$2.9 Million

ITAC is inVQSting in Between Apl"il 2020 and in direct support for

March 2024: ITAC invested Provincial and Territorial

Indigenous tou rism more than Tourism Organizations and

other regional initiatives

across Canada $24.3 Million $21.4 Million

in direct support for

The Indigenous Tourism Association of Canada (ITAC) across Canada. Indigenous tourism
is the national voice of Indigenous tourism in Canada. businesses in Canada

Through innovative, Indigenous-led solutions, such

as the Indigenous Tourism Destination Fund (ITDF),
ITAC has ambitious plans to invest significantly in every
province and territory.

\

to 681 businesses through the COVID-19
$1 61287'400 Stimulus Development Fund (2020-22)

to 136 businesses through the Tourism Relief
Fund Business Support Program (2022-23) :

Recruitment,
Training and

Between April 2024 Retention
and March 2030, ITAC resructore (T e ,E
plans to invest

: to 153 businesses through the Indigenous Tourism :
St : $3:8001695 Fund Micro and Small Business Stream (2023-24)
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Business
across Canada. Development Plus, during this same time period, ITAC
and Promotion invested over $8.3 Million nationwide into
i marketing-featuring and promoting market
* Projected investment based on the ITDF :;dlg_eno,us ad eting b eabu 'g a df; omo gd arke
achieving its contribution targets estination ready member businesses from Canada.

2030
Vision

Development

ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism A

industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses 9 % new jobs
to achieve the following growth targets in Canada »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca



http://ITDF.IndigenousTourism.ca
http://IndigenousTourism.ca

ITAC is investing in the Between April 2020 and ?%30,789 f
Indigenous tourism industry in Marchh2°24, ITAC invested e b HE
more than

BRITISH COLUMBIA 5.3 Million 4,993,535

in direct support for
Indigenous tourism

The Indigenous Tourism Association of Canada (ITAC) in British Columbia. businesses in British
is the national voice of Indigenous tourism in Canada. Columbia
Through innovative, Indigenous-led solutions, such as the +

Indigenous Tourism Destination Fund (ITDF), ITAC has
ambitious plans to invest significantly in British Columbia.

: to 156 businesses through the COVID-19
$317851755 Stimulus Development Fund (2020-22)

Recruitment, - to 24 businesses through the Tourism Relief
Training and : 239,358 Fund Business Support Program (2022-23) :

Between April 2024 Retention L EEE—————-, B
and MarCh 2030, ITAC Infrastructure e .
plans to invest more than

Development : to 39 businesses through the Indigenous Tourism :
: . 968,422 Fund Micro and Small Business Stream (2023-24) :

$ egge * Airport e 3
458 Million indigenization
. .. . Business
in British Columbia. Development Plus, during this same time period, ITAC
and Promotion invested over $8.3 Million nationwide
. _ Indigenous into marketing—featuring and promoting
Projected i Destination market ready member businesses from
achieving its contribution targets . )
Development British Columbia.

2 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism
030 destination in the world. To make that vision a reality, the Indigenous tourism AR
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm T — new jobs

to achieve the following growth targets in British Columbia »

INDIGENOUS TOURISM the Indigenous Tourism Destination Fund—less than 4% of the total \§A,, INDIGENOUS

ITAC will receive a projected $16.5 Million per year to administer
‘ DESTINATION FUND

investment. This will cover program delivery, accounting, reporting ‘g\“ TOURISM ASSOCIATION OF CANADA

ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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ITAC is investing in the Between April 2020 and 306,220

in direct support for

|ndigenous tourism industry in March 2024, ITAC invested Indigenous Tourism
more than Alberta

ALBERTA $2_3 Million 52,011,976

in direct support for
The Indigenous Tourism Association of Canada (ITAC) in Alberta. Indigenous tourism
is the national voice of Indigenous tourism in Canada. businesses in Alberta
Through innovative, Indigenous-led solutions, such as the ‘
Indigenous Tourism Destination Fund (ITDF), ITAC has
ambitious plans to invest significantly in Alberta.

