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Project Update

Overview of the Project

Community. Workshop 2«
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A Preférred Plan Review: e

"% &  Concept Charetté(Breakout Activity)

PhOSiﬂg Collect input / feedback - Listen

Review what's next
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To develop a clear vision and road map for future

recreational development within Fred Wolfe Park

. Review existing conditions and uses (within the park).

. Inventory and analyze current and future use demand.

. Engage the community on what their needs are.

. Develop plan alternatives based on findings

o Develop a Final Plan for the Communities current and future needs
. Provide permit considerations and construction opinions on cost
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= Site Amenities

Restrooms, Structured Parking, Circulation/Signage I

= Active Recreation

Sport Court, Dog Park, Synthetic Field

= Passive Recreation

Trails, Pavillon, Cardiac Loop

= |dentity, Culture and Community
Community Garden, Event Areq, Historical Signage
=  Top Priority Topic

Restrooms, Traffic Safety, Bike and Walking Paths
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= Site Amenities

Restrooms, Structured Parking, Circulation/Signage

= Active Recreation

Sport Court, Synthetic Field, Pedestrian/bike access

= Passive Recreation

Trails, Pavillon, Cardiac Loop,

= |dentity, Culture and Community
Event Areaq, Historical Signage, Balance
=  Top Priority Topic

Restrooms, Traffic Safety, Bike and Walking Paths

3rd Access Point
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= Website Data

2,000 visits thus far

1,000 unique visitors

= Email Data

19 emails:
1 to BL Companies
2 to the website
21 to the address
(9 irrelevant )

907 - Direct to the site
166 - from Facebook

Top Devices by Visits
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= Website Data

2,000 visits thus far

1,000 unique visitors

= Email Data

19 emails:
1 to BL Companies
2 to the website
21 to the address
(9 irrelevant )

907 - Direct to the site
166 - from Facebook

Top Sources by Visits VIEW SOURCES Top Devices by Visits TopBrowsersbyVisits = Top Operating Sys stems by Visits
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= Refinement and Development of Park Plan - Balance, Safety & Security
Infrastructure parameters -(utilities, parking, drainage and routing)

=  Development of Park Phasing — Ordered for Success
= Development of Overall Park Recommendations
=  Development of Overall Programming Recommendations

=  Development of Construction Implementation Opinions
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Site Investigation & Analysis
Workshop #1

v+ Focus Groups Interviews

Community Survey

Public Workshop #2

Public Workshop #3
) DRAFT Plan

J FINAL Plan

BL Companies, Inc.
Fred Wolfe Park Master Plan

Completed  Nov. 2022 - April 2023

Completed  Nov. 14, 2024

To be Complete July 2025 .

Completed Nov. 2024 to Jan. 2025
Completed February 27, 2025
June 2025 — 1o be Scheduled

July 2025

August 2025
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Site Investigation & Analysis
Workshop #1
v+ Focus Groups Interviews
Community Survey
Public Workshop #2
Public Workshop #3
) DRAFT Plan

J FINAL Plan

] FINAL Presentation
D
L
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Completed  Nov. 2022 - April 2023

Completed  Nov. 14, 2024

To be Complete July 2025 ‘

Completed Nov. 2024 to Jan. 2025
Completed February 27, 2025
June 2025 — 1o be Scheduled

July 2025

August 2025

September 2025
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Park Theme -Balance

A balanced "open space and developed land" ratio in a park typically means a significant portion of the land is dedicated to natural, undeveloped
areas like grasslands, forests, or water bodies (open space), while still including developed features like trails, playgrounds, picnic areas, restrooms,
and potentially buildings for visitor services, maintaining a mix that allows for both recreational activities and environmental preservation.
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Concept Plan Legend

Vehicular circulation

Infernal Pedestrian
circulation

Trail connection




Concept Plan Legend

6 e é Vehicular circulation

Internal Pedesfrian
circulation

Trail connection




Park Plan-

= Revised / expanded field layouts

= One additional field

= Sport court area

= Cultural / Historical zones

= Environmental Buffers, Meadow and Trails
= Bathrooms

= Pavilions

= Demonstration Garden
= Structured parking and stormwater I@Qf%f’é&]ents

fined.vehicle and pedestrian cir

(0)
.
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Park Balance Ratios Recommended plan
= 20% Hard Areas: Roads, Walks, Structures, Courts (13.53) 14% - 16%

= 30% Organized Play: Fields, Playscapes, Etc. (20.31) 29% - 30%
= 20% Natural Development: Trails, Basins, Etc. (13.53)
= 30% Undisturbed: Forested, Meadow, Etc. (20.31)

