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CONDITIONS OF ENTRY

1.Information on how to enter and prizes form part of these conditions of entry.

2.Entry is open to all residents of Australia who are employed specifically in a Foodservice role by a
company that is a member of the FSAA. Companies who are not members of the FSAA are not
eligible to enter.

3.Entries close at 5.00pm on 31st May 2025.. Only entries completed on the official application
form will be accepted. The selection of finalists is based on skill and industry/product knowledge,
chance plays no part in determining the winner. Each entry will be judged based on their
answers to the questions in the application form, then the finalist will be required to present (on
a topic to be provided) to a panel of judges and be prepared for a Q&A session after their
presentation.

4.Judges' decision in relation to all aspects of this promotion including, but not limited to, selection
criteria and selection of finalists and prizewinners, is final and no correspondence will be entered
into.

5.0nly one entry per person per member-company of the FSAA is permitted.

6.The three best applications, as determined by the judges’, will be declared a nominated finalist
and will be required to attend the final interview before a panel in Sydney in August 2025 (date
and venue to be confirmed) to determine the winner of the major prize. If the nominated finalist
does not agree to attend and participate in the finals then they will be declared ineligible and a
new nominated finalist will be selected. This process will continue until all 3 positions for the
finals are established. Each finalist will be provided return economy airfares from the finalist's
nearest capital city to Sydney.

7.The finalists will be required to give a presentation up to 30 minutes in length and participate in
a Q&A session with the judges. The best finalist, as determined by the judges, will be declared the
winner of the FSAA Business Management Scholarship. The prize is participation in a specialised
six-day management training program at the Melbourne Business School.

8.The winner must be able to attend the above interviews and management training program

9.The Promoter accepts no responsibility for any tax implications (including any fringe benefits tax)
that may arise from the prize winnings. Independent financial advice should be sought.

10.No responsibility is accepted for late or misdirected emails.
T.Nominated finalists will be notified by email.
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CONDITIONS OF ENTRY CONT.

12.The Promoter shall not be liable for any loss or damage whatsoever which is suffered (including
but not limited to indirect or consequential loss) of for personal injury which is suffered or
sustained, as a result of taking the prize or as a result of taking part in the promotion, except for
any liability which cannot be excluded by law.lt is a condition of accepting the prize or taking
part in the finals that the finalists may be required to sign a legal release in a form determined by
the Promoter in its absolute discretion.

13.The Promoter accepts no responsibility for any loss incurred in the event that the scheduled
management program is canceled for any reason beyond the control of the Promoter. In the
event of war, terrorism, state of emergency or disaster the Promoter reserves the right to cancel,
terminate, modify or suspend the promotion.

14.The entrant warrants that they have advised their referees that their information has been
provided to the Promoter and that they may receive a telephone call from the Promoter and be
asked a series of questions. The referee's personal information will be used for the purpose of
conducting this promotion only.

15.The Promoter collects entrants’ personal information in order to conduct the promotion. If the
information requested is not provided, the entrant may not participate in the promotion. By
entering the promotion, unless otherwise advised, each entrant also agrees that the Promoter
may use this information, or disclose it to other organisations that may use it, in any media for
future promotional, marketing and publicity purposes without any further reference, payment or
other compensation to the entrant. A request to access, update or correct any information should
be directed to the Promoter at their address set out below.

16.The Promoter is the Foodservice Association Australia ABN 45 324 022 793
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