: to 67 businesses through the COVID-19
$1 :5901000 Stimulus Development Fund (2020-22)

Recruitment,

: to 15 businesses through the Tourism Relief
1 : $148,095 ;
Training and

Fund Business Support Program (2022-23) :

Between April 2024 Retention o R LR B
and MarCh 2030[ ITAC Infrastructure :_ ......................................................................................................... ,:
plans to invest more than

Devcles el : to 11 businesses through the Indigenous Tourism :

s : $273:881 Fund Micro and Small Business Stream (2023-24) :

$ Py Py * Airpor‘t S B
1 78 Mllllon Indigenization :

. Business

in Alberta. Development

and Promotion

Plus, during this same time period, ITAC
invested over $8.3 Million nationwide into
marketing—featuring and promoting market
ready member businesses from Alberta.

Indigenous
Destination
Development

* Projected investment based on the ITDF
achieving its contribution targets

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism VA
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses new jobs

to achieve the following growth targets in Alberta »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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. . . . $94,311
ITAC is Investing in the Between April 2020 and in direct support for

|nd|genous tourism |ndu5try Ta) Marc|:h2024, ITAC invested 's“asEJai:ﬁ:vsvaDnestmat.ons
more than

SASKATCHEWAN $1.1 Million $1,048,925

in direct support for

. Indigenous tourism
The Indigenous Tourism Association of Canada (ITAC) in Saskatchewan. businesses in

is the national voice of Indigenous tourism in Canada. Saskatchewan
Through innovative, Indigenous-led solutions, such as the
Indigenous Tourism Destination Fund (ITDF), ITAC has
ambitious plans to invest significantly in Saskatchewan.

to 29 businesses through the COVID-19
$684:300 Stimulus Development Fund (2020-22)

to 9 businesses through the Tourism Relief

Recruitment,
Fund Business Support Program (2022-23) :

Training and

Between April 2024 Retention 10 0 e PP R PR R PP PR LR PP B
and MarCh 2030, ITAC Infrastructure e .
plans to invest more than

Development : to 11 businesses through the Indigenous Tourism :
: : $275:000 Fund Micro and Small Business Stream (2023-24) :
Airport PP PSP 3

Indigenization

$1 27 Million* Business

in Saskatchewan. Development
and Promotion

Plus, during this same time period, ITAC
invested over $8.3 Million nationwide into
marketing—featuring and promoting market
ready member businesses from Saskatchewan.

* Projected investment based on the ITDF Indlgenous

achieving its contribution targets Destination
Development

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism VA
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses new jobs

to achieve the following growth targets in Saskatchewan »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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ITAC is investing in the Between April 2020 and $124,462

. . . . . in direct rt f
Indigenous tourism industry in March 2024, ITAC invested RS e
more than Manitoba

MANITOBA $1.7 Million 1,610,983

. - in direct support for
The Indigenous Tourism Association of Canada (ITAC) in Manitoba. Indigenous tourism

is the national voice of Indigenous tourism in Canada. businesses in Manitoba
Through innovative, Indigenous-led solutions, such as the
Indigenous Tourism Destination Fund (ITDF), ITAC has
ambitious plans to invest significantly in Manitoba.

to 43 businesses through the COVID-19
$983:1 1 0 Stimulus Development Fund (2020-22)

to 13 businesses through the Tourism Relief
Fund Business Support Program (2022-23) :

Recruitment,
Training and

Between April 2024 Retention
and March 2030, ITAC Infrastructure
plans to invest more than

: to 20 businesses through the Indigenous Tourism :
RE BNt : $498101 3 Fund Micro and Small Business Stream (2023-24) :

$ M1 H * Airport e e e e e g
127 Million A~
. . Business
'n Manitoba. Developmep ¢ Plus, during this same time period, ITAC
S ortion invested over $8.3 Million nationwide into
* Projected investment based on the ITDF Indigenous it e et G

achieving its contribution targets Destination ready member businesses from Manitoba.
] () y
Development

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism VA
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses new jobs

to achieve the following growth targets in Manitoba »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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ITAC is investing in the Between April 2020 and 40,082

. . . . q indi f
Indigenous tourism industry in March 2024, ITAC invested Indigenous Tourism
more than Ontario

ONTARIO $3.4 Million 3,387,294

. . in direct support for
The Indigenous Tourism Association of Canada (ITAC) in Ontario. Indigenous tourism

is the national voice of Indigenous tourism in Canada. businesses in Ontario
Through innovative, Indigenous-led solutions, such as the +
Indigenous Tourism Destination Fund (ITDF), ITAC has
ambitious plans to invest significantly in Ontario.

