MAKING
EVERY @
DROP THE DAIRY
COUNT ALLIANCE

Dairy Farmers

of America
with Your Dairy Checkoff

Godfrev Dai . FROM CALF BLANKETS TO CUDDLE CORNERS
F:rmrey | ddleton Farms Innovative Winter Practices on Dairy Farms

A g = & Godfrey Dairy in Georgia, GW Bell & Sons in North Carolina, Bishop Jersey’s

in Kentucky and Middleton Farms in Mississippi were four of five farms The
Dairy Alliance spotlighted in January 2024 as part of the Animal Care Farmer
Spotlight series. This series shed light on the many ways dairy farmers keep
their animals comfortable during the winter months including bringing out
: the calf blankets, providing extra bedding for calves and cows, and increasing

GW Be.lcl & Sons. e~ | the amount of feed so animals have additional energy for warmth. Godfrey
= o \ Dairy Farm shared “For those really cold spurts we tend to have, we go the
extra mile and have a PolyDome Calf Warmer which our calves can walk

"

into and cuddle up to stay toasty!

January spotlights received over 17,400 impressions

COW-TASTIC CONNECTIONS MEET A FARMER AT FALL EVENTS
Southern Farms and Schools Unite! Georgia National Fair + Sunbelt
Katelin Benkoski in Georgia, Courtney Henderson in State fairs and Ag Expo’s ||| I eIl e
Virginia and Chris Huffman in Kentucky are #DFAProud during the Fall season d ol -
to serve as the host farm for the Adopt a Cow program are a great opportunity

in their respective states. For the 2023-2024 school year, for consumers to learn

11,567 classrooms with over 638,000 students across the more about agriculture

Southeast registered for the program and are receiving and speak directly

regular updates on their “adopted calf” including birth to local farmers. In

announcements, farm videos, lesson plans, and a live October 2023, The Dairy

virtual chat with the farm at the end of the program. Alliance exhibited at

Georgia National Fair
which receives over 500,000 visitors from across

Meet Your i = 1] the state. Our booth included educational

HostFarm i = = ! - materials, interactive displays, 15,000 half pints of
. : - ) local milk, and the opportunity to meet a dairy

aaalew ' s - farmer. DFA members Schaapman Holsteins and

:‘f PR L o ¢ Barrington Dairies supported the dairy exhibits by

s : "" e - handmg out milk and answering questions about

dairy farming to fairgoers and
providing cows for the Mobile
Dairy Classroom and Baby Barn.

Georgia Virginia Kentucky Continuing the roadshow to
ﬂ @@ ﬂ ﬂ 2@7 ﬂ @@7 Sunbelt Ag Expo in Moultrie
Z Z Z Georgia, Schaapman Holsteins
CLASSROOMS CLASSROOMS CLASSROOMS

graciously lent their cows for
the milking competition among
local 4-H and FFA students.




BEYOND THE BARN
Unveiling New Perspectives

A COW IS MORE r
THAN JUST A COW

g The Dairy Alliance See Dairy Differently series launched in November 2023 and will run
l " m R through April 2024. This series surprises consumers and thought leaders with a new way
ﬁ - Qe of seeing dairy and dairy farming that disrupts and challenges their current perceptions.
This series includes videos and graphics that showcase different aspects of a dairy farm- the

AWAYTO POWER HOMES i.*l' cows, the fields, the farmer, the farm, glass of milk, and how all these portions of the farm are
kL & / ] evolving to mitigate climate change. DFA members Sweetwater Valley Farms in Tennessee,
; : Adam GCraft in Georgia, Pete Gelber in Georgia, and Sam Craun in Tennessee are all featured

mﬂl“ - throughout the series.

PART OF A
CIRCULAR ECONOMY

From November 2023-January 2024, this series has received over 1.5M impressions.

MILK, COWS, AND CONSERVATION
A Journey into Sustainable Dairy Practices

In 2023, The Dairy Alliance embarked as a vocal advocate in the importance of sustainability in the dairy industry
through a video series. In each video, farm owners across the Southeast, including DFA members Pete Gelber from
Georgia, and Sam Craun from Tennessee, shared their unique stories about how they are utilizing technology, local
resources and implementing best management practices to preserve natural resources in their communities. A press
release announcing the video series reached over 4 million people and directed them to The Dairy Alliance Facebook
page to watch the full stories. From April to August, the series received over 555,000 impressions with more than 2,800
post engagements. The final video in the series was amplified by DMI in the Fall of 2023 targeting thought leaders and
received over 1 million views through paid advertising and holds a spot on the USDEC Farmers in Action website.
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increase in campaigns with increase in reach sold at retail in school milk sales where programs on menu launched at
Trust surveys  MilkPEP messaging & impressions were implemented 4,626 locations
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