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"~ We reach 68% of people
~in Oregon & SW Washington
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1. The Oregonian, circulation, May 2024 and Google Analytics Q2.2024 monthly avg.; unique visitors =

non-dupli?:atewortlahd'DMA (27 counties); Target: A18+; 2. comScore. (2024). All platforms total
digital, Jan.*=*June 2024.
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15% larger than the
nearest local news
competitor on digital alone -



?

Local experts ADVANCE

_ LOCAL
National resources O ADVANCE EDUCATION

IOEIR N ADVANCE

TRAVEL & TOURISM HEALTHCARE

Oregonian Media Group is part of Advance Local, a leading s
ke srnaekeless Digital Marketing Experts

digital media and marketing group operating in more than 20
cities across the U.S.

Combined, we reach 52+ million people each month across our

award-winning publishing platforms. Our local digital marketing E Google Microsoft

Partner

BE s Aicrosoft

experts specialize in custom solutions for higher education, Pa rtn er
travel & tourism, healthcare, recruitment and more.

We are a Google Premiere Partner representing the top 3% of
digital agencies in the U.S.

V) Meta @ Spotify. Advertising

Business Partner Certified Partner

Our national partners also include Microsoft Solutions, Meta
Business and Spotify Advertising, allowing access and expertise
for local, regional and national digital marketing strategies.



https://www.advanceeducation.com/
https://advancehealthcaremarketing.com/
https://www.advancetravelandtourism.com/
https://www.advancelocal.com/
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Target exactly who you need to reach

Digital solutions

We offer:

Video (production & distribution)
Social Media

Digital Display Advertising

Email Marketing

SEO & SEM

Digital Out of Home Advertising
Content & Creative Services
Audio Advertising

Event & Content Sponsorships
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Customized marketing plans that get results

Reach your target
audience with proven
local solutions

We take the time to understand your goals and your
target audience. Our local experts then develop a
customized marketing plan to help you reach your goals
on time, on budget and with measured results.
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Digital

Largest in the Northwest

6,768,05

Average monthly users

28,989,

Average monthly views
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Che Sunday Oregonian

CAMPING LEGAL CHALLENGE

Oregon homelessness case
heads to Supreme Court

Tussing Park in Grants Pass is where Laura Gutowskl, 55, who Is part of the class actlon, prefers to camp since it feels quict and safe to
her. She has been fined numerous times for camplng and for trash littered around her tent. Argosy Odyssey / Cate Battles

Spotlight falls on Portland
lawyer and unhoused

people in Grants Pass.

Nicole Hayden The Oregonian/OregonLive

A lawsuit that began in Grants Pass in
2018 will be argued in front of the U.S
Supreme Court this month, potentially
paving the way for ationwide changes in
the ways cities address certain elements of
the homelessness crisis. :

Sitting at one of the counsel tables w i
be Ed Johnson, litigation director at The
Oregon Law Center, asmall legal nnn?rorx(
that filed the initial lawsult against the

e agon town SiX years ago
: I;‘I‘::’:Sifl‘broughl on behalf of all

Business, DI

unhoused individuals in Grants Pass,
claimed it was unconstitutionally cruel
and unusual punishment to cite and fine
people for camping or sleeping outside if
they had nowhere else to go.

Johnson, whose professional mission
is to achieve justice for low-income Orego
nians, will sit at the counsel table to sup-
port the Washington, D.C.-based attorney
who will argue Grants Pass v. Johnson in
front of the country's highest legal deci
slon makers.

It will be Johnson's first time back at the
Supreme Court since he interned there asan
undergraduate in the summer of 1989, giv-
ing hourly courtroom lectures and tours.

Johnson said he feels privileged to bring
his clients’ voices to the highest court.

“The question is whether or not citles
can make It illegal and criminally punish
able for people to try to survive on public

Classifieds, F1  Crossword NYT,LACI1  Opinion B1  Obituaries. A28

MORE INSIDE

The federal government now wants to wegh
nduring US Supreme Court arguments.
with the US. solicitor general asking for
time to urge the court to narrow an order
barring Grants Pass from enforcing its pub-
hccamping ban  A17

property 24 hours a day,” Johnson said.
“Whatever the Supreme Court does will
be the law of the land.”

GRANTS PASS AN OUTLIER

Dating back to 2013, Grants Pass
officials brainstormed ways to push
unhoused people out of their town, John
son sald. They discussed putting them in
their old jail, creating an unwanted list,
SEE CAMPING LEGAL CHALLENGE, A16

Sports.C1  TV.LACIO Weather, A3l [\)
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2024 ELECTION

Voters could
usher in big
changes on
county board

Shane Dixon Kavanaugh
The Oregonlan/Ores

Next month, four of five seats on
Multnomah County Commission will
up for grabs amid an electoral an
that could lead to a significant realig
ment of commission politics and prior
ities.