: to 117 businesses through the COVID-19
$2:81 01440 Stimulus Development Fund (2020-22)

: to 16 businesses through the Tourism Relief
%151 ,905 Fund Business Support Program (2022-23) :

Recruitment,
Training and

Between April 2024 Retention o T T T T T T T T LT T LI LT EEEE IR EEEEEEEEEEs N
and March 2030, ITAC T e T O O .
plans to invest more than

Development : to 17 businesses through the Indigenous Tourism :
: $424:949 Fund Micro and Small Business Stream (2023-24) :

$ ogge * AITpOrt T
764 Mllllon Indigenization
. R Business
in Ontario. Development
and Promotion Plus, during this same time period, ITAC

invested over $8.3 Million nationwide into
marketing—featuring and promoting market
ready member businesses from Ontario.

Indigenous
Destination
Development

* Projected investment based on the ITDF
achieving its contribution targets

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism VA
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses new jobs

to achieve the following growth targets in Ontario »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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ITAC is investing in the Between April 2020 and $710,000

. . . . . in di f
Indigenous tourism industry in March 2024, ITAC invested e e
more than Québec

QUEBEC $3.9 Million $3,257,335

. P in direct support for
The Indigenous Tourism Association of Canada (ITAC) in Québec. Indigenous tourism
is the national voice of Indigenous tourism in Canada. businesses in Québec
Through innovative, Indigenous-led solutions, such as the +
Indigenous Tourism Destination Fund (ITDF), ITAC has

ambitious plans to invest significantly in Québec.

: to 122 businesses through the COVID-19
$2:991 11 30 Stimulus Development Fund (2020-22)

Recruitment, to 10 businesses through the Tourism Relief
Training and Fund Business Support Program (2022-23) :
Between April 2024 el TA M A o ;

and March 2030, |TAC Infrastructure (O SR .
plans to invest more than

Development : to 7 businesses through the Indigenous Tourism :
: $1 751000 Fund Micro and Small Business Stream (2023-24) :

$2 80 Mi"i On* ﬁi;?ger; ~ e :

. . Business
in Québec. Development

and Promotion Plus, during this same time period, ITAC

invested over $8.3 Million nationwide into
marketing—featuring and promoting market
ready member businesses from Québec.

Indigenous
Destination
Development

* Projected investment based on the ITDF
achieving its contribution targets

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism VA
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses new jobs

to achieve the following growth targets in Québec »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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o« . . . $
ITAC is investing in the Between April 2020 and 235,808

in direct support for the

Indigenous tourism industry in March 2024, ITAC invested Nova Scotia Indigenous

more than Loeti\rlz/sor’?kEnterprise
NOVA SCOTIA s
798,000 $562,972
. . .. . . in di f
The Indigenous Tourism Association of Canada (ITAC) in Nova Scotia. ::digiizsuusﬂzzﬁs::
is the national voice of Indigenous tourism in Canada. businesses in Nova Scotia

Through innovative, Indigenous-led solutions, such as the
Indigenous Tourism Destination Fund (ITDF), ITAC has
ambitious plans to invest significantly in Nova Scotia.

: to 19 businesses through the COVID-19
542 2'500 Stimulus Development Fund (2020-22)

Recruitment, to 5 businesses through the Tourism Relief
Training and Fund Business Support Program (2022-23) :

Between April 2024 Retention 7. U0 R PP PR PP R PR B
and MarCh 2030, ITAC Infrastructure e .

