Exhibit Example A
Left Side

What is it made of?
Neon Helium

Argon Krypton Xenon

Johann Heinrich Wilhelm Geissler
May 26, 1814–January 24, 1879

Geissler Tube

Glass Designs

Morris W. Travers
January 24, 1872—August 25, 1961

Enlightened by Neon

Naming Neon
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43Project Six — Eon of Neon

ART 225 — Cielle Charron

Exhibit Example A
Right Side

Georges Claude
September 24, 1870–May 23, 1960

Neon Lighting

Sir William Ramsay
October 2, 1852–July 23, 1916

Discovering
Gasses and Neon

Neon Signage
The Art Behind The Science
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44Project Six — Eon of Neon

ART 225 — Cielle Charron

Exhibit A
Wayfinding
Lights tucked within the 
walls to guide the visitors 
throughout the intended 
sequence of the slides. 
Showing all of the science 
and history of how Neon 
and signage became to be 
as to what we know now.

Exhibit Example A
Render
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Harbor Bay Coastal Coffee is a coffee brand with a focus to 
acknowledge our Pacific Northwest beaches, composed in 
the ways that the color, structure, and type hold the tone that 
PNW beaches posess. To then be enjoyed by those coffee 
lovers who love to travel up and down our coasts. 

SOLUTIONS
3 Different Coffee Flavor Profiles
Compostable Laminate Gusset Bag
11”x 6”x 2.5” Packaging
Images Obtained by Unsplash

DES 225 HARBOR BAY
PROJECT SEVEN



50Project Seven — Harbor Bay Coastal Coffee

ART 225 — Egon Selby
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ART 225 — Egon Selby
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ART 225 — Egon Selby
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ART 225 — Egon Selby



THANK YOU!