The election is still more than six
weeks away, and at least two of the con
tests’ outcomes are unpredictable at this
stage

But it’s possible the county’s top poli
cy-setting body, recently dominated by
left-leaning s

ate viewpoints and more
tence that county

clal decisions in the coming months and
years, including cholces about the coun:
ty’s Preschool for All program, homeless
services spending, and funding for pros.
ecutors and jalls

leadership changes will come at
an already turbulent time for the com
mission, which has long been accus-
tomed to toiling in relative obscurity
SEE 2024 ELECTION, A18

SPORTS
Journey is incredible’

Chauncey Billups’ road to the Hall of
Fame wasn't always a smooth ride. C1

LIFE & CULTURE
High branch act

An Ashland arborist relies on his skills
learned as a clrcus artist. L&C6
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Print

1

76,840

Readership
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Social

hereisoregon
A’ heroisaregon - Original audio

2 millic

Social media followers

3.24 million

Engagements per month



2 2 =
2 3 £
Q "= c o
2 @ S v
5 = © :
Z ® o 2
) o o
5 k= s
N ((b)
c > =
> 3
(o]
=
7p)


https://link.oregonlive.com/join/6fk/signup
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Podcasts

26,884 18,864

Peak Northwest Beat Check
4818 6,87
Soccer Made in Portland Oregonian Sports
Blazer Focused Beaver Banter

Subscribe to Podcasts



https://www.oregonlive.com/podcasts
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Let's lift & celebrate
Oregon together

Explore the good with us on Here is Oregon.
Every day, our teams share videos, photos and stories that tell
real stories about our innovators, natural wonders, good food,

events, places to visit and more from the across the state.

We offer unigue partner packages for organizations interested in
joining us to lift and celebrate the best here in Oregon.

180,000+ 5. e

Here is Oregon social media followers

2.35 million

Monthly Reach ' -

+ - -
1 2 , 2 0 0 Source: @HereisOreg:Enh'ﬂ‘Ya Accounts, July 2024,

Newsletter Subscribers




The Oregonian/OregonLive @he @I‘egonian Pg. 12
Digital Print

6,/68,054 28,989,756 176,840

Average monthly users Average monthly views Readership

Social Podcasts
2 m i I I i O n 3 .24 m i I I io n 'Elg'gt’iloguarterly Downloads

Social media followers Average monthly engagements
26,884 18,864
NeWSIetters : Peak Northwest Beat Check
0 4818 6,871
238 , 507 39 .29 /o Soccer Made in Oregonian Sports
Unique subscribers Unigue open rate Fortand
Top 3 newsletters: Letter from the Editor, Oregonian Exclusives, Morning Briefing 7!433 3!040

Blazer Focused Beaver Banter

1. Google Analytics. Q3 2024, monthly avg.; 2. Source: Advance Local, The Sunday Oregonian
i r the six months ending March 30, 2024, Portland, Oregon; 3. Oregonian and Here
s as of Q3 2024.; 4. Megaphone. Q3 2024; 5. SailThru. October 2024.



Our Audience The Oregonian Pg. 13

Geography

33% 4%  Oh

Multigenerational

22% 21% 19% 37%

18-34 35-44 45-54 55+

Male/Female

M5a|62% ﬂ'rge% Our Audience is significantly

local and multigenerational



93%

PNW + CA

Source: Google Analytics. Q1 2024

Our Audience Geography

NN,

6%

International

41%

Other U.S.

Pg. 14




e Analytics. Q4 2023.

Our Audience Age Range

21% 19%

r 1

35-44 45 - 54

37%

55 +

Pg. 15



(] Our Audience Gender Pg. 16

52% 48%

Male EEE

Source: Google Analytics. Q4 2023 total all users.
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Affinities: Interests:

News & Entertainment Enthusiasts Apparel & Accessories

Movie Lovers Home & Garden Decor

Sports Fans Holiday Items & Decorations

Casual TV Viewers Apparel & Accessories

TV Enthusiasts Gifts & Special Occasions

Shopping Enthusiasts Investment Services

Cooking Enthusiasts Real Estate Residential Properties For Sale
Travel Enthusiasts Dating Services

Investors Real Estate Residential Properties

Music Lovers

$87,000

Average household income

Source: Google Analytics. Q4 2023, quarterly avg.
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Standard Display

Ad Name Ad Size Max File Size | Animation Formats Accepted

Leaderboard 728 x 90 60K .15 sec. JPG, GIF, PNG, HTML5, 3rd Party Tags
Rectangle (Story) 300 x 250 60K .15 sec. JPG, GIF, PNG, HTML5, 3rd Party Tags
Half Page 300 x 600 60K .15 sec. JPG, GIF, PNG, HTML5, 3rd Party Tags
ﬁgﬁgﬁﬁ%ﬂ,ﬁmnded 160 x 600 60K 15sec. | JPG, GIF, PNG, HTMLS5, 3rd Party Tags
oeskiop Adhesion 970 x 90 60K 15sec. | JPG, GIF, PNG, HTMLS5, 3rd Party Tags
Billboard 970 x 250 150K .15 sec. JPG, GIF, PNG, HTML5, 3rd Party Tags
Mobile Banner 320 x 50 60K .15 sec. JPG, GIF, HTML5, 3rd Party Tags
Mobile Adhesion Banner | 320 x 50 60K .15 sec. JPG, GIF, HTML5
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Rich Media

Pg. 19

Ad Name Ad Size Max File Size Max Polite Max Video Size Max Video Length
Leaderboard 728 x 90 200K 10[0]¢ 2.2MB .30 sec.
Rectangle (Story) 300 x 250 200K 10]0]. 2.2MB .30 sec.
Half Page 300 x 600 200K 100K 2.2MB :30 sec.
Tile (Mobile) 320 x 50 20[0] 100K 2.2MB :30 sec.

Click here to download the complete advertising specifications guide.



https://digitalspecsguide.webdev13.acsmi.com/?
https://digitalspecsguide.webdev13.acsmi.com/?
https://digitalspecsguide.webdev13.acsmi.com/
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Thank You

Questions? advertise@oregonian.com

Learn more: oregonianmediagroup.com October 2024



mailto:advertise@oregonian.com
http://oregonianmediagroup.com/
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