. Development : to 4 businesses through the Indigenous Tourism :
plans to invest more than . : $90,746 Fund Micro and Small Business Stream (2023-24)
$ o me® * Aot :
50 Mllllon Indigenization
. . Business
in Nova Scotia. Development . . . .
B SR otion Plus, during this same time period, ITAC

invested over $8.3 Million nationwide into
marketing—featuring and promoting market
ready member businesses from Nova Scotia.

Indigenous
Destination
Development

* Projected investment based on the ITDF
achieving its contribution targets

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism VA
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses new jobs

to achieve the following growth targets in Nova Scotia »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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. . . . $239,952
ITAC IS InveStlng N the Between April 2020 and in direct support for
. . . . i the Indigenous Tourism
Indigenous tourism industry in m:::':h?]“' ITAC invested Assotiation of New

NEW BRUNSWICK $961.000 721,665

in direct support for

The Indigenous Tourism Association of Canada (ITAC) in New Brunswick. Indigenous tourism
is the national voice of Indigenous tourism in Canada. businesses in New
Through innovative, Indigenous-led solutions, such as the Brunswick
Indigenous Tourism Destination Fund (ITDF), ITAC has +

ambitious plans to invest significantly in New Brunswick. P s s s ,

: to 22 businesses through the COVID-19
$5061665 Stimulus Development Fund (2020-22)

Recruitment,
Training and

Between April 2024 Retention

to 4 businesses through the Tourism Rellef
: $40 000 Fund Business Support Program (2022-23) :

and March 2030, ITAC Infrastructure R
plans to invest more than

Development

Airport

$ to 7 businesses through the Indigenous Tourism :
Indigenization 175,000 F

$76 Million® °3. : und Micro and Small Business Stream (2023-24) :

uslness ............................................................................................. .
in New Brunswick. Development
and Promotion

_ Plus, during this same time period, ITAC
Indigenous invested over $8.3 Million nationwide into

Bestination marketing—featuring and promoting market
Development

* Projected investment based on the ITDF
achieving its contribution targets

ready member businesses from New Brunswick.

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism VA
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses new jobs

to achieve the following growth targets in New Brunswick »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i ; R _ o, A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total %dl INDIGENOUS

investment. This will cover program delivery, accounting, reporting ‘g\“ TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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ITAC is investing in the ] $257,048
,C g, . . Between April 2020 and in direct support for the
Indigenous tourism industry in March 2024, ITAC invested  [® Newfoundland & Labrador
h Indigenous Tourism
more than Association

$1.6 Million $1,388,718

in direct support

NEWFOUNDLAND
& LAB RADO R in Newfoundland & Labrador. for Indigenous
tourism businesses in

The Indigenous Tourism Association of Canada (ITAC) is the - Newfoundland & Labrador
national voice of Indigenous tourism in Canada. Through +

innovative, Indigenous-led solutions, such as the Indigenous

To!.lrlsm D.est.lpatlon fund (ITDF), ITAC has ambitious plans . to 33 businesses through the COVID-19
to invest significantly in Newfoundland & Labrador. 766,500 simulus Development Fund (2020-22) :

Recruitment,
Training and

Between April 2024 Retention

: to 15 businesses through the Tourism Relief :
;%1 50,000 Fund Business Support Program (2022-23) :

and March 2030, ITAC Infrastructure e e e e, .
lans to invest more than Development to 19 businesses through the Indigenous Tourism :
P e : $472121 8 Fund Micro and Small Business Stream (2023-24) :
egme * : i

$1 01 MI"IOI‘I ndgenization

Business
in Newfoundland Development @ D\ Plus, during this same time period, ITAC
& Labrador. and Promotion

invested over $8.3 Million nationwide into
f'ﬁo“ marketing—featuring and promoting market

Indigenous “ .
Destination 1] ready member businesses from
* Projected investment based on the ITDF Development Newfoundland & Labrador.