56% - 60%

Park Balance Criteria

=  Functionality and Identity

= Environmental Considerations
= Terrain and Natural Features X
= Community Need:s. : |

= Community Demographics

141 ‘ ‘ U it (A
= Cluster Amenities rotal Acrage —
X . Total Developed Area Acrage 23.84 35%
u PC]SS|Ve d r]d AC‘I’|Ve feC]'I'U res Total Agricultural Use Area Acrage 10.96 16%
Total Undeveloped Area Acrage 32.89 49%

= Multimodal Access (trails, roadways ,etc.)
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This is The Plan Recommendations _ Noihinq is set in stone

This has been Planned - Based upon your input

This is Presented - for Input by you l
| By D e .l
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= Revise /Renovate current fields (layouts) = Structured parking and stormwater improvements

= Add additional fields (one to three-long term) = Defined vehicle and pedestrian circulation

= Sport court area = Cultural, educational and historical nodes

= Cultural / Historical zones = Expanded playground for younger age group users

= Environmental Buffers, Meadow and Trails = Dedicated entrance to Meeting House Lane

= Bathrooms = Maintenance/ Storage / Cultural Facilities

= Pavilions (Shade Structures) = Cardiac Loop ( 1 mile)

= Demonstration Garde = Synthetic field (option)
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Town Ownership (scheduling, maintenance, security)

* |ncrease in maintenance budget (over a scheduled time)
» Environmental Improvements (mitigation and enhancement)

» |nfrastructure Improvements (roadways, parking, utilities)

Orange, CT

» |nternal park road converted to a town road (Identity and enforcement) “Park Place”

= Park Branding — dedicated signage and theme “ Fred Wolfe Park” (in publications, reference, signage, etc.)

= Long term review of improvements against the plan (endorsed by the committee - approved by the Selectmen)
= Qutside group (non-town administered) usage fee’s based upon enrollment (per individual) per season/session

= All fields designated as “play field” by number or letter not by a single use.

= Review of Plan on a pre-determined basis for conformance and adjustment (as needs change)
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Phasing Stations

Endorsement Boards
= Provide your idea of the order the plan should follow

» Favorable or Unfavorable of the Recommended Plan

= Use a BL Post-it note to place/provide your opinion

= You can also add a comment as well Comment Sheets

= Provide any additional feedback you may have

30 Minutes
(40 Minutes Mo.)
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Webpage for Plan Updates

www.fredwolfeparkmasterplan.com

AAAAAAAAA

CREATING A VISION AND
'ROAD MAP FOR FUTURE

DEVELOPMENT AT FRED
[

Email your feedback to the Project Team below:

fredwolfemp@gmail.com
BL Companies, Inc. < M =
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http://www.fredwolfeparkmasterplan.com/
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Next Steps

= Finalize Focus Group Interviews

= Deliver Draft of Report

= FinaAl Communi’ry Presentation- septemper 2025- watch website for detais
= Endorsement of Master Plan

-Thcmk You
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Project Welsite

www.fredwolfeparkmasterplan.com

Email your feedback to the Project Team below:

fredwolfemp@gmail.com
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Update existing entrance at Oakview Rd. with splitter island and
gate
Proposed new tot lot
Existing playground to remain
Youth Pavilion
Proposed new entrance at Hollow Rd. with gate - Hollow Rd Ext.
Storm-water management facility
Tree bosque and picnic area
Community pavilion
. 60'X120’ Maintenance/performing arts building
. Multipurpose sports field (Qty.= 7)
. 1/3 mile cardiac loop walk/story trail
. Drop off area
. Concession and restroom facility Uity
. Existing vegetation to remain ey \r\‘@&@/”“” i
. Shade Pavilion &.j/g'/‘%w
. Pickleball courts (Qty.=4) 3 8 / x«%,‘ 7
Tennis courts (Qty. > 3 .
Basketball courts (qty.=2) " [
. Wildflower Meadow
. Demonstration garden
. Low impact trail system
. Proposed new trail head kiosk
. Ecological classroom
. Event Area
. Proposed Cul-De-Sac at Hemlock Dr
. Defined new town road (loop road within park)
. Proposed new entrance at Meetinghouse Ln. with gate
. Temporary traffic control gate
. Bermed buffer area
. Natural area, existing buffer to remain

FUTURE IMPROVEMENT LEGEND

. Future additional parking lot
. Open farm area/future field expansion
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