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Parallax
DES225 Winter 2019 with Amy Sly

Parallax is a soda brand inspired by 
the wonders of outer space and the 
bright colors of science fiction. Per its 
namesake, Parallax is all about light 
and visual perspective; the labels  
cover the entire bottle except for 
the rocket ship logo, so letting light 
shine through will reveal the color of 
the soda within! This brand mainly 
appeals to young adults who still hold 
onto their childlike wonder for space 
travel but desire something a bit more 
thematically complex.
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D&Design
Self-initiated

This magazine article originates from 
Dragon+, a monthly digital magazine 
about Dungeons and Dragons. The 
subject is Emi Tanji, a graphic designer 
at Wizards of the Coast. The layout 
features classic and recognizable 
imagery such as polyhedral dice and 
the dragon ampersand. The pink 
theme is feminine, yet bold and strong 
against the stark black and white, and 
works cohesively with the content to 
inspire young artists and designers to 
work confidently toward what they’re 
passionate about.
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Man Up
DES224 Fall 2018 with Jenn Stady

“Man Up” is a 2008 release by blues-
rock band The Blue Van. The design 
is inspired by pinup styles of the 
60’s, the decade that blues-rock 
was popularized. The illustrations 
are vector-style with a teal, 
monochrome palette that harshly 
contrasts with the red lipstick, 
giving it the modern twist that 
the band boasts with their guitar-
heavy sound. The album carries 
themes of vanity, self-absorption 
and disillusionment, something fans 
of the genre will recognize in the 
subversive femininity and warped, 
bold text on the cover and labels.
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7" single “There Goes My Love”

9



10



Heritage trees
DES200 Winter 2019 with Sean Schumacher

Visitors and native Portlanders alike 
will adore this fully-illustrated, easy-
to-read guidebook to Portland, 
Oregon’s very own heritage trees, 
complete with two sets of beautiful, 
fun posters. The left pages feature 
stylized and textured illustrations 
of each tree, directly adjacent to a 
page of facts colored to match. The 
colors and large, vertical titles on the 
edge of each fact page make the 
book super easy to flip through and 
quickly find the tree you’re looking 
for. The book is convenietly pocket-
sized (4"x6") for travel.
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Copper Beech
fagus sylvatica f purpurea
2909 SW 2nd Ave.

#173

Copper Beech
fagus sylvatica f purpurea 

Height

92'
Spread

84'

Circumference

12.84'
Year

1998
Located next to the Customs House
that was built in 1921 as one of 
seven Carnegie-funded branch 
libraries in Portland. The Copper 
beech has leaves that emerge 
reddish-purple and turn green as 
they mature.

Best Viewing time: May

2909 SW 2nd Ave.

Tartan Elm
ulmus minor ‘varegata’
2120 SE 24th Ave.

#30

Tartan Elm
ulm

us m
inor ‘varegata’ 

Height

101'
Spread

84'

Circumference

13.5'
Year

1994
A varigated cultivar of U. minor, 
which originated in France in the 
1770s. A rare specimen, this Tartan 
elm may be the only representative 
in Portland.

Best viewing time: May

2120 SE 24th Ave.

Mt. Fuji Flowering Cherry
prunus x ‘shirotae’
321 NE 58th Ave.

#327

M
t. Fuji Flow

ering Cherry
prunus x ‘shirotae’

Height

34'
Spread

39'

Circumference

4.7'
Year

2016
‘Shirotae’ translates as snow white, 
in reference to the flower color. It 
is mildly fragrant, with horizontal 
branching that dips down close to 
the ground. No fruits are produced 
by this cultivar.

Best viewing Time: March

321 NE 58th Ave.

European White Elm
ulmus laevis
3331 NE Hancock St.

#240

European W
hite Elm

ulm
us laevis

Height

89'
Spread

98'

Circumference

16.0'
Year

2002
The European white elm is common 
in floodplains adjacent to rivers 
and can tolerate prolonged flooding. 
It is a native of Eastern Europe, as 
well as Finland.

Best viewing Time: May

3331 NE Hancock St.

Crape Myrtle
lagerstroemia indica
4201 SE Franklin St.

#288

Crape M
yrtle

lagerstroem
ia indica

Height

27'
Spread

27'

Circumference

4.2'
Year

2009
Lagerstroemia indica is named 
for its flowers, which resemble 
crepe paper and can be white, pink, 
purple, lavender or red. The two 
heritage myrtles in Portland are the 
first hybrids of their kind.

Best viewing Time: Summer

4201 SE Franklin St.

Single-Needle Pinyon
pinus monophylla
5527 SE Tolman St.

#197

Single-Needle Pinyon
pinus m

onophylla

Height

35'
Spread

34'

Circumference

4.1'
Year

1998
The single-needle pinyon is very 
rare in Portland. It is native from 
southeast Idaho to northern 
Baja. The seed for this pinyon was 
collected from Rockland, Nevada by 
writer Lambert Florin.