achieving its contribution targets

ITAC's 2030 Vision is for Canada to be the top Indigenous tourism
2030 destination in the world. To make that vision a reality, the Indigenous tourism o
vision industry needs to grow significantly. ITA; has developed an investment plan ﬁm ~ew Buslinesses % new jobs
to achieve the following growth targets in Newfoundland & Labrador »

ITAC will receive a projected $16.5 Million per year to administer ‘
INDIGENOUS TOURISM the Indigenous Tourism Destination Fund—less than 4% of the total N, INDIGENOUS
DESTINATION FUND investment. This will cover program delivery, accounting, reporting 7{;%\' TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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ITAC 1S mvestmg N t,he . Between April 2020 and _5223,1 70
Indigenous tourism industry in March 2024, ITAC invested in direct support for

Indigenous Tourism PEI

PRINCE EDWARD e 150,000

in direct support for

7
ISLAN D in Prince Edward Island. Jueligraneus i

businesses in Prince

; . . Edward Island
The Indigenous Tourism Association of Canada (ITAC)

is the national voice of Indigenous tourism in Canada.
Through innovative, IndigenOUS'Ied SO|uti0n$, SUCh as the .................................................................................... g
Indigenous Tourism Destination Fund (ITDF), ITAC has $7 5,000 S::) nfu?::ng’fii th;‘:“n%hl::lhnedc(:ga’z'g'z";
ambitious plans to invest significantly in Prince Edward Island. P :

to 5 businesses through the Tourism Relief
$50 000 Fund Business Support Program (2022-23)

Recruitment, :
Training and : e et n ettt aataar et aaranraaaraanaaaas

Between April 2024 Retention e
and March 2030, ITAC Infrastructure
plans to invest more than

- to 1 business through the Indigenous Tourism
: $25 000 Fund Micro and Small Business Stream (2023-24)

Development

$25 Million* ﬁ\ié?gglization :

. . Business Plus, during this same time period, ITAC
in Prince Edward Island. SRy ciifment invested over $8.3 Million nationwide
and Promotion

into marketing—featuring and promoting
* Projected investment based on the ITDF Indigenous market ready member businesses from

achieving its contribution targets Destination Prince Edward Island.
Development

ITAC's 2030 Vision is for Canada to be the top Indigenous tourism
2030 destination in the world. To make that vision a reality, the Indigenous tourism o
vision industry needs to grow significantly. ITA; ha? developed an investment plan ﬁm ~ew Buslinesses % new jobs
to achieve the following growth targets in Prince Edward Island »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i ; R _ o, A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total %dl INDIGENOUS

investment. This will cover program delivery, accounting, reporting ‘g\“ TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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ITAC is investing in the Between April 2020 and $238,636
in direct support for

Indigenous tourism industry in March 2024, ITAC invested Yukon First Nations
more than Culture and Tourism

YUKON 5925.000 686,755

. in direct support for
The Indigenous Tourism Association of Canada (ITAC) in Yukon. Indigenous tourism

is the national voice of Indigenous tourism in Canada. businesses in Yukon
Through innovative, Indigenous-led solutions, such as the
Indigenous Tourism Destination Fund (ITDF), ITAC has
ambitious plans to invest significantly in Yukon.

$ to 17 businesses through the COVID-19
: 383,500  stimulus Development Fund (2020-22) |

R itment, : to 11 businesses through the Tourism Relief
i T;Ci:ilrlwgr;n::d $1 05'773 Fund Business Support Program (2022-23)
Between Aprll 2024 Retention .................................................................................... .
and March 2030[ ITAC Infrastructure S' ......................................................................................................... ,:

. Development : to 8 businesses through the Indigenous Tourism :
plans to invest more than p :3197,482 £ynd Micro and Small Business Stream (2023-24)

$1 01 Million* Airport e mmmES—————————_—_—_————— ;

Indigenization

Business
in Yukon. Development Plus, during this same time period, ITAC
and Promotion invested over $8.3 Million nationwide into
* Projected investment based on the ITDF Indigenous marketing—featuring and promoting market
achieving its contribution targets Destination ready member businesses from Yukon.