Best viewing time: Year round

5527 SE Tolman St.
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Modern Classics
Self-initiated

“Modern Classics” is a fun, yet 
easy-to-grasp visual trivia game all 
about movies. Since film is such a 
broad subject matter, this game 
is modular; it’s divided into several 
themed, collectible decks. Play 
The Animation Deck with kids, The 
Horror Deck to test your wits, or 
shuffle them all together to truly test 
the movie buffs in your life! “Modern 
Classics” is the perfect time-passer 
for road trips and game nights, 
whether you’re playing the game or 
simply using it to randomly decide 
what movie to watch tonight.
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The visual movie 
trivia card game

The                                    Deck

is a modular trivia game perfect for movie lovers 
of all ages! Each pack contains 52 unique cards, 
each featuring a pattern that corresponds to a 
different movie. Play it as a basic guessing game, 
create your own house rules, or even use it as a 
viewing bucket list. 

Collect more fun and beautiful decks:

www.modernclassicsgame.com

The Wizard of Oz
1939

Dir. Victor Fleming

Rated PG

Big Fish
2003

Dir. Tim Burton

Rated PG-13

American Beauty
1999

Dir. Sam Mendes

Rated R

The Goonies
1985

Dir. Richard Donner

Rated PG

front and back of the box

The Floral Deck
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The visual movie 
trivia card game

The                                           Deck

is a modular trivia game perfect for movie lovers 
of all ages! Each pack contains 52 unique cards, 
each featuring a pattern that corresponds to a 
different movie. Play it as a basic guessing game, 
create your own house rules, or even use it as a 
viewing bucket list. 

Collect more fun and beautiful decks:

www.modernclassicsgame.com

Howl’s Moving 
Castle

2004

Dir. Hayao Miyazaki

Rated PG

Coraline
2009

Dir. Henry Selick

Rated PG

Brother Bear
2003

Dir. Aaron Blaise & 
Robert Walker

Rated G

Lilo & Stitch
2002

Dir. Dean DeBlois & 
Chris Sanders

Rated PG

The Animation Deck
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The visual movie 
trivia card game

The                           Deck

is a modular trivia game perfect for movie lovers 
of all ages! Each pack contains 52 unique cards, 
each featuring a pattern that corresponds to a 
different movie. Play it as a basic guessing game, 
create your own house rules, or even use it as a 
viewing bucket list. 

Collect more fun and beautiful decks:

www.modernclassicsgame.com

Hairspray
2007

Dir. Adam Shankman

Rated PG

Empire Records
1995

Dir. Allan Moyle

Rated PG-13

Heathers
1989

Dir. Michael Lehmann

Rated R

Clueless
1993

Dir. Amy Heckerling

Rated PG-13

The Plaid Deck
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The visual movie 
trivia card game

The                                   Deck

is a modular trivia game perfect for movie lovers 
of all ages! Each pack contains 52 unique cards, 
each featuring a pattern that corresponds to a 
different movie. Play it as a basic guessing game, 
create your own house rules, or even use it as a 
viewing bucket list. 

Collect more fun and beautiful decks:

www.modernclassicsgame.com

The Conjuring
2013

Dir. James Wan

Rated R

A Nightmare on 
Elm Street

1984

Dir. Wes Craven

Rated R

The Shining
1980

Dir. Stanley Kubrick

Rated R

Beetlejuice
1988

Dir. Tim Burton

Rated PG

The Horror Deck
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Wildfang Vouchers
DES210 Spring 2019 with Cassandra Swan

These gift vouchers, based on 
Polaroid cameras, are bold and 
trendy just like Wildfang! The 
clothing store puts an emphasis 
on empowering oneself through 
fashion that diverts from the norm, 
and these gift cards fit that message 
to a T. They are far more interactive 
while being visually and texturally 
interesting than the average 
voucher. Frequent customers will 
also recognize that the comfort 
foods featured on the illustrations 
match those that appear on 
Wildfang’s accessories.
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Jekyll & Hyde’s
Self-initiated

Jekyll & Hyde’s Two-Faced Treats are 
not for the faint of heart, for they have 
a dark side. This chocolate dessert 
brand may seem unassuming at first, 
but each has a half that’s spiced with 
habanero pepper! Jekyll & Hyde’s is a 
specialty brand for people who want 
a little risk out of their sweet snacks. 
Each package is double-sided with 
illustrations of the classic Doctor Jekyll 
and his evil counterpart, Mr. Hyde.

25
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Process

Rationale

Jekyll & Hyde’s is a chocolate dessert 
brand for adults who want something 
a little more exciting in their treats. 
They are tired of the usual flavors and 
enjoy the combination of spicy and 
sweet. The simplicity of the package 
makes it unique and attractive in the 
chocolate aisle at any given store, 
and the classic characters are easily 
recognizable, even to people who 
haven’t read or seen any version of 
the story. Just about everyone knows 
who Dr. Jekyll and Mr. Hyde are.
 The story of Jekyll and Hyde 
takes place in 1886 London, and the 
characters are most often portrayed 
as such. The brand packaging sticks 
with that theme, using vintage, beat 
tone textures for the illustrations, a 
limited color palette that includes 
a grayscale, and a wide serif with 
circular terminals for the brand name 
to convey class and style.
 The warm colors exist to convey 
heat, but were also chosen more 
deliberately than simply picking two 
warm colors. Red is the most common 

color to symbolize evil, so that’s the 
side that Mr. Hyde is represented 
on. Yellow appears with red on the 
tetradic color scale. It is still a warm 
color, but it is lighter and stands on 
its own against the red. Both colors 
are slightly darkened a dulled to 
reference the tones commonly found 
on vintage advertisements. Even  
the white has a warm hue so that 
it does not stand stark against the  
other colors.
 The packaging of each product is 
double sided to represent the duality 
of the Jekyll and Hyde story and the 
duality of the treats inside. While 
Hyde is the evil version of Jekyll, it 
is more accurate to describe him as 
the physical representation of Jekyll’s 
dark temptations, which is what 
makes these characters so perfect for 
this type of treat. Finding odd or even 
dangerous flavors is tempting, and 
exciting due to risk. Jekyll & Hyde’s 
Two-Faced Treats encourage you to 
give in to that very temptation.

This is the project that the Jekyll & 
Hyde’s concept stemmed from. It’s 
a chocolate branding assignment 
from DES254 and the prompt was 
it’s name - “Chocolate Lab.” While 
this project conveyed the message, 
there’s nothing exciting or unique 
about it. There’s no context behind 
it or any sort of story it tells that 
makes it intriguing. It also uses 
the same illustration style as my 
“Parallax” bottle branding project. 
So I went back to the scientific 
roots of it to create something that 
effectively tells a story.
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Two-Faced Treats

Two-Faced Treats
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Writing Sample

This set of gift vouchers was made for Wildfang, a 
women’s clothing retailer that emphasizes the importance 
of standing up for oneself and being exactly who you are. 
These vouchers are made to convey Wildfang’s message 
as a brand while also being a fun and interactive piece 
of illustration. They are inspired by the retro style of 
Polaroids making a return into modern fashion, taking 
a washed-out grayscale and combining it with colors 
inspired by modern pop-art.

The illustration on each card is of a model’s hand holding 
messy comfort food. They use organic shapes in grayscale 
to convey the form of the model, but saves the bright, 
poppy colors for the foods to make them stand out as a 
focal point. This is subversive to traditional marketing of 
the modeling industry by making it messy and human, 
focusing on what all people can connect to, the same 
way Wildfang tears down traditional fashion tropes 
to help people be more comfortable in their own skin.  
The foods are reflective of products sold by the company. 
The watercolor wash used as the background gives the 
photos a sense of texture that helps unify the photo paper 

with the more physically textured watercolor paper used 
for the rest of the product.

The feel and quality of the watercolor paper emphasizes 
the vibe of the brand. Wildfang removes the “plasticity” 
of traditional modeling and marketing for a more 
friendly, real feel. The paper is of durable quality that 
makes the voucher as a whole feel sturdy in the hand. 
It also makes the ink look visually textured. The voucher 
and holder come together as a Polaroid photo matched 
with a camera. The design is reminiscent of removing 
the photo from the camera after taking a picture.  
This gives the user the sense of nostalgic excitement 
similar to the reveal of the Polaroid photo. As the voucher 
is removed, the bright color and shine of the photo paper 
draws attention and makes the illustration stand out as 
the focal point.

Overall, the craft of the project could be improved.  
While the holder is structurally inventive and well-
measured, the piece as a whole uses a lot of paper.  
This means some cuts and glued edges aren’t perfectly 

clean or aligned with adjoining parts. Some textural 
detail could be added, especially to the hands in the 
illustrations and on the “camera.” The magenta should 
be lightened so that it’s easier on the eyes. An original 
version of this project featured digital hand-lettering 
that felt far too careful and calligraphic. The decision 
to remove the hand-lettering and leave the space below 
the photo blank is one improvement in the area of 
craft, as it allows the piece to be even more interactive.  
Allowing the consumer to write their own messages in 
sharpie helps them to connect with the voucher even 
further, and doubles as an action befitting real Polaroids.

Combining retro styles with modern fashion and 
colors gives the product that nostalgic, yet trendy bit of 
excitement that the intended audience loves to indulge 
in. The action of revealing the card within the holder adds 
fun to functionality. The style, texture, and reinvention of 
what a gift card can be fits Wildfang’s message of doing 
what you want while wearing what you want, and being 
completely, unapologetically you.

Wildfang Gift Vouchers: A Project 6 Rationale
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