Development

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism VA
ViSion industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses new jobs

to achieve the following growth targets in Yukon »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca



http://ITDF.IndigenousTourism.ca
http://IndigenousTourism.ca

o« . . . $
ITAC 1S mveStmg. in t.he . Between April 2020 and in!gl;a?ggoﬂfor
Ind|gen0us tounsm |ndustry 18] March 2024, ITAC invested Indigenous tourism in

THENORTHWEST

more than the Northwest Territories

894,000 $763,484

TERRITORIES in the Northwest Territories. | marect support for

businesses in the

The Indigenous Tourism Association of Canada (ITAC) Northwest Territories
is the national voice of Indigenous tourism in Canada. Through +

innovative, Indigenous-led solutions, such as the Indigenous
Tourism Destination Fund (ITDF), ITAC has ambitious plans
to invest significantly in the Northwest Territories.

to 24 businesses through the COVID-19
$578:500 Stimulus Development Fund (2020-22) :

to 6 businesses through the Tourism Relief

Recruitment, . :
Fund Business Support Program (2022-23) :

Training and

Between April 2024 Retention A e T TSR LIS B
and MarCh 2030’ ITAC Infrastructure .........................................................................................................

to 5 businesses through the Indigenous Tourism :

. Development 5 :
P'ans to invest more than VERL ] $1 241984 Fund Micro and Small Business Stream (2023-24) :

$127 Million®

Airport e ;
Indigenization

Business 3 q 9 9
in the Northwest Development Plus, during this same time period,
ca e and Promotion ITAC invested over $8.3 Million nationwide
Territories. . into marketing—featuring and promoting
:;g;gigggz market ready member businesses from

* Projected investment based on the ITDF
achieving its contribution targets

2030
Vision

the Northwest Territories.

Development

ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism A

industry needs to grow significantly. ITAC has developed an investment plan ﬁm e [Suinessee 9 % new jobs
to achieve the following growth targets in the Northwest Territories »

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca
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ITAC is investing in the Between April 2020 and

Indigenous tourism industry in m:::’:hi:“' ITAC invested 840,000

NUNAVUT 840 000 Pl

businesses in Nunavut

The Indigenous Tourism Association of Canada (ITAC) in Nunavut.
is the national voice of Indigenous tourism in Canada.
Through innovative, Indigenous-led solutions, such as the
Indigenous Tourism Destination Fund (ITDF), ITAC has
ambitious plans to invest significantly in Nunavut.

: to 29 businesses through the COVID-19
$71 0'000 Stimulus Development Fund (2020-22)

to 3 businesses through the Tourism Relief

Recruitment, :
Fund Business Support Program (2022-23) :

Training and

Between April 2024 Retention - -0 e EE R EE R P T PP rEEEEEEEE B
and MarCh 2030, |TAC ot G s .
plans to invest more than

Development - to 4 businesses through the Indigenous Tourism :
:#100,000 Fund Micro and Small Business Stream (2023-24)
Airport S 5

Indigenization

$1 52 Million* Business

in Nunavut. Development
and Promotion

Plus, during this same time period, ITAC
invested over $8.3 Million nationwide into
marketing—featuring and promoting market
ready member businesses from Nunavut.

Indigenous
Destination
Development

* Projected investment based on the ITDF
achieving its contribution targets

2030 ITAC's 2030 Vision is for Canada to be the top Indigenous tourism

destination in the world. To make that vision a reality, the Indigenous tourism A
industry needs to grow significantly. ITAC has developed an investment plan ﬁm ~ew Buslinesses Qﬂ%% new jobs
to achieve the following growth targets in Nunavut »

Vision

ITAC will receive a projected $16.5 Million per year to administer

INDIGENOUS TOURISM i i inati _ ° A
DESTINATION FUND the Indigenous Tourism Destination Fund—less than 4% of the total \V% INDIGENOUS

investment. This will cover program delivery, accounting, reporting " TOURISM ASSOCIATION OF CANADA
ITDF.IndigenousTourism.ca and other administrative costs. IndigenousTourism.ca



http://ITDF.IndigenousTourism.ca
http://IndigenousTourism.ca

